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A WsASo2ol Bl AHE VLS UIEHR
Nail Extension and Nail Art Parlors

Uzcldeil (INTRODUCTION)

. AL A V52020l Wl AVE W12 ULHR bilad A WS 1SS
Y ReAl ds B, % 2oleil audl el WAULA 21145 (rising
disposable incomes), »syell [asAudl A ol el F2lel deall
U [Seldld Ul URell Hosoyd Aislds el gl AdULlEd 8.

o3Udsll AHUELdLE, Yl val dASIeL Bl HeleldlZY 2SR kLS
Aled 4dB) (global beauty trends) @ G 14512 WU 8.

2| ULER A9 W sueRUed, HRIdeM] A8 w12, B Wl WH(ES
Zlelead wa W del Aol RAR/AISKAR Alsdeil [cldn Aci] Yeled
s3 s 9.

B (Y F2lol-ueilel Ydleil, [HuMId nndil (regular
maintenance) 2Ll cAldAULRIS] wa (211N 6lle S (bridal) dell
(A uAdLletl 12 A YR1 531 A5 8.

Adl ¥l deil GUULL (SERVICE & ITS APPLICATION)

A8d Uld? Aled 2118 (aesthetics) vial Aiodl L0l lell ABE 21224 UR Jlerd
[AQly Ad 1) Uelt 52 B:

3¢ Vol
AN[ds
NESYELO It
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A W 54220l (Nail Extensions):
. BYUldL (Application): §tcil dluiefl GuiLE dellRdl M dsil twidal
dylRdl Hle 5[3AH «lW (artificial nails) @12} $dlell UHIALL ALY .

d1eil (Benefits): iodl, ARl ALSIRe1L dludofl dlcsLES 8891 HRlddL
ALSSL HI2 wlel.

A8d V112 (Nail Art):
. Bl (Application): U8 (221, 22 (12l wal Y2 (BU 5 2UAe1]o
(rhinestones), P42 (glitter)) @l [clda dse{lslell GUUIL 53] An
UR U%eALHS (SALet ual ARIILIR.

. 16l (Benefits): [N UL (elaLAl, @), Llels dBl] UL, Adl
A (5ddld d] cusd $cll HIS U)X,

B Vol WH(EAS Vsl (Gel and Acrylic Extensions):
. Bl (Application): clWal HAGLd Wl Y& Welldd| Ul e weld]
A5(As AHALAL GUALIL 53 L diodl AHU Yt 25 :E Adl Apd
@«élfﬁﬂf@ﬂ (enhancements) 8.

. dI®{l (Benefits): AU(5U 2d-2ld] tRlddl ALsS) HIS 251G e g6l
BUld Y1 ULS 8.

NoilsA1R 2l U[SSAR (Manicures and Pedicures):
. GUL (Application): sluisil S1URLL w1512 A 1Ud) 1 Ul[G[Rid1
(polishing) AH% &1l Wal Udle{l calyl AL UlSds(l Yneld A
U110 A1),

dleil (Benefits): clUdell 2 (282o) Ulcdlsad U & Wl ALSS) HI
URIHEIYS Wed Ueld 52 B.

(a2 uid1 U3l (Special Occasion Packages):
. G2 (Application): 2115 G0), U2LLSe(l ULZ[) wa d&dIR)




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

(elaR1A] el (ecloll) HIS WIM [ShLeet 5AAE $RUIBRBS
(customized), GRU-(AAAAR ABE WL,

. dl10i) (Benefits): AlSSell UlLL5s A sdeea AYRIUS Ny 54l HI2
AU1R 5AA] Aq ().

uHl22 Ml 9[Revc dlUSLd (DESIRED QUALIFICATION FOR PROMOTER)

) 21&1(@,15 I{B(’Lﬁ-l (Educational Background): 41y e RI L]
(Business Administration) ¥{&d| HI5(2aH1 (Sl Heeey B, el
Hedyul, Relllels Aled /320l WR e 2% Ucloll A3 Foglui
ALES delolo] HAUYA Sliel WS WY S1UL] B,

JLes Adl Sl2le (Customer Service Skills): GriH 2Ul&S Adl
SI2AGY], WY 53] Y AUR iAW, (&€l via d%2Ud]),
RULAAULRASAL M {HAY (seamless) Adl Aajeid Y [ol[%ld Sl U2
MR Ysdl.

HIE(221 ¥4a QULLL (Marketing and Sales): [S[s2d HIE([22], wily
53l Allrad Hl(sul Nawdez (Be2 1AM/ 504S) Hi ALlcld
U 6{d].

