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AeaAud Sl S8\R Y[lele

Sustainable Home Décor Unit

uRuy
. dHd 022 (Growing Market): Ud[c21{1 %19)(d, A(ds Geulgel v
AdAU -3t Al 5120 URAGE S1H 3512 A[&LS 2R »suell
dls(uddl Hadl e 8. ALes) €d 98)-Fosdl, SASAIYSH ol
Al lYds A1 53l Gllesdl 2lH 261l B.

d1%2Udell §l14¢] (Gujarat's Advantage): 2%2Ud defl AHeg
Ralalaudl, did v1a secl S18612 Bl dol-BHLRA S1UL HId-(]
Budutdl, ¥a AN SRR AYELAelL Sldail HIEIR (BH 5 UL,
S ufe) 9121GRYR [yea vl o 5129 ulL Y[l @Il HIS w1el
Uil Yl uls 9.

Airs(ds YRA2lddl (Cultural Alignment): 21%RsA] Airglds ARy
Vol UAURIILA SrASAL Ueg (Al AHSIE]oA SASEAIYSH v1al
Bileml@e (Sx1eel ad il A1 AyLl d Ydld 8.

Yu (clael (Core Vision): did, dls$, 22512l Sedl S1OUR,
RAUIUSH 539 SI210 Bol WUALASH $3d SIU 3 Hidell GUALL 53
3512 dqudle] Geulgst Sl HI2 WS ¥H U Ylele @ug,

cléld R (Target Market): 21&3] @111y 213, 851-2[RHU
SlRU21[A2] ullesy U W(Esd, silds wUa WaA2-Ull2d 3512
[asall Qludl (Rl Alfls WeelRe] dud] Hidld uslil dang,

[AUE AR (Triple Impact): ¥il ¥1sH MSME d\%e11il, ellleis
A A2d sy va [S[2d Uik W@¥ell dle deal His culul] Yeu %
A&, Udd s1212126fl v1[Asl, AN J8&L W Airslds
ANARIlA Ul UltlEsl HUdlell dedis yd 8.
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Guleeil ¥al GUYULdLL (Products and Applications)

. dideil d2qil (Bamboo Items): BHi £ldl A A8 (221 [F52u-1)
AH1ALL U B,

.« @l5Slell GAUlesil (Wooden Products): dld 3112 (S\d3€] Ueicy,
sl ¢{ldRAA)) wa sleluR WA (Q1(EddL, ALYS 2044, 224).

o il dgal esUdH il HRAWE] Al Yot UM /dol-UHL[Bld
dlssiHigl dadd i 114 8.

o AHL AL ULl weluf]l UYL dLsSleil sl iledl dseilsle)
UHIARL AR B, B G Wy YR GUR B,

218121 (Terracotta): §SL ol Y2Ule1ol 25SIA).

q4l (Textiles): &leleil qRlEl dLLeELl, ULESIHL W USEL (Secll
slowH 2] viadl).

WUALASH ] A1HA] (Up-cycled Materials): UM IUSE S Hld,
vieldl st duiR sAAE 3SR,

sedl §19WR (Natural Fiber): 134 19l $edl 19012011 dld
E[idx.
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Gldleeilell GUYULLL (Product Applications)

GlUlgolell USIR Gul2ladl [AdlR
(Product Type) (Application Area) .
dideil @191 (Bamboo Lighting) | 851-4eilel €2, 515 via Rl
2218121 Ele2¥Y (Terracotta Planters) | 8eS1/241G2S1R Alel 2AA

AU dld 12 (Macrame” Wall Art) | W& (Mol 82 [RU2 3512
dlLssieil Hlgloidl giRs) (Gl 204, SI®(eidl ARUL Wal
(Wooden Candle Holders) ﬁl@ébl

RALASH 539 S1e1L ALY URANd PL[g231, seledl AMnde
(Recycled Glass Vases)

o112 £ S18L W Yuy ARl (Market Outlook & Key Trends)

. A[3ds q[e (Global Growth): A[Als URANE 3512 Wyl dlNs €.¢%
oll CAGR &2 qfeg 571 28] 9.

