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Rose Water Manufacturing

uRuy (Introduction)

LB BUlgololl G2 ARUclsll wetluil geileil Faldlaudl
(Unique Floral Biodiversity), W14 53la deil 2a.2il dciio
(Indigenous Roses) =il GU13l 53 G J|Rlctild 01l W% Us]
Bcllest sdlet] B.

B U152 URURIALA Ueg[duila (Traditional Methods) ¥11Y(s15
2511d1%) (Modern Technology) 18 [M(3d salell 8, % wlels
e NideI{lu ool (International Markets) AR Q;I,%PLd
Gaulest Y[oildd 52 8.

oS, % deil UHeg, delud W o501 dldldBL Hie 18ild 8, d
d1d104fl Vil (Rose Cultivation) HI2 35 3162 &N YUl 52 D,

Adlnel sedl ([Ayddl e 6l SR (Floriculture) Hi Sldeil
L[5 Stlelell dlel Qdl Ul WIBSseq] ellel cyslcds 2l Ude sdlu
B B

dyHi, 211318 wa $e2cdl Gellesil (Organic and Natural
Products) sl 3¢, dil% 9%3ldsil dtdl ol uldBl wlgsesil Asndlel
AUeildella qyIR 8.

Ulel[Hs G2eU WS 2516 ol ol§lsIS cAdA} 1Y HISH (Sustainable
and Profitable Business Model) tsilddlell § % Ul wsis501
ye[3d)e Ylcdlsel L Udlefl U12) @11(els weld-Hi slo1l 10 B.

B U1 seell Geed MIlel] wal didlH gl ULlels Wdla vLUsd
Wilddlel), 2i1((els JLEIN (Organic Roses) o1l Udd Y] (o1 (&ld

1
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5dlell ol Y eI GETE (Community Development) <
Vlcilset A ludlefl 8.

Geuleel el deil GUALL (Production and its Uses)

Hul] Geuleed, JlElu{Ul (Rose Water), N Ckl@;lbﬂ §i.?.cﬂ WS (Natural
Extract) © %l cU[usuel Aled UAlHsil (Cosmetics), £cllvil
(Pharmaceuticals), U215 e di[Hs qHI2e0HI GUAL 1A 8. d dsfl Yaix,
GUARLMS DJthll-lT (Therapeutic Properties) uq) 2AYLL Alqrdl
(Culinary Versatility) H12 H&ld sl 8. ¥il Gllesl dsil 2ecdl, (18
UHIBIUA (Organic Certification) sl %2 clell A 1tofl Atlu{l 4aiY G121
AN RITSCTHTRNE))

GualaLl:

slxl(2s Gl

sIHIRY(2sex

YL GUALdI
Airs[ds via uifis uer

s121(25 G921 (Cosmetic Industry): el 2leiR (Skin Toner),
H1O8dADNR (Moisturizer) 34 (Aldy Uled GuleallHi UL B.

sIM[RY (2564 (Pharmaceuticals): deil sinidzl [dR4] (Anti-
inflammatory) 34e 2lid 2Ryl U2 eclui 24 B,

{31 GUAAIl (Culinary Uses): Hl61e531), UlQLL 44l 21481 dlsid{]uU]
2Lt GURCLR A% (Flavoring Agent) dil% GUIIIM| Ad(Y 8.

Airsds e wifis weril: (cldy drs(daNui dilbls (cbud) 4
UURHML Ul qdly B.
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UHle? HI2 8RO dlusld (Desired Qualification for Promoter)

o UL YUIBSe1l USUL Gle A dALee] HIL, vilel UHle Uld (dlay
QlASIA el Wejeid] eldl AN SH. A cdq1d dElde (Business
Administration) ¥18ldl (¥ (Agriculture) Hi 2&1(Ql5 Yye{[Hil
UMDl AR B,

s, WY 53] §E1R1SEUR (Floriculture), Meldl §lR2 H[ddL sepyuR
1SU (FMCG) GELIIH wef@ic Wi SIALLSIRS 282,

(AU SIQARIHI HYWd AdYLRS §2ANAL NG AYel A% Ne2
(Supply Chain Management) <} Silel ¥4l 251G s Ueg(dail
(Sustainable Farming Practices) Hle qHURL] yHIdQL Ul B,

dyHi, AUdell Aislds wWal 5N QesUs{] €Ay UMY Vo %
Hecdyel 8.

