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cleteil vieild el Yy Koy
Handmade Paper Bag

uRuy (Introduction):

o &oSHHS YUR 91 (R4 (Handmade Paper Bag Business)
B (el 2] otlell AU (Y V. AUlel el (Green Earth), 21\ 2ile (Go
Green) ¥ W2 591l GUANIL of 5 Ac2lell dtdl Hecd ALY,
dyal dy g1s) dHeil LML &d, (Shopping Purpose) HI2 512101¢1]
Acflalof] WA 48 2@l B,
Al cdetl AHUHL WL WS ALY UYL d5 B SRS S12101s{] Ae]u)d)
GUALL 5 A w1 3lel YNAN (Green Movement) &l 215 U2lg
A B.

o{|Ael| SIRQIUR SIqH] YUR Walell cdusUL) GUALL 1Y &
951-3o56¢ (Eco-friendly)
o{141(S23wd (Biodegradable)
olSIHL S1I1NH Il (Waste Paper) Gallesl 53] 251U &
:‘:Qla(hl('l (Fashionable)
Ralusq s3l 2As1U A (Recyclable)
sleill aluzl sid dq (Reusable)

2L [Ud1 H1e (Shopping Malls) s e (A(dy gsiellHi WX (w21
AU (Packaging Material) d3l% clususl GUALM A4l &

®l2 vludlell &d (Gifting Purpose) HlS UL AU &

p i )
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GuYldL (Uses):
. AWMLY &
ui1& uelell (Food Items)
dofloil GuAldL (Medical Use)
oddl U[%¥21 (Jewellery Packaging)
2L (421 612 (Shopping Bags)

. uiZl A2 (Party Bags)

ddHlel (Reuld vial vioeil Aetldddl (Current Status and Market
Potential):

e 35Ul 2&31528 (Urbanization) e dadl [els16w1o1 A1ds
(Disposable Income) ®I12cHi @5x3] Ao WU WUR AL (Luxury
and Premium Paper Bags) =il Hidlal €5121HS Tld UeLfdd s3] ¢l 8.

o Ul GUid yu[dRlel qudl sl Rididla 5126 iRd A$1R Rid1d
Y LR2s (Single Use Plastic) =1l GUAIIL €215cl U MR (] 2]
8.

o URWQIY, al2leid 2let (2oyeid (NGT) ¥ [£&S] vial NCR YR AU
[ce1-6 1A (S SWE (Non-biodegradable) Wl2s B2l U Ulduiy
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G121,

GURd, HIRd U Fed 3a W2 S5y 1A 09¢ Hi [RIAg-Y» Wikes U
U(doitefl m&ld 531 8, % (dldy ildd Gualal GldI) (End-use
Industries) Hi 512101¢{] Al WUsildd] Ul UlRiL(ed 52 8.

dyui, Uik QU 6llesUa o0 weilddiMi Hee sal HI2 Aledaeil
A (Aesthetically Appealing) Uu2 AR YL UR & |e] 5[ogd
530 28ll 8. wleilel A 12L] aNiHi Gaules) HI2 wLsNS dS) Gledl
elqlo{] Y211l B.

QU2 B9 3 YURI2Ld Aol ReyA e (Renewable) Ha ©51-356¢1
U15s2 dRwe2 & %etl GUALIL WILE] wal U (0L dqd) AWl HI
1Y B,

UL AL (dfdy 1deU), WLSIRY, 21 e seHi Gudoy & %

AU 1S5l (clde eRULAlA WL siedld 8. A
WIRAL[SASHE B W WiFes Gl AW UM Ratulsdal
(Recycling) HI2 18] Glolefl %2 US 8. ldui, WlReseil 2ale
Hl2ell A1WH] (Health Hazards) [d2] 41514 dddl ol as19)(da 5128
HIRAUL S0+l A]A){]l HidMi dulR) & 8l 8.

S0 ALH2AleAl H1a2Usdl (Raw Material Requirement):

SoSHES G| Wellddl HI2 eIl SIA HIE oA Yoo &:

5152 UUR 2Al2A (Kraft Paper Sheets) (Al dlsSIHig] sladiui
34| AL 4L (Cellulose Fibers) Higll ¢silddHi 114 B).

Ude Aled [dlay 2NU[ WUR A (Paper Rolls)
(ie2lat 356, 211E] (Printing Chemicals, Ink)
W1SA2Y (Eyelets)

A Via 20U (Lace and Tags)
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. Ullaaer 1Rl (Polyester Stereo)
. &R (Glue)

. SoSeY (Handles)

Geuleel Ulsul (Manufacturing Process):

o UUR I A s1014[e]] viad] 320 6121 (Carry Bag) 8, %8 AlHIsd 3ld
5152 U[SUIHI W1Get YU 612 (Brown Paper Bags) ¥l 212 2164
QU2 W3 (Tote Style Paper Bags) Hi Gaulled pAA1U(SLS Uy
(Chemical Pulp) Higl t{sildd i 2414 8.