€126 2if1ldell (Domestic Potential): H12dH| ©51-3o5¢ €lH 5512
WoylRe] 5¢ T €,000 S2USeil Ay Sldlel Vel B vial d dINs U-1¢%
oll €2 qfeg UlHdlsl] vielos B.

qlegeil ULASU U (Growth Drivers): (HA (146 vial &2 ALES|edl
Uiedl), aidl ualaeila nopld, 2851 Aal (S[ed dsAY
SIRL UL gl o YA B,

1% cl A8l YRA2Addl (Gujarat Alignment): 21%s] US[d- i
AdA-Blegd Udidel (SIHR, ©51-RA123, ALl RE12) U] el
3| Gllest AL YRl A Yad 8.

Hosuid B2B Uidl (Strong B2B Demand): 2%2IdHi uf(25 eledl,
Ra12 ua Aday AoeA ds8ll secdl 5190 1o didefl daquilei]
[Re1z 4ia B,
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. AW 28l (Government Support): ODOP (d-l Gﬁgsa dol
ULSS2) USH E601 URAGE 2RAU ol SASEL UL UM A S1Re1)
¢O11RL ReUL[elS Hidl ua (eAs1efl AUl Aol W B.

[S[s2d usSly (Digital Access): 9-51HH Al R254 21 We sl
(°81-l 5 Etsy, Amazon Handmade) il [ArdR lel] 5131912) ¥l R 123w
osUcHiell o A& MRcdld wal WidATIA ALes] Yl Al uelil

A5 .

Uleldwuiefl A1dUSA 1] (Manpower Requirement)

e
(Position)

(S ileil
vl
(No. of People)

HIRLS waLR
(INR-
Monthly Salary)

difs W
(INR)
(Annual Cost)

UlSs2Ael &S
(Production Head)

1

30,000

3,50,000

SRR A58l

(Artisan
Workforce)

Y

q9¢,000

q0,(0,000

[SHLEe1R /
([Apyaienr
(Designer/
Visualizer)

LY, 000

3,00,000

Ayl ¥4l aelall
els

(Sales and Admin
Staff)

54 (Total)

¢

R,20,000

UHl2R HI2 ®Rd dlisldl (Desired Qualifications for Promoter)

. 2slasq qB@Lﬁl (Technical Background): ¢{2ciR2l11 (geology),
Rilaq Ale=s(o1uRa1 v1adl [idleisa vl (= (a1 Hi yyeiH v
% SIUEISIRS B (W)E s (WAL A2ll).
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Yu Sllel (Core Knowledge): UeelRell UsIR, $[291 dseils] via
H2{letefl s119113Ns] 21a9us Silst el S,

Vlol®d (Experience): Glits1H weldl Hslel AIHAL &A Hoied €ld)
dlelds 8.

G2 LE /S 512N (Entrepreneurial Skills): ¢id
GHIALS[US Wl cudellUs $12R) %3] D),

el

= .

y y c ‘x\\ ‘:/,' N ‘( . )
/oeslesq oo d  wjusie  cudRelyd

/ a%{:‘“  uailadly Aol | e
e /, Stlel Q«wq Qﬁﬁi&dl

0ionReil Aetldetl via HIERL Ye 1)
(Market Potential & Marketing Issues)

. G eildd ANz (High Potential Segments):
o ASIL ALES] B st Wl SASAIYSA Gllestl Ue 52 D.

o El2dl, SlHRR al AL % Aeflull B[R [RU WAy 2] 28
8.

o dileldlgel 221 v Y2 S R2d AN,
o RS2l ELSSL Vel SIOUR SdsEl HI2 [e1s1ue(l Aetldell.
o quy HIERo1 ye 1) ([AdRBL cYEUsllefl %eRUL):

o [(dldy, dyQiddiysd SIULHIE HIS Ydld Al Aot 2L (Ud
57l

SASEIY S GallesllUi Aldrile] HislSl5QL 59,
dllsRese ussiRl (22Usl2l/s1Usl si1ogsdl).
[cletLd wiomH (A iy w1 VMUY Glles BLW 6lsildd]
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SWOT Wil

2 [sduil
(Strengths)

SRR
(Weaknesses)

J1%AdHi SIUL Hidedl [Ayadl
(Abundance of raw materials)

QL[S d? GRU-2cdRell Aloileil
Hyifed usiy (Limited access to high-
end equipment)

