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(52 sClA v 22(SU)

Fitness Class and Studio

Uzcldeil (INTRODUCTION)

o LU dA%Udsll AU LRLS (commercially) 1A dl®oiod
»Suell 21831521 (urbanizing) UlHdL AL HI2 dUR $AAG AlsU D.

2eRlell Mool BALOLS [dsiy vi dudl 21145 (disposable
income) o 5128 12194 URs{l w1 deal] B.

&d; WHELALE, YR, ASIERA A AXWSI2 Ball ASAHT HIRIY U
Aelel (health-conscious) CU(Sdud] Hie HIY S| Wal K6 HedNe2
(micro and small investment) (524 22(S) el1[Ud $2d).

Adl ¥l deil GUULL (SERVICE & ITS APPLICATION)

. Us (s UIRYAA: UlS2AAC, GEIAULERUS] A URd IR+
1Y (15 B RYLAL YRl sdl.

V& dol Altell (Latest Equipment): sLSAN w4 %ace-l ?:[:13[
(strength training) H sl HL{lo13].

Ulel[R1s 2a1eY (Mental Wellness): 4121 ¥4l tlel (meditation)
Il gl Hiel[S 21ild Wal dBlld cudel sl (stress management)
UR &lef S[ord 52,

SIsl(ils asuiGed: WRA015U w4 §521eid (=121 (functional
training) A520W GIRL @6URAAl 212 (cardiovascular health)
Ul L&,

Uiyl H1oe20el (Nutritional Guidance): RUL[e1s loyel (local cuisine)
o WofelY H[E[R Yol (dietary consultations).
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. [sedld dlelud (Personal Training): ¥ei¥| (521 el
oy V] §-2l-us AL

. Rsal ylauiil: AHRJIH 2 Yel:ULH (recovery) HI2 UL el A6y
(steam/sauna) Q;I_,E{t{lbﬂ.

U2 HI2 ¥Rd Glusld (DESIRED QUALIFICATION FOR PROMOTER)

Yu YQlel
dseilsl stiet
dALRLs s2ANdlL
EEATEN
el[als wnell AUy
Ales U Uldewegdl

Yu2l Y2lel (Core Passion): [§2a13 ol JUlLs13] (well-being) Hi
AR >R

dseilsl Sliel (Technical Knowledge): sicleid¥ [§2ald 2054 (&l.d,
HIIT, CrossFit) e dllH Ueg(dadlefl GLSIRIYAS M.

AdALRLS $2ANAL (Business Acumen): SlAeiH WA 251G
(sustainable) 22 (SY) AULEet HI2 HEWd Ll LISIU ccRel[Yel
(financial management) SR,

UHIIUAL (Certifications): (524 (191 (¢1.d., ACE) 4dl A2l YUl
(&L, RYT) Ui Aoildd UHIRIUAL sld] a3,

el1[o15 vioReil AU: A% Uds1l eLLels 612 (local market),
ddllayus (demographics) ¥1al Aisds uiedll{] 244y,
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. Ales U Uldoiegdl (Client Commitment): ALSSell ASLEIR
(loyal) ¥IHIR Gstlddl HI2 Add Uldegdl.

Galdlell ¢[® 5131 el UdlEl (BUSINESS OUTLOOK AND TRENDS)

ielofols (g2 Hlsd

Retizex Ueileldl gleg

atdl qleg: dUdHi (524 GalIL audl ol 2aclled Aeiletdl w1
B[S Yl SR QRILHIL B.

[S(red 2le sl lel: cuad Uldect HI2 A [EB2A0y vial dufud
selR (Hybrid models) gl:l YdCicll (accessibility) qy1Rd].

AdALE] 41[G121H (Holistic Approach): 2UILRS, Hist LS vl WINQLsL
21518 UR IR Hsdl; StA2(21uel (dietitians) il [s(Ul1[de
(physiotherapists) U1 X\S1RLeA] ds).

Hlii.l!-loi Hécd (Community Importance): Y& adil (group classes)
GIRLURGLL Aal Hoito{] #ldetlal Vlcdlset.

