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d[es2LdM i 251 UA Glowl GUAIR dle{lM Yot
Reiki and Energy Healing Training Centre in Gujarat

Udldell (Introduction): J%2UdHi AdaM (Wellness) d$

o 351 As UIRled ULl Glol GUULR dseils B, BHL AHA 2<lle
(holistic wellness) ol Ulclsel 4 1Ud] HIS el (touch) HYU| BrIElL
(intention) IRl Wdel 21(5d Glevl (life force energy) Aeld (channel)
sAMi w14 8.

%UdHl UdLlcd 25| 24 Glowl GUULR dLElH ot 35| A U Glol-
A1YLRd U.i(,[abﬂ % 5 Us Addel (chakra balancing), 2L
QJEQSQQl (aura cleansing), Ullels Elldo1 (Pranic Healing) e
Als s el (intuitive touch) HIZ GUULR wa WIUALRS dlElH (formal
training) Hl2+] AH(Ud RN Woid ol &q U 8.

szﬁldo{l Gl etldetl (entrepreneurial spirit) U »syell [asudl
HeAH /U Aol 512, w1 GlS) Hist S 2dieell USSR (mental
health challenges), ®ld=llcds YLS (emotional fatigue) W ARIRS
R{ddsl (physical imbalances) 4l [Wel-(56 (154 (non-clinical) GUAIR
el el 8.

351, Aefl Al 9di AlsdeLlonl dseils) A1, seull (well-being) HI2
AAe, [G1o1-v15US VA veALlALS Id vHLRA (61914 YR uls B.
B| Jog, Add | &f] HIeR 2lUR (Master Teacher) R ytileil didld Uelsl
539, Bellef] UMMM U (Scdold GUULR Wed] Y[ (profession)
215 2sla Wusild] 2152

g1, % uedlell o wiyde (Ayurveda) vial Au0efl
(Naturopathy) %l U3U212ld GUUR) HI2 &ild 8, d G- 1HLRd
yel el [As1y HI2 wleel dldld yd uld 8.

Jog, H1ot 21U S) WA GUALRSA o w15 [N 529 «l€l, Udq eUllels €18,
WA 53 HlsaId] 3ol Ydloilal, 5] 1o WL ALE(Fs YuLsid]
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Sl2RNHI dldlH A AHlLL A%3UR (rural employment) o
URL Ul lEat U8l

Hiel(s wal || | caqgllis
elldellcis dleld el
JulLsiil A%211R

GalaL [Aé&d1idElsel (Industry Overview)

o GRdH{ As[Cus GUUR (alternative healing) G&LAL cUlUS daay
(wellness) GEIILell WS ML B, o] HEU T ¥, 000 5158l Ay & Wal d
»suell gt 2ell 8.

251 U e GQloyl GUALR Useg[d3) (modalities) lclell HE) (metros)
sl [2UR-R (Tier 2) ASAUI dls[Ud Wil B.

AR5 xR, YA (US), Y3 (UK) 3 stulet (Japan) «il €lRuedlHi dlst
| d2¢[|Uel (pain management) s Rid1 aeLsdal (anxiety
reduction) Hl2 35lA Y5 BUUR (complementary therapy) dils
UUL[AY s 241d] 8.

o8 clell ALl

o J2Ud UlA usaell o wiydles wa Auell Rv12 (resorts) o
U HlOY B,

o 2A%Usil UdIAel oil[d 021-U (Tourism Policy 2021-25) &6
Adad RA12A (Wellness Resorts) HI2 Y3 AU RIS] (capital subsidy)
ue) ued Yl Gudod 8. dosldui wUULRS, YHMd IS (2reial
Setsil Weld V.

o WLUIBS GIL MY HLeAl[HS (A&l Wa omgmﬁs UH QYA
(professional certification) HI2 3s R HIdl (structured
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pathway) Glsildl 21512, % 2U%Rell (AsUdl A4y Ud[delal 25
28l

