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Hlglotril Geuleot
Candles Manufacturing

Uzcldeil (INTRODUCTION)

Jo1d detl Bdd As(d, G ASILSWY, sl 82 U2 (home décor),
d€dIR] ¥al cUlsddld Yultsi?] (personal wellness) Uell Hyod G112 HI2
1 {ld 8. Yoiled Hllu{l2) (aromatic candles) HIA ¥IS5NS Ude «18fl; d
UsL2L Uelel 53 8, Welluf didlaQl ofeild 8, wal WAM1R]
(aromatherapy) &2 2cll2e U] ddlelel WU D,

WHeLALE, Yd, Wl dSlel Bl 22Ul ASAH el sul, 241415
‘@qoiﬂc'ﬂ (fast-paced, modern lifestyle) o 5120 d-AMIN (self-
care) Vol HIBeS§EaAY (mindfulness) Geuleell Hi ALSsl-{l 2R gl
el 8.

o3| Ad (essential oils) &l ¢13¢f] Y2iled HlQIM{A) Bsuell ydiu
5q1d 8, % 2ild W [cRid (peace and tranquility) < dldldQl
Weild 8.

Jscle] Houdd cAIUIR] Aeds wa GRU-IRldtIdIol GUelSdl
Yl UR wiled, YRiltld HlQieletl cudqIy HIe A5 GrH wosiR
Yy uls 9.

d&dlR (Navratri, Diwali) €M leteil @112 HidL (vibrant demand
during festivals) ¥1el Hoswd A2 w[Udllof] As(d QUL AULRle] UHIQL
Uletlzd 52 .

Geulgel (PRODUCT) ¥ial deil GUAL2IL (ITS APPLICATION)

Yaileld Hlgwdluls{] ARl R Hlgeidl ) (jar candles), U
Hlludl) (pillar candles), el Al Hlloidl2) (soy candles) il
AUM1A2L Ald B, % &6, 501, €uld (herbal), el L[S wRU dls[HA HH]
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Yaitllefl ([alaudiMi Guaod 8.

. dls[uy Yditl: Adln (Rose), At (Sandalwood), @deSR (Lavender),
3403) (Cranberry), %l A1©2YU (Citrus) «il Hidl G & B.
GuAldL: A1 HlQela) Yudcd yosde wal AU/ Hi2 quR
8. 1R HlQ{la) y2(etd elu 8.
VLAY o9 AU AR ] Ao Wl Ydiltd Hlioelx) «i]
W[ 3% UL (spas), v4[25 €l2@ (boutique hotels), el G¥-
el REBLLS ALSSL G121 YWe dldldRL lelldd] HIS Wl %
Yiddui 2419 8.

UHl22 (PROMOTER) HI2¢il {U(&id dluSld (DESIRED QUALIFICATION)

ef[au wd [ cuqum

o) ) |
5121213]¢] Stiet k daglaaux | saadl ,
/ P

yHle: uld dleddefldl (aesthetics) W 51219131 (artisanal craftsmanship)
HL2 GIS| @dlla sldl 1€,

5121204 Stiet: 11l AAA (essence), Wal 22Asil (MBIl UHLIGL
(mixing ratio) Hi [(1YQldl, A2 I Geulesiti Aol Scll
(creativity in artisanal production) (&l.dl., ALs5Y V{LSIR, 231) H1US 2}
Aled wa Asld: AUl e dlsUU 8 ANdesil 2e5¥U (home
décor trends) Hieetl dlol AU, B Gllesil d&dl el Hes{l AeRAUldL
A1 YAdld €lY A Y[eildd 2.

. YA F2ANdL: NG cAdY 1Y AALded AL HIER1ell %
(basic business management skills, marketing acumen), NERUNEE
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[R24 Apyel (retail chains) dal d&dlR weAHI Aea (5ol (networking)
5dls{] &Hdl SlUELSIRS 282,

Uy 1Yeil BWAW (BUSINESS OUTLOOK) ¥ial 2054 (TRENDS)

A%AAHL ALES 2o5U el SR8 U [l LMW VYol % USIRUMHS O

o YUISIZ] UR A lol: 2a-A LN 3ol JuiLsIZ] vl Hi dddl 2R1 1A
ASAUL ARAHIARAYLA] dls (UL 2 WostRell (Asiy HiSell Hul
URual 9.

