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AA 2] FA21 U1l wa ARSI

CCTV Camera Sales and Servicing

Uzcldeil (INTRODUCTION)

o AlA21) B0 QuLel wa AlARidL (CCTV Camera Sales and
Servicing) W%52 ®IRdstl %l UL HI2 dUR 536 A5 Ygd w4
alleil U.lU.loi (micro and small-scale) A5 dS (investment
opportunity) 2% 52 8.

I8 cde] »SUl BN B15152C (industrialization), dtld A5
(urbanization), oyl AUzl (ast (commercial development)
3] Yatlefl dud] Ridid) Wl AU HIZ 2162l el Waild B.

B WIS Ulslod Hecdlsiell Gallatle[AS) (aspiring entrepreneurs)
HIS WS clUs Aeel (comprehensive reference) a3 Adl AN B, %8
A1A121d] 3021 G2l e UM dsil AldstiA] (ARl Hide(®
(insights) Wl 52 8.

Adl ¥l deil GUULL (SERVICE & ITS APPLICATION)

¥ ALsY (venture) selps-Al52 2(@ldxnel (CCTV) 3L R <1l AUl
uel AR YHMA B, 8 (Alady A3ouH] udHd] e yReil YaRdlMi
[taLlus efHst ¢d 8.

. WY (Surveillance): {14121l 3021 23w Ug (i Hecdsil
¢HsL A B, B EBULS AUNRAUS1), U] &0 (commercial
hubs), 214161 dAlEd] (GIDC [AeAIR]) WA 212 RNl Twuie)
UeH weild 8.

. dul %i?.&l'%l (Asset Protection): V1|4 53]a Gellesl
(manufacturing) ud dl[wResu (logistics) ui, A3 w4 cns\‘ﬂs

1
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(vandalism) &l AU(d, &edee?] Wal GUSAA Y&l AWl HI
YR HI2 A Hecdyyl 8.

Vo l€al o AL (Compliance & Safety): d vieRl (ports),
RAULUBL 2™ (chemical plants) el W RYAYH L0 (healthcare) gl
AU Ud U] (Mo} Wejuldet (compliance) YletfZdd sdl UL
A1AXYS B.

Ql(SS A Ysl (Traffic Management): HHELALE, ¥R ua|
aslel Bl Hl2l A3 [Ared R, 241 FAR1A) QUL 2Lss
el [Usl H[2 2y V.

¢l4(] Y81l (Home Security): eRUL[ES) HI2, H1]2d] Rirer
YR8 ls dulRle] 2R (added layer) Utlel 52 8.

U2 HI2 ¥Red EluSsld (DESIRED QUALIFICATION FOR PROMOTER)

A1l dseils] stlet

sAdAH {1121 302 AU WA U(dRidNAl cAdA UM ALSH S6LIRL
Gl A Us0AL Y[AlAld SaAl HIS cUIUS S1AR YHS 3 Sllod
L1 U1 1Y Ud o] e B.

. dseilsl A0l (Technical Expertise): A112ld] 5121 250lldl%)
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Addery [Rirer ol Hoeld H, WU« U(5A1) (installation
procedures) =il dse{l5] Stlel 419, [Hallus 9.

dULRLS UM% (Business Acumen): (hl"?réDl, lll:fs[éDl (WLld s3lal
B2B) 4l (Bl }SYel|2]] (sales strategies) oll qH1ALL Sl
dyLAs 1031 (business operations) U H¥6d UsS eldl weg o
Hecdyel 8.

el1[o15 vi2eil AU (Local Market Insight): 2% 1dH i ULl
o120l YR8l BeRULAL el UieddA (tLd, ERI/2su210E
G&iloLefl ALS5YH %eRAULA) «fl QLS| UMy S\l Hecayal 8.

$lojoil ¥ojUldel (Legal Compliance): dHIH ciltid A1 (M),
AlAUoY el U [HRAo] Uldel $q A1AUS B.

YAl SIARIL (Practical Skills): A1121d] 3021 9o221AQle,
os1naRfl (maintenance) o] J;L%?scﬂf;lC{RQl (troubleshooting) gdl
dse{1S] SlaIRIHI [HYBldlL (proficiency) €ldl UwL ase3] 8.

cdALRLS ¢[Bslel via €Il (BUSINESS OUTLOOK AND TRENDS)

sAAH {1121l 302 AUl A YR GEIL gleg HIZ AUR B, %
el B34 (security solutions) =il Ho6d Hidlal Udd HIUdl URH0] e
qdBllel duld gkl Galwd 8.

