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AHleL U idel
Rural Tourism

Uzcldeil (INTRODUCTION)

o UdIHHi ddHlel q4qRll (current trends) blf*:l.{;d (authentic), Y™ lHIsY
(offbeat) Weaf@idl Ul dedl Uiedfl yud 8.

1% cdef AL Ul lAet 241 U{edf] A2 YAdld B, B His[ds wls1al
BRI §E.{cﬂ doS¥5WY (natural landscapes), BH 5 $3¢94f 3L sl
tRulsislell (dcliRe] (A2 Ulwet Uelst 52 D.

21%84s{] Udl et ofl (A, o1 UeliAel (121U [@lies (TCGL) &Il
UAL[Ed, 251G (sustainable) ol AR UcllYed YA LA MM 24 [Ydl
ds WaLldeild a sl ¢l B.

o A1 Ud sl AR Yaisidlxla euiles drgldui w109 sdl Ui
&6 8. Ud{l3{] YUl Els ajll (folk dances) B ¥ dR0L Hi
ML 48 A3 B, Adld Uelstell wlele HIRN A B WA LS
dGdRIHI ML 48 2U5 8.

Adl 4 deil GUULL (SERVICE & ITS APPLICATION)

o AR Y He A OM Ud {21 Wi WMl Utlel Salel]
qH 1ALl AR B

UYL ILIUSIMIUI SlH2 (Homestays): BH 5 569, Uluil
81322 (Polo Forest) ¥{eldl AIRUY «1%)seil LA,

H1ole [Rld us(de{l u&adlls (guided nature walks).

Aixslds ueeld (eilsul A 34).

UURALd RAURISUL (culinary) M WA drqll (Lldl atel).
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o SIF191R A5 (artisan workshops) il si¢d.

o« L A AL Y% ol UHeg AiS[AS dlRAUL Medluil sed]
el v G wL[de (warm hospitality) o Uelel scl HI2
WollddH] w1d] 8.

Airslds viilden
(Cultural Hospitality)

el[els vA(sd sl
(Local
Empowerment)

U2 HI2 ¥Red EluSid (DESIRED QUALIFICATION FOR PROMOTER)

o UHLeR HI2 w162l dlASIAHI UdlMel cddellUel (tourism
management) A{d| doifdd aAui Hyd I{B@jﬁ-l (background) sl
4149 AR B,

Yuy Gl slidl:

o llels sl A Ralslell QS uuss.

o AYeLRLSs ¥\SI8l (community engagement) il 251G
Ud el Vel (sustainable tourism practices) Hi 2s{@{d.

WHSIRS Aldcd §210dL (leadership skills).

FAlE1R UdlMel (responsible tourism) Hieetl L.

RULeAs Y1), WIY 53 SIR1I1RL Wl Vgl A1e USRIAHS
doid) wiydlel gudl.

Gllole] (131813l vl A RIl (INDUSTRY LOOKOUT AND TRENDS)

.« Utlel (leiGUYLl 2ieildell (untapped potential), 251G Ud (el U
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ddl elel A1, AU LA Wel 501 gfeg, Hie ellsl AU B,

o8 Udetl AUHSIHL AL UdlUeola) UlRLLSst AUl HI2 215N S
2101 d5 G Alddlell MUR Aedldell B, WIY 531 srdsdl
(handicrafts) (&%), &[R2% el (Patola weaving) e 88]-;5.353-[
(Eco-Tourism) (2(12) HI2 {ldl [ddR).

osUdetl uldat 0], BH 5 glrsirlel HleR, AlHetiel Hle: wa
011, ULlBel] AR LA wLsMNd 530 8L D.

3L G’ val 2oRlell $(N-UdL¥el (Agri-Tourism) dseil UL
WL L[HS ol UAILLAHS wWisNRU gy 1?) 53 9.

A1 W [ANosel, MIYELRLSs AsMLBLdL A Hizs(ds dal psldlysa
cllR Lol A& ALY, oS UIH-AI(sll (premier) &N 33 Uld o
ellel W Udlsf] eHidedl uRld 8.