RALUSY 5L S121N (Recycled Paper) =il GU2L QU G| teildd]
Hl2 gl s3] eusiy 8.

5191019 %3] & Yo SIUAIMi (Cutting) 241dQl 4 U] 5191014
8165 (Folding) 53la A4 (Gum) «il GUlaLe]] AlelsdlMi w1l

dd [Rde (Rivet) =il GuloLefl Aalefl Gureil wiiogxl U [€9¢
(Punching) Wellcl 5] O] e %:RALd Yoxul (€13]) QA1 (Laces)
elud s3] sl .

uHl2ell ® R dlUSld (Promoter's Desired Qualification)

7

Selsell WA 2 Idrl [FUARL

“

[SHLYeL Blal $_UIOP 2Ll

-

U LY AALEe Wal QUL 1
\

b

sleef] welldd] YU Wols] gy [ vl w191 ASISL (Low Investment) &l
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2 53] ASIY B, U LRIl Mo Mo 254l HIe UH2H «fl el
51211 Eldl w1dUs B

9. SASAL W L3Il EUETE (Craftsmanship & Quality Control)

. 5106l AU 5152 QUR (Kraft Paper) ol R¥I1USE 536l S191014{]
dQlcltil, ASLE (GSM), 2el Gdleil i[dH GUAlaL (BH 5 §S US[,
%A d3]) WA 1R A1 519100e{] Uied{le] Stiel.

ULSAULY dal [§le1(id1: s19101611 5(231, 51[€531 (LS ULsdl) e e
oLl lofl UlsAIH eleleil ALSAULS (Precision) wia) 2 (51201
ostnddllefl &Hdl.

HosuyAlSeil wid3l: Qlef d(01 WAl ol o1d Wal Eo54 2l o1 U d
412 RA[3L (Riveting), dieredl d18ldril (Glue Quality), A &o5dsil
WidRs ﬁi-)q‘s.l%fﬂo'a (Reinforcement) (5 1S Sed Héfl) °j, St

oldH dr2%: 519101611 AdH il HedH Al sludl Hi2 s[221 AuGe
W ileidl sdlef]l &Hdl ] SI1AL HIGA] 61I1LS W19) Y,

R. [SA1Yel Blal 522UIBRH2Uel (Design & Customization)

. U%ollHSdl (Creativity): (R0l %eRUIA Yosod [AldY s¢, AISIR),
Aol FoR{l [SH1oetsdl Al (el.d., PLg2 A2, 212 2UBE) Keildd sl
Ul LH Sl

ull[e591 wal (W[edL: ciloll ALSS] HI AR ¥ GlL[5o1 wed] Hl2l
ALES| HI2 3ol [Ule2aletl ([aseul [aRl e lsi] wa ALlsS (SHLeSed
A152dR (WH 5 Canva) <l GUULL Sdlsil HNHd HH%.

& S1-HeLloldl: ALSSlA 951-Fo56] [ASAI] (BH 5 WIALSASHE QUR,
RUIRSANE QUR) (A YHoscla "aflet YleetR" dild iles sias
Woildcllef] &ML

3. UAHIY AALdel el QY] (Business Management & Sales)
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. HloldoulEd AUldat: 2191 W Gallest 539 SlU dl 3 $2AN
SIMEIR] o dlElH AR, AU (1@l 530 1 Gedlestsfl dAld
(Production Speed) stnddlefl &Hdl.

. ALes ed(BoL: elifels AL HIER, YAa] ey, R2NRe2A WA
ode2 W laly 19 Al AUS WIMd s0led] 2o o2 juiy WS
naddlef] 21195d.

. B2B U531 IndiaMart/Tradelndia %<l (S[%2¢ B2B lﬂa{ﬂl—[ U
UlsY e193) wndd] ] 2A32wi]l wsliRetl 20152 Adl 2UsI.

Bosle SUR L USA L] (Infrastructure Requirements):

e 90 §2 * 90 §2 1Y AA (Room Space) =il %2 US2, d G1LS (Rented)
G485 ASIA B el ui| Y1y [claldellel (Residence) &l URL 21
s3I ASIY V.