UXLLHS S12ARI) (Creative Skills): [SH1ete(l U1 M W eULlols
Aledaeil uiedluil A8 Affds Ase 2118 adila F[Ed saL U
Ul LSl M1AUS D,

dseilS] S12ARU) (Technical Skills): 4(dY ARlcdl Y[l [Bd saAL HIS
A696 W ARl dseils), Gllesl ARlatil WA Yol 2RI Q]
SIENGMITER:]

-

e 52
. BRea  udenas AU

AR isar [ Aled | vl
oldecl Cua | 4wl
Gysal eanaeil
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1A ¢[Bs18L Aa ds] (BUSINESS OUTLOOK AND
OPPORTUNITIES)

AAUAHL AOE WsASo2el vial ABE 341 ULER HIS cUdY I (B S\Ql
WU LEU WIAIRUE W dYUY B

Yy Qfﬁﬂk’l (Business Outlook)

o dHdl Hidl (Growing Demand): 21&3] HedH e G1 ddH siluulaA
A audl sl wAuLA 211a8 Gl AALE, [€AANSL U (5ddld Hldwsd
Ad )] Hidl el 21 8.

UL UR Airs[ds GLIR (Cultural Emphasis on Events): %2 ldHi
AlRAIR d&dlR), ULHLES AoldS] M WY 53o ¢cd 424 Rixet A1e
®cd AS[d 8. UL Ais[ds psld GRU-H{2L, GRU-HRUs{| UL

Ac M [AANSIAL Hlddl Aled UIHR HI2 Mid W50 didldL
Weild 8.

B L(els qfeg (Economic Growth): oS M Add wa) Hoyoyd H1(els
qfeg, o\l Hull B, BHi [G1el-211deus, Aeidl Aled w1 Huiisil
Al U ALES WA HI2 Wi o ASRIHS £85Il B.

dsl (Opportunities)

o (AN URid1 A1l UR wlel Jlegd $2q (Focusing on Special
Occasion Services): Gul-lLCﬂOﬂ GllOSH el alclUA] UdS] U2 tle
Yfordl scllef] G Wi S¢1121L ALsSA LS s3] ASIY B.

o Wleldl®el ©1%3] (Online Presence): CLlAULRLS dwuylse @ULUd
53l wa AR Hl(SUL (Ber21U1H) U AlsU Wlesl @l esndd)
Qe ALSS\A WISVl U [dad-dlelellulA B,

o USYUL (Collaborations): GR-ildH A WIAN%S), B2l [SHIOe1A
e Rellfo1s ol sa oyf2sl A8 Idflel] salell Ales WILIR Wa
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GiloSell €U ML «llauls auiR] Uss 215 8.

o LSS AU (Customer Referrals): [S251G2 wWed] Y5120 A1
U 266 ULA M1l WHE Sd).

adl wdl
ULl
Hidt

022 Aelldell via HIE(21 Ye 121l (MARKET POTENTIAL AND
MARKETING ISSUES)

012 Aelldell (Market Potential)

o Aled AqiAledl audl °8131f<:l (Growing Awareness of Beauty
Services): (AR cA[SAAd 46110 d§ dY Els) dERl YRlddl eldie]],
A8d W54 2oRUel Bl GRU-5201d L Ad )+l Hidl »suell atfl :¢€l 8.

o 3210l 1ol Al[2ud Hl[SULsll UeLLd (Fashion and Social Media
Influence): A2 H1[SUL Wa 6ll[GgS $QUAsist] W% Ul
Ufelod] A WIO[A2 A0 12+l 2l5A2A0T] §91 Ul lsel I B.

(12 w20l 244 i’)aﬂi}%{ (Special Occasions and Events): |,
d&dIR] Al s1URe vdeedsdl G wlddet el Uixs[ds Herd Add,
GR-HIdl woslRef (Il 52 8.

U221 Yg 1) (Marketing Issues)

) mDLEl o] @l&lk”l (Awareness and Education): 5edls delldd
ALES| Widel ABE S22l (&l.cl., RIS (refills)) =il
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ANAR{lefl %eRULAN 2 AYRIULL AHY) 25l «efl.

Y[ (Competition): °sLdstl Hu &AM Hled oo dlausl
AYHS O, BHI 4Rl WaISIu) UMl Ad i) Usled 52 9.

d1eLdril ¢[® sl (Quality Perception): [c1%6is 2ce9dl, G-
dRldrildlol Gllesil va cAldALAS dsels] sleled Hi2 uldB!
Weilad] e 2andd] [Huilus 9.