(alre Aail (Specialized Services): sWulRe dday (corporate
wellness) A dRY A 1O1RS] HIZll sIISHL gl AlsSle Al sl

Geicll 2o5U (Emerging Trends - 203%): €180l [s2aAA Hlse,
AFuiE 250ilE1%), Sa52S (e W2 sl via 21oU-A[sR1uc2
d5u1G2¥ (HIIT).
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. MRAlY o120l WisSL:
o 2020 Hi WU [&d ldS: 2,9¢0 (M[GYUsL.
o R09E - 00 4 (5241 Ad |+l CAGR: 11%.
o 03¢ YelHi YA Uleie2lel: 19.22% dlell Biel%y.

Hu| L[S dedl (KEY BUSINESS ELEMENTS)

RIELSIY
Vol
GERIEEY
A Uidel

SIS llol (Strategic Location): 28BLiS AYe 1), slH(2ud
&0 (commercial hubs) 2d] $1U22 ULsA «1%)s Yaeidl HedH
57l

dlqraAeR 15[ (Diverse Offerings): HH A5 1G2ue Pruil
(Zumba), §521o1d 2(¢121 42 UINRL UMl (nutritional counseling)
112 M(8d 59,

qlasld Hlddl 1M (Qualified Team): WHL[BLA (certified) [s2aA
Uld2loiReil X Q1w d] (assembly).

J1RLarl wal Y[dHl (Quality & Facility): 214-[2UR, AU s1€]et
AlYoll v 289 (immaculate), QIdl{L{i@ld (climate-controlled)
ylaul xangdl.

251161%)q] S5 (Technology Integration): Y-3o5dl
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dofA182 Wal Hled A EB2uel g1 AlHAA o5,

Ales-UeH [§E1ALS] (Client-First Philosophy): 5241625 Acl (]
o QU] WIAA GIRLALES LR Helldd).

[iuueis12] Uldet (Regulatory Compliance): el1[a1s [AluM) (&L,
AMC/SMC GlI1d4o), U(H2 wal dlMlL (insurance) $4% 4[-1(3dd
5q.

0112 Aeilcell via HIERIL Yg 1l (MARKET POTENTIAL AND
MARKETING ISSUES; IF ANY)

elldell (Potential): 2%52Udel G &3 eeldl (urban density) s
B[S ugda s lFHAH w4 (AR (s2ad Adiil Hi2 sngu
o]l

Yuy ALesl: H12l Yl dedl ua slule & (corporate sector).

YIS USSIR) (Competitive Challenges): elL(e15 2HH w4 ALY
AYeA (£L.d., Cultfit, F¥U) dsell dlel 2yl

elld (a4 (Pricing): G 1U32Leld LA Ad(Ed 52l duid
ol Y& (perceived value) Utlel 54,

Ul (dlcudizil (Seasonal Variations): eldL2l 2cl| 221
e(HY Lol SIRHI el21S) Ui Ut LHS YSUsilsd] e RUL.

UIE (321 cysell: Hold [S[ed gellice 2ia 2elllels slulReleil
18 ¢flelRl.

[a®l€lsQL (Differentiation): Vel BL§RIA (tl.d., UHL(GLA
§521e1d (=191, As(ad (s(m3U1A2A]) A JRIddIYsd Adl IRl
e slefl 3461 usq,
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SIUL HIGell A 1AA (SUPPLIERS FOR RAW MATERIAL)

) S1R Altell
) Rsdal Adl
JuluRAeld A |

glostdd
_

S12 Aldoil: 51(SUL ual 2o 210 HI2 2S[HE (treadmills), SHAGRY
(dumbbells) W dpye Heilel (weight machines).

U191 3ol BALel HI2: N2 (mats), 6elsA (blocks), R (straps) el
ol (bolsters).

[Rsa?l Adixl: ULl6QL 2046 (massage tables), ¥1d2US A
(essential oils) el AL WA Sl 1] (spa essentials).

VURReld AW LY: 269 HIS ULBReold-IS USLE Gedleeil wa
SAIA HIS iy s ALGeS Ri2w.

25011612 0459 W AR [Ust HI2 s122A uia (AR Al1F2dR
(software).

el Ulelis ARAIR (52 (first aid kits), §142 [543 (fire
extinguishers) el WY YA IHAL 54
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. AlRDLE: GR-dRIdTLdlnl Hlells Yo vieldl vHeldle (Reld
Yuy [cdzs) (distributors) UlAell Wiledl.