[R2d £2udl: ¥leoldlSel W s, [AAN 62, e Yxdeell 221,
va elllels SASAL 61912 (online platforms, specialty boutiques,
home décor stores, and local craft bazaars) Bl (ddQl Aeid) g1
HlQlodl41efl culus Guaotidl il :¢l 8.

[Retd el 205: AL (soy) edl HIBL (beeswax) Bl §ecil
Qe wadl 8sl-3osdl y2iltid HlRlul) (eco-friendly scented
candles) =il dticl Hidl Wos1Ral e51R1AHS Tla Uetildd 53] €l 8.

®l2 wal dédiRe(l Hidl: dediR] LUl G-I idlnl
Geuleoilefl M2 (gifting high-quality products during festivals)
(U lefl Howoyd UiRs[ds 2osU WoRell [ARARQIUL Ayl A)dIe ot
AN B,

51U Uldoil ¥=[RULdl (RAW MATERIAL REQUIREMENTS)

O o

RICTEY) "
2 AR dsud1oil S
Hleiwl e sl Hlslogel

HL’: 124 A ol ale Bigall

Yaildd HlQiel] feilddl Hie ARlal el HEIHd] UR Lo Sled 531
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1dQUS HIHAell w2 8.

o 21 HloirlA] Hizef HlBL (Wax for Glass Candles): (¢l.d., 2)dl-
3U {11l - GV-35 wax). 31 YR, €l5-5] (leak-free) HlQluc{l4)
Wellddlei]l {3l 1N 8.

Yiu/ARAN RS AoA: uie 536 Yoit 1] dldldRQ 1551 52 D.
Aleseil 2RLUR WIER AV{lA, cudlus s2U19PS AR (customized
range) Uelel 52l 16 (£L.d., 2Lild HIS AdesR, U%elldsdl HIS
UlB2H).

dsudluil HlQludledl dl2 (Waxed Candle Wick): 4193 st (burn)
HI2 dle Hecdyrl 8.

Hlloiel 221¢eil (Candle Coloring Pigments - anC:‘-lEs): B[R9 231
UIH 54l Ul UldSR (powdered) 22l¢cdl GAZR 21s1Y 8. Ydildd XA
uéqi 29 GHdl dy Al 8.

Geulesl U[sAL (MANUFACTURING PROCESS)

¢125] (INGREDIENTS):

Yuy el sl: URA(sel {1l (Paraffin Wax) (H2dl A4 L/e{lrdsy -
Soy/Beeswax), ¥2lt/2RAN (25 WA, dsudlul] Hl ol dle, ua
Hl lw] 221l (@) 2Re3] Sl dl).

dudi (Pans)

%01 (Cans) / 261 (Glasses) / HIESY (Molds)

YU Hal drd{] (Decorative items)

ULSsE HIRS (Surgical mask) el U[sE Oy (surgical gloves)
RA1S1s] A2-wU (Kitchen Set-up) ALY w@\d/85521s1).

(sl (PROCEDURE):

1. YUl 6[6id SCLe] dlUMlel (pouring temperature) 8: {13l 62°C U2
Sl AUIR se2e1U (container) 259 €5,
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- eIl HIAH L s dIARIME YS) Wl 216191 W1L0T] U i
el HedH dlu U 24 S,
. W91 ody 520 e 1sle] 1l aR3{1ed] wo0i] esal ¢l
. Hleld s uldR1us WiRes seeeui 29\
. dlUHlel dull
. oRlR Hlwl 70°C 2il 85°C UR Sl LR UldSR 2l¢ed GHR W U171 :ld
&6 Ld).
. Y2ilad NQoA eudl e dd G waA (MRl YLl 5.
. (M1 A1S) ASS HI2 edL €l B2l 21¢cuell AN d [ W] .
. oRUIR U1l 23R (temper) ALY (1S 6 AULY), AR HeyH | dsydll
ql2sil 2551 Yl el s HR.
10. W5l A JYRIULL 63 U 1 (21191 ARL SELS), drllRlefl dlea sl
11. 9RO [SPLOel (El.d., d&dlR Hies ML) W 1R Hl-lu ] ol
ed] e [&ddld 52

UlelduiUeil %Rl (MANPOWER REQUIREMENT)

