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A1B[2Ss 501 W 20U QUIR Y[el2
Citric Fruit and Jam Trading Unit

Ydldoell (Introduction)

YUl W14 (Core Concept): ARUdHI ALB[2s sull (cloy, AdzL,
H1Ri0dl) il ([ayd 2eull1s Gaulestell @let Adl Hi2 As dUIR 3Y[-1e
2UL[Ud 524,

ulel(¥s wlel (Primary Focus): Wadl Uldell {ldl daddl dien
UBRS sullo V15515281, A[S21, UB(¥o1 2 HIB([R21 534,

2081 tlel (Secondary Focus): =ileil Ullstl Geules) Uil dulR
ANHoil WREL 52cl 24al Ao As[Ed GlleS (unified brand) €60 AUd,

q&U (Goal): 2UL[e1S WSl HIS H1dUS iR wLSIll
(market linkages) U2l ULSAl ol 21&3] ¢11Hi G | id L,
RAUIBL-Y5d CGlleedlell Yasl sdl.

cUd YA H1SE (Business Model): 4212 A2{19122 w4 QuIzl di3
sSIA 53G; Hlel Ulletl Glles o512 501 IR A51QL SAUL (el
HINWPLd Q1A A8 Wstldd].

Yuy YIdIlel (Key Contribution): «ll2ldd §ulleil A2N-2H | Gl
ugleil oisAleiUi (post-harvest losses) €21S] 5dl ¥ AWl
UYL HI2 ayelR vLdseil dsl Yl uisdl.

V1(els U2 (Economic Impact): WSl HIS W&d? eiid ULl
Ulcdlest g, L[5 Gallestla Ulilled $q wa WIdLdd &
GlAULeRisdla GAYd sl

//

d . qual

/ Rllfzi.‘s\\}' o2 §31 /| ugleil
ole | A2 |

' (Unified | elSAUleiHi

A ﬁ{al H13q Brand) geLsl A

o




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

GaloL [dé&auadlsel (Industry Overview)

. A[%ds el (Global Context): i1Rd [AsdMi ALB[2s suileil Aleil
el H12l Geules O (BHI AL, HIo{), dloy adsf uejcd ).

0112 glegell ALEAS60I (Market Growth Drivers): 12194 U
atdl 2Yld ([detfstell MYR) 1 quRgAHi dHRla S1RE dlw
Alo2Y sullsdl 83g Uidl adl ¢l B.

AU wiNReil leg (Jam Market Growth): tledldl elldlefl ¥iedl),
A& 5L v [cAs14 1oL AIASHI ARl 51261 USYS AM Wal §01
&8s Wl ddl 28] 8.

2el1[o15 dS (Local Opportunity): 2%lds(l 5N UM [eg, Wl WIRNIYU-
Aedlel, Secil Wi Gedleedl Hi2 AlsSledl Hidl Hasod ds Gledl 52 8.

ddMlel 0i224i] ViLE] %L (Current Market Gap): <ilsil %s1H
Wollddl WSHIHI ULUL (scale) Wl 61o2e(]l USTYoil e B,
H121#H 121l 129 UelR0] WeiNSS el 6ille5o1 [detl QUL D), oileil
Y dUdR HA B.

G/ 1Usil 8415l (Solution/Business Role): Udl(dd AUIR
Y[e12 2eullels Gaulesl s Hl2l WIleelR) UL %1Sla w41 wid]
¥ Y3l 213 8.

G&2Lel) £[® 5131 (Industry Outlook): §&cll, i1((els ia A 1AL
Yl VIIRLS dR5etl ddRlal S1R) MRAlU 501 QUIR WA 2 W dIs
¢-10% o1l CAGR &2 q[eg UlHdlell ¥{el 8.