Geuleell (Products) d1el GUYldL

Sogell YUl GallesilHi cU(Sddld 81 BUUIR ALl (in-person sessions) ¥
UHL(BIA 5] didlH sidsH) (certified training programs) ol HHIdQL Ul
8.

dlelM dR): Add |, Add [, Add (1] (ASaleS Wselelr), wia Add |V
RS HIRY/2IUR).

asoilwy (Workshops): 45 9214l (Chakra Therapy), 4135 &llgal
(Sound Healing), Q°§C1H SIG(RiaL (Pendulum Dowsing), NERVICE
Gl (Asilet (Pranic Energy Science).

GUAULLL: ALl ASd (stress relief), ldeilcHs GUUR, ARIRS
YlSIHi RlEd, Wl A 1edL[HS Y[d (spiritual awakening). dlE1H 3oz,
(sl 5]s1] calduLRAS WAL (practice professionally) 52dll
U&Y Gsilagl.

qy el w1as: s eldo U5 (custom healing packages),

H e [0d e Lol (guided meditations), el W2 Vel (aura scans). A S
oi(2s (boutique) §Slol BHI 5| [52E (crystals), YU el WL L[3HS
€Y (journals) &2, %8 LS SIR11R1A (local artisans) 25 ¥41ULl.
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wl(ém AdlYsld (Desired Qualification)

e 2@|Us (founder) Aeldl Yy U[21&ls (lead instructor) UHL[Bld 5]
H[2R (certified Reiki Master) €lall %165, BUsil UlA 11e91H 11691 U
(WiL) avell [2ua1a1 vedl GUALRel el S\,

413l (Yoga), Yofl[AStLet (psychology) Hed| Qo edl (energy medicine)
Ui dyRlel dlasid ([dsideilddl (credibility) GHRL.

2l Héloj,(‘i\fa (empathy), NG %13151 (spiritual awareness)
el URdde (transformation) HI Q:Rréld Y| (safe space) el dlef]
it lo] Uelel s2G 1A,

sHUIZviled] %= [RULd (Manpower Requirement) - (i) Uellcld)

¢ [1151 (Role) g3 qlAsld CCICTAR RN
Auyl (Qualification) (Responsibilities)
(Number
B Required)
25l HiRe/vA q (¥ls) ddd 3 uedly | dlely siisHls
2412 (Reiki UHL(BI, e9MD | wl)oet, HId(elst,
Master/Lead 691 U o) GUAUIR AL
Trainer) L]
He el 2012 R (W) Add R Hadl del | dlelyui vely,
(Assistant qy GUAUIR HAlq]
Trainers) SRIIC L
slAsH AALS q (V18) llds (Graduate) | ASY[E21, s,
(Program UL HUR Wal SIASH W R1oset,
Coordinator) Uy IEet SIQURI)
villdey cyarelius |9 (3s) sled Haagte2 H&H (o1 el [Ud,
(Hospitality (Hotel 1%t 28518,
Manager) Management)
[Swely | /24ey04q]
RAQU W QUILL |9 (¥8) 9 Ul (pass) | S4l¥e2 (Client)

4




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

(Reception & ed| el ay 6110, Gallest
Sales) dULBL.

HI5(221 ¥a [Slseq UI5(aL | UAR, Al(1Ad
All1ue Hl(sul (Digital Hl(sul pael.
N CETER marketing) A ¥dl
(Marketing & doifdd &~
Social Media
Officer)
SIGUSIMdL LS | (W) 2U[oAs Hlsqlp) | AsLE, Al-ulefl Al
(Housekeeping wd| d-Hsld | Andgl.

