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dlnyi dduiddledl 391
Hair Colour Dye

ulRyy (Introduction):

. &2 56331 (Hair Coloring) Wedl &2 SLE2L (Hair Dyeing) 3 dl01si]
| Weddlef] yell .

Hu w el SR S1AA[2S (Cosmetic) B: AWLS] wWed ] qde dlna
alsdl, 23l Wedd| UL dy 3206 (Fashionable) Medl 889+{ld dils
ARG 1A 8, d ULl Yol dlnnsi] 231 Yet:@UL[Ud (Restore) 52l
HI2 34T U5 (Hairdressing Processes) ¥i8lcil ¥ (A%
(Sun Bleaching) g2 [As[ds0l 1l & s6R 53] ASIU 8.

LR Id EJAUR (Hairdresser) Gl21 1d] 2ddA Ild 8 Ul &
562 5] WId B, A, &2 54321 Wi o dls[Ud 8. [AsdHi uu% &l
ay JA2l] dUsil dlo 231 52 D.

dlgdui eRdld sold & SIE (Herbal Hair Dye) Uld A13] wosi2
5121 B. dluial 2ldls] 1 W s UR{lel 561 8 BHi dlne{l (dfdy
Ueg, (Aol qHLARL Al 8. UIRllel AHUHU, 221 e91sHieil (Plant-
based) Hodd(Hi Hlddl dl.

32q1s Al ay elldl 8 il (Henna) @A\[AUL 8ol (), S50l
(Indigo), 511 {1wldl2], Asil, €NER (Turmeric) Wl WIHUL
(Amla) H{4U| 524, 6As dldei2 &4 (Black Walnut Hull), @16 31142
o G5l yHIdQL U D,

Yads AG2lel oysy vils 4 [Ride vils 12 Wes AUR (Eighteen
Books of the Secrets of Art and Nature), [A(dt Usg(dd) (a2l
11Ad 8. BH 5 flel dlnr s101L, A3, dld), dld, Ylo wa wde (@l
A4 8.
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dloell (As1y Hiesil §(AH 230e1l (Synthetic Dyes) 1¢%0 il
eLUSIHL edl 112 UL Feilda[SULHI®el (PPD) il Uld[sUlcHSAls]
UluH| A\l HA B.

L'Oreal sil R1L1US Yol YA V. BH ol 109 Hi UluaH [[-8l[2s &2
SLE (Synthetic Hair Dye) Wellddl Ul Hisddl UIH A8, 189 Hi

o Hel Qe U ltell SUoil 8d1ASIG (Schwarzkopf) AU S1H SER
ylsse "Uldl seR" dley 531, dlol Hi2 SIHdL &d WS- WK% SldRedl
G121 (Multi-billion Dollar Industry) 8 FHi ©\sHiel Hnde | 220+1)
GuldL YRl YIHe 8.

Soll A o1123{] 231 B Bell GUALL UMY A HIs [SUlle (Deposit)
Al d Al B, 29 Bof A(5YU €125, dlAlel (Lawsone), 321[2e1
(Keratin) 412 ¥1SI1U 8. <U(Sdell dlvlell USIR U A1IR 2Au{lo u4H-
syl (Semi-permanent) of] s1uHl (Permanent) NI EIRCE!
Heluiell siuul 201 52 8.

IR "§ecl SE" HEEl B % AlM LY A dld 2L HIS WRdcaHi 8. wl
[aldad M AL A sl Higl ld 8 BH 5 W 91 wa AU
30| (Synthetic Colors) Ul A114 el 8.