. qlegell Yuu S18AR) (Key Growth Drivers): WUt2ls »SUl
G115 vial A5 Hu SIBdR] B, B U] A 2&.UiS
A(29Y WAl | Wedel yell [R1RRdsll WeRULd dUR B,
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d(%ls A€l (Global Trend): A(&Ls A1{121d 302U wiosR 2022 &)
2029 Yl 20.4U% il AYsd dlNs gt €2 (CAGR) &l ([dadWL edl«]
qRQUL B.

MLIRclY iR (Indian Market): 121 A1 {121d] wox1R, BUi Aos2Ud
SIS O, A 2024 Ui HejHLleld YRAAUS] (USD) 3.6C MW il Heue]l

dtla 2029 YelHi YA US| (USD) 10.99 A61% 4] uelud sl 419118l
2]

dseil$l uelld (Technological Influence): &18-3(§a121l (HD) 333,
Ryl Hllet2Ra1 (remote monitoring) | w(é[%(émq g2 (Ao
(Al) Y1HLRA [dsdyBl (analytics) o 11515201 ALes UA LA
slyyla Ild ueitlad 531 8] 8.

AS12] Udd (Government Initiatives): 2182 AGIHdl Al Y8l 25)
A Udlell &qeil USI13L ued, U 3 Udeil Hlel ASAUL As el
(Safe City) W15, GoL HIR «idl HIdl w4 dAd] el B.

Yu A ALRLS dedl (KEY BUSINESS ELEMENTS)
JsAdH A1{1 21l 3021 AU WA ARt cAdyIUH ASNAL HIR Hul

0112 AUl (Market Research): YRl 64212 2lltel v ALSS
% RULdlA My,

d1Rldril (Quality): GL-dlddld Ll H{l2ld] Gaulestlsl (deLln
3] ¥{152 5.

dseilSl sAndl (Technical Expertise): dseils]l §2A0dl wal
sHY L))ol Uddl dlelH.

JALes Adl (Customer Service): (Al Getlddl HIS MULUIREL ALES
Adl.
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HIE(Eo1 ua wilf5a1 (Marketing and Branding): £2ddl 34
[AsdUelUdl dulRal HIZ MUSIRS HIB(EL &Uet 124).

$lojoil WejUlGel (Legal Compliance): Slofeil ¥al [AHs1513] 1B}
555 U|Gol.

ALLLS1Y [a.a..‘s(ﬁ@ (Financial Prudence): W8(31, (51d (1Rl ¥
o] «113LLS]Y ([ddsof(ed,.

dseilsl wdlld 418 did [Adiddl (Technological Adaptability):
[asdd] yeil Hidla uell dndl Hie dseils] walld 11 dlg Mdlad).

o201l Aetldell wal HIERIL AU (MARKET POTENTIAL AND
MARKETING ISSUES)

A1A121d] 5021 As2R AAAHL HIQLIRUE WAR 5 %Y 53 D, B dddl,
YY) Wl US1] AUAML dudl yRetl RidiAl gL AduLlEd 8.

. dHdl Hidl (Growing Demand): 2(%Rlsil »SUL WELOLS A iLlels
([AsiA IR AL UL Y AL YR B, Wi 53 MUeLdLE, Yd, ASlel
Vol 2A%¥S12 Bl ASAUL

. 3ail [1dIRSL (Crime Prevention): deil [lclR8L U2 A[5Y HIUES
(proactive measure) dil3 1121l Rery wusiiadlel] do wisNBl
qy 8.
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U521 ussiR (Marketing Challenges):

. dla 2yl (Intense Competition): %11 & dlot wuul Glkl Rifad 234
8, el Hle AB Adl Il &I dsldd (differentiation) %3] 8.

dseilsl waild (Technological Change): »SYl dseils] watld 218
HI(&ddlIR &4,

JAles (21812l (Customer Education): v d12ld] (Rruetl sl )
dHosddl HIS AlsS (21e1Qlell (RIS e RAULd.