52101 SIR121R WIUIR ¥l dRUPLA
dseilsl

(Skilled artisan base and heritage
techniques)

QY YH IS dRLad it YA2AddL Hedld
A% Q (Quality consistency may vary)

A% ASIR dR el MSME wia
ODOP ¥ule
(MSME and ODOP support)

elloil HI5(291 B2 5129 61 loSeil
ysly Hulled

Small marketing budgets limit brand
outreach)

dtdl §5l-Uellel ALes AdAN2Y

(Growing eco-
conscious consumer segments)

SAASAIRY S dxH] UL divil Gadleet
AU (Longer production timelines)

dsl
(Opportunities)

oSl WHL
(Threats)

951-2R¥U U A4y Rl
ol q[Zg (Growth of eco-
tourism and wellness resorts)

Hlel wB2dluil 21820 vllesy d259l
|

(Competition from urban brands with
large budgets)

9-51HA Wa [S[xwed Red
3 134)ef (AR (Expanding e-
commerce and digital retail spaces)

HRllsl glRl Wellddl S51R dsell WA
Geulgsll

(Substitute products from machine-
made decor)

EPCH, ¥ iAlel dHl0iE glRL
[eis12eil 2deLLdall

(Export potential through EPCH,
Amazon Global)

1YL Hideil Guaotdl/vAUi quae
(Fluctuation in raw material availability/
cost)
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dleld Alss ?13[1-10?:%{ (Target Consumer Segments)

e MRdetl [2U-1 wa [2U2-2 ASAHL 2&8dL BSl-Ueilel (HA (AR (Eco-
conscious millennials).

dyesUciHiel] ALRMPL sl U {2 W SIRU2LEE] olles
(Tourists and hospitality brands).

B2 RUR (SHLOe1R, uy25 2211 vial Aetlel BLlE221 vilosy
(Interior designers, boutique stores, and conscious gifting brands).

Alds SASAIYSA 3512 2\t 86l YA, YAU w4 &(ERiyd
vl [21uletl [sid WleelR) (Export buyers).

U521 ussizl (Marketing Challenges)
. Alssla AW S8R0l YU (a2l (le1d s2ql
(Educating customers about the value).

o Sedl AMALAl QUYL Sl dudd Yidld Belleel Al ULH $dl
(Achieving consistent product quality).

. Ul[¥214dl 2s1Gaiudl [daeg 2516UR] (25-2118) wndq)
(Packaging sustainability vs. durability trade-offs).

. uAUlled Hik(Eo1 wBe 18 vllesel s3] elellad]
(Building brand presence with limited marketing budgets).

[l 181 sl

. L USSRIA g2ISdl HI2, tlleS dlidi-58sl (storytelling), [Apyuid
uiL[e521, Alol Yosgqule A 18 M) ua (Sred FALL G2l
eULlels AR e2llddl UR rlel Slord s3 203 .

u{o2eil Aelldell (Market Potential)
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el Vol SASAIY S drquil Ue 5l ST ALes)
(Urban consumers preferring natural and handcrafted items).

ueied] ©[2RYUR W sAe2Y QU] 286l 126, SlHR ol AL
(Hotels, homestays, and spas).

old1Sel 221 el $YW2S (Rl ¥2U A
(Online stores and curated retail spaces).

2US\2L, ALSSL W SIOUR SASAL HIe [A51eil eldeil
(Export potential for terracotta, wood, and fiber crafts).

dULRLs gﬁeam ua gl (Business Outlook and Trends)

. A[#ds qleg (Global Growth): A(&ls 312 WALSRUR 6ios12 1% &l
dyeil CAGR &2 »SUl gt 531 28] D.

o GLRCALY 011l ALES6L01L (Indian Market Drivers): G12dH] il
251161%) wUsiladl ULE0letl Hu URual:

o B—llé{ﬂo‘loﬂ qydl usly (increasing smartphone penetration).

o [Slw2d ®lesil, PM-KISAN, ¥isl SMAM (Sub-

Mission on Agriculture Mechanization) %dl dloset 1] gl21 AS13]
HelY (Government support).

. J%2Udell §1U€) (Gujarat’s Advantage): 2[%21d i1([els Wl v
Secll AA1Yel A& UR Lol lord 52q Slalell, 2516 L s10{d
2GR 3 Sl HI2 A s yIe2l BAEIR (ideal candidate) B.