91sHie] gerdl 231 (Natural Dye) (S(=5201321 [2s2lRaUL, UgsSls\l,
o] W3sel) B UEelHi BRI 2UsIU B wadl 560l tallddl Hi2 2l
U GUALL UL B, sIYHL dlm] 291 5dle] WAL Sl duld &llst
g 5 3| oilefl uienell dinel qHRu) Gledl 52 8. dedls R4
wiled] Al Netles elR (Metallic Salts) S1d 8 % &1OS1%el
U2A5A18S (Hydrogen Peroxide) U Uld(sdl 24U 8.
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ddHlol (Reuld vial vioeil Aetldddl (Current Status and Market
Potential):

dlaell 0 Haeid Fa &lst (1t JgA1u[8Ls fAleseil (Chemical
Compounds) =il (1R8]l wiadl 1Y B. d UldS 2aeYH| (Powder
Form) €16 23 8. 2:4114Q0e{] uie] [6491-H3] (Non-toxic) ldl
A5 Wl Al AU Wivl UL [Get-sleil51S (Non-harmful) €ldl
A&,

A 290 Fedls uslell gl2l Gaulled SAMI 1A B A WY [HS SLldHi
(Competitive Price) WX % AR dldrlalonl Gedlest Al dauled
$Usi] dloe] 29,

dlol Yslddl Hi2 el 5101 231 Weildla dluell eyl (g3l
(Beautification) H12 UL AU 8. 51011 dlU1sil lell GAllgsl Hl2
MMl &2 a¥ uled] ay sdi dINs U% duiR) Uit 9.

dlis wlUldd] Wal dY Weildd]l HI2 &R SLEeil HidUI dy dulR) 2Ald 8.

sid| GHI2IALE[RLS (Entrepreneur) i1 &4 AIR] Tld AUlsA 3 20
8.

dedl dedls yHUel] ReuHi su{d Gellesileil (Herbal Products) iy
W 8. UL 2RAMI dy A dy AsiLlels A20Yeil (Scientific
Research) 28 281l 9.

&old 21\l (Herbal Therapy) &Il cdl A dluieil (ci(cy
UHRUAl ARAIR UL A L0l U ALS YR (Side Effects) suld
Ballesila [edda (edd dls(UA weild] @] & wal detl GUALLe(] Hidl
HIA MIRAHI % otell dtfl 28] Udq BRAHI A [AsdeRH culd HIRd IR+
U&% dRldTl HyrId 8.

s0id Glleollotl Gallgelal AL WUl HIZ, lad U513 ULl <551 5 B
35 UluLS AHudl HIR Slosusl R12eu vils AIS[R1el des el alueil
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(Indian System of Medicine and Homeopathy) <ilH<] W)S 0

Woildd el suld Gallestle] Gallest WIY 53 Al URANHI 2Rl
H0ed S1U] HId (Raw Material) 13 8 wedl Yssol UHIRIH| Gudoey
8. su{d Gaulesllsll Hidl (4 (e gl & B.

A1

S Aol 21U S 14] (Raw Material Requirements):

. &2509 A Alell ogefl oslldl Aled duiRlslMisdl (Beauty

Preparations) 35 8, ¥4 dsil GUALL WIlel HHUAH| Ul &dl.

[clsdetl 81l MM S [d), Wil  rHa L), Als, [Sefleil
35154, URIUet, ALSeflos W 2AeBlIdell (Eg L8] Wl dltei] 2Leil
Guldlel Gedu 52 8.

d&dl dluiell 321 Y1S, Hidell 2AUl%e1l (Metallic Compounds) 2l
wolell (MLl Welldd M AL Edl. AHel YHAH| dlAa el
54l Ul §25S| (Alum), [5AsAISH (Quicklime) ¥ @LSSIeil AW
(Wood Ash) «ll GU| ad) &d). culd dURNuHi HAGe1, B
(Saffron), Hel ol SU1Es1] HHIAQL ALY B.

