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s AlYeileil RUR Ao

Repair Center for Agri Implements

Udldeil: FUclell Vigdld Hes

d08cdell SN &t (Aldudiysl 8, Bui Hlel AiAsd (mechanized)
W] 2 silotl, Y51 H[Hsil (dryland) Wdlsil qH1AQL Uld B.

Hl2l WdRl 2522 U ALHIR AW B, 2RUIR elloll Wl A1Hid wsdl
(small and marginal farmers) €W (ploughs), s(ceded
(cultivators), ol YldR (24 (power tillers) ogdl ?*{t[—ui[;l{;d (semi-
mechanized) Ultellell GUAIL 52 8.

B| Altetlef] MNdQ] Wl YHIRSIH (maintenance and repair) G
Gaulesdl Y[eilBdd sal HI2 [RllUs B.

[RUR Aol eUIUstl Wl HHAUR B34l (timely solutions) Yelst
539 34 eld| Ulbell Wledlotl WAH g2Ls) 529

QL AMHLQL (rural) [ARARIUI ULAAULRLS (professional) AHIRSIH
Ylau o] HUlled AsAA B.

L uéd Wdlefl Ug a1 stHUi ddldl AHUUi 8Ls) (reduces
downtime) 52|, Wi 53l Uls (peak) 5[ {lasel e (ML,

B Ao AL WSl Hie AR WI[Asisl ds) ylelkdd 52D w1
5210 (skilled) ¥l ¥1H-§2AN (semi-skilled) < [Sd3i]l HI2 A%2LIR
gl lel 52 9.

A UHIRSIH WA Yel:GUALIL (reuse) UR &l 3ogd STl 562
®5lelldl (circular economy) Hi A2l lel A B,




Hlsal GalnuLsAsdl w@zsiM - olsr2id UseL

GeLoL [aéatladlset: (Rer Hidl ua YilAspwL

o SMNUI RUR A wndQll 8 Add qleg Uirdl A2N 2 (growing
segment) 8, 5122 5 WSdl dHeil A58, WYX gy Hid &,

AU, RUR G snell 48 UldR (262 (power tillers) el
ULQflell Uny (water pumps) Bdl %[2a AUldsill [doiin ARl Y2l uisdl
AA9YS B

3| ALl dldRil (sowing), WSIKL (tilling), 4l @RIGIL (harvesting)
e (MU Lol oltylsl A IR] (wear and tear) 2oé1d 8, % [l (Hd
AHIRS ML HidL Y[l 52D,

AR A2 ellotl UldLsll WSl 28] 441Ul HI2 @ULlels RUR
951121 (localized repair ecosystems) Uz t|lei ..}s[;g"d $q 1l
go's (trend) 2

3| H136a AUdul Yelldldd sdlell, RUR G&lal 251G sMN
(sustainable agriculture) {12 [Asdefld Aslds ULE] ¢l 213 8.

3| Qo2 (Y Hlofl-RA (mini-tillers) ¥ dy Wil
(advanced) dltsilofl Aall ds ([drdL 53] 25 O, % da WyAwd
(scalable) 4ol GLlA™] Y12 AUIR Udd teild 8.

s RUR
Re1 HidL

AlYel nnaril

2lles os1Reu
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Geuleell (Products) ¥l W [E}21e1 (Application)

YU
Vo i1y e1s
AlYsile]
AUIRSIM

RUR Ase Y en, s(€2A2e, &2 (harrows), 1S (S (seed
drills), ¥4al slloll UldR Yltedl (BH 5 UldR (262 wal dle Y «i|
AHIRSIH U1 cydelR 52,

Al (Services):

o Hligetl 81N 2L (91 (sharpening), AESIaL (welding), W &-5¢
(handle) O{Eﬁl{{.

o UldR ¢ (power tools) HI2 PR AeReloy (gear maintenance)
3e) YH I U[ARIdL (servicing).

WL A wsiel, dataefl, 24a Aid-Wdl (inter-cultivation) %<l
[cllca 5N duissiROHL [Hallus 8.

UHRSIH 520A¢ UldR (242 Wndleil sidaUd LU (fuel efficiency)
qulRl Y[-ilad 52 9.

dy M, Vo2 ellell Uldlell S[ui32lel (fabrication) ALl w152 531
25 B, BH 5 Als W21 (seed spacing) d25lal 5RULSP (customize)
5dl.