Ho51225UR ol Alteilofl MIaARUSA L]

(Infrastructure and Equipment Requirements)

daq ARl Wi (INR)
(Item) (Description) (Cost)
qsd(5o1 2e (S€, 5dd (saws), 9,40,000
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(Woodworking Tools) A5y

ulezl eigl ([seil) v e 225121 Wl RIRLMS
(Pottery Kiln and Tools) NREAE

qra/dasLle Heile sleef] dQld] 3512
(Looms / Weaving Machines) Rl Ul

qid 5251 wa 6l[501 g eldl ofeildd] W 5512
(Bamboo Cutting & Bending Tools) | Ul Ul

SO ¥4l (slei(2id1 A2wu sedl s1e Ylete,
(Dyeing and Finishing Setup) ysddlefl a2l

U (551 vl QuifEd Y[ete dosel 54, 2(3031, ©51-
(Packing and Labelling Unit) PEICE]

Geulest Ulsul (Manufacturing Process)

ARAME €1 5512 A Hizs(l Bulest Ulsul $1121ReAl dseils)
(artisanal techniques) o ¥dlM1&1R Gdleol Ueg(duil

(responsible production practices) 412 %13 8. €35 Uag A& GLost
(minimal energy) ll GUAIIL 53 B wal secdl AULHA] (natural materials) U2
HIR Y5 8

ulefis wLsR
1Y) e
S2dSEl

SIAL Hidedl
wilel
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q. SI1UL HIdeil wilel (Raw Material Procurement)

o di¥ (bamboo), Yol:UIH C'll.‘s§ (reclaimed wood), 2:Uslel
Hiel (terracotta clay), 218l (jute) Wl SUlAell Ylol
(cotton yarns) Bl ALHA] el1lels AesI] Hsuil] wa

(a3l (local cooperatives and vendors) ylael AnddHi
uld 8.

AlYell (Tools): w3lel %Q%l (Procurement crates), U1HA goyetei]
slel (material weighing scales).

o U (Time): Acd Ulddl Uls3l (Ongoing).

. UlelUs WLSIR VI Bl sS4l (Primary Shaping and Crafting)

o diMal HeHd 522 Wal JoSwil GURALIL 53 SIUdIH| M dAis
W IUdHi 41 B; dLsSlal A He(lel (lathe machines) U HISIR
IUAHi A1 B; 2Uslela elaeil Aaud] Alel siysilsil GUALL
53lal H16S s M| w1d B.

Aleall (Tools): Sl& 5cd (Hand saws), SlcdW{letl Altst]
(carving tools), didsil 2EAIBUR (bamboo slicers), Ul2q] csld
(potter’'s wheel).

o UMY (Time): W [RAdlell H1HIR Uld Y[el2 -U $4LS.
3. Ysail el eiglui a1l 241udl (Drying or Kiln Firing)

o eUslel Bdl Galleollal Yuid Weilddl HIR YAMI Feddl 2d
YsAdIMi (dried naturally) 119 & waudl 9a(s2s eigl
(electric kiln) Hi 2R3 A 1uddi 2419 8.

o ldell (Tools): HEIA (Kilns), Ysddleil 264 (drying racks).

o UHA (Time): SalHlel ol Glleioll USIR UR AIEIR RAu{la -
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IR 541S.
3. H\-lla'l{i (s(st(2i21 (Surface Finishing)

o WU HlGl (beeswax) il GUUIIL 5] @LsSL UL(E2L 54,
§edl 30 (natural dyes) <1l GUULIL $2al S1USA 231G A4l 22|
U 2516UR] UL wlea-uIULRA 51221 (plant-
based coatings) G2llcdell HH1AQL AR B.

o AUltsall (Tools): 2L, UL[G[R01 s1US, SI& A2 (dye vats).

o HHY (Time): 1R 5CLS.
U, Q] wa 131 il UL (Assembly and Quality Control)

o %xRULA Yo Geuleellal UAMNE (assembled) SAIM] #41d &
o HINWLSIY BilSddl (structural integrity), [§(e121 ¥19