I daiBLs Yoy

y

GalaL ¢[eslel W ddwll (Industry Outlook and Trends)

. CLRAHI dElwo Gl UaLldell I B, o8 Aled udlyai),
SIHRYBSEY vial YULSIZ (Wellness) UlSd A4S ANHI HidHi
adiRla 5126l Geilled 8.

A [e1s vl el Geuleoll U] Uldweddl UL, osd Al
(ARl WostM W5 HecdyRl URMA tieid] HI2 dUR B.

Gl 151 WUl Hud 4RI ALes UieIil (Consumer
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Preference) 2031(e1s Gl drs dtil 28] 8.

YA W50 Useg, (A3 UR Lol Jlgd 531 es1GUR|
(Sustainability) dy Hecd il wsfl 28} 8. G A ldldlull MRl
Al sl [e1s12 AeLldell (Export Potential) Ul difl 2€1 8 (YR1Y,
He yd, Gel AHARSL).

ARAH &R (Aromatherapy) 2o Asleus eal (Alternative
Medicine) %dl &-\Hi GUAIIH| At 523 %\l HA B

203 Hi A[RLS JAIWB N 612 IR ¥99 (MG SIER o1l YEU Y]
usla eq,

0% ] 032 ofl A2 W HHR 9.% <1l AIRAYBMIR (CAGR) 2l dfsg
UlHdlell el 8, % 03 JHlHi AR €1 [HqUsd SlaR ¢4l Y&
Yl usluel.

01912 Aetldell wal 1531 (Market Potential and Marketing)

o WL VIBSHI UYL 4R Aelldell (Market Potential) 8, 51211 5
MR WA ([ARAHI el el A[eAs Gellgsil ds ALeSlell Hs dtil
W V.

Jsctell B3N [eA s el ittt Hetludl A I MLHUH AN (Premium
Segment) Hi Udldls{l ds Yyl uLs 8.

USSRIUL biles 1w (Brand Recognition) 2lL[Ud $dl, USRS
[AdQl Aed5 (Distribution Network) [dsldd wa 13[4
UHIQIUA) Hogd] yiNg 8.

CLIRAUL ddluNell 32ALS GlloSU:

. s AYde 2eg Lol B0 2ENM-[S[R2ES (Steam-Distilled) [ 164
%,
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s122 WA l1uc d(ud 2lles e wlR Axndler: s3%-ll
3} [e15 2oll JetoHiell wistidd.

PLEAL Seddl val Qeg dqeioesur: aeHl A€l &l GUALU, 516
41U <8,

oiRe] AL & (8-l HIRAHT Il tiles.
SL61R LG LMI]: UUSUR GUEGY Bal AR,
de A9 A LF: 5165 G 3 5(3AH YdiY =12l

Geuleel UlsUl (Production Process)
o WL U[SUL UYL dSeils) 2 wig[els 2selldlRe] HaRl 8. HdlR
1% ddleiefl uinsSlaleil iU (Collection of Rose Petals) il 212«
Y B

UiwSl) AL§ (Cleaning) SALM 2114 .

Hut Y5l 221U [S[ReqA2let (Steam Distillation) 8. ¥41Y (15 ltsil
Gl2L sldetHdl e Geulee 2| ldril (Product Quality) A8 tailddiH]
21 8.

¢35 AYU| 555 21l [1~131 &I (Quality Control Tests)
sdIU] 211d 8.

3id, yuldwla v 50 US(%¥21 (Eco-friendly Packaging) Hi wil2 (@]
s w1d 8.