Bl (] RUR A22s(] YU URdldell (value proposition) dd & sl d
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L[S WSd AHeld Hi WS [dsdyefly Helds yldul d3ls @ufud
Uy B,

WU [81d dlUsld (Desired Qualification)

Y/
/

sMAMA | dselll | cugRaye | uidreulEd
Qﬂ/ L dldld \Qetc—zn Qd AUR

. o

GaloIALE[LS (entrepreneur) UL AHIGL 5N YL [2d] ol A 1ML
Alelet W{l{le] Yeyd Stiet slg 16,

WUALRS (L8 52Ul <1 Sldl O, Redd (591 (metalworking),
deslol (welding), 4 eid W [=%<l [RUR (engine repair) weldl
Slod2ueui vueluislleazsles (1ITl/Polytechnic) dicld Hid
SIUEISIRS B.

NAe2 (management) $12IRL): edoeil Ao, Ales ikl
(customer relations), e ol lRULS|Y V1A%l (financial planning).

ﬂf@@lcﬂh@lu (entrepreneurship) AHdl M3(eis9 (mechanical)
2SUUI HN8{d [SWElHL (diploma) weldl A2 [s32 (certificate) HetxU
e A5 B.

Vsl ey Ales) €ldlefl, AUR (communication) W
ideu(Sed1d S12AR) (interpersonal skills) UL [(BL1US 8.

d1Rldril, Mg B34l (affordable solutions), 24 (&1} Weildd]
gy U 25ld] AWl UL ¥eI] .
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[ ¥11G24S (Business Outlook) il AEBL (Trend)

%
)
)
)

Alestlofl gl Hie ReR Hidla 5129 ABAdMi RUR Ae22 HI2
[MAAY 11G2g S USRIAS (positive) O.

Wsdl $6 Wl g21sdl (minimizing expenses) HI2 &Ll Altslle
UHIRSIH UE 53 8.

34| del ARl WA AUPIY 2 UlcLlEd U5ER 9811l H13d 19
Yald 8.

dtldl ¥dl 25 (trends) YA B ¥ RUR A2 elools Adl soA
(hybrid service hubs) Hi [dsRid 48 25 D.

B | S0 AHIRSIM, eldll Altelle] AU, W UL (spare parts) e
siloll UldR Altetlef] ¢ISleil A (rental services) UL Uelel 52l

wg-51As13] (multifunctional) Adl Ulgeed Wstidlal, Gl 5]
QlIus Ui udal 531 25 8 Wa qiodl dAlulefl cudyLAs ReiRdl
Uletlzd 531 2s 8.

o122 Aetlcddl (Market Potential) fal KA UHRALIL (Market Issues)

. 012 ei[dddl (Market Potential): H¥0d 8, 51231 5 AUdHI
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Hl21eL1oletl WAl UYL el e-Ai[A5d Ultell U 13 ALHR
AW 8.

. ndilsfl Yetidldd (recurring) SeRaALd AUl AN e MUl Re1R
HidL Y[t (8dd 52 B,

e G112 HHRUIL (Market Issues):

o Q§cﬂ°ﬂ Hulled 11\80.'9.[1 &Mdl (limited paying capacity), %
UHIRSIH A 1dlell Ml Uldoifdd s3] 2% 8.

W A1) Aal Wl ] (BHdeA]l At 2152 Scl A
désl (balance) 191dd,

UHUU AHRSIH (timely repair) ol SIAEI21] (AL WSdIHI %19)(d
delRdle{] e B.

woﬂymﬁs (informal) A5ULHS AES? (roadside welders) d&eil
AUH| (competition), ¥ Acil UL w16 dRlddlcl|oil ActiA)

Uslel 53] 215 8.