Staff) oell (SHG)

[ 211G24S (Business Outlook) il dEBL (Trend)

o 351 el Gl GUUR VAN (segment) MIRAHI siltulA gfeg HI2 dUR
8. UHL[SLd 351 (21815] 1l GUUIR U] Hidl atfl 8. [Slwed
e sl 3819 Y ydlsHi didl 8, Uiq GRu-jRldxdldlnl, s+ Rl
(immersive), cd[Sddld dilH @10l (in-person training spaces) sl
uld B.
ddMlel d|BL (Current Trend): (1 Wet12124) 4183 (travel) @ URddel
(transformation) A& %15 8, 2Rl dull §edl didldRl (natural
environment) Aol HidRAYIY el [21et8lsi] Hojeid 531 A5 B.
J%2Udeil ALBLS dlRA] (Yogic heritage) 3ol A€ol Ud (el
(wellness tourism) o Wlcdl&el 3 [Udlsi] H513] ol (d w1 A [dddla
U Welld 8.

o112 Aetlcdddl (Market Potential) ¥4el 61212 AHRUIM] (Market Issues)

o G&| W (Target Market): &3] AgaAYy QntL‘ﬂ, 921U (therapists),
A\ [R1e18), ldeilcis Addel (emotional balance) 20\tdl Sule
UI¥2l1ey (corporate professionals), ¥ As(EUs s (SEHI 24 H1lddL
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(St

e YU (Europe), YA A (US), Al VoA 1R¥1Y (NRI) SIRIRUIRL
(diaspora) Hiell Aladl Mld{%llﬂu yalqlx) (international tourists)
U5 Wy GRU-HY&RIA] JIAN2 B,

01912 AUHRUL:
. 32dLs ogellHi Glosl GUUR U AAUdLE (skepticism).

. <°:-1'>l<j [l [Ad 21y (unregulated nature) ] UH LI ddL
(standardization) 1l ¥1@ilcl (c&llMetl Ul Gleil 531 A5 9.

(1151 3ot, dllHHi UHIRIUA (certification), ci2l (lineage) o
W Ui[Scdl (integrity) U G112 Y52 3Sleil slUeluilell ASiLlels (scientific)
HINVL e UL %1SI8L (community engagement) GIRL (AL%LlA dellRA M

oL
SERLCTE]

$14) H1E (Raw Material) ¥1ol §e51225UR (Infrastructure)

Hu2l A LdsH [dun, talel-2id[dd (acoustically balanced) dl&{lH o
GUUIR &ld, U[Scdld URAR wH, M G251 A[Se2let (meditation)
oo [)of) YH1AQL ALY . 21289 Bal 2id dldldL ndd Hewayel 8.

. SIA1 Uid: 8] AYE (manuals), S, (524 A2, [AAZ1Ust ey
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(Tibetan bells), ¥4l A€le{l U%ciesil dedl (altar décor elements). e

2ULlels A IY: suld 2] (Herbal teas) el svlcll Ullcals eloet (sattvic
meals) 21862 5cAHi A1d] 23 V. ULl 51F191R) ¥ HlEdl
AN (SHGs) V3L [+15 (organic) dledl Al YU YL ULs] 213 8.

Hogl225U3: Secll Ulddl HI2 UL, Yuled el (sunrise meditation)
Aol LRI wa AR Gl (solar power) URLLE], €18(61S aleldl (hybrid
learning) 12 dL®-§1® (Wi-Fi) 2l secil Witsiy A1HA (natural
construction materials) ol GUALIL ).

V\uR2leld §6| (Operational Flow)

e U2l (Operations) (¢ H13d (dual model) U2 U14Q\: [edU-¢R-
[edd U-8st (drop-in) GUALR A WA HIRLS ©UR{d (immersive)
dldly oy (batches).