Yu AAAULRLS decl (KEY BUSINESS ELEMENTS)

eUlfo1s AYe1U] Al ysiais MIilelR] (Strategic Partnerships):
AU YA LA Y[l 52 B 5 @Lels UYeIY Ud el Woj@{dsil
RIS RANE)

Vloiod Wa Nﬁl{gd bloj,(‘{cﬂ (Unique and Authentic Experiences):
U501 AL Ud Ul YleUetl SegHi Al wojddls] (AH[QL 5 & 2
Bfelod] Vel W[5 ol 1A (514 2 (farm stays), S2ASAL A52ANRA).

2516 Vel wdIee1R Ud el Uelll Ulefl ulduiegdl (Commitment
to Sustainable Practices): Ud (¥l Ug(ciadlo{l U014 1Y
e12159] WA Yalsldlel] AR wdIeeR YAl Wleilset A 1ud,

AULES AdlN (Customer Satisfaction): Ad® Ales) l;l,dilqr&’d
Yal151cfl2d) (repeat visitors) Weicllefl W ¥HelS (advocates) Gdeidlsfl
AL YR 8.
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. Hlﬂi.lﬁl!s Aslail (Community Involvement): e UYL}

Ul5auQ) o\salell U@ s) e INdefl Midell 3Ndld & Wa Ud [ Yeiai]

Al AL[AS dxd]l A1 a&Ud B,

A3 Ul

/

0191201l Aetldell wal HIE[Ro1 MU (MARKET POTENTIAL AND
MARKETING ISSUES)

. ORe(l Aeldell (Market Potential): J%s2Lclell elL(els H1] ¥a
Gedl (BH 3 d¥ldR A, dlsl A, 281 Gedd) «fl (Ayddl
Aixs(ds Udlyel HI2 (d2lln Aeildeil ¢2lld 8.

. dIR| (Heritage): [dsd HR1sR @101l (World Heritage Sites)
ULAR-ULdI12) A @L(e1s Raleslotl AHd AR U1, %2Ud
Uixs(ds GulSIu HI2 Hosudd w1158 % $3 .

. U531 ussil (Marketing Challenges):

o H Wel G MNHI Getluiletl HSeA1RM) e(HALA WRid 21M]
o §1R0 ANERell UdlMeAHi USSIR.

o Aol YuAcd W1NELS AL A3 %laled] el Aodl(ed
5] e defl A8l dl Uislds ecla Ut #1ud,

o &5 AMSIH] Yl eRIANULA WRdss (reliable
transportation) {j,gi@ld 5q,.




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

$14L Hldell Ya sl (SUPPLY OF RAW MATERIAL)

AL UdYelell deelHi, 2@uLlels AAltell, UIURAILd SdSEL (traditional
crafts) il A [els Glleelloll Guastdl YleAfAd scl 3 Ull[Hs Ydsl

yaslefl uid3l: eLlels $1219121 el visdl Ale e1dlel?) eutfud
57l

{191 5l0iel é\aﬁlﬂ’. (eco-friendly practices) esnadl.

V[t scd $1UL ULE (authentic raw materials) «{l GUdotdl AR{1QL
Ud (Yol ef@ldei] W 562 Rldtil Ao M SddIHi s101l 1410 B.

Ay H1S| (BUSINESS MODEL)

<
‘ (alqu

ulelis vids udle (Primary Revenue Streams): 314l 2|¢5
(accommodation charges) (é.li-li% l-ll.é), H e (R0d udly S‘l (Quided
tour fees), Wl L[S Ug(dul/dedR] Hie ¥dse HEH LI §l.

ALeS Aoiyl (Customer Relationships): | (Sclald ?J~l°1@1q-1, GdH Adl
ol HIYELRLS 1SR GIRLHB WA ALES witl] tisilad).

HIE(221 L) (Marketing Efforts): dileldigel &1%3] (online
presence), UMLdSs A& (influencer collaborations), ¥4 U114
pde2yHi M1l U Bl Slegd $2d,

S12 425 (Core Component): %llW&1R Ud Ul ULl 3ial U [l
A&QL UL AdU sl Uldeddl UL 1SIAGL dIElH W Hixs(ds
At ued gl Relufels ayeldla Alsuusl #lsq.

(0 [ uyely
G n '
(Slwed | Airslds | waleielR 21

'3 @;‘\ ] > | (‘;
Wif5o0 | @B | uditel ™
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cdU 1y Ulsul (BUSINESS PROCESS)

. Hll;li.lﬁl.‘s AsAdL (Community Collaboration): N[El{;d W) 1l
2ULets Ayl AlsU ASNAR{lA UlRiL(sd sdl.