. G3d: RUR AR JRIddl, 2516UY|, U dIR2] (warranty) Aeldl
H14H] nna il WS 3l Heud (dd (value-added) Ad 1) U G112
Y sl 15,

PIEN RELC (Raw Material) e | Bcs12SUR (Infrastructure)

as2Aluy/

SEE NV ENBTRY|

o1%)Se] 2ellsl
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. e S HLE:

o AES[aL ASY, WR ES&Y (spare handles), SVlell Ulpe2, 22le
2lled, AAR3Y (bearings), #1184 ldl (oil seals), slay ual vlle2y
(nuts and bolts).

o L eUdell eLleAs S1SAR ALY (hardware suppliers) Uldell
A dlell Gudoy B

o GuUe{lsdl (Consumables): C:Lf@l&f&\%l (lubricants), ALYeS]Il csley
(grinding wheels), ¥{a AUl Alget) (safety equipment).

%3] Yol SUR:

o Aesd Uellet, ALeeSToL Ullet, R SINAUR, W Ynejd 24
(52 (tool kit) 412 <ll={l 520U [y (workshop space).

o U1 d[2A2lel (ventilation), dEIHd] cudell, W YHIRSIH
5AAGL ALl Hie 2210 (storage) Y[t

2ellel (Location): V1Sdl HI2 A01d 1] Yaet €ld 16, wleel 2ld
Uil WoA2L (village markets) A eidl WYRAUA] (APMC) HSI4L

1%)5.

B{1U32Ueld 56l (Operational Flow) ¥l €\ AUL2 (Flow Chart)
o [RUR Aol s1M907] A5 cudRe1d UlsUla 1ef 429

. ALES elldAd AUlest dld B,

. YlYetsd]l duly (inspection) W] HHRJ_lf’i [el¢.11 (diagnosis).

3. WRle]) el (cost estimation) el Y L&Seil 3-'l°§(ﬂ.

¥, MHIRSIH USUL (QeSTaL, AU (e, @1l wieddl, ¥ (2ol 2y (<1a1).
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. Jl8ldtil dUl¥ (Quality check) 44 [s(=t(20dL.
<. Aldelofl (S(ad?l (delivery) el Alesell Uldeild (feedback).

{sC'ﬂ YL (Flow Chart):

L+

e [ 22 |

qaRy aleiefl (Target Beneficiaries)

vielis aretiefll: oesudetl siloll wal AlHid Wl B2 S0l w4
UldR (26 gdl Aoy viel wH-Yi[A5d Ultell U A3 WIHR AW B,

AL Ad] (affordable) RUR Ad AL gIRL AUl dllLusly Rerdl
(financial sustainability) Hi 4[] $dl.

{;ﬁl 1-l°((?] (agricultural laborers) el LS UL Hltell U A LHR
AL L) HIR Re1R s1efl ds) Yl Bdd sd).

AL Ydledl (rural youth), BHa 25[e1(21ds1, AES2 H2udl Jd] 1S
A5 dldld Ml 1 AR A 1] 616t 2.

3| Yoo AR Vel 5ol U1[AS weldA U RIS MU (multiplier
effect) Gl¢] 52 8.

Y12Y 2ellell (Suitable Locations)

o Hlel ALY L6l A B i G1U ASS ULS (cash crop) il Vidl 1A &
U UldR [2aReil GUULIL syl 8.
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Hel ual (8111 JoUdetl Nelell (el AIRLE, WSL, Yd) o AU
RL¥S512, %ellola) Bal Uell A1e2l 8.

JHell WomlR), vels @55dle (block headquarters), 248ldl APMC
USIA «i] [c152dl (Proximity) ULt IeU&H 8.

2ol SAR UM (clusters) [Reld Ao ey Veis) (target audience) Hl
HetH £UdL (visibility) Wl Yl y[-A(d 52 8.

291 S [aAstlet 3ogl (KVKs) AHdl 4513 Hsull) (cooperative
societies) A8 L RUR Ao A\sdls (AUl 2 &, silell Wadla
251 MIUA] AHA 851 RIRH U Kd K.

Uleld2L(sdell %= [RULd (Manpower Requirement)

T E TR TR E T RN E Sa0 2slel(21ual (welder/fitter/mechanic) e
A S UsIYSail (assistant) B USQ.

A1%) U5 NaA%R (manager) Hadl AleSs AdL Ulee2 di5 Adl W]
U5 8.

52101 Hleld QL[5 AeSIal, ALeSIaL WA 26 RUR (UldR [26R AUldRidl
AUlEd) Hi sl auntedl aldneta didly ugl 2u1fs d el 53l
ASIY B

B W [G2AH IU%Uddell Ydlotlal eLLols AR s Aled M Hee
R .