(Bud (U1 sUsll (Pricing Strategy): [AANS!, lRlde®?] w18
HI2 %3] V(MY (5ud (a2l 418 ey wisNdl Hi2 wdids
[5Udsl dd(ed sdl.

AU 1A YolyA B ALHAledl ¥e[RULdL (BUSINESS INPUTS AND
MATERIAL REQUIREMENTS)

ALY Yoyl (Business Inputs)

o Relel (Location): GRU-£2Ucll, B-§2-2L[55 Wlel Ut $q 1AXUS
8 YlHlAYL 2U&SAH| e1®-les HIH wedl |lsMY o1 [ddlR)
ol e WAl Aol «1%)S.

UL2[615 AS1SL (Initial Investment): YS! s1ANARIIUI (AANSE ALdsi),
G-l IdLoT] HidRAUTIY Glltel GhleSy WA Yd HIB(EIl wige
B3] Aq »{1dQys 8.

221[521 (Staffing): 210, Ul2Lle1d wa uUL(Gld Avd 2sletlu
of] 612l el sl A Alel Herayel veye 9.

dloUeA 2l UA(HR (Licenses and Permits): cldy 1 «114Qf], dulR
QIO Wol dHIM eULle1s WIRYU ol AGIH AL (UM 5§55 Uldol.

AU+l we[RULd] (Material Requirements)

o A9 GclUltell (Nail Products): [cfdd Usis{l G-I\ lddIdLul] Be
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el AF(As LRI, 6lloSS A8d UL(ELLd] (aQLion AR w1
ERISENERNIES

ALYl (Equipment): cAldALRLS Ycdl/Ad S| Q1 (UV/LED
Lamps), 94(525 al©d (SR (Electric Nail Drills) e G-
Jladldloll valses slodl.

R22UoA (Stations): 25(c1[212Y Wl ALSS] HI MRAHEIUS, Il S
(ergonomic) el A [Ud NeflsAlR 2016 3ol USSANR AR

Il L ol UG IUA] Y46l (Hygiene and Safety Supplies):
N[S56-3s RRAL®AR (Sterilizer Box), G-l (d L0l
A28, Fdetlals) Wal (151621l drq) (disposable items).

AULGel vl UE U[5AL (OPERATIONS AND EXECUTION PROCESS)

A1 A%l (Business Planning): 21L[15 U el wa s
(1) UR wlst 3legd 530 YRl o 20 eet; Adl Nef wa (5Hd
(121 sUsilef] (A1) MUl cAlus cudA 1 Alogetlst) (51,
$lejeil UlGel (Legal Compliance): AU <[] (£L.d., MSME),
21(1s 1y ud sluldelel uidell e QUi dioyey Andd,

2ellel ¥ial A2 U (Location and Setup): 15 UIoH, GU-21(§5 elel
Y& 539 WA UL A 1] QUlel, 229 WA WRIHEIAS AULES Weield
Y2 [SALYel 534,

Adl A1§[R2Y (Service Offerings): [Add W 522U (B, A5(45),
SRUIBPS A0 W12 el W1-Add Nefl A/ASKAR AlEdell

A (ed YR Nef 152 S

22L[521 (Staffing): 52N A0d 25[e1[2Ass{] Ml 5] A AU
oAdleldH Af%ds WA UIR[2LS A4 I UR Add dlelu Yl uisdl.

HIE(221 ¥4 UH)2lel (Marketing and Promotion): clld¥ L[S
QU182 Wl Hid A5y Yl[1ue Hl[sUL eles?] eulud s:dl.

UlEs Adl (Customer Service): Grid AULE w152 524, W ALSS
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%0%

G
¥ reufe o

U(dle (customer feedback) A (AUl A 574 $d] el Ao [dsdNQL
5q,

I
Ay
VY%l

§20 21
dldly

Uleic2L(Sdell %= [RULld (MANPOWER REQUIREMENT)

(cla1dl

(Particulars)

Al
(No.)

ayui
U[&qllel
vl (No of
month in

¢ H[&a
ddel/UILIR
(Rs. In
Lakhs)

dlfds Wi
(Annual
Expense)
(Rs. In

year) Lakhs)
Yol (RA-AXILIR) R 0
(Manager (Self-
Employed))

A8 2slei(2Ael (Nail
Technician)
SEUR/USIUS
(Helper/Assistant)
54 (Total)
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WHE YHUJWL (IMPLEMENTATION SCHEDULE)

uq [«
(Activity)

e HHY
(M[&etlMi)

(Time Required -

in months))

ufi%l?.ﬂ Uleel (Acquisition of premises)

ﬁ‘

oliusiH (%) d12] Sld dl) (Construction (if
applicable))