[5ud dest2ilddl (Price Sensitivity): WA 53 281Lis ALeSIHI,
[5Ud Adesteiladl dlddiysd G54l uslulsdl A8l uds ddl
(affordability) q) 1S {-'quC-M (delicate balance) Hidl 8.

52101 sHUIZ1) (Skilled Workforce): 2425125 e [dalu{lY
A1A121d] 1u21el Y[eildd sdl UL §2AN Ye21AL1et Vol ANNAR(]
(maintenance) of| LAY SAL USSIReY B,

$14L Hldeil Yasl (SUPPLY OF RAW MATERIAL)

A1 2N 3021 AL o Ul RidlAl AAxi ddeey [Rerdedl Huadu
VUIQUeA WA ©e21AL1eted] VL] ScUl Hi2 ALSSU SIAUL HIG wal e Sl
1A SdL Yaiuzl 8.

. 32U (Cameras): SIH (dome), uﬁa (bullet) ua Yl2lAs (PTZ -
Pan-Tilt-Zoom) 3321 %3d] [d[dydl.

. 30 ¥l sal[52[cll (Cables & Connectivity): ¥ [suud
(coaxial) Vel §elel2 (Ethernet) WG, UlcR 3016y, wal oflA el
(BNC) 552U Bl S5 el A3,

. 28321 [R12234 (Recording Systems): A2d§ [A(SU) 2515 (NVRs)
weldl (Slsed (clsU) LS (DVRs).
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UldR el H1G (821l (Power & Mounting): UldR AL Y[e12
(PSUs) 34l 3021 Y(ald Sl HI2 HIG (221 ©1SAR (51, ydl).

NNl Alteil (Maintenance Tools): [Rireu)efl (asidefludl Hie
H[Cyl2R, Juid 222 %l Uleial 3da wnaell Ui,

ARAENL FARU HI2all F26lLs ollos:

. [&s(dxnel (Hikvision): GRU-2Rld(d101l Gedlestl Hie w1l 28
cls(Ud ailes.

. &8l 2541161 (Dahua Technology): [S[@s2d (cl(SU) S1SY, Aeds
5121 3 el Hl[A2 R Ry Aledetl Gaulesilsl (doLln ALl
A1l WAl uiles.,

1Y H1SE (BUSINESS MODEL)

osAdH A1) 302U QUL wa AR U HIRe] cudyld 113
ALNOLS, ALl el EBULS AU HI2 Y&l S:RALdA] (Lo
23l Y3l s2dl Ul yels d g 8.

o VYl4S UdlE (Revenue Streams): Al{12ld] 5921 wal duifdd
AU e AlY QUL cadAqIRLS BeelAlet AciA), [ Hd
ANnd] 2152 53l Al RdL $AA (AMCs), 24 Sléeil [[HeH] Hi
VYIS A1l

Y| Uedld (Value Proposition): sicleldH 25411612 gLl dH(eld
el 50 (tailored), GRU-|8Ldd LAl H|{12ld] G¥dl Uelel s2dl.

dleid 2AuLss [deildll (Target Segments): 35231 HLGs) (GIDC),
254219d/SIAHS &SI SME (sllotl 2 HeyH G&iloLl), 2&i(3ls via
WU Y [Aer 1] Ao HRSI] A1),

U521 cysUsll (Marketing Strategy): (S(%2¢ ¥4el UUR L 6ie)
Aeicilo] (ML, B2B %1SIRN HI2 SIS A&y Sl dlet Ad).
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. Wy Hl“llﬁ (Cost Structure): pedoe3] ulld (inventory

procurement), 20U321e1d W A dl§1S1R5dL dtRal M2 WAl Ul

LU (852l (optimization) U & lel Slegd $d,

cudy 14 UlsAl (BUSINESS PROCESS)
sAdH {1121 302U AUl A AR WD s2 Hidsl ulsul:

o UL 24 A6 (Procurement & Assembly): eyHoy ao'%{%[, Aoy

3] WIHUIR (IR) BYMHAY (illuminators) Bal €25l WL wia
EREIRARTATC] )

2e/1Uel ¥ [A\%el (Installation Planning): ALSSell URUM L {1421l
510215 HIG[c821 Vial 2e11Ysl.

A R21 ¥l U [Sel (Wiring & Configuration): 3H21A 35159
[R424 (NVR wedl DVR) UL %159, RURMLE U Sel
(configuration) WA $55 Ul (rigorous testing).