AU el weA M gled Adi, dy es(at(daAa s1A AW AU B.

V{HEe HHUUAS (Implementation Schedule)

Ylogsest] AHd 89 (€) HSqll ofl g5| b yal s3] sy 8.
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Uuq [
(Activity)

AHAJL
(H[&at1ni)
(Timeline-in
Months)

AQlel
(Description)

IR s2 VLIl o ASUAL
OY LY

Q

2ol Hidl Wl 21[elS
os 1w RYULdlef] 2w

Hos25U2 AU a
H2{le1eAl wilel

R

520U WY, AesIoL 1l
ALYSY, 26 (s

HlcldL(sdeil Mdl 4
dlely

des?, YelASla LR Sl
sl dl32eld didld yl
u|lsdl

o3| [d el wiIG2Y
(Outreach) uqﬁwn

Aqld] (4Rl Wgdla
HL[SAILR S Hlesll
(RIS

2144 29l (Trial Run) i
SN ESTEN

sIH1R)e] uletl A
YUl 5dl

Ayl sl

A14

[ (U YHIRSIH Q1)
A YYD

el YlBse W (Estimated Project Cost)

22l [Usil HI2ot) W HRlot?], S1A) HIg, Besl25UR, A s1As13] 43l (working

capital) U2 H(4L[Rd 8.

(ao1dl
(Particulars)

vie L[ A (eLRAlY
e (VEITRIT
(Estimated Cost - in INR)

a2y A2uy (MLg/etdleilsal)

9,40,000

H2(lo12] ¥ AlYedl (deslol, ALBeSIdL, 2a
[s24)

R,00,000

s(o1UR W 2213%

Yo,000

SIAL HId el GUeilStil

q,00,000

Hletdllsd (UM € HSsllell udlLlR)

R,¥0,000

UI5(291 via A IG23Y

€0,000
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s1UsIl Ysl Rxnd q,00,000
54 viellogd W (,00,000

(dR1 11l AlYeil (Means of Finance)

¥ld (Source) ULLE Lol
(Contribution)
el l-Lsfl (Promoter’s capital) ,00,000

ols clet (sM/2a1HlGL Aleilil 60 ,00,000

A [RSlaledl)
A1 A0Sl (MSME xetal ulel [Asi | R,00,000
GIRL)

§4 (¢,00,000

NABARD-¥H(eld Al dls5), uesIR) 6S) (cooperative banks), ¥4l
AYIUSA (nationalized) (i) ULl dlot Aoid] 2Us1Y 8. % UdHI PMEGP
AU SYU) W URL-2cdRetl AR GEIAIULSRSAL SIAsH] €601 YW )
(subsidy) Y&l Bl Gudo 8.

g sell udlel (Revenue Streams)

. &0, 5[y e UldR (262 Bl Altelloll YHIRSIH HI2 Adl 2les
(service charges) 4ul ¥{|d54i] Udle &2l.

. AR UL2¥ (spare parts), 26 &5, ¢[GI5<2 (lubricants), 4 ¢AS
(blades) Bl GUHLSAL drqle] ALK

. UHYU %, ol Aldeile] QUL 53A HL[Fel (margins) Rodd,

. AUSURL Alheilell GUALL 5cll Vsl Ui difis nndeil suAR
(annual maintenance contracts) »{d| H1yH] RUR Usesl.
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151515 lell UllS] (Profitability Streams)

o l§lSIRSdL (Profitability) ed Adl HidL (consistent service demand)
o W11 viluReld WY ol AddeiHiefl Geeld 8.

SIR0 HIG Al Slalell qHIRSIH Aci) Uredl Hiel UM Q1) 28
2

ol Aldell Wl R Ul2fell QUM d(ded 520 (diversification) &R
Sl ol§LS51Scll (secondary profitability).

VSd UY e 418 (AsllY (AUl adi, duLHiel] A1asHi duiR) 49,

U513 sAsH] A18 A\S1EL 53] weello]y AHIRSIH (bulk repairs)
wed] Aldel [ddRWL (tool distribution) Hieell 52U Auidla diwtl oLd
dA§1SIRSA U adIR).