(co1dl auui | Hl&ellell | HLRS qlfus w
(Particulars) vl vl dclei/UALIR | (Annual
(No.in | (No of (Rs. In Expense)
year) month) Lakhs) (Rs. In
Lakhs)

2AR-A%2L1R -

(Self-employed)
5AN YA . R.¥0
(Skilled Labour)
HslYs (Helper) ) 0.9
QUL Aa HI5(3o1
(el (Sales and
Marketing Person)
54 (Total)
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WHE HHYYAS (IMPLEMENTATION SCHEDULE)

uqld
(Activity)

o] AHY (M[&etini)
(Time Required
(in months))

RUNsf AULEel (Acquisition of premises)

1

olitsiM () dl2] sld dl) (Construction if
applicable)

1Y

W lo2 wal URlletledl ULl el He2lALlet
(Procurement & installation of Plant &
Machinery)

Y

oilQl'loﬂ ||l (Arrangement of Finance)

%3] Hloldoinefl Ml
(Recruitment of required manpower)

3] $6 AHYU (32els v (il visylel
U.lC'lﬂ) (Total time required (some activities
shall run concurrently))

WlBs2 WA (COST OF PROJECT)

(ao1dl
(Particulars)

alfs wy
(Annual Expenses)
(Rs. in lakhs)

os¥Hlel (Land)

Uslel (M1LS) (Building (Rented))

0.9R

W lo2 el U2{le13] (Plant & Machinery)

0.00

AlteAA M4 v §(o1U2 WA (Equipment and
Furniture Exp.)

0¥

Y| RerR Auld (Misc. Fixed Asset)

0,09

vlalul2c via wI2(61s W (Preoperative &
Preliminary Exp.)

ooy

s14512] YS| (Working Capital)

2.%9

§d UlBs2 W (Total Project Cost)

9.00
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ol13licil ¥ld (MEANS OF FINANCE)

Ws-2H dlet (Bank-term loans) £0% (60%) tIRclIHi 2414 8.

(a1l atfs wy
(Particulars) (Annual Expenses)
(Rs. in lakhs)
!—ll-l-la?.oi Yol Lol (Promoter's contribution) | R.¢0

ols §19sllo (Bank Finance) ¥.Ro

54 (Total) 9.00

s3] AlteddlHAledl ALEL (LIST OF EQUIPMENT REQUIRED)

GEG Yl uld ylee |54 wsu
(Particulars) (Unit) (5ud (Total

(Rs. in Amount)
lakhs) (Rs. in lakhs)
Altell (sdle AL, NN 2, 0.04 0.0y

$oS5 52101, HIUdIell AHYL, Ul
dl?) (Tools)

s[elR vial A2-{Y (US 204,
221 21¢s, Uk[e¥o1 222101 AdIR)
(Furniture and Set Up)

(5542 (dloe, WWl, 3luadey
ddl?) (Fixture)

et (Aui(E21 plsquiee, dqlcy,
HIXS ddl?) (Others)

549 SH (Total Rs.)

dy |l Gud (vt (SALES REALISATION)

Geuleel Ay eleil estalzl LRdlY QA
(Product) (Sales in Percentage) | (INR)

ilad dlQodl | 100.00% ¢, ¥%¥,000
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(Aromatic Candle)

d (Total) 900,00%
s

9(¢;,¥%,000

d{sl&l?.&dldﬂ 218ld3] (PROFITABILITY CALCULATIONS)

s
(Sr.

(clo1dl

(Particulars)

atfs wy
(Annual Expenses)
(Rs. in lakhs)

Ayl Gud(uy (Sales realisation)

.3y

GeUleol W (Cost of production)

514] H1l9 (Raw materials)

¥.9

Y(2(ally (Utilities)

AL

Hleld {01 WA (U2L1R/Adel)
(Manpower Cost (Salaries/wages))

sUS

delall Wl (Administrative
expenses)

01¢

NEICSTRIEY) (Packaging Cost)

ooy

AUIHAe] o521 W] (Material Lost
Cost)

0.094

AU A (AL WA (Selling &
distribution expenses)

[RU2 wa g il (Repairs &
maintenance)

LS (Rent)

(%Y (Interest)

BRI W (Misc. expenses)

59 (Total) (B)