1Y H1SE (BUSINESS MODEL)

SITRITL]
H134

Yy A1IdS U 1S Al

| |
¢ (c
Slu-®el Yeid d E‘?;{ ;31{51 §?§8 zflla
2u 2[e1a1 4 Ui
< & Adixl AlMLel

|
{\eldleel
asoilwi sellRA
ol 8dozu  wal [S[w2q
A2Al

. YuY V14§ (Primary Revenue): HIR1S, [FHIRLS Aol dlf¥s AeAUs
{ﬂ (Membership Fees).

o VoY WIS Wldl:

SIU-9al 22U (Drop-in Rates) W= sA14 U] (Class
Packages).

Uleid (521 (Personal Training) 34 (AR stAsHl (AN
w).

dday vl Rsa]l A1l ((s[5A1], HY 1Y)

€925 ol QUII] AUlHLel (Retail and Merchandise) (G155 dl),
Ul s U5 - nutritional supplements).

a5 wa pdee (SURRe vdy AlEd).

BletC1Sel el Wal [S(w2d 1Ml (Hybrid Model)
CITER AR ERICEITIE)

7




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

1A UlsUL (BUSINESS PROCESS)

22l Lol Yieoil

2ellel UAie2i]: A [eo1 [Aunl A1 Yidld (el.d., NA/SIHRIUE Gulal
1-'l°§2'1) A1Y qdALRLS @10 (commercial location) U3¢ SQCj,.

ylauiedl duiRl: s6lRF1, dle (321 Aal (A2t dls2q2le (HVAC)
AUled (sUls{] o] otcflofl 521,

el [Uol: WIled caluId Albel], AL Ul wal UL Yrasl seld
5dll.

Hlslal(sd: dlas, UuLlSid 2L il ¢l

HIE[221: Hosuyd Al 21ad HL(SUL (social media) S1os3 U1 cAIUS
U521 el [dsulad],

B{UAoA: 555 UAIHAl Ul2ls\d, G 2ce9dl HIRBIL 4o ALSS
%$1SI8L (customer engagement) %101dd,

12311 1ISO U9 ARl AeHd] tRQN] Uldst 54,
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Uleicl2L(sdeil %= [RUld (MANPOWER REQUIREMENT)

(a1l U scil | Hl&ell LS Hiis s4 | dis v
(Particulars) | of] 2{uyl | Months | ddei/cu(sd | ddel (Annual
(No. of (Re. dluWHi) | (R=. dluWMi) | Expenses)
Person) (Re. ALWNHI)
s20 3 0R 0.5 9.2
(Skilled)
AY-§2AN 0.9 9.30 9¥.%0
(Semi-
skilled)
[we1-g210
(Unskilled)
54 (Total)

?ﬁl‘-lc'ki HHYYUAS (IMPLEMENTATION SCHEDULE)

gl el UUY (H[&e11Ui)
(Activity) (Time Required in monthes)

%3 o] {UlLel (Acquisition of premises) 1y
o{ius1H (Construction) (Sl df Sl dl) | U
W |lo2 ol HRileRlell Wilel ua per2ldLat |2
(Procurement & installation of Plant &

Machinery)

o{1lie{l cudell (Arrangement of Finance)
%3] o Llsdeil ¢l

(Recruitment of required manpower)

54 %3l UUY (Total time required (some
activities shall run concurrently))
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WlB 5241l W (COST OF PROJECT)

GE U (Re. GlVLn)
(Particulars) (Amount-Rs in
Lakhs)
u’l-bﬂui_(éq Ul!lf (Pre-operative Expenses) o.lU

23{lel B4\ USlel (Land and Building) 92.00

H2lle1? (Machinery) Y.c0
o[saun o2 via §(-{U2 (Equipment and Furniture) | 3.3U

siAsIz) H\Sﬁl (Working Capital) ogy

54 WI%9s2 vl (Total Project Cost) 384

el &l (Assumed capacity) Y&l 300 AGAUE (membership) & B
Y di[ds 2. 92,000 B.

al13licil ¥ld (MEANS OF FINANCE)

Ws-2H dlel (Bank-term loans) (6535 WA (fixed assets) <1l 9U% I3 B.