Hel (asdell eall ¢NH L 1Qild ed. d dld 291s] Gallest 52 8. elQll
[aldy 6915 1Y (15 0etl WIAHA USEL AU Mo W [UAIM dlnsil 291
HI2 uiSeil (Extracts) GUALIL dl &d). §(=50), % Yudcd F(01s SIY
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(Fabric Dye) d3l3 wWlOWIA 8. ©919sil UieSl, Hdl elQll gelleil
25Slsil GUALIL dluneil 391 HI2 saAIM] 2ldd) dl.

o GiL[Gell 4L5SLell HLISHIR WllGel &2 SIES HA ), Weal W] E SIE %
Rl sI0H] WAW A 8. 9IsH ]l Anddl 201 dy 13 sdL HIS dicdl
ol WS Bl tiqadl 18 (HBd saMi w1d 8.

uHl22ell 8RO dlusld (Promoter's Desired Qualification)

il —

As (Gisa m«ﬂ

AAIUMCLS
Stlsl

&

aunasizl | uiklEal
uel slojell | e Alss

YlGel /o oglsial

S

o

&2 SIS Gl ¥ S [25¥ Wal B[H56 GELe] AUt B, WU IQldxl,
U HA 24 Slogefl Uldol ¥dfa 8.

q. 25[o156 1ol AAIU[SLS Silel (Technical & Chemical Expertise)

. 811A2ele] Sllel: &2 SISl HNed RUIU(BLS UAN%eA) (Chemical
Compounds) B4 5 PPD (U2l deilda [SuiuL®et), clo1%et UASULDS
(Hydrogen Peroxide), el W] @nﬂ AENE] (Formulation) Wl deil
YRl&d uHLIlel] YAl YU Eld] S g,

. J18Idrl Wel AUl Gllest (MUl pH 2dR (pH Level), Retdtdl
(Viscosity), 2ol s6R 22[01[62] (Color Stability) stnddleil Wlsls
Stlel A1AYS B
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. &old Silel: %) suld SI8e] Gllest 539 S1Y, Al HEL (Henna),
§(e5a0), UL AR H1S HIHLRA el slell RHHT vial dstl GuAoLel]
ULSUAR (Side Effects) 3dl Tla 2landl dsi Stiel €lg 1A,

R. [1uueisIz] wa 8[0191'1 LGl (Regulatory & Legal Compliance)

. SIAA[2SU dlAUY: HIRAM &R SIFe] Ballee 5dl HI2 $2L 52ld
12l R2] uIAe] %3] dlave 3o BIS HIRBLL (IS 8481) < Uldel
sdleil Ul lefl Mo Wl Wsjeid sld] H1SA.

A Ml 2 1uiH: 6% o] 1WA (Allergy Risk) 21 D3
UYL AULEet el [AdH)of Ulbel sAdd LAl Ml WS U
"y 222 sATULA" Bl Addeiln] siuelsl Ila ald) sdls{l 44y,

uldel [[uHl: Gallesiuiell «lsndl gAAUMRLS sUUeL UL il
(Effluent) <l 212 $2dl H[2 ETP (Effluent Treatment Plant) il
%feRULd Wl dof AUlGet s 1e{] 29[ ld] 1A,

3. HIE[21 Aal 2ALSS %SILL (Marketing & Consumer Connect)

e ULES ARl JAVIS] dlol 2isal W F2let HI2 56 [R2lel [dlay vionr
Ad21Ne2A (Market Segments) o UHCllei] &HdL.

. oldlel HIE[Ro1: BesgRoAR HIEE2L, AU UIGYU [AdL 3 AGal
ML) Bl WA-HUSIRS csUst )] WHEH] Y5l lofl A4 dof
UYIGat o] 4195

GLL(=51: 1121 GileSU AN 25dl HI "sold /UL (U 1-Ysd" Bl
U AR UUL[352let (Value Proposition) 418l 1L+ s ls{] &ML,

Geulest Ulsul (Manufacturing Process):
. &0l & SISl 4RI USR] B, UldSR (Powder), $14 (Cream) 12 A€
(0il) AHadl UdLSlell (Liquid) 2UH| M8l WU Gudoy 8.
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¢35 Galleolofl A Gallest UlsUL 8. %] 5, UldSR, $1H, dd wWed]
Udl&lell Geulest HIS A1SSAU SIUL HIGs{] 2Us1L e defl  iarleil
(Quality) UM USIURI sAIU] M1d B 3 d Yol %3] A A8
[M(8d sdIMi 2419 B.