§6 o15l/c1S5lel (A - B)
(Gross profit/loss)

ole: ™IR) (Depreciation)

PBIT (ol§L5125cll USGL i§))
(Profit Before Interest and Tax)

w195 dr) (Income-tax)
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Yluu] o1 §l/ai sl (Net
profit/loss)

Q;LSC{QH (QLNS) (Repayment
(Annual))

onndl AWE H_WWA (E-F)
(Retained surplus)

uls-clel Woll[6 (11 (BREAKEVEN ANALYSIS) (Rs. in lakhs)

(a1l
_(Particulars)

W3 (Cost)
(Rs. in lakhs)

RelR U-l?-f (Fixed cost)

%{lel Bl Uslel MLS (Land & Building Rent)

0.9

QAR (Depreciation)

002

%Y (Interest)

oo

Hlelqo{Ul (Manpower)

1.39

54 [Re12 vl (Total Fixed cost)

.00

Y WA (Variable cost)

51U M1E (Raw materials)

.9

y(2lallx (utilities)

AL

Hlslqull (ManPower)

3.9¢

asladl v (Administrative expenses)

09¢

AYIQL ¥4 [ddQL WA (Selling & distribution
expenses)

0.%%

54449 W (Total Variable cost)

.9

Y1dLe Lol HL[%el (Contribution margin)

U3%

YRIU| 1ls-9del Ulee2 (Break-Even Point in Value)

3.9¢

$lojeil U] (STATUTORY)/42512] {1 vl (GOVERNMENT

APPROVALS)

o UdH ] &R waildd] HlRlwtl Gallesl A sH @1l HIe «ilAstl (yH]s]
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Uldel g 3l 8:

o AAUIY eiluwil (Business Registration): 2[5 HsleRUL[Es]
(Local Municipal Corporation - Mahanagar Palika) 3{&ldll Uy [}d
(Panchayat) Hi «1laQil s21adl.
dUIR qlyYeY (Trade License): §25 duI/Galleel Ay G Lddl
Y[ %3] B,

Zb)!n.i-lél LT (GST Registration): dlNs ee{ldr (turnover)

[ lRd Hulel sdi dell 21 dl s Wes AldU 254 (GST) «1lueil
sl 8.

5142 A2 v YUl (Fire Safety & Environmental): 211[+15
A1) Uil yaed sl A2l sIAURIL 1A 1 51-Y (12 (micro-
unit) Udld 0y €)2K0s] Uldst 539 5.

dldlH 3og) (TRAINING CENTERS) ol 240112 $H] (COURSES)

q. 22lL[el5 5121 Wal S1u{l (Hobby) 5614 (Classes)

J%Uclell YUl UEAHI (major cities) €L Wil €loil sd1Y (private
hobby classes) Gudut & % HlQluld] tfsilddlsfl (candle making) cddEl
dlgly 141U B

. GL0L: 2| SALRAIY (classes) dHa HIRIW] wetladls] 2sleisd ulsul
(technical process), {iDltloj, AENE] (fragrance mixing), el Yolae
(decoration) il At wa UgsI> dIdlH 1N .

. U3 (Government) el MSME ¥el14] (Institutions)

HSIR Gl AU (eld (supported) AU GalALE Sl (entrepreneurship)
el YU U] (business management) Uz &« gs@d 52 9.

. AHAHAHUY [As1A W Y[dul s1u{4U (MSME Development and
Facilitation Office - MSME DFO):
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o URellY: NHAHWHY 21dR, AUl (2] S, Aldl, HHeldle
- 3¢00%0 (Ahmedabad - 380060).

dlefli: 241 e GalaIsRisdl (st s1dsH) (EDP -
Entrepreneurship Development Programme) yeld B, %
O?M%lldoi Jeuy (setup), W3 el Ye] (cost management),
e 530l (marketing) 2ilwa 8.

« WI2] ¥l AN A LALIL (Khadi and Village Industries
Commiission - KVIC):

o S1A: KVIC 8] et AL &N\ (rural industries) HI2
[clay dielH siisHl 3182 (offer) 2 8. dHIR Aol duiUlse
(website) UR "dsd 3oSE el YL $Ule™ (Wax Candle and
Chalk Crayons)” Hd| HHlsl ScdS5Gl-l PAREN (handicraft
course) GUdotld| Usld].