022) ¥il§ BlesUsl 215 (BIS) A el led Ad HI2 HIRAIY Hidts IS
QU9%¥0 (009) WUsi|] B

[G1(221 s11iS1U1AL (British Pharmacopoeia) Y04 [« [ed
104N Aot WHBLL %Rl lotl (A [ed ulelli Aocla dulR salMi
u1d 8.
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Hleldoine]] eRULd (Manpower Requirement)

UsiR AvAl | guui HIRS WIR | gllis wy

H(Sollnledl | (Re. AlWHI) | (Re. AlWUD)
Auyl
2 A%211R -
(Self Employed)
§210 4R ?Q
(Skilled Labor)
AY-5AN R
(Semi-skilled)
5210 (Unskilled) R

s

U] S5 ﬂ&{&'l (Implementation Schedule)

uq(d Yl s2clel] 1Y
(Hl&at1vui)

AUlest (Acquisition) q
oliusIH (CLLd] USd) LU
w02 ol Hllotledl WRlE] ial @11t YU
1lQLis{] cucell (Arrangement of Finance) q
Hleidoinsil ¢1c1 %
56 AUY (3edls ug il visAulel Al|2l) 3

UlBs2eil Wl (Project Cost)

UsiR atfls wy
(Re. ALWHI)

1{let
USlel (P1LSle])
H2ile13] WA (Machinery Cost)
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ALYl ua §leiu WA

(alay RerR vsUlMd

2121(5U1 Uddl (Pre-operative) il UI2(G1S W

s14512] 4S| (Working Capital)

54 VIBs2 vy

dlLLSIY ALYl (Means of Finance)

Ws-Yed 4lol €0% ol €3 YRAIM| w1d B.

ols §19ellod (Bank

Finance)

UHl2Ref AldIe Lol
(Promoter's Contribution)

dAlfs W3 (=. cluini)

M aLs W (. dluini)

o3| HilotluleAl ALEL (List of Machinery Required)

H2(la1R] usi

sid|

(SMd
(Re. GLWHI)

§9 s
(Re. GLWHI)

olle] AR [eiRigat H2ilel (Small
Steam Distillation Machine)

1Yo

1Yo

AAs Ul2ell Suuil
(Storage Containers)

0,09

ooy

AN dl(2id1 Heilet (Simple
Washing Machine)

o\yo

o\yo

AN AU 2isl
(Simple Storage Tank)

oY

o\yo

Noyuiq (se2(R21 [R12M (Manual
Filtering System)

-2 AL[Ad ol [do1 M2ilel (Semi-




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

automatic Bottling Machine)
A0 Aoy Yyl AHldeil
(Simple Lab Equipment)
U2fla?l sa

§2, URdsst, dlul, 921
cllosuils.L ]

§6 U

{sf;{?-l?. el ¥ lYeil (Furniture and Equipment)

usi oidl | ($Ud 56 U

) (. GLWUI) | (. ClWU)
A(5A sleu 2 d5R2Uel | A2 | 050 050

Auyeil Altell A2 |ouy oy
512023 (21 el [Ue22 |1 | 0.90 0.90

§4 38U 1.¢U

ol§LS1RSdl SERED (Profitability Calculation)

WoisH | USIR als vy
(Re. ALWUI)
A YLl dydld (Sales Realization) ¢0.33

B GUleel WA (Cost of Production)
(i) EENRIC] U1
(ii) GuALLLd L) 1.€0
Hleld o0 WL (UILIR) 9€,.(R
delad] wal 0.90
(v) U3[exoL W 0%
(vi) | A3l HLd] (5Ud (Material Lost Cost) 0%
QYL ue) (AL WL R.0%
UHRSIH Aol HndR] 0.00
@{l§ 0.¥o
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(x) 1%

i) | (dldy wy

§¢ (B)

59 o151/<152llel (A-B)

ULY: WAYR el (Depreciation)

PBIT (<UL 4ol $2 U&di «1§l)

YLdS 52 (Income Tax)

AV ai5l/eis41Lel (Net Profit/Loss)

QJ,SC{QQ (Repayment) - dllNs

ARG ANl A (Retained Surplus) (E-F)

uls ©clel [Nl (Break Even Analysis)