0ls-8del (dsdYBL (Break-Even Analysis)

(21l (Particulars) U (MRALA [quUi)
(Amount - in INR)
[l Wi (LS, WL, YR[E2L») | ¥,00,000

U WY (1) HId, GUEIStil) R,00,000

&6 W] €,00,000

AR AdL 2es (Uld UMHRSIH) |00

0l5-9clel IRYH (MURSIH/AN) | 30,000

RUR Aee? (AU Md Hidl wa W2 Yledell Y5 AUl dleiHi Adl, ¢ (MelR)
eil Ry () Ul&oll ofl v W5-8del Ulee2 (break-even point) &idd 531
U5 8.
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Uil QLé?.?-lo'llbﬂ (Marketing Strategies)

. HI5(391 yEUell HYelU-AIULRA 211G2U (community-based
outreach) 3 Ue2lel UR tlet 3ot 59

AH UML), YU W Wsd RoldSIHi 19} #[¢H Le.

(o8 WoR) el HSIHMI UleR], W@ (pamphlets), el
ALl (signboards) Gl UL (visibility) 3 (= (%dd sdl.

2[5 vigd uesIR] Hsullul (cooperatives), - A& el
(SHGs), ¥4 5N (AL Ad ] 412 X1SI8L.

oldl ALeSlA 15Nl HI2 UelH AW defl 92 (first-time discounts)
el Y] 2161 el sl

A (] 3al 1§Reil & Sl HIS WSd UYelRllell dlauau Y
(WhatsApp groups) 3dl 3691 W (S(esed U528l (digital
marketing) <1l GU1dL $2dl).

%2e3] H2ile1Zl (Machinery Required) 3l J|%21ldHi d5A (Vendors)

Adloll SIAELHIR dSeils] Wa Hl[12 321 Ultel] 111dUS 8.

H2fle1?l el (Description) dxAdUi Aeildd (cdl
(Machinery) (Possible Vendor in Gujarat)
deslor Melleal | Hidetl MoLe slSal W | wHeldle/YRdd BELOLS
UURSIH HIR Ay

ALYeSIAL HRllet | 6ASA AU 5L W %512 Helle13] Ay
[se113]241) alull s:dl
Sos 2 [s2 | sals, ¢1ail, uss, aslel, ¥IRie Ui lles
A (ool RU2 26 S1SAR g 5lei)

AdIMdl Altell | dGlcs, A, Wl adl/uiueldle B OLs
daHd] qe iy
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J%RAAHL WHELALE, U512, Y, Ml dSleR Bl ASAHL HL{l+13]
desefl Gudoydl 8.

uyiqely el (Environmental Benefits)

. AUltolle] YHIRSIH 53 AUsll Bdeisina duilddlef] sUA Vel ddHi
ollyuld gelsl el .

wedalel We@ qHIRSIHA UliLled s3a, Ulosse 251G A ltetell
GuAloL (sustainable resource use) Hi ALl W 8.

oldll Ultellell GUleel Sl HUIRSIH Ul5A1A 21 e9] B9 il %22 US
&, % 510del GAosel (carbon emissions) e2ls 9.

Ul [26 gdl Ultstlefl oY U[ARId sindiefl siAiHdl Y- (%ld
538, B Wdlell 511490171l ualdwla 1y 21’ 8.

A, RUR Vo2 UdlA 28] 24ludlefl A1 412 9slel)sa [Rerrdl
(ecological sustainability) 112 Ul 43(Wd Ay 8.

®iLld dsl (Future Opportunities)

. oifamy Jo22 2522 UL AUl M1 S ALHedl (eld, A2)-(2G3,
Welctel ALSA) ol AHIRSIH HI [ARcdW 53] 213 B.

U513] WoyeilA) (£L.d., GSFC - I%2Udd AL §[2AI9N] wal
J01se1), WAl (NGOs), A AesI] HsulA] 112 a\s1al s31a
AviRislalal Aleil Hi2 AUlbsd RUR w4l [dd.l ¢ (authorized
repair and distribution hub) ¢i-id,

[RU2 Ao AL yYdlst) HI2 dlElH &0l (training hub) Hi [A5Rid
U 25 B.