Uleld R [Sclell 214U SAl (Manpower Requirement):

o UU2 G| Gailddl HI2 3 (A8 521U SIHEIR] (Skilled Workers) il %2
usel.

AlYeil/M2ile1] we3NULd]l (Equipment/Machinery Requirements):

. d%el s12l (Weighing Scale)

. 933 (Knives)

. U[eu4) (Pencils)

. sllofl ALTHe] 2WE/ULR2EL (Table/Stool)

U3 s2eil (Sl (Project Cost):

wlel [Qo1d EH
(Particulars) (Amount in Rs.)

WIR(6LS 2 yd AULGet veil (Bud | Yooo
(Preliminary & Pre-operative Expenses)

6
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os{lel Vel USlotefl [(BUd
(Land & Building Cost)

W lo2 el HL{letRledl (5ud
(Plant & Machinery Cost)

s[elR 1 (s5URel] (5Ud Yooo
(Furniture & Fixtures Cost)

54 g5 W (Total Project Cost) Y0000

s1As1 YS| (Working Capital) «il %0 [RUld 211 8.

AlQLISIY Altedl (Means of Finance):

Wl sestl Wl el AN 8. gell e[S (Entrepreneur) Uldletl A5
(Investment) GIL 1L A IY AR 53] .

GRILRIENGERINE] (Break-Even Analysis):

U152 30% 2l ¥o% ol £ WS 8dal (Break Even) €idd 52 ddl AsUdL 8.

AU §ULcL Uleall Hwy decll (Key Success Factors):
o | Aot Y| el25la e leiH ] AWM w1d B

ul2Ll&id Hietaisd (Trained Manpower)

511014{] 31Tl (Paper Quality)

ol [S319+l (Fancy Design)

[cldy s¢ o &o5eyail disld (Handle Strength) Hi GUdstdl

Hil&dletl 2l (Sources of Information):

2. WLl 1 AL s[HRLet (Khadi and Village Industries Commission),
AMeY, 3, 9241 RS, [AAuld @), Yo, [Uel-¥ooous, HERIY, HIRd.

2. %l U2 Ulss2Y (Shree Paper Products), G115R1d, AHeldle-3¢RR90
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3. Aclol AR A%l UIgAe [A[12S (Chetan Sales Agency Pvt.

Ltd.)3 i ¥, % 8l uilsd sul A2, URll W2e Yu uleo, AldL, wHeldle

-3¢R¥LY, 2d.

siciletdH HI5(221 |ERYsll (Innovative Marketing Strategy):

Y13 g5l UR 8l QUdlal ¢1ed, oflA Yosodofl Wiy el s Ueg (dudl #Hyeildd]
oS\ £5;

012 W 6l1[53] (Rubber Stamp Branding): <ileil ALSS| (BH 5
SlH A5 Aeld] of[25) HIS HIel]l (221 WA AH «tefl. dHa 53] Ay
UR dHell GloNell SRRULYNS R MU (Customized Rubber Stamp)
HIZle w1ud), %8 Ud A AIsNS @l B.

"3flel Ul2e12" 61 (Green Partner Badge): dHI2L (1 (Hd AlsS)
(&51lele1R)) ol AHefl £Slel UR dallddl Hie "R ©5l-5o5d] 6o duilA
9120 Aq 22152 Wecl UHIRIUA w1Ug, Aleile]] gSlelela old Q) via
A dHIZ] urdel] o Hid wRleLl.

621 sl ©de2y (Weddings & Events): Q1M 2o [Blse’ Ui Fedl
&o5HHS Aol R Hidl V. ©de2 Wiy U8 aiYell Y[ReSL (Sample
Booklet) 212 $2dil.

(S[s2c B2B A2 $\H (Digital B2B Platforms): S[Sa1H1E
(IndiaMart) ¥8ld| 258 [=SUl (Tradelndia) Bl WeslH UR 8l (@R
s31dd el aeelloit 1S Huil 2.

8
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dseilsl 2uAS2Ael (Technological Upgradation):

Ny 510531 Hellet
(SPAL®el Alg2AR
stg-s(2a1 Hles

sleel] wsilddl eldl 9di, AldellHi €1S) YuIRl Gallest $SYUl teild 8:

. QGEBAC'I s1(5321 H2ilel (Manual Creasing Machine): 51201 sleel]
dlndla Wed Yl sl Aledl slH1 HRllededl GUALL $d). uletlel]

Qletl 5165 ALS)) WseH AU el YUIB2AAS LW D).