BH 5, dlUHlod, 13l o Ul Reuld. el.d. Hu, Hlwl, WRU(se,
W1ESE] USIRefl UIHAIHL Ada 19U dlUH el JARH SALH] 441 & U
del 14 21 21812 WedladH] 2119 .

3| Id HaAdl ALY RHD A AR Bl SHIRUSLOL (Emulsifying) GU3]
sl 8. Mnd[2d (Preservative) 562 UREYH 3l vy
xe[uals (5391 Voo (Stabilizing Agents) dedlHi GAI] s1U B

Gaulgstefl UlsAIH] soi{d UIGSR dUIR Sl HIZ dHIH Slogglad) Wl
AUSIU B. UEdRAYNR (Pulverizer) il Hee ]l W15 UldS GRRAIM|
21d & ual dal geefl Heeell uldu] 531 2ol 141d 8. (1sAR (Mixer)
Ual §ROA Seoll USHI US (Pack) ScAHi w1d B,

BcsleSUR LAY Sl 1] (Infrastructure Requirements):
o | UYL 2R S| HIE 00 ] 5241l %¥ULeil (Space) %2 USLL. B
o533 | Uldleil (Owned) ¥42ldl d @LSlell (Rented) )21 2.

UleldL(Sdeil 11U sd 1l (Manpower Requirements):
e &SIl tellde HIZ U (Wid) SIHELR (Workers) il %2 €lU & %
US[51 el AUILL (Packing and Sales) HI2 %3] &Y 8.

AlYeil/ UllatRedl A1aUsd I (Equipment / Machinery
Requirements):

e & Sl Weilde HIR olAeil Hltolef] %12 SlY B:
. 2 SIUR (Tray Dryer) 34
. 2l §l2 ¥sAHR2 Fol (Exhaust Fan)

7
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. Ul YlasR

. U5 Heila (Packing Machine)
. [MlsAd1 QU (Mixing Vessels)
. [sc2[R21 (Filtering), 991R

U8 s2eil [5Ud (Project Cost):
Ul%fo_ﬂ GRIG (Particulars) § RSH (Amount in Rs.)
WI2(61s 1 yd AUlEel wlefl (Bid | Uoooo

(Preliminary & Pre-operative Expenses)
o Hlol val Uslotefl [Eud Y0000
(Land & Building Cost)
wlo2 ol Helletledl [ud 320000
(Plant & Machinery Cost)
s(eluR e [55u2ei] (5uUd 9¥0000
(Furniture & Fixtures Cost)

SIASI] HYSlefl a2e=RUld €£0000
(Working Capital Requirement)
56 W8S W3 (Total Project Cost) %0000

o UlBsesil 56 (SHd = €.20 QW A 8, BUI (61(€S5a16{] (SHd,

Holo13 /A Lttedlof] (BHd A s1AS1] HSlefl s RAULdeDl YHIAQL Al D.

1QLLS]Y AlYell (Means of Finance):
o Vg HledHi 1A B 5 GUlIULIeRIsA Ulgsesil (5Hdsil 9U% s,
1RSI Aelv]) uldel] M dlel (Term Loan) dil3 HOQl A w1Sledl
U% UHL22e1l Uld1Llel (Promoter's Contribution) dil5 HOQL ¥ [},
4 825 (Debt Component) . ¥.€U AlW 3o YHI22s(]l Sl 2. 2. uU
dlu QL.