(e1(8dd W3 (Fixed Cost) e, GlWU|
1{lol Bial USlol MLS 0.%0
WAYRol 0.£%

1% 0.9¢

Hlel W) (¥0%) U.o¢

54 [ei(sdd (5ud €.3

122 1U] Wl (Variable Cost)
TR RITLC U9
Guauldid Al 1.€0
Hleld o1 W (UILIR) (€0%) 9.0¥
aéladl w 0.90
AULRL ¥al (L W R.0%
56 e ] wal €L.¥0
Ad1e Lol HL[%el (Contribution Margin) 0%
uls 9del Yle2 (YEUMUI) (Break Even Point) | 3%.€3

s1ueLslA/ARs12] HYRIM) (Statutory/Government Approvals)

A 64%01 Geuleat G LUl HIZ oflAef] HoRu) %23 B
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U1 «lluefl (Business Registration): A sHIA HLEs],
#H{lel3], LLP, Aedl sUsil d3 «ilagil.

GST «lluR{l: sul5 Ydsl Hie sA%Ald.

vl l-i"{(ﬂ (Environmental Clearance): 1% ULNBL BREIE
6]lS dRsl CTE 244 CTO.

FSSAI IO do: §5 A62] Wes w2 e55H wellRE] w5 (=5l (FSSAI)
AleU,

APEDA {ltil: %l (w1514 $2cllefl Alogell Sl dl W 21l UIAS §S
Hlss2A AsAULE Sadquilez vilell[RE] (APEDA) Ui «lus.

d1Rlaril UHLRIYAL (Quality Certifications): B4 5 ISO.
25 GloUoY (Trade License): L[5 1Y[lR1ud 2 [R2] dgel.

od: BN GUALL HIZ SOL AU (Drug License), 3523
ALOUY, SR WA (NOC), wal HH SIULIM) (BH 5 5523 Ase,
dgdy ddel s1aL)).
olsdS wa {s-l?.d.sr ¢ [c23) 2101 (Backward and Forward Integration)
olsdS 8 (e23) 21l (Backward Integration):
. 31C1l0{°1'1 udl (Rose Cultivation): ddd Ydél Hle.

. ¥([els Wl uegldil (Organic Farming Methods): JRlclxil
dy iRl HI2 SHEAH AN L.

. J18Ldril (1AL (Quality Control): AB (e, A RiUIS] [1]e1al.
3];_0_5" o (2921l (Forward Integration):

. [dARieel y[aui) (Distillation Facilities): W(541 U (i3,
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U3 [o¥o1 ¥4l GiLl=51 (Packaging and Branding): ¢i%1H1 ¥1€2]
GIRITE

(Rl =16 (Distribution Channels): (24, 211851, 2| 9312 Yl
ysl.

Gulgsl a[abll.‘s?.k’l (Product Diversification): 31 ccl| 10
Geuleell ¥4al (cfatd ).

dlelH 3:0(;1 Viel WEJYLASH] (Training Centers and Courses)

GRS A5 HIR Stiet A s2ANL UM 5] HecayRl 8. s,
et (AL, AAIU(CLS 8] AU didlH Gudoy 8.

. GRS RIsL [AsiA (Entrepreneurship Development): =id|
Y[R, edfleldl A RS- UR Lol Slerd 53 8.

GAlUlgel ¥al ULGe cudRel el (Production and Operations
Management): |Gl | [ ol YURL (AR,

cicilelcl el cudH Y HISEU (Innovation and Business Models):
U LHSAL 3ol Yosy Ao,

aicilel HIE(221 sYell (Innovative Marketing Strategy)

WY lHS WU W2l d?) vlddl WA ALss) Yl usludl HI2:

. '§14-2-3U' (Farm-to-Face) p0l2l: (e Hl(SUl U2 Wdell wiled
Yelell us2wil (AlsA) 2R 52, el Alesa Qeccllotl ild] .

. 5RULONS Bl S1URA: (edlol] wa @R UIR AU AddAY L5y’
QLA + Jdse + 5HUS) |l 52,

o AL Vol AGoel 21F-U: AR eAL UL [HUH 1L Wal 6] Hgsi Al
B2B 52 52, 2Rl dHIZ] GhleSe] I 10 U Y,
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. 9o5qleR SIAG{1R2Us1: 2] Galo] wa W Yde (AN Qrue
Hlsqla Rexy Aard),

dseilsl 1usal et (Technological Upgradation)

¢ o Ce
c®©Q ¢,
slogl- € 2210 Cs
cféﬁeaal& yfse oll2[Ed1 dlget

@ca

GeUlest &Ml Aal IQldtl dyRdl Hle:

. &1osl-[sRea2lel Y[ei2 (Hydro-distillation): U2U21Ld Ugg[d Sl
dy ALsALS] e Wal YIR[l AL uLsq 41y (e1s y(ste.