AsNdlefl fsYUsll (Success Strategy): A5Vl Hie Gellgel
olc{lotcll (RH1ES] WiSALOll M) A Yul S (MHeldLE, A5, Yrd)
Ui 2Lfels ([Ads) AL w1Slal Hi2 SR2SIUE (Justdial) Bl [ddwL
Yoidloll GIM Ad) eI B.
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Guleeil ¥al GUYLdLL (Products and Applications)

dl2n sVl (Fresh Fruits): HIG2L AdRl, d1621d, qlof A g1 AUled
[clay diem Alv2A sulls] AUl sAM 24192l

UlsuL 53¢ Geuleell (Processed Products): il s0LH[e] widl g2
od, HIHAS o (e Bdl WIAS Gedlgellsll AUIR SAMI w4142,

ALRD1L (Sourcing): Gallesil eULlels Wgd %geil wa Al AR
s el AoddHi w11d), Buil 201{(e1s v1eldl Fecdl vidl
Ueg[dulls uldel 53 8.

dl sUieil GUALII) (Fresh Fruit Applications): AU1QL A4l quzl2lL,
YAl g5lell, Sl26) wal W12 AUy [R2d AULLL (UM 523,
B3[e15 1) A e v4eildgl.

UlARS Glleoilell GUULLL (Processed Product Applications): %14
ol (Unc 2183] ALes), 21, AT wal AeALS1A WRleslR)
(&led), 52lel) Hle dleld 9.

Yeud(td QUL (Value-Added Sales): JUHIHS G2AH| GleSe e
yLsdl Hie HlHl AUl Ul diest s01l 1a 51312131 1] Addlesed 531
5RUIO5S BLs2 UsA W FR2dd 1 wsilddidi w4199,

8[R89 lUsldl (Desired Qualifications)

dailBLs
yued

A

el I{B@Lﬁ-l (Promoter Background): sy (agriculture),
WAL (horticulture), SN cAdY Y cAde|[Us
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(agribusiness management), §S ésoﬂcﬂ‘@) wed ] YH L] dL[RleRIH 0
uejeid 3 2etRs YBeH tlddl cu(Sdull Hi2 wil wleel 8.

Hu] Sllel (Key Knowledge): qrIeil \-liﬂoj AYldal (post-

harvest handling), $[N-HI5(221, 5l¢5 Al dl [ Re sy, U3 ([%L,
taril HIRQI0 el §S ULSE2U Hiell FSSAI [tdmle] UR U slg
%3] 8.

A2d (591 $2AUdl (Network Skills): Yidld ULROL HI2 Visd Aeas
3d] 2d vletladl wWa A $2AA Fdl Ad eulUd s:dL A HHwG
19U B.

Huy L[S §ANdL (Core Business Skills): 241 idi (2 W€l
uel QAL UR Blogd Slalefl, Hosoid HIE[Ro1 wa dlelalelsil s2undl
(negotiation skills) 4 [(-d [ B.

{\U32Ued slA&iHdl (Operational Efficiency): UH122 WlEle]
B{Y\%el, 221S NoAwNo2 wa [R26 [AdBIM| sRIgH Sldl SN,

aAls {.ﬁ!.‘ﬂk’l e qall (Business Outlook and Trends)

‘ USIRAHS 612 HidL

A1 yuelet

(S(eed e WM (els aqeil

d[o8Ucloll YSIAS dlel

. UsRLAS £[BS)Ql (Positive Outlook): 4L &= HIS ¢£[B 513l vjol %
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USRS B, B §edl, sNn-AIULRA Gelleeiledl audl Hidl wa
ALSS\oll 2R MULSIR dR§ell ARl gIRL ULldd B.

V{o| 501 o 5l[122H (Favorable Ecosystem): W [2L14d sl $S
WA RDPIA ULt AUl A512] Aloet 1] Gl21 uHeld HA B, %
U501 ©51[1RH Welld 8.

Gecll 440l (Emerging Trends): Yu ddRNH| s1H-dlost 501 HI
letd 1ol BILSR2L, B [e1s UnHLBId Ve l2edl HidL, w Wl FHaH
$1212120 MU<il glecell uHdeL Al 8.

ULHAUI®M 21 (Premiumization): LS| ALES] Glle5S, WIRIUUE
Jd Us 536l 501l A (Moved 12 MlHaH Ysadl dAUR 8.

d%82Uclell §1UE) (Gujarat Advantage): %R gl WI([e1s v1a
seddl Vil Hl2e) eodll (3edls Ui 100% (w15 Wl et
Uled) uilesel wuldq gy iR 8.

qleg 2 sUsll (Growth Strategy): A1HGL Ue 21l GR-YRd I
&3] v Alel sl A dicdl el Re1R gfeg ylaAlxld sl UL
[allus 8.