56 Y12 (Flow Chart):

‘5[33[ (Booking)
e e CTE
(Registration)

uldetld Quizl Hid
(Feedback) Vol (Merchandise)
UMLIRIYA w3lel

GUARIAIRAIR _
uied] dleld gl

slell-24Y (Follow-
up) AUl w4
lolE el Yl
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qaRy aleiefl (Target Beneficiaries)

o g gl &3] 2MuS), elideilis KeldilB2 (emotional burnout)
dRlddl WISAACY, JY[Sil), dRY aA1aLRS], wal HidRAYIY
e [HS U] L6t ¢,
eULlels dietiefll: Yalel HiSe ), AYAUR) UK Bl A%
Ydlell 5 B 35| Ml AslUS Y HSIAML dlelH 4] sly .
Bl GUSH H[EE (2] HI2 UcHlel%ols ol ]S A2LIR (dignified
and flexible employment) Ytlel 52 8.
QL qletle[RHAAU] (526, YU Al 5IUS YL ULSL 51Z191R) 44 elleil
[A3c1dlet] AH1AL AUlY B.

Y19y 2ellell (Suitable Locations)

oAUAH 38| 3l Blosl GUULR dALElH Fog, HIZ Ao e Lof] A 1SN Sl
(attractiveness), YA®cll (accessibility) W lilcetl (MLl e 8.

q. dlitletaR/uMeldle URM(A: SIUlR2 (corporate) vial W 123418
salds24 (NRI clients) <l [d1s2dl 4a sdlUYUS (Airport) «il GdH sel[se(cll
(connectivity) HIS u162l.

. AYdlRL 25Ul (Saputara Hills - Sial [Feal): sedl didldRRlA 5126
diul, REle-H1blRd UHIRIUAL (retreat-based certifications) HL2 A1

3. AWS2/HSAULLL A<l Q0 dl A4y Ae2d (Wellness Centers) =il

%5 eldlefl, d A3 As(3Ad [dsIA (cluster development) sl dlel Haid]
U5 8.
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B{HEe HHYUAS (Implementation Schedule)

doissl
(Phase)

g«
(Activity)

AHAHALLL
(Timeframe)

doissl q R40ef] U edfl, 411, 1Rl

H[&el) -2

doissl R g5l 5UR WY, ¢l (hiring)

Y(sell 3-u

Eoﬂ AA) (531 (Trainer onboarding),
WY [AUSH dewy

doiss) 3

H(Sed)l €

Als2 Al (Soft launch) (BUUIR A,
ylydle a5

doiss) ¥

H(el 9

dosslu | AYEl diely sRisH) w1 R2ley

H(&el) ¢ ol 41210

v llwd UlBse Wi (Estimated Project Cost)

Y{[BCH
(Item)

5H (INR GlWH)
(Amount in INR
Lakhs)

osHlol el HSlel (RLLS ieldl WitsIH) (Land and
Building)

R0.00

Bid[Rs AU weal Aldeil (Interior Setup and
Equipment)

(.00

dldly 41421l (Training Materials)

UI5(2o1 wa duyle (Marketing & Website)

ULR(GLS UILIR Wal AUULEel WA (S H[&qll) (Initial
Salaries and Admin Costs)

s[142 1l (55U (Furniture and Fixtures)

AloUs™, UHIBIUA, YUYV (Licenses, Certification,
Miscellaneous)

BLS[RUSdL (Contingency)
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54 vigl[¥d v (Total Estimated Cost)

¥s.00 W

(d1Qletl AlLYell (Means of Finance)

Adld
(Source)

SH (INR GlWH)
(Amount in INR
Lakhs)

'Lll-na?.oi Yol Lol (Promoter’s Contribution)

1%.00

ols 24 dled (Bank Term Loan)

20.00

A1) AUle2 (Government Grant) (AAaA/S12RL
Ylogetllvil)

Y.oo0

AHAUVIR (CSR) AL YAUSII] AslA
(Philanthropic Support)

Y.oo0

54 (Total)

¥S.00 Y

g sell udlel (Revenue Streams)

B lddel
(Frequency)

Adld
(Source)

AUWRILA VsH dS
(Avg. Unit Income)

251 GUAUIR -l
(Reiki Healing Sessions)

tlels (Daily)

U4 €16 T 9,000-
9,400

RE
(Monthly)

dlelM s1AsH) (Training
Programs) (Qdd I-1V)