. 8[csud ey vils Rsd Sadyudez ves 2[«id1 (11SDT):

o Ul Al "[S\lHl ©el Fosd U521 [Rsed (Diploma in Candle
Making Skills)" 3dll 2l1G18+l 514 (online courses) UL Ue.lel
52 8, % HlRlutilefl (St (design) el wllell cAd Y QMY
(small business setup) UR &lel 5t 52 8.

3. G 5121y [As1A (High-Level Skill Development) sl §l8et 12
(Fine Arts)

. VHsLdlE HelwHe2 41 [R1A21e1 (Ahmedabad Management
Association - AMA): 3| 22l cAd{ 1Y cdel[Us (Business
Management), A\A1d AYel (Supply Chain), 2ia HIE[221 U vi8ldel
(advanced) a(éf%%a (certificate) el (SWElHL (diploma) (N SIEEY]
(programs) Y&let 52 @, % dHIRL dY e Hlel Ul (large scale)
CEIRICTRITRIXRNVEIE)
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. YU Yléd (Swayam portal): ([G5: https://swayam.gov.in/) i “
[Cinay slu (business commerce), 516 (221 (accounting),
GUleet, ol M5 &) U Gaid (21818l (enhanced learning) 4L
3| Ylegell Gualal 531 218l L.

sic{lol MI5(321 |SYeil (INNOVATIVE MARKETING STRATEGY)
VAN

Allud
Hl(sul
A A EI Gl

SWHUIONS
Bilseat

N
B (9t [ [HS YIAHT ML QUL Useg, (Al GURid 1A Yoyuisfl HFells
W [S[wad csUsi1vi] (Creative and Digital Strategies) ¥Usildd]

oS5

. Allud vllsul 221212(621 (Social Media Storytelling): §21A1H
(Instagram) el (U222 (Pinterest) U HlQlW{l tsiladis] ulsdleil
'Behind the Scenes’ [cl[SU] 24l ASMR (RIdIN SIS wWd (%)) Il Ysl.
UL ALSSA SN s2clefl Alefl v11e91 Wiefl (Low-cost) Ul [d B.

A0 [R$WIel 6ilSU (Subscription Box Model): ALsS| HI2 'Scent of
the Month' (H(&stlo{l WA Ydit) Alowell e 5, BHI €2 HlEa eid]
Yaildd HlLil le] Auell e uelulsdidi 2414,

. 52UIONS BLE221 (Customized Gifting): @4 Y21, s1UR2 vd2



https://swayam.gov.in/
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ed| (edtofl Hi2 sUsileil @loll (Logo) Hedl e[Sl oiiH A1l 0
Y [Selold AwE] (Personalized Labels) qluil Hlelw{l4) 2415% 5.

. let uiS(3o1 (Green Marketing): o] di HlUL AsU (Soy Wax) dluzl
), dl dal "clotel Wl Ye-}oS6l’ (Vegan & Pet-friendly) U152 dil%
yHle 53, B UdIdRNH] Alesla 415N

dseil Sl 24U 321l (TECHNOLOGICAL UPGRADATION)

£

~

| (S(red alale

\n

L s;é.[};s dsy He2rR

\u

[SHIel Als2dR

sedeedl Aosiloz St

allell Ul UBL 2setle1ell GUAldl Gllest &Mdl el dRlddl dy R 8:

. [(Sls2d aMlHle (Digital Thermometer): Y2t GHRCL HI2 dlUHlst
B0 % Hecd YRl 8. UURALd Aelosal o1ed AR weldl Wlw epihileR
(Laser or Probe Thermometer) =il U2 52| %ef] 2t qiod] 1HY
25l R¢&.

oa (525 dsAu Ne2R (Electric Wax Melter): A 22dsl (£Q 214U
s21d dlul 9a(s2s Hezr dlurdiel] vl ofofl osq o1l 4 AUdd
A SUY dlUHlel BNdLE E B.

[SHL®el A1§2AR (Design Software): 3eldl (Canva) Bl H\ei6l el
26Usl] GUAULDL 531 LSS Bel Uld2Aeld Quicy Bal U (%21 (SoLeSet
5.
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. 8odo2i] Naoe2 WY (Inventory Apps): 51U HIE (BH 5 Yid
sl B ofl 21S Aol Sl HIS Vyapar Hdl A Hlo 1656 A yel)

Gulal S2.