(a1l 2sldiil (&1l 5 (. dlWHI)
(Particulars) (Percentage Share) | (Amount-Rs in Lakhs)

UHl2q] Al 1ol U% AL
(Promoter's

Contribution)
ol$ §19elloy
(Bank Finance)
54 (Total)
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(142 19 (55U4A (FURNITURE AND FIXTURES)
A. [543 (Fixtures)

(clo1dl
(Particulars)

N XY
(Unit)

uld wsu
W3 (Unit
Cost)

(Re. dlWU])

1SH (Amount)
(Re. ALWH])

2Sﬁlc'%l (Treadmills)

oyy

v (aesd Heilel
(Elliptical Machines)

o34

X2t Lo s
(Stationary Bikes)

0.30

swiold A2 (Dumbbell Sets)

0qR

dee H2ileil
(Weight Machines)

4oLl H2Y v UL (Yoga
Mats and Props)

HAL% 20 (Massage Tables)

ALGeS [A2U (Sound System)

ASLY AUlell
(Cleaning Equipment)

s [
(Computer Systems)

Als2dR el POS [A2H
(Software and POS System)

AU U] ALl
(Safety Equipment)

54 SH (Total Amount)
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25U, UlRdsql, dlil, ddIR (Tax,
Transportation, Insurance,
etc.)

oA (525321 W (d1ul3d1)
(Electrification Expenses-
Wiring)

AUleS §4 (Grand Total)

B. 5[l ol A2V1U (Furniture & Setup)

(co1dl
(Particulars)

AR
(Unit)

uld 254 Wi
(Unit Cost)
(Re. ALWHI)

AS5H
(Amount)
(Re. ALVWHI)

RAIe1 328 WA Bl [FAU s[EUR

(Reception Desk and Office
furniture)

Set

o.cYy

o.cYy

0168 cldell
(Seating Furniture)

R Sloeley
(Storage Cabinets)

s12422, Alsedr al [YeaR
(Computer, software and printer)

54 SH (Total Amount in Rs)
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UL dydldeil 2131d2] (SALES REALIZATION CALCULATION)

Gaulesl
(Product)

oseel] (U[vsWlel
si.) (Quantity)
(No. Subscription))

Ayl esldiRlui
(Sales in
Percentage)

EERERE]
(Total Sales)
(Re. GLWHI)

(52 561 WA
Ulss 2101
(Fitness Classes
and
Subscription)

900

100%

€,0.00

54 (Total)

100%

ol§lS1R5dl 2131dR1+] (PROFITABILITY CALCULATIONS)

sU (as1dl

(Sr.

(Particulars)

AN-| (Re. ALLVH])
(Year-I)

A. 54 dyal dClld (Total Sales Realization)

AALRL (Sales) (AU% d[eg, dlRdl)

U W[dS (Other Income) ([cldd EIRdl)

56 dUIBL dYEld (Total Sales Realization)

GUleel WA (Cost of Production)

51U H14 (Raw Materials)

yl2lally (utilities) ([<idd dldl)

Uleid2L(Sd (Manpower) (U2L12/4%3))

aslall wa (Administrative Expenses)
((Alad iRl

QUG 34 [AdQL WA (Selling &
Distribution Expenses) ([idd H2qll)

13
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viii) | Ul (Interest) ([1Ad Hldll)

54 Geuleel WA (Total Cost of Production)

AU «i§l/a 5 Ulel (Gross Profit/Loss (A - B))

ole: ™R (Less: Depreciation)

Ylo{layieel (PBIT - Profit Before Interest
and Tax)

114592 (Income-tax) (R¢L% 52 €2 HlRdl)

Yv) o1§l/e51Lel (Net Profit/Loss (C - D))

Yoi:y5al (Repayment)

o1ndl _ANE HEY (Retained Surplus) (E - F)

ulsedel [csdNRl (BREAKEVEN ANALYSIS)

(co1dl
(Particulars)

AN-| (Re. ELWNHI)
(Year-I)

' (Re12 WA (Fixed cost)

AR (Depreciation)

.80

Q%Y (Interest)

3.4

Uleicl2L(sd (Manpower)

8.0

54 (Rel2 wiA (Total Fixed cost)