U] €16 3
90,000-30,000

LIRS
(Quarterly)

fi;’la Q.S@H (Retreat Packages)
(3-9 [eq)

| [5d €16 T 9U,000-
¥Y,000

Geuleel AULLL (Product Sales)
(526, %)

Hdd (Ongoing)

W pY €16 T 00—
3,000

MRE
(Monthly)

{lolG Lol WAL SHI] W
dlogeild (Online Courses &
Webinars)

ddl £16 % Uoo-3,000
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151515 lell UllS] (Profitability Streams)

o 52 HEHIel 2o13\dR (guest turnover) A AB Wsildla, dlelH QU]
st 4y W s1vluls §[R2AU (hybrid offerings) (U[Scldld +
|46l |Eel) oll QLM Q6o dlSISIRS Wal B.

[532e el El[62L Sl2 (healing kits) UR €0-¢0% HL[%sl Holl U3 B,
3el YUHIRIUA SIASH] Wdet 2R Gl2L Yeildldd ALsS) (repeat
customers) Woild 8.

uls-9del [dady) (Break-even Analysis)

B{182H (Item) YR (Value)
§9 [5L0dd W (Total Fixed Costs) 3 ¥%.00 € 1U]
HLRLS AALded vl (Monthly Operating Expenses) Ao Gl
AR12L HIR4S B1dS (Avg. Monthly Revenue) (AN 9) | T 3.20 €lW
6lS-9del HHULN] (Break-even Period) ~0 Y[&ell

uis(2al SYsll (Marketing Strategies)

o U523l (Marketing) 1rAL[AS 6lL[=521 (spiritual branding), G4
cldiseet (wellness storytelling) W (S[wed 116U (digital
outreach) o (M3l €Ql. A1l 3g), REleY WA YesqulodR
(influencers) U198 e 13] 2Ll 2Loe-UAUR (word-of-mouth)
Gcust 529l
Al(21ue H1(SUl (Social media) W (G111l UiALUAL (testimonials)
Ul sAlde2ef] HULsA ustld 529l

uyicReily died (Environmental Benefits)

o Ul 5ot Us[d-v1tLRdA GUAR (nature-based healing) | Wil
AN Y, AALRU(CLS UL €2lS O Wel URLlet, LLe9]-1yRd (0]

11
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U] UR SIS 8. d ellets sIR11R1A 251 10 B, suid (herbal)
Gallesilell GUALIL 52 8, Wl QUoil-5UR W L[ (zero-waste
hospitality) & Wil AU B, eilell [dside] w15 UIBsl-9sl[R1eH
(micro-ecosystem) ool B.

eiLld dsl (Future Opportunities)

o LA ([ARAQUMI W AdAY wGN)A FoALBA] HISEA (franchise
models), WS WlAq Lol UHIRIYA @83-11-[ (online certification
platform) »&d| ulleds Sll6al EnS.‘sQH (branded healing products)
ol YU1dQL AY AS B.

o 5ot 288ULS dIFlH 51U (residential training campus) dl% WUAS
53 ASIY B adl H{dRAYIY IS] 55QUs1 (international Reiki
federations) U8 A4 (affiliated) s 2AsSIY 8.

aic{lol HI5(221 csUsil (Innovative Marketing Strategy)

91 W gy dls) Yl usludl HI2 (Ssed wa wsjeidleds I3 uR
o 5[ord 59

o SlEd1 3 Fr: slule L5 A S1GRIDL U MUSIBNH] Hsd
- (U [c1eqll ' REls AL (Stress Relief Sessions) Alosdl, el €lslal
8lell dicsies wayed YA

(Slwed Ada Adeays: A1(1ud HI[SUL UR "1 [edysil sdsidl
(Gratitude) AQ=" wWeld] "Us QG (]2 AQe¥" 2 5], BUI
%\SletlRal [S251Ge2 §Ust 1udl.