SIAL 1LY 2al o812 5UR (Raw Material and Infrastructure)
511 Yo AR (Raw Material Sourcing)

. uel¥s HLRL (Primary Sourcing): W %%8il ¥1a FPOs
(Farmer Producer Organizations) Uil {14l dion Ale2A sul-l
UREL

. UlsuL s ALRDL (Processed Sourcing): ARlEL §S WIARIdL
I sU Vol 2d-A &Y %ell (SHGs) ULl Hefl Wil

. WY JIHALVI] (Other Materials): 5234, SIS WlsY, 51Ueil
R Wl Q& Bl Ul (a1 A1HAL-A] 202 USel.
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OosleSUR el dl[s[Resu (Infrastructure & Logistics)

. %j[a.tlldil e12 sl (Facility Components): AL [2o1/2 (501 0L, sles
22129 AroiA, WS [dellR Wl i[5 1A Ulde] AEIGY %3]
2}

2ellel (Location): SIA&tH WIEL HIZ §01 Gelleel Ugluileil «i%)s (Rl
&lg 1.

LLAQUS Y[AuIvi] (Essential Utilities): (At M UIdR 154U, 21269
IRl A AR URAEs HID(of] y[cul S\l oS,

dllsResy (Logistics): UARUL d 12l Mncla qHAUR (S[aazl
Yl Bld sdl HI2 Aew2S dlot wad] Sles Ayel 2leAMleA Alel
%1SI3L 4[4l 8.

51512 udle (Operational Flow)

’ Qlch'll

'mqeeuuei |’ | <j:| m

o AR (Sourcing): VISl uldeil dios sunl 34 Al AR
Y et urdeil ueil wWilel.

o U[8UL (Processing): sUlla AL[231, AL321 sAH] w1d B 3 413
U5 [o0lell GULL 531 Us saM] w1d 8.

e 1AL (1AL (Quality Control): dl%¥{l el 2129l L1411 HIRRIN+{]
W3] sdl HI2 Huld dL8lardl duld M 2419 8.




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel e

e A& (Storage): USs 53dl §01l ¥al WU 2c1619]] ] sl€S @UU| 0
AAlEd M w11 B, |

o dUIQL Vql Gl[%¥[R25U (Sales & Logistics): [R26 Ao, weellvit
AUIRIA e BiletclleSel ALe sl UlRel] 352 Aoddid] 419 8
Uldlell AHedl 8s-uiel dlFResd gl (S[Eail sdiMi vid 9.

o <de|[Usl (Management): SIA&HAL A URE(2IAL HIS Bedoe?l,

AULBL W Y5l [S[wed Aastee [RiU Gkl 25 SAMI
214 B,

u{o2eil Aelldell (Market Potential)

. VRS snR AdNe2A: YU WARHI AR Yuu b, §2
aeeiloit QUIRluil, el2dl, 212y, G5B vial BilsiclleSed
sRULLLell W sl yHId9L &l B,

. Gelrdl ulesl: Pilgeol ooy, AeuslA WRleelR] wal daay

Ral2 uQl «dl Ales) d3 Geil 2@l B.

01901l Y Lo Wl (el 1R cYsU el 124]
(Market Issues & Mitigation Strategies)

o WAReL USSIRL: YUl USSIRIUL 0leil G stl2lciddl
(high perishability), U1l Guaotdl (seasonal availability),

QLAU due2 W S1ES 1% ALl (R sue1] 2 RULdA) HH 1AL ALY
],

UIR[Gs YXEl: UIR(MHS dessIHi MRIANUL A1 A eUl[Ud
57| e dyRlad It YAl et fxd scl uSsIR%eSs S,

(11l UL WL YHRUA sud] 5dL M Wldsa ReUR 521l
Hle:
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o WSd 2l wal 516 e [Re sy IdflelR) UL divtl Auietl %0?
S 5dll.

o 500l QU] e dles tRlddl M Bl WIAWS Geulesilui
d(del sl 524,

scﬂ YL (Flow Chart)

A1 v (301 (Sorting and Grading)
J

5165 2219 (Cold Storage)
(

bnsiz %83[ (Order Booking)
¢

| R2a/RiRe1Ls1Y AULLL (Retail/Institutional Sales)

dlaid dieiteil) (Target Beneficiaries)

utel(is cieiielail (Gaulesl ¥ia A 1dd) (Primary Beneficiaries -
Producers & Suppliers)

. ULB2YU Vgl (Citrus Farmers): dHell Gcllest Ul Ay ARL ¢ldsil
UL (better price realization) ial Wild1Ydse] w12 %1SLQL
(assured market linkage) Hnggl.
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.« A{leL Ul&a1l (Rural Women): ALHIL Hlsal-duLlGd wu
ofoilddl VsHIA dHell Gaulesil 1Y ¢ (fair prices) QUL HI2 WS
Wes\H Ud ulsalHi v41del.