[SHL®eteil RidlddlL (design consistency) HIe (31&1Ql sAAIHI
21 8.

o lYsil (Tools): HlUel 2U (Measuring tape), Rldtil As[c
(quality checklists).

o UMY (Time): 30-%0 [H[e12.
€. Ul[¥21 Aol 414121 (Packaging and Dispatch)

o dqulla 2A8lell U (jute wraps), 512125 WlsA
(corrugated boxes) ¥{ol YUR 2w Bl ©51-3o5dl 4114l
(eco-friendly materials) <1l GUULL $3]A Us sc M w1d 8.
4 1e190] u&di w1882 el Aui[E1 (Barcoding and labeling)
YRl 5 IMi 2414 8.

> AUltell (Tools): U3[%¥2L 204d, 291 (Med, ©S1-AWE] (eco-labels).

o UHA (Time): Uld AU U-30 (H[e12.
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IR ERIE s1IsH (Implementation Schedule)

g«
(Activity)

uq(d (Mlseilui)
(Duration -
in Months)

W1S52 Algeldl Bildu 2aey uiug
(Finalization of Product Line)

oy

H2iletledl wilel (Procurement of Machinery)

1.0

A520U A Y2421 A2uiu
(Setup of Workshop and Utilities)

1.0

Ml 4 didld (Recruitment & Training)

oy

Uiddle Gauleel dial uzlail
(Pilot Production & Testing)

1.0

ldALRLs dley (Commercial Launch)

oy

§6 ¥d[Y (Total Duration)

¥ el u H[&sil

I8 521l W3 (Cost of Project)

Wof 2(lNs
(Head of Expense)

S5H (INR)
(Amount)

U2(l+13] 319 261 (Machinery and Tools)

9,00,000

a520u A2y A4 Y[2[(A2l» (Workshop Setup & Utilities) | 3,00,000

Hleldoln (AN ) (Workforce - Year 1)

{¥,20,000

514512 YS| (Working Capital)

Y, 00,000

G151 ¥l |l B2 (Branding and Launch Budget) R,00,000

56 UlBse v (Total Project Cost)

3(,0,000

sllQliell AlYell (Means of Finance)

dld 254 (INR) (&R (%)
(Source) (Amount) (Share)

uHlee{l YSl (Promoter’s Capital) U,£¢,000

¥°%
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ols dlel / MSME 3(Se

(Bank Loan / MSME Credit)

3,4, 000

54 (Total)

3(,20,000

qb{dj ol LQLLS|Y WM Lal (5-Year Financial Projection)

ay
(Year)

v{ldSs
(ALLWH)
(Revenue-
INR Lakhs)

dULGel v
(ALluH)
(Operating Cost-
INR Lakhs)

Y vuy] o181
(INR GLWH])
(Net Profit-
INR Lakhs)

Alul YL [%Fet
(%)
Net Margin- %

<0
M
190
1¥0
194

¥R
yy
O
3
q0

1
30
3C
yy
93

30%
3U%
3¥.U%
3¢%
¥1.9%

0ls-8del A 1[@[RIA (Break-even Analysis)

Vie1%
(Estimate)
RARCRCI
3U%

uRuial

(Parameter)

[Re12 WA (LN s) (Fixed Costs - Annual)
A1 A2 Lol HL[osed

(Average Contribution Margin)
0lS-9col WIS (Break-even Revenue)

392U /03U =%
365 AW

YU d1RQL: %) RIS Gellest A HIB[2] @l Y &l dl els-8dsl
tﬂa)oe gareak-even point) ¥1URlelell UM €-q0 U[&qll Ui sivd g ef]
el 8.
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UlBs2 vldS Bal alslsIR5dlell URILL (Project Income & Profitability)

ay
(Year)

NEE

(INR GlWHI)
(Revenue -
INR Lakhs)

W3 (INR
AlWHi) (Cost -
INR Lakhs)

NI R
(INR GlWH)
(Net Profit -
INR Lakhs)

HL[%¥el (%)
(Margin -
%)

30%
3U%

Q %0 ¥R 1
R M Uy 30

olltl: ¥4| BojHlel AL S U-30% HidL qffeg via oflont aNell 202 el Gllest
UM ARG (AL U ALHLIRA 8. dud] AUldst siAetHdl W GilsS
B0 5120 YHYU o5l ol§lell HIeiH] YuIR) Uld D.