WA HIS(3oL C»q\é?.?-lc'llbﬂ (Effective Marketing Strategies):
U Aledle5el s1%3] Weildd].

U [Sddld Ul WIA%el (Personalized Tour Planning): <(5d2ld
Ud ] Uiedflalla uell dundl Hie ei#dla wefey 6isildd,

yeud Reld vluR2uetd UlsUIl (Streamlined Operational
Processes): Sllf&lll W)o16 €51 O:L@Dl (online bookings) Hle
2591141901 |61 Ad).

slelddil Alss #1SI8l (Hands-on Customer Engagement):
2501ld1%) 56 W 5]150Us1l 418 Histd el osndd) fesdl vilded u
GLIR).

%{D;I,E.lﬁl!s IR ESERIE (Community Empowerment): H1oleels)
o] YU lel Bl s RS &A1) A AN e 54l

Add UldALe 41 (Continuous Feedback Loops): WUd14]3] ¥4
2ULleAs qYeld drsel Mide(® (insights) Ws(3Ad sdl.

<
<

e

©
AYEIRs © ) culsdond o [Slged
cdalsdsaal A7 wiifden [ cudzeliye
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Uleicl2L(sdeil %= [RUld (MANPOWER REQUIREMENT)

AN
U(&all
(No of
month in

H[Sell
(Month)

(clo1dl
(Particulars)

year)

&2 H[Sa
ddei/UdLIR

(Wages/Salaries

per month)
(Re. AL

difs W
(Annual
Expense)
(Re. ALVUI)

2-A%ILIR .
(Self-employed)

QR IALBS
(Tour Guide)

1R

oY

32[Ra1 w4
slRuellal] 2eLs
(Catering and
Hospitality Staff)

1R

AL

Aislds uluas
(Cultural
Instructor)

54 (Total)

?ﬁl‘-lc'ki HHYYAS (IMPLEMENTATION SCHEDULE)

uqd
(Activity)

%] MUY
(H[&at1ni)

(Time Required in
months)

%3 |qf {ULLel (Acquisition of premises)

Cl

o1it$1H (Construction) (%] @12} Sl dl)

14

W2 ol H2ileARedl WRE] Wal Ho2lALUel

Y
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(Procurement & installation of Plant & Machinery)

AlQLiei] cuclell (Arrangement of Finance)

s Hleld2lsdeil Ml (Recruitment of
manpower)

required

54 o3| AHAY (Total time required (some activities

shall run concurrently))

WlB 5201l W (COST OF PROJECT)

(c1o1dl

(Particulars)

difs W
(Annual Expenses)
(Re. dluHi)

osHlel (P1LS) (Land (rented))

HSlel (Building)

YR AUl (Misc. Assets)

vl-2uA2a 24 wielis Wi
(Pre-operative and preliminary Exp.)

o (sdauie? ol sledu wA
(Equipment and Furniture Exp.)

514512 YS| (Working Capital)

54 WlBs2 W (Total Project Cost)

ol1Qlicil 3\l (MEANS OF FINANCE)
W s-24 dlel (Bank-term loans) £0% 134 8.

(cla1dl
(Particulars)

dlds W (Annual
Expenses) (Re. cuvmi)

UHl2ei UldIelel (Promoter's
contribution)

Ul
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ols §19sllo (Bank Finance) 9.1
§4 (Total) 13.9¢

(142 14 (55UA (FURNITURES AND FIXTURES)

(ao1dl &6 U (Total
(Particulars) Amount) (=. AlWHI)
AUlYsll (Tools) (22 2LOS (52, Airslds ugld | o.co

AlYetl)
o (sduile? (Equipment) (1SR BRAR, 3Mid1 | .o
p(sauiee, sy le3ue plsaunee, adl?)
¥4l 3[5{21.?. (Accommodation Furniture) 3.00
520U (5542 (Workshop Fixture) 0.C\Y
V1GB2SIR d1®(221 (5542 (Outdoor Lighting 0.¥0
Fixtures)
V1G2SIR WS (5542 (Outdoor Seating 0¥y
Fixture)
&€ . (Total Rs.) ¢.00

GLIRAH @1L(es WY (Local suppliers) SU WA (55341 (d21101 AR
152 53 8. GElAULERLS Ayl Allbed ua [dangl uel 2[5 sl
G161 ¢ef A 8.