1049

(A WA (Variable cost)

PIENRILC (Raw materials)

¥.R0

y(2lallx (utilities)

9.00

Uleld2L[Ssd (Manpower)

11.00

agladl wi
(Administrative expenses)

1.0

AYUIGL ¥4 (A vy
(Selling & distribution expenses)

1.90

54 U[Gd W (Total Variable cost)

Y. .0
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51011 H1[%e1 (%) (Contribution margin (%)) U¢.19%
Y| uls-89del Ulee2 (Break-Even Point in 1.9
Value)

s1ueL5lU/4513] 1Rl (STATUTORY/GOVERNMENT APPROVALS)

LUICEINE]
Hogluil

e s |

. UdHIY llueil (Business Registration):

o R[SUNA LLP gl ulede (afHes Susl Bdl slsisil el (legal
entity) d3|3 «llaR{l 5214\,

o L[S y[(ARug M R2] (BU 5, AMC/SMC/VMC) Ul
Q1Y Y Hodd,

. VRLY Ve YdlUdlell [14H) (Health and Safety Regulations):
o §I1UR AE2] [S6UY (Fire Safety clearances) o Uldel 524,

o [0[e59 Gl €W (Building Safety standards) sl
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A9 Lol l Yl (hygiene norms) < Uldel 4,
531 Weal GST (Taxation and GST):

o AV Vol ALV $2 (GST) Al e 19, UScll 52 HI2 «ilagf]
s1dl.

o ALY oA 1RILELY FSLS Nddl w254 [Rest 19 52,
[Saaa 2°‘R UHIRIYAAL (Fitness Instructor Certifications):

o WL 50 % o1 Ul Aoiftd AU gl2L HisUdl UL %]
UHIRIUAL A |l sid S,

Ad0ld qraleiol (Music Licensing):

o SIURIB2 (copyright) Geditlel 210dl Ul PPL/IPRS %l el
U AL 4ld go11sdl Hi2s] dld¥ey Hodd,

UZIEQEQH?-[ fl"g:il?*ﬂ (Environmental Clearances):

o %L aldula UIRllell GUALIL (el.d., AUL/YE) MUd] $URUeA (4516
S1A ), 2o UENBL (1AL 6ilS (GPCB) il (1Mo Uldel
5q.
AldlM Jorl el v1eALASH] (TRAINING CENTERS AND COURSES)

. wles Gaaa NEXIT B (Local Fitness Academies):

o WHeldle el YU S Bl ASAH] WLstofl W35 ueld 2o12f
Y[ ACE, NASM, ACSM-31tLRd BidA¥IA UHILIuAL 252
R 9.

. AL V4 AYRJANL] 514 (Yoga and Naturopathy Colleges):

o AU Wl ol Seil SHU 1 1Ad] el1d] AL 2luR 2(eid1
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ULARA (YTTPs) ol UURAAd HIRc U Ueg [dd) UR elel
Yfepd Sl Aday S1A 152 52 9.

. ol2eld ey vils 112 (NIS) - w1sN LS Jogl (Affiliated
Centers):

o NIS 12 S1Adl Fog) 2012 SURL wa [FeaA Al
ARAIAUSH] 182 53] 25 D.

. Vlad1el/[S[w2d weARASH] (Online/Digital Courses):

o [S2aY, AL e AdaY SIRIDIM| vlotdleel Sl Guasy & B
il sdl (flexibility) Yelsl 53 B.

o AU wal GHIIIULIERISAL (entrepreneurship) <il Silsl HIS
AU Uled «l) Gulal 530 2SI B.

. W12 USH (Government Initiatives):

o J1%2Udd S1AR (51 (FH2lel (GSDM) Yclloflef] A1 e1Hcll
qylRclell ded Y19 (seay Wal dday dled [alau &M
AHALAR Sletey [AsiA diclM sidsHle] w0 53 8.

aicilol HI5(221 c)sUsil (INNOVATIVE MARKETING STRATEGY)

1Y [els (S2AY ALsSlA 1SNl HIR (S W 514 [+12] HielRd HIB(3aL:

. [seax AQsoys: A\(2Aud H1(SUL UR '30 (edusfl 2loslHelet AQsay" Qe
5dl, Ui (A%l 3 H[Selle] HEd UYL HOL B [e11]] Gfle5ei]
A9yt ddl 8.