NQL A BildH cretieflail RIyeld v Bieldt)
(Secondary & Final Beneficiaries - Community & Economy)

. AlES| (Consumers): MU, RUIABL-Y Sl AULB[2S 01 wal Ul
s Hadla 618 gl

. Hlelde (Workforce): 2elLo1s Yd il dllsRes, drelGA
SIHMR] wa HIE (R4 AesLR HAQl.

. AR el (State Economy): dUE] G111 YU Juidl
(horticulture value chains), qidl sdRleil 21as w1 1121dd
Ue1201e1] 821SEl WILLS cllei] e 29l

Uleldwuiefl A 1dUSA 1] (Manpower Requirement)

UL2[61S Hlelduin (Initial Workforce): 21e3[dHi 112132 R0 ElSlefl o522
usel.

Yu ¢ [15131] (Key Roles): HYul ¢{[H 51 HI WREL Ao, deIGYU
JUALBNAR, 5165 21w U, UsR, [Sladzl els, didrdl [«12eaisl
e QUIRL W [sRHsy (el qUldLl AR D.

[ce1-$21¢0 U (Unskilled Labor): [641-§2101 SIMEIR1A 2elL(ols 2R o115
U AVl 2SI B WA AU 51U 5] duid dIElU (on-the-job training)
Y] S B,

clElM UR ®lel (Training Focus): JRldtil s 51{&HAL os1nddl HI2 §Uile
Auldet, 5 As2, Us([%¥oL A (S[wed veder?] Rierd U2 AMAIdR
Ale(ly 2y 219,
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Hlsalaledl etilell (Women's Involvement): Hlsdl stHelRla
ALEo1, UE21 via Qui (a1 Bl ugciuilHi os1s) 2usl 8.

35(621 )%=l (Scaling Plan): H B4 S1H13] (A2, AH dH wosRel
USIY ae iRl Hi 08 yHMd HiB(3o1 u1al ©-$14A 1M GRRAIHI 4119,

IR ERIE s1IsH (Implementation Schedule)

Uq [
(Activity)

AHYWL
(M[&ell)
(Timeline - Months)

SR Auidl 24 «lueil
(DPR preparation and registration)

0—

210l URiedil wa dre1GA Aewu
(Site selection and warehouse setup)

-Y

s51es 22120 2el[Usil (Cold storage installation)

22Leil el w4 dielu
(Staff recruitment and training)

VlSd LS8l W WILE] B1A1%el (Farmer tie-
ups and procurement planning)

2146 ¥1UR2Ae ¥al ulael
(Trial operations and testing)

IUlR] QuI? dley
(Commercial trading launch)

v llwd UlBse WA (Estimated Project Cost)

Wof 20lNs
(Cost Head)

SH (INR)
(Amount)

de1GU A23Y B4 S1ES 1Y
(Warehouse setup and cold rooms)

qy,00,000

dlseil ¥a H[2[RUd &os(6d1
(Vehicles and material handling)

%,00,000
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§U1l Vol AUl UR(ELS 2218 4,00,000

(Initial fruit and jam inventory)

U3[¥o1 vial Aoy[EdL YoglR25UR R,00,000

(Packaging and labeling infrastructure)

WILIR ¥ dlefld (Ueld ay) (,00 000

(Salaries and training - first year)

oll(51 Bl HIB(291 (Branding and marketing) 3,00,000

s1AsIl 1-1\5'1 0152 (Working capital buffer) ¥,00,000

54 viellFd W (Total Estimated Cost) ¥3,00,000

ellQlicll Alell (Means of Finance)

$(321 (8181 (Funding Mix): W1 52a u% UHleR 8(sall
(Promoter Equity), €0% M dlol (A sIHiell), 44 2% Houi[AS)
(PMFME 4&ld] A% ¢L1al1dd (Helsl ] AlogellM] €601) GIRL =118l
YL ULSAIH #41al.

s1As1 YS| (Working Capital): 321 3(S2 (Cash Credit) g2l SIUsI3)
ysl Aadl eusiel.

o (5c2l M2l 1R] (Equity Partners): UL2(615 YSlell 6lloy el215dl Hie
ulsd Gedles SUsilal (FPCs) ¥l SHGs o 69(5a2l MIolelR] dl%
g s3 sld 8.

dslcus eisla (Alternative Funding): lﬂéﬂ—aﬁ'{{ AYei U |q| g@d
5l doUR S (Venture Funds) <1l Ul Aus s3] 2514 8.