W 1§522-AR] HUL2 (After-Sales Support): AlsS\a duRl2Asdl dlelu
(user training) Utlel 53c] Wal (AeHs{l WYL HI2 Mndsil s
(AMCs) 31§ $dll.

BIS (Bureau of Indian Standards) ol e RAULA) UlSdeil tnalgnoi U.rlC'loi
534, 1121l R1erd dldl A M Hdletl GRAH Ay 15a YRI 52 deil
Widl A 9.

U 1522- AR
AUl2 (AMC)
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Uleicl2L(sdeil %= [RUld (MANPOWER REQUIREMENT)

e
ddet/cu(sd
(Monthly Wages
Amount/Person)
(Re. dlVH)

U[&qll
(Months)

U (sd
|
vl
(No. of
Person)

(a2l
(Particulars)

UlRis sa
ddsi
(Monthly
Wages -
Total)
Re.
dluHi)

ctfds vy
(Annual
Expenses)
Re.
dluui)

s20
(Skilled)

0.0

uH-goAN
(Semi-
skilled)

0. 30

[wet-g210 |3
(Unskilled)

5l (Total) 9

?ﬁl‘-lc'ki HHYYUAS (IMPLEMENTATION SCHEDULE)

uqd
(Activity)

s3] UHY (H[Seilui)
(Time Required in

months)

%3 o] {ULLel (Acquisition of premises)

Cl

o{it$1H (Construction) (%] @12} Sl dl)

o\

wlo2 Wl HL{letlef]l WRIE] Wl Bor2lALlet
(Procurement & installation of Plant &
Machinery)

14

llQlisi] cuclell (Arrangement of Finance)

%3] HlodLlsdeil ¢l
(Recruitment of required manpower)

54 %3l UUY (Total time required-some
activities shall run concurrently)
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WD 5201l W (COST OF PROJECT)

GE

(Particulars)

u’l-bﬂui_(éq Ul!lf (Pre-operative Expenses)

s Hlel wal HSlel (Land and Building)

U2(l+12] (Machinery)

o (scuilee wal {sﬁ?-l?. (Equipment and Furniture)
siIAsI2) H\S'l (Working Capital)

54 V1B52 W3 (Total Project Cost)

&2 q¥ 1Yo goeeldlelol] &l HI2d &,

1SH (Amount)
(Re. ALVUI)
yatl

(.00

e\

0.0

.00

R1.¥0

al1Qlisil ¥ld (MEANS OF FINANCE)
Ws-2H dlel (5525 VA2 (fixed assets) il 9U% U134 O
GEE 2s1d1R] (el

(Particulars) (Percentage Share)

UHl2q] Al 1el U%
(Promoter's Contribution)
ols §18eiled (Bank Finance)
54 (Total)

ASH (Amount)
(Re. ALWHI)
u.3y

OU% 1s.04

R1.¥0

s(e1U ¥4 ($544 (FURNITURE AND FIXTURES)
A. %3] 8sauie (Required Equipment)

(clo1dl

(Particulars)

N
(Unit)

uld 1su
W3 (Unit
Cost)

(Re. GLVNHI)

Y
(Amount)
(Re. ALWHI)

A2l 3021 ([Cly usietl)
(CCTV Cameras (Various Types))

0.0(

¥.00

aA2ds [alsyl SIS (NVR)

0.2
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(s(x24a [alsy) 8IS (DVR)

S1(sUUA 3011 (Coaxial Cables)
- {lewi

gelel2 30{G1 (Cat 5e or Cat 6) -
Hlewi

uld? A (Y Y[ei2A (PSUS)

FU2 UIG[e221 k2 (Camera
Mounting Brackets)

3uid sols2 wal AR (Cable
Connectors and Adapters)

Added el slsauiee
(Surveillance Testing Equipment)

261 ol U@l Aleil (Tools and
Testing Instruments)

U [Sel HI2 s1feR Rierd
(Computer Systems for
Configuration)

§Cl RSH (Total Amount)

25, URdse, dlu), ddIR (Tax,
Transportation, Insurance, etc.)

oA (525321 W (dlUl3d1)
(Electrification Expenses-Wiring)

AUleS §CG $H (Grand Total)