SWOT [csdN2l (SWOT ANALYSIS)

WL SIES dHIRL cAddY el MidRS WA wlal ReUld W 5291

IE (Category)

(oLl (Details)

Strengths
(2[5l

Weaknesses
(el gu)

Opportunities
(i5))

Threats (%¥1ViH))

- 3189 2AS1L (Low Investment): 832l 21 53] 2ASIY

2]

« %ol Scll (Creativity): wetodl [SHIEel wa Yoid
eilcicllof] 2eldAdL.

- GIR] HL[%¥<1 (High Margin): Wl[HuH HlQ{l2H]
al$lo] UHIGL dY S1Y 8.

- ol1%5 BcUlesl (Fragile Product): SlUeil %12 d2dle]
LR

« H14H] Hidl (Seasonal Demand): (ed1ui] A
(a1 HidL dy, GeiloHi 11

. g%lsl (Fumes): Galleel e (HUlel A[2Q2lels] e
us 8.

« [s1514 (Export): sxdsdl WMl Ll (514l ds.

- 2{3[[e15 255 (Organic Trend): A\UL WA oil»dsy
Bl serdl vl alefl audl Hial.

- 45201U (Workshops): HlQl0it] &stlddis] lwdla
Ulds Hagd].

- 3518 (Competition): Ad| ULl HQIo4)
A RN FARFIES

- 5141 Hldoll Glld (Raw Material Cost): {13l 3ia|
Adlell HlgUi duee.

- o154 (Imitation): dHI3] [SHITete{l A0 (2]l 156
e A B,
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¥lWH cudrellust (RISK MANAGEMENT)

B 191ef, S1WH

dIddIMi
eleLsl

W 121of AWM (Fire Hazard): 13l adsi9ile 8.

o [7A4/261 SIMell 10 W[UALMS (Fire Extinguisher) 2AUG A
SOE OILEER Useg[dell o GUALL L. lul iy U HlQL URY
JRY o 5,

;wmﬂéem o15lel (Transportation Damage): R¥ed] Hlwl
A dlng wWedl 51U dedl.

o [Aq[26 W Y W eflslrod YU (Honeycomb paper)
U3 (0lell GUALL 524, GellonlHi (S(aa?] HI2 aHd §RYARS
W15y dlyuRdl.

dRldIUi €2LS| (Quality Degradation): AHU %dli 32id GS| dl.

o [dq26- HlQW]x)a ENQLL @isQLALUIL 1R (Lidded Jars) Hi
Wel &S] e (3] 1) HAsdl.
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5o deAYsl (WASTE MANAGEMENT)

Gaulest e (ML
qdg % gla g Hll
§5qld 1ed d
s3leil Ao11uila
oiYsll (Samples)
| sy Heay
(Wax Melts)
Ooladl HI

ALeSIA eil Sl
o1 Ud $Cl UR
[S2s1Ge2
(Discount) A Y.
WL R ALSs 53
s31ell Guloi 4
ASIA B, B W

) di secl Rl
HlL dru?l ¢9), dl
519101 Wal YdRIG
dlesil 532

W) (SASHE 8.

£12159] W U [0
Y |dQl.

Gulau ad,

131l (1AL ¥4 ViId3]l (QUALITY CONTROL & ASSURANCE)

Gy JRldl nddl HI2 «flAeil Ul &l (Tests) u[Ad 1l :

o Olof 222 (Burn Test): oicil HlQIK] wostHi H5dl USdl da yadtidla
AUl 5 d AHlel Ad HA B 5 «lel. %] AR WIS) US (Tunneling), dl
dled s¢ sleddlsf] e B.

5165 8ll vql le 8l (Cold Throw & Hot Throw):

o Cold Throw: H1Qlo{dl 4031 | dd1R ¥l did AU B,

o Hot Throw; 4Ol UgS] it 52l ¢ Yl 3d1d 8. w1 6ia
USRS Slal B4,

[Axyuie 85201 (Visual Inspection): HlQlotl{l Aqul2] €l
eld] 215N, dHi edlell uulel (Air bubbles) 3 [d2LS] ot Sld] €54,
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