GEINLE| djCllcd (SALES REALISATION)

Gellgsl YU ULl aydld
(Product) (Sales Realization in
Value) (3¢. AluiHi)
Ud el Uk% (The Tourism Package) ¥3.R0

ALY, Hirslds veqeid, HidleRid
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udly, AlsRis ugldsil, eilas elwet,
Sesal a5, SN udiAvel, AYelRS
(sutuldlsul, usld wa Yuisil A2lay,
&i(B1s sirisH, ddl?)

1515125l A1LdAI4] (PROFITABILITY CALCULATIONS)
oi§lail QLA WL IR:

$H

(Sr.

(co1dl

(Particulars)

difs Wi
(Annual Expenses)
(Re. AlWH)

SRINLE| dyCld (Sales realization)

¥3.R0

Geulgel WA (Cost of production)

514] H1l9 (Raw materials)

1%.0%

Y(2(ally (Utilities)

.00

Hlecl21(5d W] (Manpower Cost)
(UL1R/Adel)

1¢.00

asladl Wil (Administrative expenses)

0

AHAL o S5Ulel W (Material Lost Cost)

0.09

AULYL W [ddE W (Selling &
distribution expenses)

1.8%

LS (Rent)

R.00

(%Y (Interest)

o.(-.o

59 (Total) (B)

39.93

ALY al§l/ai sl
(Gross profit/loss (A — B))

u.¥9

ole: ™R (Less: Depreciation)

1.30

Ulo{la4192l (PBIT)

NIEER (Income-tax)

0.63
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Av sisl/eslel (Net profit/loss)
Yel:y5qRfl (Repayment) (dLNS)
endl AVIE A A

(Retained surplus (E-F ))

uls8del [Nl (BREAKEVEN ANALYSIS)

(a1l $H (Amount)
(Particulars) Re. dluni)
_ﬁﬂl U-l?-f (Fixed cost)
{lel Vol USlel ®1l$ (Land & Building Rent) .00
QAR (Depreciation) .30
%Y (Interest) o.¢o
Uleid2L[sd (Manpower) .0
54 [Re12 vl (Total Fixed cost) (R
YA WA (Variable cost)
PRI (Raw materials) 9%.0%
y(2lallx (utilities) .00
Uleid L[S (Manpower) R.€0
asladl v (Administrative expenses) oR(
QUL WAl (A WA (Selling & distribution expenses) | 1.¥%
54 Y[ WA (Total Variable cost) R(.3%
{slUﬂ Mes (%) (Contribution margin (%)) 0%
YRIN| 6l5-8del Ylee2 (Break-Even Point in Value) ¥9.¢C

s1ue1S1a/ARs13] U1 Bl (STATUTORY/GOVERNMENT APPROVALS)

Wlwsea Uglefl eulusil, 52 «llugfl 4a gslell/2edUsile] «ltgila adldl
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AUH LA BNUALRSALRA YRl s2dlefl 262 B, 5132 As2] (56U (Fire
Safety Clearance) ¥ U554 e RUld 8. «flAsi]l U155 UH2) %3] &

1. UeNBL (1AL 6ilS (GPCB) (56U, 326ls (541U A2lstd At
@O{Ldﬂ (National Green Tribunal) d%{seﬂ.

2. %) @I %ld (At RH] Aed] AR ALleld ULS 2eld] dIPES WY AeY3]
Bcil U8 (AR €Y dl det [aeildte(l u(He (Forest Department
Permit).

3. AHGL ([AARIHI UULEel Sl 3ol SlHR @MU Sl HI vodldd AL
UYL wed] [Fedl sAs22 $A drseil eULleas Arllast] A4l
(NOC - No Objection Certificate).

aic{lol HIE(221 csUsil (Innovative Marketing Strategy)

3% cletl ALHQL viol His[AS Weopedlad Ulcdlsel vilUdl HI2e{l USellHS,
UL (SHddell (low-cost), Wl [S[wed cfsYUei )

. HIB51-8e5G¥ AR (Micro-Influencer) UdI4:

o QSYsll: 'ed|-I]-d] SISTRH BN} (new-age travellers) o cey
Woilddl HI2 YULsI-w1HLRd (travel-based) B2 1AHY
(Instagrammers) o] {{,Zﬂu{%{a (YouTubers) ElHR (homestay)
o His[dS wefeid) Hi MIHARL W IUg,

o @L®L: (ALl WALl USIAU (online reach) el A [ESd
(authentic) AIHA] (content) [AAHIQL &Y V. w1 A5 1] (EHdA]
ol G WAUS1R5dL Hlddl (high-impact) HI2L 8.