sIueLS|A/A4R512] HYRI] (Statutory/Government Approvals)

« MSME G&H «{lug{l (MSME Udyam Registration)

- A2 oiluwil (GST Registration)

« 3523 dldAoA (%] 3] €1 dl) (Factory License)

I N\ 7 \
@ o S1UR eNe| asa'l (scu2ex (Fire and Safety Clearances)
N\ 4

- 2SHL5 WA 951-Aoid UHIRIUA (AS[CUS U HeHBL 536)
(Trademark and Eco-label Certification)

o
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W 54dS via §12dS %S0 (Backward and Forward Linkages)
ALROL (Sourcing) (L1 UR wlel Yot )

. did Vol GISSL UL A%UAHI det-B1ULRd UesI3] HSUTl) (Forest-
based cooperatives).

AR (g U 21is1el wa ule?l silo1Rl
(Terracotta and pottery artisans).

osUctell AL [Cyea 1M §ercd]l s1O61R AEIUA Aal d.1sA
(Natural fiber suppliers and weavers).

ARUdAHI NGOs gl2l Rulus(@d1 Aeasy
(Recycling networks via NGOs).

8124 %1S1I\ (Forward Linkages) (%1241 UElY)

. R4y uq 01[58 R (Retailers and boutique stores): {H&1ldLE,
A el Yuie Ui o35 2\ U1 1SIaL.

. [as14 WRleelR] (Export buyers): EPCH 3l AN Bel 2416 B
Wesld gl [Asld wWiles R,

. SIUFER-2-5oPYUR (D2C): Uldleil Aoty wal o2 1AM 211U
&l2L D2C HI5(3aL.

. IUR O] (Trade Expos): 25 WsHUL ol Selsal Hull Ui
CINEAELN

dldlH 2ol Y12 2eLIvi) (Training & Support Institutions)
. a2lad 9[22y Vil [SHIYel (NID) (National Institute of Design)

. a2led B2y §1 UL s, R4 Wos HI(suH ve2uU18 (33U
(NISME) (National Institute for Micro, Small and Medium Enterprises)
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o A8 2aA-AIUIR diely LA (Rural Self-Employment
Training Institutes (RSETI)

% AR sl Ual sdsdl [asiA [«
(Gujarat State Handloom and Handicrafts Development Corporation -
GSHHDCQ),)

2AUH Y124 ([S18ed, HIE(3oL wal 25IG&HAL UR HEd lActieel S14
Hlé) (Swayam Portal)

aicilel U221 SYell (Innovative Marketing Strategy)
URURALA QULRL GURid, wlesefl Ula aisNal HI2 «f1A Yoyedsfl Ueg(dudl

Gz S

. [sls2q 1R 2(621 (Digital Storytelling): £35 UlS52 18 1S5 QR
51S %15l ALES ARUR SIS el 53, AR A d dxq WelldsilR
5131912¢1) 8121 A d1(SA] 2\al HA. w1 HidsilHs HLSIRL (Emotional
Connect) qyl? 8.

. VAe2s RUL[AZ] (Augmented Reality - AR): Ae{A4 182 U AR
S1UR A Ug, Bl Ales| slol IRL WS 2S5 5 d A1y g s6ldR Ul
Adell 84U 5d) w1el.

. AURSWQIeL 615U (Subscription Box): 'O51-S1H W54’ 2= 5, BHI
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£ H[Ea lloil 5512 gl Alesla HIsdd M wLd.
. Ala i-)o'{scjao'%l%f (Green Influencers): Al(rud Hl(suLuR U_?-l[CRQl—
U] 9esq A1y 118 ysANaL s

dseilsl 1usal et (Technological Upgradation)
SSEL (Handcraft) ofl 418 254116)ell YR Aled):

ERP Als2dR (ERP Software)

godoil, WIS
[2L0G21 A $CAL | 1551 ) i 1

M2 sAIBS-UIMIR weid widls wA [\ D218y wietiaal
ERP R4l ¥[2a [SHLOU  |ueq) Fa1usd sl
GuyloL. »sueil sldrdl HI2 ) [Fes /12 uieil

AR Heileteil UIES olailad] HIS
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