HosquloR ULa1RAU: L[S (S esgulodd wedl HIBs)-
9o5q Ay @ (SAU] W IH A 5 AHetl Sl HI WIY (Ss1Ge2
1S A 1ydl.
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. 5WIR2 AdaY 218-wU: 1% seil N[5U) W SIulRe Susfladl 41
Austl sHUIRIBA HIR 2l (S51Ge2' (Group Discount) w162 5dl.

. 2859 oilolA: Sldell 4] %) eidl (Mot €1d d) AU Uleld [+
A2ley weld | HYeSIE (T-shirt/Shaker) §l v4lUdil.

dseil Sl 24U 321l (TECHNOLOGICAL UPGRADATION)
{1 HH (Smart Gym) oll wajeid 3 Udl HI2:

o [52a AU: YA 112 Uldlsfl 6ileds AU, FUi d5u1Ge 2[5, side
sl el 561 64(591(] Y(aul Sl

. Aud 25011l BeelAAet: BHHI s1e-32 H[e12R 2Slet @dylad] 8
UOA\etl WLSAlY U1 sASse U A, Bl Aul) RUE-218H 6] tel
BEIE]

. GRS WAA: (3212 (U2 1edl 3 IsRURLet G121 A2, el 51S

Ml dlefl 23 ol 2E Wal Yrell BN,

SWOT [csdNBL (SWOT Analysis)

I ESEN| (Strengths) AL M| (Weaknesses)
- UHL[RLA el wojeid] o1, - QLA ULR(C1S W (dLeell wa
- WY [o1s Altst] Wl A dldldRRL  B(2RUR).
- [clay Al AL prodl, Reel) Ws - 2ndl WA (Maintenance Cost)
% 89 o{|3, dy,
- Uls wdy (dlR/Ai%) e HUled
{ls.
dsl (Opportunities) MA/USSIRL (Threats)
- {loAd el SIB[GAS SAIY AR 5L - Ul 81 W52 5l @15 U,
- Y291t Wl A EH 2 e] AY I - Cultfit dl H12] Feu185]o]
delld, W [,
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- (s(33019214] (sallets 218 w1siaL. - ALESle] »SUl 2eluildR (UeUUE
Ry o 524)).

of\WH @l |Yel (RISK MANAGEMENT)
. % Bl WEWId: A501G2 e Le] YU 5o U]

o [AG1REL 21U CPR WA 53¢ NESell dlefli A U], ue0) Ul
'Waiver Form' (¥dledel] Y5 u-ts) UEl s2Udg,

. AUltsllef eP2UIRL 25Md 5 HRlled Wl def] Alss HAAIN.

o (4926 UlteAled] AN S 2NdR] $2A (AMC) 53] W [#14 (Hdd
AUldRidL sUad,

o AL Bal AU DHHI URALA §1R8] Bek5Usts] W IMH.

o (4912 [eddH] A dIR Hlteils] Ale21TPAe W W2
R Rs1URe GU)L,

5o AUl (WASTE MANAGEMENT)

$URUq| cqRel|Ys]

. WiRes Ysd Alet: iR seil ulgileil olledla wied dle? (SRR wal
UUR SU wedl 221dsil siledla Ulcdlest +1ud,
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. 2414 ¥al dlosl: s31e0l dluzl 2s1A ddl HIESLsLESWR 2dldell
GUALL e 5)-Fo5d] (Seoseell Hldls.

. ol Altoall: el A AAG] Altellol GHILRUL cllwdla ¢1eq sileil
AHSIell WUWLSL S 511Y[A2] Ao elol 52dl Wedl RAG 54l

J131d L (14331 Aol WidI]l (QUALITY CONTROL & ASSURANCE)

‘i

(23 ul@a 201e]
iAo 222 ial
JAles §lsols g,

o £2 21641(SA 3w, |
ydl vl HLilet3le]
A2l As s,

2R
PQIEL]

ERIEE

/2

o AlES\A }y[qul
ASLE Vol
dldigel (g9l
[stu(id slsas
ye9q el Jull

\_ Sl

7 sell (531 As(ceq]
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