. elH-vuLlRd (sleseq Q}QQ[ (Theme-Based Digital Campaigns):

o CEYoll: ALSSY W] UR &lel Slord 59, B 5: "SIU
5121212611 (Artisan) eleHiell AW, "Iow2Ud: HIRdsll SMN-Ud st
(Agri-Tourism) 32 3131 [+15 (Organic) 11", w&ldl "u(dA
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2&Lell (Pilgrim Sites) il MUY YUIAE] ALH) (Hidden
Villages)".

o CGLOL [c[U® Y YRlddl (niche-interest) AlsSlA (£L.d., §S
6121, saletl (agiief[d)) el 415 (attract) Sql.

. IRUdl SINRUIRU (Gujarati Diaspora) %1SLSL:

o C&RUail: YUYW (USA), Y5 (UK) Ml WL[ESIHIL d¥dl Aol
SIIRNRIA (Gujarati Diaspora) dHsil HUl (roots) Al8 s3] 1sldl
Hl2 (a9 U3 (special packages) W (S[ewed S2Udl (digital
ads) g ldd].

ALeL: (Aefl wosr (foreign market) Hi HlyH] HioL (seasonal
demand) «ll @l® Qd] Wal G WAL (high-spending) ALES)a
215N 52ql.

. 2llels dédlr uMl2let:

o YSell: WL GeAd’, 'dAdR A, weldl ‘dlsl Al «f
AU LAl AL Ao ™) A1 Yd Y WSS (package) ASEql
539 ¥{al W del 6531 (advance booking) Hle Ul lEsil
(incentives) 182 $dl.

25911l sA YA SAel (Technological Upgradation)

AL UM AlsUeil AUl (operations), W51 (booking) Wal ALES
Uojedal YeudRed (streamline) Sl Hleetl Altell:

. SAIGS-vIHLRd 6f(531 Aal As-8el (122U (Cloud-Based Booking
and Check-in System):

o MELHBL: MLl 659 (Zoho Bookings) eldl UM Lol HIRc{lY
SlRuU2L(E2] (hospitality) H152dRe] @lere dadel (light version).

o BGUYLdL: €112 (homestay) ©edezl (inventory), Us% GUdutdl
(package availability) e w\sid (¢S Y5AR{A 15} (online

13
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payments) Soc|d {dRel s (centralized management). ¥l
Al Slal U, y/9 ¢ [531 (24/7 booking) «il HRl MU B,

o U(Sddld LAl 1L [R0s1 (Personalized Itinerary Builder) Al:

o MEMRL Udlefl udeaflanil (eld., SRe%, 1SR, §9) <il
18R Ud iy HIdle[R1s1 (itinerary) o) 2 L(Ed d (automatically)
Alsddl HI2 w91 WA Al-uaiH A2uile (Al-enabled chatbot).

ALef: cUSddld udly wIdl%sel (Personalized Tour Planning)
ofl SIAGHAIME AHIR] 52 WA HIeld {0l Usi] 612 (manpower
load) €l215dl).

. AYeld H2Alsdsl Hlesd w3210 (Community
Empowerment Mobile App):

o SEIHEL: L[S H e8] (local guides), 52321 (catering) 2§
Aol SlHe HLlEs] A1 didild s2ql, dlld HISYA) (training
modules) AUl Ao 8de2 ASYE (event schedules) 2R 5l
Y2 WS A0 WG 5Q1s P25,

GuUldL: AIMYELRLS %LSISL (Community Involvement) sl
dlEld Ulsd1A)a (training processes) ¥cdReld sdl.

o J18ldril e Uldle cudelYel (Quality and Feedback
Management):

o MELMBL Ydl5ld U] (post-visit) 2AUL[Ad ALeS AdIN (CSAT)
UdelR) (surveys) HIsAdL Hie] Albst, B @L(e1s UYeldla k)
Uld4le (feedback) USIULS.
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SWOT [csdy| (SWOT Analysis)

(Sl (Strengths - S)

« Josdell AHed, Airslds alRl
(cultural heritage) el UYLl
U{lﬁ:l?lloi (traditional hospitality)
Bolod] AU\yel,

- 28l G, s[N-udldet (Agri-
Tourism) 3{a U[(d~ 4014 (pilgrim
sites) S10 ([Ayd W12 AHldell
(market potential).