[QsdiqULAdL (Credibility): 615 §l9eilod YA Sdl HI2 UIREAS
5162, FSSAI 3ol GST olltefl 241d9ys 8.
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1 Seil Jldl (Revenue Streams)

. Ul AUIYL (Primary Sales): dl% AlH2A sVl AAILL
(relloit/g25 WIlLelRle) M M/ Mncle AuIal uHidey,
ol 2214 Wl AL [{)A),

H11H] YLl (Seasonal Sales): Hl1MH] [PLge UsA Hiell dul sl
A4S,

s[M2lel ¥1AS (Commission Income): WSd %2ll ddl s(121e1-
WLHLRA AUIR gIRL Alds Hadd].

yeud (dd Adiil (Value-Added Services): U3 [%31, A3 v14 sles
21R% ¢St Bl Aa Mgl Ul wlds Vel 531 As1 D.

[S[s2d QUL (Digital Sales): YH[Ud &-S1HH W §lH G2 Hedl
Sleell viloAd el W 1 U1 MIlElR] Gl Blds dulRd].
AA§L51RSdlell Yu AlE sl (Profitability Streams)

. W (1Al (Cost Control): «ilUl s1H12 eilclA siH W€
53 Wl 5165 211 GIRL WIS aisAlel elSla «i5151R5dl UM
57l

(5ud (iui81 csWsll (Pricing Strategy): Glle3s Uk (%21 via
1l WIdR] gLl - (R, 21&2) st MlUH (BHdl Andgd].

H1(%e1 YUIRBIL (Margin Improvement): (5152 Us ial H14H]
Geuleedl A G HL[%el U w152 53 «isIHi dtlR)] sq).

(3l aulR] (Volume Growth): AU QL] UHILL deilRcll A Yld-2 54
w] g2l HI2 AeuLS1U WRee ] Yl ALeS WY IRe [drdL
5q,
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. Aold sIAUdL (Channel Efficiency): [S[%ed Au1l A«idl
AU 1) URel] [Aeldl el21Sla vl HifetH] YulR) 52 8.

uls-9del Vel L6 1A (Break-Even Analysis)

uRuiel (Parameter) Vi |% (Estimate)

54 UlBs2 Ullf (Total project cost) ¥3,00,000

A1 ULRS AUl € 00 000
(Average monthly sales)

ARUA HIRLS WA 340,000
(Average monthly expenses)

HIRLSs vl AW R,U0,000
(Monthly net surplus)

ulsuid(t 9del- (Break-even period) 9¢—30 H[Sq1l

uis(2al Q-Lé?ﬁldlbﬂ (Marketing Strategies)

. GllsS 815 (Brand Focus): 2169, R4 1ABL-YSd ULH2U §Ull Aal
M| HIAULA A5 HAGYd GhleS eilddlell UR HIR {5l

A1yl 1SI0 (Direct Tie-ups): B [e1s §s 21, Yuu ke,
&ledl el si} u1d Aldl eilel?] 2eifud s:dl.

£l quIRd] (Visibility): §S We2lell, Vlgd G131 el 25 FAUi
ML 4 GiloSeil £9Udl dylRd]l.

U3 [%¥21 (Packaging): 115N s W3[0l GUAL 524, B Gellteiqf
YA, ViSdsil didl 21a sedl opidela ustlRld 3.