Ylss1e el 0oL Yol 1S a1 wa Gl [Asllet UR
% RUcAl/AWUL ULSSI2 2R 52, % GileSeil [AsdUeiludl (Authority)
qdR 8.
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o 35 VIAM: sldatl (Qaileflala Ulcdlsa wiug 3 %) dudl «idil
[aziiella 91d dl AHel Asdled S\ (S51Ge2 HAL.

dseilsl U 32et Wal Al (Technological Upgradation & Al
Integration)

UIR{let [dStlelal 241Y (a5 25e1ld1%) Al s\sd;

. 3121 §121U15] (Aura Photography): Als5a Uil Glond wa Used
[Re[d widldal Hi cI)-AedR HLiledl (Bio-well camera) <1l GU1
527, B UIRAR U] e ugdlell dslad Asiilels 21d ididl oo

. &18l61s aleldr Au: (i) Hi2 s Hle 1S AU oo o] BH
N (S22l L[S, 38| 21SHR WA (S[wed U(2[s3e Guany S\,

. CRM 1§2dR: AlsSletl SlEl-2U uie) AHell SlL(E] AQUedsll ISLS AvidlL
Hle wlelHes Ulsedrell Gulal,

SWOT [dsd YL (SWOT Analysis)
A [¥of] AU el Re(d 3o ei(dNief] QU IA):

L[S 3] (Strengths) AN 1SB] (Weaknesses)
w1 4L A5G AU (W), - URQLIM LAl - @19 § (d]H]
- ded] Hist (S 2atie 219y (d. u(sul).
- UM LBl MUY SH (Certification). - AStLleLs Yldl 3 1S\ 2isl.
- 52101 Y22 2012 U dY USdl
(61l
dsl (Opportunities) MA/USSIRL (Threats)
- 5\UlRe deey WARAHI ULl - o WAL /ASE] Sldell slos?l.
- [az2fl udR{lA] (Medical - 1oL WA A[S22el W dsell Wil
Tourism) < 1SN, - L[S HEHI €18) dsonil Wl eleld
- uloAdlSed 1Y glRLARIS USld, .
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of\WH el Yol (Risk Management)

. Astifels HisUdleil Aetld: 326ls dlS) IS]A viugel Hia B.

o [A9REAURAR USH] JUB 539 5 2| "Ys GUUR'
(Complementary Therapy) 8 3l 515231 AlRdIRe1) [dsey «12f].
Slofofl Yreil HI2 '(SsaQuR sl Y&l suad,

e AULES VAAIN: %] ST SR o UL dl ASRIHS UAIR.

o [Aq[REL MU 3\ A1 AULEel (Expectation Management)
53 ¥4l {cllN ol AR dl Usd SlAl-+U AUt A [Ud,

o Sl uigdl: Aleslell widld wWa Hidetles Hiled] dls adl.

o [A4qREL UM dNslUdl «{l[d (Confidentiality Policy) ¥4
Y(8ld (Sl 5153,
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Sll?.l{i || |Yesl (Waste Management)

¢Q il Ay AseR B, Ud uAlaeflY osdioieli] Hecdsd] 8:

GUYUIRMI dYUldl

dl e sod &l Yoo ailZzseil

Ref VLR oil2dq vied CHTIENE
(Compost) HLEletl/divLetl s Wed
Welldd, AR Wl Sl | (F(os2e -1 (3 (E32

delMell GUULL |y McLlEd
sdl. sdl.

il (o131 3o WIdR] (Quality Control & Assurance)

Gy YRR uddl Hiell ulsl:

. 2olRe] YRUiSel: dHIH ASIUS 2o1Re] €2 € HIEA S121e ulell s2q,

S1SAS qu: ¢35 A2t U] Alss uLRel]l o1 s1H gl AL wia
y(detld adl.

AL HIRBIL: GUUIR 1Y 3{al YlHall (BU 5 [52&R1) of €35 Aol
Ul Notof] selleior wa dllds usLe sdl.

UHL(SIA A|EALASH: WidATTY 5] A1) (BH 5 ICRT) <il W1
Yoo % WY 5H HQLLdd).




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