. 4251241l 251G (sustainable) ¥
AL Uit ol [ddle] AHelet.

e 2 1[o1s AYelAlA] A5y AslaR]l
(active involvement), o 2A.[-il{;ddl
(authenticity) qyl? 8.

dsl (Opportunities - O)

o A2 WU ¥{1§ 589" (Great Rann of
Kutch) el IR (Gir) Bdl 851-2[R»H
(Eco-Tourism) el dI8ESELD s 2RPH
(Wildlife Tourism) <l dticl HidL.

« M1Rc{ld Wal (220l (foreign)

Ut 1{1] ¢ v sd (authentic)
Vol WAIULA (offbeat) HiHdl
HI2s} ddHlel Af%ds 46l (global
trend).

-S54l (handicrafts), dlR¥L
(heritage) Wa| 5[&-1;[0_[%{01 (Agri-
Tourism) Hleell Ud Il Ul

AU (Weaknesses - W)

o He wal Gri MINHI Gellullsil
H(Sel1) (MUl BRid M1
(extreme heat) o 5121 N @{Rel]
Ud M4 ussIRl.

o £2511 JUHSIH] Yl MRAALUIA
URdsset (reliable transportation)
Y[ 5dd 524,

e Ao Yudcd LS 2
d313¥ %ldlell HiR8LLa (perception)
Aol (dd sdl.

. lHR (homestays) Hiddl Il8Lddl
(service quality) o] WAl
(inconsistency) °j, ERIfICE

°S1WUl (Threats - T)

- %216 [ddlIR (forest area) ¥al
Hiféld (A 1AM (protected areas)
s3] Hi2 ARSI [un) wa
u2n2l (permits) Hi w2Ulsis 3SR
o L[5 As[d W 951ElD UR
Ud (el Ug[dallsf] eisiIcds

U [ae1Y AR (negative
environmental impact) =i %4,
. §¢3cl ULsdl (natural calamities)
(eld, YR, HIR dle) 4 5124
Hl1Hl ﬁﬂu (seasonal
disruption).
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Ul eL[els v41ds deRdl. o Y12l Udl¥el {1u3rl (large

o SRR (Diaspora) Udldel glzl tourism operators) d%{s?ﬂ (120 [3d
?}{ldiilgflll ydlluila 2isMd iyl (unregulated competition).
5qlefl H12] eildsil.

SluiY el [Usl (Risk Management)

Aetlcdd vlueead F1wu [cla1R8l syl

(Potential Operational Risk) (Mitigation Strategy)

HI1H] Mgl (Seasonal - ¥{I§-Anel (Off-Season) YSYall:

Downtime) Gellon M (Summer) ¥15NdL HI2 8512

(Geilunleil 2124)) (indoor) A5\, Aixs(ds didlH
(cultural training) 2'18]8%{ (retreats) i
R[5 HYE I U5 Wsilddl Hiesil
silsH) (empowerment programs) o
W 1A% 54,

AA&d [ArdR1UI 1ol - 3162l [seue (Advance

AR Clearance): GPCB (GPCB), =12l+1d s

(Legal Risk in Protected [2uysie (NGT), ol det [ceilotefl

Areas) w2l (Forest Department Permits)
of] AYRL B4l YHUUR (timely) ULH.
SR BRI (compliance) HI2 s1uH]
slejeil YdlssIRel (legal consultant)
(11 s sdl.

ellols AYe LUl AN - d&YIAY HLdSs HISH (Shared

(Local Community Revenue Model): 4I14elRS

Dissatisfaction) SEIESERIE (Community
Empowerment) Wl UGS (revenue)
AU HI2 ¥ s UlRels Ueg(d el [Ud
5dl. R2L(es 2&d1{l414A (local
residents) HI2[&.2LS (guides) ¥edl
YU lell (hosts) dil5 A(5UUl %1sdl.

uall Adiidl 21a s2lsel - s2lsel ulelsle (Emergency

16
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(Tourist Safety and Protocol): {rell (A 1AM (remote

Emergency) areas) 31-211,[:%%[01 (communication)
Aldell, WS ARAIR (first-aid) (52
Wal A% Seil deflodl gl A1 s1SLl
Y[etlsdd 59 22 ALYSA (Tour Guides)
UL sR%Uld USA=UR PIIR (adventure
gear) dtglu.