B. (112 14 1[5 A2¥1U (Furniture & Office Setup)

CE 54

(Particulars) (Unit)

uld 21sH W
Unit Cost)
(Re. ALVWHI)

§6 38U
(Total Amount)
(Re. ALVNU)

2015 s[=1uR (Office Set
Furniture)

oo

o\

221% Vol I El]

AL

0.3
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(Storage and Shelves)
54 SH (Total Amount Rs.) 0. lW

dy|al Qﬁc‘lldd’l d131d3] (SALES REALIZATION CALCULATION)

Gellest oseell dyel 56 AL
(Product) (IsHIMi) | 2sldRI4i | (Total Sales)
(Quantity | (Sales in (Re. ALV
-in Units) Percentage)
HlA2ld] 3721 24 Aeyu | uo 900% U9.00
(CCTV Cameras and Set up)
54 (Total) Q00% Y9.oo

1%, a1§lS1Sdl 2181dR11] (PROFITABILITY CALCULATIONS)

P (ao1dl AN-| (3¢, EGluiN)

(Sr. (Particulars) (Year-I)
No)
A. dYIYL dydld (Sales Realization)

AALRL (Sales) (AU% d[eg, dlRdl)

W] |45 (Other Income) ([eAd HlRdll)

56 dUIBL dYEld (Total Sales Realization)
GUleel WA (Cost of Production)

51U\ H1€ (Raw Materials)

Y (2ally (Utilities) ([c1ud dlRdl)

Hlo1d QL[S (Manpower) (U2L12/Adet)

aslael Wl (Administrative Expenses) ([:Md
g1l

AU A (AW WU (Selling & Distribution
Expenses) ([cldd &ldl)

1% (Interest) ([1ddl HIdlL)

54 Geuleel W (Total Cost of Production)
Gaulled A sHe{l vl (No of Units

12




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

Produced)

dU A4l Hldeil (5Hd (Cost of Goods Sold)
AN o1§l/e1$lel (Gross Profit/Loss (A —
B))

ole: ™R (Less: Depreciation)
Ylo{layie2l (PBIT - Profit Before Interest
and Tax)

w1459 (Income-tax) (R¢% SR €2 lRdll)
Av si5l/es11Lel (Net Profit/Loss (C - D))
lj,oi:{{,SClQﬂ (Repayment)

nndl vl AN

(Retained Surplus (E - F))

ulsedel [csdNRl (BREAKEVEN ANALYSIS) (. AlWHI)

(212 W3 (Fixed cost) AN-| (. ALVU)

(Year-I)
QAR (Depreciation) 9.9
QY (Interest) L1y
Uleid2L[sd (Manpower) 3.0
54 [Re12 vl (Total Fixed cost) 9.5¢
UG WA (Variable cost)
51| UI9 (Raw materials) 33.0%
y(2lallx (utilities) 0.3%
Uleid L[S (Manpower) ¢.co
asladl wi (Administrative expenses) 03¢
AYIQL ¥4 [AdQL WA (Selling & distribution 0.%0
expenses)
54 UG W (Total Variable cost) ¥3.90
sL01l H1[%e1 (%) (Contribution margin (%)) 0%
YRIN| 6l5-8del Ulee2 (Break-Even Point in Value)
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siueLslA/ARs1R] HYRIB (STATUTORY/GOVERNMENT APPROVALS)
AosAdHE A1) 302U QUL W AR cud I 21 sl HIR [Ady
Slosil W A 51T] HgRl e Uldst 59 %3] 8.

A. A Y alltei] 2a draAeid1 (Business Registration and
Licensing):

. dYLY A (22 «iluwil (Business Entity Registration): dH 3] ue
53| UL Yo dHIRL UAd o] oAldR] 52,

. VU2 «lluil (GST Registration): 25U WS AR 254 (GST)
sl4Ql Hud).

. 2S5 dlUYe (Trade License): iviltd yfsiRua s1ul2let (el.d.,
AMC, SMC) d | el[15 4145 Hso Uldel] 25 dldyey Qad).

B. ¥Ré&il GaldL (1Ml (Security Industry Regulations):

. Wiede ﬁi&ﬂﬁél ool QLAY (Private Security Agency
License): %\ dH I cAAHI—AH] 8&1-Hoildd Adll] (BH 5 2nnail
SR Uelel 5Ll HH1ARL Ul S, dl dHIR AW ARSI GIRL ELdY
534 uIpde RisyR2l doserily (dYA2el) V152 (PSARA) Yr 6l
Gl R of] %2 US| 23 8.