.« dl32d 51U (vocational courses) 3182 531a, A HIA AU A %
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o8], Uq Sl [ds1A (skill development) ial AHIQL
AASASAL Ui AVIAE Lot W IUAR A3 UL 22l YIHS).

sic{lol M5(221 csUsil (Innovative Marketing Strategy)
UL Ueg () GURid, Wadl Yl usludl Hie:

. 'Yddl RUR dlst’ (Mobile Repair Van): 25 dlsl 5 ReilMi 2dlse
0l 'S12-RU' U Ay wiud], Wiy s Wedlofl dlosel e MUl 2 AR
WSl WdR 69151 L5l eteil.

AY[&s RUR Fay: ol yulud 5 Hleetl ALsHI 1edl(sA MsdlR '8l
AS-WU S1Y' Y1od), ORUi oilell HHIRSIH W0 UR o 3] 3 lUdl.

dleuAU EAalel: VSl sl2l 5 [cSul HiselA diteini 9f vl 8
A Yl 20 udel vig eyl Wl 20 213,

QLU SIS: (A ALSS) HIZ Ui RU U 3s UldY Sl Bl 2182
Awd].

dseilsl MuAS2Aet (Technological Upgradation)

Iaaz WA YoiNoR I ' ‘ :
| )

[RUR Aora) WS Weilacl Y[R

o QU WGIYeltoR 26: S0 ¥d 2ldRedl ¢qs AlH] B 5 «lEl d sl
Hl AULSSU AU 2deill GUULdL, % 2522 URell IR €2LS 8.

. [S[ed pederl Y: W2 Ul (dl2-uile2, AR2l) ol 2215 W%y s2dl
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Y12 HIWLEE 1Y (U 5 Vyapar) <1l UL

. 9&[&;3 d(e5o1 u2ilat (Inverter Welding): %-il §l°‘%{{5-11-[2 d(esa|
Hollole wWeQ odeR A5 Hellet dlud % ca§ © wa dloyuil w1

8.

SWOT (ANl (SWOT Analysis)

(sl (Strengths)

AU (Weaknesses)

- 31§ Yl A58 we 35Ul

dud?.
ML (A RM s1aH] HiaL
- RUL[els VISl UL Al Aus.

- 52101 51R121R1s{] 189l

- YIHIAIHL 51 1Y S
(Seasonality).

- w1y (a5 Aldall (eloslas)
RURH] Halel.

dsl (Opportunities)

MU/USSIR (Threats)

- AR UleAell AUIRIMI [dRdRW.

- Q505 &5 Alteilef]l §-dY QURe
5dl.

- [SU 8 R3”le sy RURL
ENRIH

- 412l Susiladlel A4dsd Aldy Aoz,
- ol Aleet] Hcdl Adled] RURal
eled,

- dloyuil Yasleil (=14 HddL.

1uH cydelluel (Risk Management)

sIMe el A dl

GuIRl
aydld

AR Ul2Aell wed
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o SIHERNeAl AdIMdl: AES1 Wal 5321 SIHUT M5/ L] 1M,

o [Aq26: A2 PRI (UM 26\, ¢R) sACULd 5l e 532
NS (52 Awdl.

. GUI dydld: Wsdl Uls 311d AR Y41 w0 dd) vell €ld 8,

o [dq[R6 Alell RURIL HIS ASS UdSIRet] WIAS Ad] w4 Hlel
SIH Hl2 ASH] 254 vsdley a4l

o AR UL2Aell Wed: AsetHi Ul ot HA d) s1H w2s] .
o (G261 el A= ALY d uSdi o Alell dy quldl Ul (AR,
6Qs) o] 2215 531 qdl.

821?.[°j, | |Ye] (Waste Management)

Paq Y (GidLIR)

dedl ¥a €LY J

RG] qlu{ sl '

e} w186 wa Al
LA 2561 ST g flaiit] of oAlWell, |oget) 2peielletl AR
CRURALAURIA 3 ol uul A58 faypop) (@31 3 @il
dd] (e Rl 53] u[dsd wile2) 5121 A1)
SICE} RUASERA AL, |30 B Wery

[RURaHI s1H »1d]
5.

];l,d:Gu?-ﬂDl

181l (1AL 39l ViIdz3] (Quality Control & Assurance)

VSdet] [Asdld D)ddl HLe:

. GlS 2(3221: RUR suUl Ul Ultel U elS) ¢IR Al A5 539 3 A€l
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