55Ul XYYl (Waste Management)

2513 (Sustainable) ol Y| 5104t é&ﬁlf& (low-carbon footprint) Hlsl
Usg, [d:

. .‘sll?.lOi a5 via RAULUlSEL (Waste Segregation and
Recycling):

o Ydalsldl) (visitors) Hle RULAU[SEIL (recycling) Hi ¥01 A 5AY
(access) U1 SlHR (homestay) o] 353-11%{[88\%{ (campsites) Uz
SURUe1L ARL-2dNY ad[s (three-tiered waste segregation)
(@fletl, Y\, WALSIR) oll WHE 52d).

. sHIRRL (Composting) NS RATEI R BT (Biogas):

o 52301 (catering) wal lRu2L(G2] (hospitality) Ug (dudlHieil
dHIM (As sURUA (organic waste) As[EAd (collect) 5. dsil
GU)IL 2eUL[es WdR] Hie $1UL2 WIdR (compost manure)
Wollddl wWeldl WA Eie? (biogas plant) Hi 418
(cooking) Hle &8l (fuel) dd GUALIL sl UL Sdl.

. E‘llﬁé.‘s-‘;l,.‘sd usd (Plastic-Free Initiative):

o Yalsldlal U2 s3lell diuil st ddl (reusable) Ulgileil oiledl
(water bottles) 24} 11(s15 1A ellddl %Bd-[dee«120ld (bio-
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degradable) oLlULEY (toiletries) RIS (packaging) o)
BU)IL s2dL VlLled 524,

sURAU<} A5 21
AULU(561

SUUL (221 ¥a oI

wiRes-Ysd udd

131l (1AL 39l ViIdz3] (Quality Control & Assurance - QC & QA)

82Ul ALlde (Gujarati Hospitality) ¥4l U [d8(1 (environmental)

%16t l3]a (responsibility) SOd] AWML GRU-IJldt el 01L WejMdl (A (%d
5dl:

. Y%Hlel B HI[e2AS dIlH (Host and Guide Training):

o HIRQL: UHI2e(l dlSsIdH] Ged [Ud FALMEIR Udldel
(responsible tourism) %l Hllj&lﬁ-l.‘s N LE] (community
engagement) U t&]|s] 3[oed 530 H%:&[Fl (cultural) ¥4
Ad1Ud] (safety) U sAld ULRLS dIlH (monthly
training). 22 ALBSYU (Tour Guides) ¥ @[l 8[dsIM (local
history) e yAlaey Are1sl (environmental conservation) <
UHLBIUA (certified) Holddg A 1dUs .

. SlH2 I[Se ual AB([S22Uel (Homestay Audit and Accreditation):

o UALAi: TCGL (TCGL) H1RBLeAL A IEIR 2ce9dlL (cleanliness),
4] (safety) 4a Adiefl 4RIl (service quality) HL2

18
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EHIIEYE (quarterly) WidRs (internal) wI(se (audit).

W U2lddl (inconsistency) 2ladl Hle ool !ifa.tll?&n
(minimum amenities) (¢l.d., 249 UelI3], Uldq UIgil) «f gkl
2UL[Ud 524,

. b{oj('{qoﬂ Nfﬁ{sddl (Experience Authenticity) ﬂ@&'&l (Metrics):

o WILdi: Hl%{sf&& YeQled (cultural performance) (&l.cl., ARUL,
Sxdsal d520U) Hi @Uilels AeMd{lvilA] 2s1dIz] (percentage
of local participants) ¥ ,‘gﬁl-!—lQlHd (Agri-Tourism)
elletti elLlols d GatsalHi widdl vilLsell GUAldL (use
of locally grown food) %cll 1251l GUALL $dl.

. Ales uldule ¢ (Customer Feedback Loop):

o WIIA: [S[wed Hieyuell (digital medium) Udldetl wid 2y L[Ed
Alss AN (CSAT) UdelRll (surveys) gl Uldle (feedback)
As(Ad 54 alslRlAs UldRile (negative feedback) HI2 ¥¢-
5415e{] vieR HUlRIHS 514 18) (corrective action) sl

21§ dlelueR
Hl&a

EETEIERTA

sRule
S6LSe{l vieR




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