2l1[e1s UldlA e §1U2 (54U (Local Police & Fire Clearances):
&2 £UHI Uddey [UeH ©e21A2el HI2 L[S ULl [Aeiloletl
[Slumlef uldel 520 W dHIZ] AL (su/AE1GY UL §lUR A2
[scuey Hadl.

AlElM Forl ol veALASH]L (TRAINING CENTERS AND COURSES)

gAML {1121l 302U QUL WA U(dRidA) cudy I @I 5L Hidldl
GALS[AUSL UIR, %s203] Silel ual S1ARI Andq AIARUS . 3L QM|
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[(iyRidl AnddiHi Hee scl HI2 326ls dlElH Fogl el Wy 45H)
Buduy 8:

1. ¥e2UsA1R(2U Saquiee slreye ¥ls o (=sul (EDII):

o UellY: ML, Aitle1d1R - 382428, JRUd, HIRdl.
. (&l 1] HlSHA] oA HIC WA ¥ A [Hd 2428l
2. Ae2d 2leld1 plre2ye (CTI), dslel (Hedl AMlst ITI G2 s(e15):

o RYlol: Y12l ASAUT A1 UL dleld ei1) 8 sasell«isy,
3192] Aed (59 W a(5256 dIAFIAHI 1eARUSH] V152 53 D).

3. [Slsed udde 2[eid1 lre2ye (Digital Surveillance Training
Institute) ([clay euldl):

. 'ylol: [Sloxed Ydde (Aerdui (a2 didlu.

¥. leldleSel 21eALASH] (Online Courses): 2UH Ul (Swayam portal)
((ds: https./swayam.gov.in/ U8l Y IY dL(Q1o, A 516 (23], Blleed ¥
HIE(291 UR Gaid [Rlell HI2 1sAY 53] 2AsIU B.

aicilol HIE(221 csUsil (INNOVATIVE MARKETING STRATEGY)

4l RsyRE) w2

AMC J0ll
34\ (52 |

aué Sl WV |

\

\

A

YA g 5lolofl 21E Aldla Wed Ales| Yl ueludl Hle:

. 8l R1syR2] v\[s2’ (Free Security Audit): 2E81is ANA US| 4),
91101 11) el F52T1lel Hsd Ud 2182 S, UL dR AHell UR™HI



https://swayam.gov.in/
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6605 2" (Al FR1eAl e B) lelled RULE M 1Y), 1t 18]]
1SR Hodlofl AUl ddl B.

AMC (Annual Maintenance Contract) .2,‘3(;12[: sl ALES|A dlfs
AUl Slea1se HI2 WL [S¥51Ge2 wlud, el wiu] dN (HuMd ulds
(Recurring Revenue) HA.

SH (52: Ay N[5»sY(2d 118 s Uldwd SH) (s 2w, BHi
50200 ALSSell Sl A1 saAS52 52 d19d Rne wdld] usI.

J1S 14 UF%: eldl 542 QoA HI2 '(cSU) SI12 Slet + AlA12ld of
s U3y w182 54,

dseil$] 24U 321el (TECHNOLOGICAL UPGRADATION)
ALSSIA W1 AleYled vilUdl HI2:

« Al 3ol Aeilfd2sU: S 1Nwdl (Face Recognition), w2 W
diydl (ANPR) 34el gARQIUIZ] AddR(l (Intrusion Alert) Sl Al Y[cell+)
qloil 391 2162 Sl

$ALGS 2212%: DVR/NVR AU 1A dl UL 351591 Y (8ld & A 1l
56165 W sWU UI&J21sl (SaaS Model) 4 [ud,

AlAAY el AR SHRU: WdR) 42ad] Hlel sRULGesS Hi2 ol dld Rl
493d 8, UL 4G (UM 515 ual Ald Ustd qloil 3R] GUldL.

SWOT [dsd YL (SWOT Analysis)

(sl (Strengths) AT WV EELGESTED)
- dseils] $2ANdL W UHL(BId 2Ls. - 25911l »suell oiedld] (@gell
- QYLRL 3 A[dY o A5 % 9 (1A, @S eislH) Ad)).
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