HU§ULdL Uleli ﬁlloﬂ (Key Success Factors):

AUl Hieell Yu g2 «il yosul B
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Fdl-l Aldy (Excellent Service)

Timely Delivery System)

’smoﬂ dleldril (Quality of Dye)

llﬂ&lQlHi YLSSAULY (Precision in Testing)

HLl&dlell #lld (Sources of Information):
q. Sll'laﬂi W HL{le17] (Kamdhenu Agro Machinery)

Wle e{udR € UldR SlGY UL, dLELSLRLS, dLslSL, «la1YR - ¥¥0o3U UERIY,
¢IRdl.

YU 865%@”[3’) ylede ([qHes (Future Industries Pvt. Ltd.)

AS ol U, viloisl Ve, sWUR2Let 1yl Rtud wle, de(dulR SlRueds{l YR,
AR1SI, HHeldle - 3¢R330, AARUd, HIRdl.

3. d&s {sll-l[ Ulded) (Global Pharma Equipment)

RR 952 1UE W2, S1-3R, eSS ULSL, SojHlet HleR Ul RS S5 lud
AR 2ol UL, AUS S22, AU - ¥olR0¢, HSRIY, MIRdl.

alc{loid HIE[221 Uil (Innovative Marketing Strategy):

H1Z] Gilesyt A Y 501 HIR WRA-URSIRS [S[red cysstl wUstidd]
%3] B

. 8°'$C12;].°'2‘l?. uis(zal (Influencer Marketing): &2 111 e YR
UR w)2] eloy ued] HIBS)-8e5qule A (Micro-Influencers) 12
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&AL 5] B dHIRL SR 58R0e1) d18d GUADL 53] UREIM
wldld.

And UGy [ddrw L (Sample Pouch Distribution): AleSsla u Uil
ofled Wiledl USdl MU QA d HI2 WHGHIR) weldl 6] uldR 18
HU{lA sllsll . 90/30 oll 2146 US (Trial Packs) < [AdWQl $d,.

dufud &2 562 214-¥ilel (Virtual Hair Color Try-On): il(214¢
H1(SUL UR AL 1412 (562U (AR Filters) Glotlddll %geile]l ALSS
U185 SR GIRL LS A5 5 5A] 291 dHell U dl 91919,

Adel MI{l&12] (Salon Partnership): 2L(s1S UGl ¥ial 6y2] Ul
Wes (S51Ge2 WUl AHa dHIRL Beudlesilsll GUALL sal UlciL(&d
5L, S1RQL S d ALes) Hie HEIHRl Yu Bld 8.

dseilsl 24U 321et (Technological Upgradation):

(S(esed pH Hl2R | lﬂujaem eﬂsaﬂz'
L )

GUlectHi ULSAULE Wl Y&t HIS HIY 15 AUldsi] R3] B

. [s[es2d pH ¥l2R (Digital pH Meter): & SLE Ul HIS Y(&d B %
i€l d #1551 5dl HI2 YU pH ¥R (pH Level) HIUdl HIS A del
[S[esed Hleell GURlaL S2d).

wl2ld2s ulGy U521 H2ilel (Automatic Pouch Packing Machine):
el U5 wdlls Al 8, el ([@52-ys Wl A1ssH d%et Ui
1211214l (Automation) %3] 8.
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. {ﬂujchm aﬂsaaz (Formulation Software): £35 QJH| 321
W SULL % 2 A HIS ABRUBLS [MBIRLe1l IS)S 2Uvidl «llotl B3R
Als2dR (ERP Software) il GUd| 4.

SWOT (ANl (SWOT Analysis):

PSRN (Strengths)

ANV (Weaknesses)

dtdl Hidt (Growing Demand):
A &2 593% ol 52et Gial H[2 Hidl
qy] 28l 8.

AIYd(es dR) (Ayurvedic
Heritage): 11214 AlsSIHI suld
Al ML) AR SLE UR ay
(sl 8.

Yei2ldldd QUL (Repeat Sales):
WL ULSSe €2 HlSa Wiled] us
ddl 8.

dld %-\-ltlf (Intense Competition):
g% Wl qlRud %d] H12)
SUsfladle] qia.