[S(s2d usSly (Digital Outreach): [S(wed HIB[2o1 Rl(21ud Hl(SuL,
HosgaeuR ASAL, B-51HY WeslRd) o1l UL 530 A& ALss)
Vol SIYRURL ALESA €&y Gisildd].
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3] ULllot] ¥4l (312l (Machinery Required and Vendors)

Heiletl/A14et
(Machinery/Equipment)

oseel]
(Quantity)

é(j, (Purpose)

s01 {1221 wa A3 2wd
(Fruit sorting and grading tables)

Y

SEETENEIETEERT
A3l

5165 1% A1uiR
(Cold storage chamber)

§U1ls] el (&1Ll

c%el viel U521 Heile
(Weighing and packing machines)

Al U[59

Aoy (61 Hefla (Labeling machine)

1R ¥al §Ulletl LilSY
U2 duid go|lddl

32, Udey wa Ul2Rud éss(dat
&

(Crates, pallets, and material hand
ling tools)

Wid[RSs &es(dal ua
dAs

(sladz] alsel (RAs%2S dlsl)
(Delivery vehicle -
refrigerated van)

§U11 ¥ Ya]
[ddRwl

uy g Y dleil (Environmental Benefits)

. SYAML 2LS) (Waste Reduction): «112lcid U1l HIS SRI&H W]
A8l 6ol (o) VLRLSeLl WILLS 821SQ, B-ilel 1S 26 UelnHiedl
2ldl AlolelBA AU GuX1Ui t2lS) UL,

251G Wl (Sustainable Farming): ¥131(c1s Wsdla lHAH 6lld
[l 13 [els Wa Fecdl Vel Ul lset 241U

W 1[Resui e2Ls) (Plastic Minimization): s21eil diu?l 21s1a ddl
32U el RUusd 520 As1d ddl Un[a1 A142dl-1l Guldl 53l

W[ sel] $URL A1) 5291
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. HAlusl &l (Resource Conservation): 5165 21% qRI
Uglell ofsUlstal €215Q), B Gllesiti duldl A ldeilell WYud sqH]
Hee 529,

. dl-s16{sl (1224 (Low-Carbon System): 2ell(sls AR URdSel-
Aoiftd slodet Groelal 82lS B, % dl-5ludet §S [MRHaA Y-t AU
8.

etlawyefl dsl (Future Opportunities)

.« Gculeel [ddR8L (Product Expansion): YIS 41824 Gallesll BH 5
WY, Bsll2l Bal FoSls 1etell ARl sdl HIS UlSse Ul2sl(GRls]
[AdR8l 524,

d(3d5 6112 (Global Market): (GL(21¥ Aid2U¥1A oosRAH] @nHeil
[eis14 531 G YRUof dudR Hodd,

H,O'lllqrc.fd V{14 S (Recurring Revenue): H¥Wd -S1H olleS ¥l
Aloslet olsA HIAH] s01l/5121913] W) gL (UM 21ds GLel
57l

[R24 q(eg (Retail Growth): Hul 2EAH FeU1OR-IULRA [Red
1G2A2Y LU sl

dioil dtnteil ¢[® (Long-Term Vision): il 2LQ), L Y[s12
AU gy WSl e slleil AleUla 28] AUlUg AlB2A sU
AuiR Aa UARIdL eol 3 [dsAd 4 2k 8.

sic{lol MI5(221 csUsil (Innovative Marketing Strategy)

-
P = 'l &cel 51} 21LY-
. ) A sl By
u M 2[Red1
odo2’

“ U C2812101
Ry vilsA!
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UM 2 AlGare] 4419101 qtila tlleS vletladl:

. AlorsQle YA o{lsy’ (Subscription Juice Box): % AL&S| [
AR 6log ulell Al w)Re% 2y ld 8, dHell Hi2 ulHLlES b2l 2
[S(adzle] AUle25W1sl HISE QU 524,

‘U 2Re31 de2U’ (Jam Tasting Events): 21&3] M1 4d|
AAURLCIHHL A S5512 2Hd J2wY 53]a dlSla WEd| WEd| sAdRsil
oM 222 SUddl ¥l Ui % AU 52,

AR sle2re: Al (Rrue Ul (5L UR Iy (eRfl) ua §5 6aloN] HI2 'Best
Jam Recipe' @44 Aloyd], BHi dHIZ] UlSsesl GUldL scllell €1,

Scel Sl 218-vU: H wal AL Ao 18 Hulla '[delHet ] ofrer!
[se (@loy + HY + 1) of AUl 59,
dseilsl 1udl s (Technological Upgradation)

AUIR9 YIR42LS 3 1S Gdailacl] H[Q:

loT sles Apel Hl 1201

§01 WI|S] of 1 a |
HI2 S1ES 1%

§Ulloll 221591l 'Q1es
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