S18-5(291 Hles (Die-Cutting Mold): X15UU] ULSHell Eo56 s
W2 SUdl HI2 ELsSlefl SLE (oiluli) wWetlasidl adl, el sidR Sl

»sul s(321 2.

[SHL8e1 1523 (Design Software): ALSSa 61| U €121 3d] 41212
d Wdladl 42 dedl (Canva) Bdl §l 2&4+1l GUUIL 52d).

SWOT [d*dN Bl (SWOT Analysis):

L[S 31| (Strengths)

U1V (Weaknesses)

) Uﬂf} As18L (Low Investment):
e132]] 212 53] ASIY B WAl
cfloguilell W oifEad 8.
52UIOD 2ol (Customization):
HQllel sl slagf] ofs1de] Qo
oflefl UAIH| (100-200 o2l) S
YRl 53l 2sly 8.

U [d2wl 2a&] (Eco-Friendly):

o Y}y Gaultol (Slow
Production): HQ{loted]
AU slee]]l Gaulest ¢y
JIEIY
%ol &Hcll (Weight Capacity):
WlRes s 5101016{] QL {16
cogel Wil 215 8.

@logefl 2142 (Humidity Effect):
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Wles ulduida s12Q) 14l
Hiol,

AVHIMIHL S19101 1M US| 1Y B,

dsl (Opportunities)

CAUTEN | (Threats)

o Ml[Huu Pils221 (Premium
Gifting): s1UlR2 (31523 w4
d&dR) Hie HIE] A YU (Hd
ARRY
Uleld 8ol A€ (Online
Sellers): WA el/(squsle
[A35d 1) U591 Hi2 U] 6ilGet
W|s{] 2e Sl B,

&S [S[@d?l (Food Delivery):
3221202 Uldd HI2 uslull
dlquigoll Baisfl yiat.

o V12lH[25 H2ilell (Automatic
Machines): Hl2l Gaule sl Hellst
GIRL WO Al QI efld B,
ollol-dldlel 0124 (Non-Woven
Bags): 51US dl 2udldl Al
QoY U1 Ae] il
5LUell MLld (Paper Prices):
U Rldell HIgUi Ad] Hdd
dg R «isl e2lsl 215 8.

1Y cydellUsel (Risk Management):

. 0ls] d[01y Wel ¥4 (Bottom Opening Risk): dleil 1121 sRUle e
Guwsl salleil slu 8.

o [qRE ULl Jera Wed RicelEls Aol U Ss&R1d (Synthetic
Resin Adhesive - Fevicol grade) =il GU13L $d] ¥4 45131

uedl 254 AS 59,

. o5 q@cj, (Handle Failure):
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o [A4G126) &56 Gdllddlefl U1 Vel 61 51SuilSeil
\-li'l (Cardboard Reinforcement) qollad] SQ[Szﬂlld sl

. UUR 4% (Paper Wastage): 5[221Hi ¢/ 2d (2] {5l 1Y B.

o [Aqr201 5(321 uddi Alé YU U2 Aui1G2 Wli(sidl (Layout
Planning) 529 %l QUell HedH GURALL 2.

5Yr| Y Yl (Waste Management):
qu? (St

¢ILE] vietladl

. UUR A[331 (Paper Shredding): 5(221 £2(HAlel dtidl 12101l 255
(151l ugladl) A Heileiell 1edl slaell Hlall sl "Ukleat (sere
(Packaging Filler) d3l3 dudl. lsil GUALL BLse Wl suHi wiLE] oyl
CRICTRIERJIRIN:)

g1l vleildd] (Pulping): Wod siletl 2551 Uil udlol, deil gaiel
wetlc] sleiefl estst (a1 1S (Visiting Cards) w&lcll 293 6isilc]]
ASIY B

il (o131 3o WIdR] (Quality Control & Assurance):

. @‘Ckex
c©Q Ce

S 9
. q:fa;t;l"‘ AN A5

‘@ge®
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ALE S HFod WL HA A UL {lAell 232 5dl:

. %ol d&el U@Ll (Load Test): €35 dl2 (Lot) Higll -3 3l Ui 531
AHi o155] 539 doet (eL.d. R [56)) ¢l 20 (H[e1e Yl desidl pAmd].

. DAY AS (GSM Check): 512101s{] 2151 (GSM - Grams per
Square Meter) AW IAR 5611 YFG B 5 o] deil Wid3l sdl. uldol
519101 Q2| s1S) 25 .

[5(1(2i21 A5 (Finishing Check): djeell SIEL Gl&IRe{l WA of BWIY
ol [Setl]) WRAWR Aled] €ld d dulddg,




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