2les ALY § (Shelf Life):
W (el 5/80d SIE eiol) HHY 2sldl
AW Y254 B,

Ao lofl AnAL (Allergy Issues):
WY S UYL ALSSlo HLSS ol 2119
dl ofgatHledl 2.

dsl (Opportunities)

oS\WHl (Threats)

WU\ [AA - Y5 6112 (Ammonia-
free Market): SL[=15125 241400
AdRe{] SISe{]l ¢ Hidl.

ey 3,1\[:[3[ (Men's Grooming):
2N YL 613l el dliell 5839
oq Hi5e.

[e1s14 (Export): Hed Yd via
U(8Hell 20MI el &R Sige(l
EEIRS

558 [yl (Strict Regulations):
FDA 3 S $21dsil 555 [c1Hls
Y€,

o156l GeUleell (Fake Products):
oM YH Lol o lHdL01] o156
U1sse uiles A&y el2ls] et 8.

$IYUL HIdell fld (Raw Material
Price): ¥11ALd] 24 1481\e1l SLlaHi
SEIRE
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oS\ WH el el (Risk Management):

cq el Aele]

S (25 GANIHI S\ WHe] AUlEst Liod % Hecd YRl B:

. cd¥lefl NGFlef %1uiM (Skin Allergy Risk): UL 3eilaa (SUH I8
(PPD) il 24140 Nl 53] 203 8.

o [AqRUS[L UR "UY 222 sAFULA" (Patch Test
Mandatory) «{l Adde{l ¥ d quid] U slUl-Ng%[e1s
s\Rld| wailad].

. [cuyeisi?] WU (Regulatory Risk): 425131 HIUES|s] Ul of g,

o [7q1261:BIS HIRQIL (IS 8481) Yo % SIFe} Gllesl 523G Wal
S LAY AHUAR Ry $2Udd,

. Bculgsl WIdLLS (Product Spoilage): A% $128l ULASR SIE WRLK Y&
A5 8.

o 1191281 GAllte (A IRUI A% (A8l (Humidity Control) sl
dsyH US[¥2lst]l GUALL Sdl.
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5Yr| Y Yl (Waste Management):

SU e Yel

RURRNA (516 YA[cRW1 o sulet of USTULS A %\q %3] B
. Asguie2 Zledled W2 (Effluent Treatment Plant - ETP): Gclltsi
e Mo oflsndl 0ot W AALU(CLS ULRMlA QYeg, sAUL UL % 222
9159, 1L HI2 cllol] ETP Wlo2 (Al B,

U [exo1 Ratulseon (Packaging Recycling): W|[Resel vled Md]
UIGYU HI2 RAUIUSANG \wLRes (Recyclable Plastic) <1l GUl| $2dl
o AleSla WIE] Us ULe9l AUl UR [S2s1Ge2 wiug,

&soid $U2 (Herbal Waste): s0id SIE tlailcd] duwd dalel et (deil
5UUsll GUALL WIdR (Compost) dil5 53] 21U B.

il (o131 3o WIdR] (Quality Control & Assurance):

ng

:u%s 0{1:1.)C19 [FetoUdl \' e
. uzlal o duld eé(d{ﬁa'l
0 °Q
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AY U[REIHL HIR «flAedl Hl2Q1 esnddl:

U slollde UGl (Microbial Testing): soid WlssadHi ds2RulLS
530 o12il ol d duldal HIS €35 G Qo 2[R2IL 524,

[Re1otdl dUIA (Viscosity Check): 511 SLE HI2, deil 1SLE AU B 5
A€l d duldg el d dalaniedl eus «i&l (Non-drip formula).

542 R[w[q2] 222 (Color Stability Test): dSsIHi 5 tldleil 391 ded)
UHU 2% B Aeil usIUL sql.

51U Hlde] Ul &l (Raw Material Testing): Hel +42dl 5(Hsd
Wiledl dud dui MIR did¥il (Heavy Metals) il dofl Wid3l s2dl.




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