. dl_2lA2s wlel6an dipet: sleell dla ¢1ed 121125 HRilstsll
BU)L, % ALSSY Aol W L[ Y[aA(2d 52 B w4 elFR)et 21nd B.

. 5165 212 A ltof]l UiWSIA] 1) AL HI2 ANER UldS S1ES Y
2| gloell GUlaL.

SWOT [dsd YL (SWOT Analysis)

(Sl (Strengths) AR R (Weaknesses)

- ellles s1uL Mg (Lelod) ol - Gauleed HIMHL & ldlweil 14195
AN GUEGHdL. [RIuln M| ay €lv).

- A [e1s v F(5A Y5l - U121 ol (SIMR, Udes(a) AR
Gellesl. {y|.

- oy GuYlaL (WIS, edl, - [A514 HIR 555 (M),
s\JRs).
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dsl (Opportunities) MA/USSIR] (Threats)

- [ois11 wW2AnR (WA S Uy - vilodledl URddstell deiod uls
yd). [cins0 2cl).

- 3|Ellvd A4 (Rose Oil) Bl (Ul - <156l Wal S[AU Yot dlo1l AL
viIsUsL2L. Gauleell.

- (el wmieuA gREVIMAN - 516l ollededl URdsAHI dese.
elld.

\uH cldel[Usi (Risk Management)

C S1AL Uil w489 |

C ol3eil vi(RelRdl |

«  SIUL UGl WOd: GelloHi e le] Glles €2 B.

o [A4q1RE1]S HAeHi dy Gaulesl 530A 21S 5 A4 Sle2152
SUAHOL glR1 48] Y& $2d).

o dLRldril G{ILLS: %) A1 A YAS ot YUY dl el NH] 2L ALl A,
o [Aq[REI: UV RIAISHRUA wal R-21852 Us[¥2let] GUULIL 51,
. ooARefl WRRAAL WHS) @i €2,

o [AqREI IRl UR tlel S[otd 5 ol Wl [HAu' Aoeeu
Ul(421(sidl 524,
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SZR.IOj, || Yel (Waste Management - Circular Economy)

d1d10iedl
sl

u1eile
Raurulseot

wliRes
g2Lsl

. Jldluiell SUL (Spent Petals): [S(R2A21el Ul ddd] uiwslalell (4s1¢
5dlal Weq, Aol Ysolal WIARM] tfsiladl HiS Hedl G ARl leil
o] s10le (WLdR) d13 Aud).

. UIRile] RAtalsddt: Helle dldl A 655 (Cooling) Hi2 dUAAG ULl
2ledlse \le2 (ETP) Hi Qg 531 WA dluRd,

. wiRes gelsl: AU 1A i Yl siuell olled drud] wa Alesla
Raulsda1 uie vlillsd sdl.

131l (1AL ¥4l ViIdz3] (Quality Control & Assurance)
AlES Wal 1514 HREI HIe:

. pH el URU[SE] 2R2: €35 Q<] pH dad Uy ol €0 of] 2 &lg
RSN (Ul Ul A1)

HIO S IALAI)SE 222 GAUleetHi 518 ell51R85 WseRUL <12l A«
Wld3l sdl oy 2R3l
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. Yaitell Rerdl: olled WIRLL ugl Ul diol] M Yot 251 & d
HL2 AR [s5A[2csdl GuAlaL.

e UMIRIUS: "WYY (AYUSH) w3118 (NPOP/USDA) Ul (552
Naogdl.

4 N

pH dial VR[Sl 222

N

)

\_
4 N
Yoiueil Rerdl

\ J/
e ; N
HIOSIW AN SE 222

\ J
§ ) N
UHIBIIA

\




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