14

o2 ol HAleARledl WlE] el 211Ul
(Procurement & installation of Plant & Machinery)

LY

\‘sli)d'llc'%-lo'l'l || (Arrangement of Finance)

o3| Hldld2l(Seeil eldl
(Recruitment of required manpower)

§6 e AUU (3edls uglauil vslel Aldl)
(Total time required (some activities shall run
concurrently))

WlBs2 WA (COST OF PROJECT)

(ao1dl
(Particulars)

allfs Wiy
(Annual
Expenses)
(Rs. in lakhs)

os¥lel (Land)

Uslel (M1LS) (Building (Rented))

0.3%

wilo2 el HL{lel3] (Plant & Machinery)

043

Altoil A 3[5{212 Wil (Equipment and Furniture
Exp.)

AL

UYL [Re1R Auld (Misc. Fixed Asset)

0,02

9
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ILCJ‘.--N]HSEC{ ol UIR(MS WA (Preoperative &
Preliminary Exp.)

s1U512] 4S| (Working Capital)

54 WUlBs2 W (Total Project Cost)

SLOelletail U1ty Hl (MEANS OF FINANCE)

(a1l alls way

(Particulars) (Annual Expenses-Rs. lakhs
w-l-la?.oi YL Lol (Promoter's contribution) | 1.3%

ols §1&eilod (Bank Finance) R.09

54 (Total) 3.3%

H2(le12] v1a Atteilefl A (LIST OF MACHINERY AND EQUIPMENT)
A. 42{l+12] (MACHINERY)

[a21dl (Particulars) Asu | uld Asu 56 25U (Total
(Unit) | (5ud Amount)

(Rs. in lakhs) | (Rs. in lakhs)
A9d [Sel (Nail Drill) 0.09 0.02

A4y sl A9d A1y (LED Nail 0.09 0.0

Lamp)
Yl A1y (UV Lamp) 0.0 0.02
oa (525 dod §194 (Electric 0.0034
Nail File)
1212 ¥4l SIUR (Washer and 0.0%
Dryer)

54 SH (Total Amount)
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B. §(=1U2 el GUSAA (FURNITURE & EQUIPMENT)

(ao1dl
(Particulars)

N XY
(Unit)

uld ¥su
(5ud
(Rs. in lakhs)

§5C¢ SH (Total
Amount)
(Rs. in lakhs)

RRAIDR W15 (Sterilizer
Box)

0.09Y

003

U(SsA1R AR (Pedicure Chair)

0.0Y

0.0(

NeilsAR 20464 (Manicure
Tables)

0,09 0,09

54 (Total)

AL

AUl diRdAsdl w4 ol§LS1Scll (SALES REALIZATION AND

PROFITABILITY)

Gulesl
(Product)

Ay leil esidiRl
(Sales in

INR

Percentage)

A3[As Apd 52U

(Acrylic Nail Extensions)

90.0%

RBd AHE V5 2e2leM (Gel Nail
Extensions)

30.0%

A9 W12 (Nail Art)

0.0%

NeilsAlR (Manicures)

0.0%

U(ssulR (Pedicures)

0.0%

A4 RUR (Nail Repairs)

0.0%

SRRULONS AD4 [SHLYal
(Customized Nail Designs)

0.0%

54 (Total)

q900.00%
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ol§LS1RScll ¥iejHlel (PROFITABILITY PROJECTION)

s$H
(Sr.

(a21dl
(Particulars)

dlNs W (Annual
Expenses)
(Rs. in lakhs)

AYLBL dldldsdl (Sales realisation)

¢.9¢

GeUleol W (Cost of production)

SIAL HIG (Raw materials) (°8C-l, ﬂ?s@l&%{,
ul(qel)

o.94

Y2l (Utilities) (dlosuil, uiil)

03¢

Hleld QL5 Wl (UdL1R/ddlel)
(Manpower Cost (Salaries/wages))

¢.1%

qslael Wl (Administrative expenses)

0.02

NEICSTRNEY) (Packaging Cost)

AH2AL oS54 lel W (Material Lost Cost)

AYIQL A (AWl W (Selling &
distribution expenses)

UURSIH W ANdR] (Repairs &
maintenance)

LS (Rent)

L% (Interest)

U8l W] (Misc. expenses)

5¢ (B) (Total (B))

AN e1§l/eislel (A — B)
(Gross profit/loss (A — B))

Wlg: ey IR (Less: Depreciation)

PBIT (18] 52 ¥l % Uédi)

W ldsd?) (Income-tax)

YV a1 5l/ei54 el (Net profit/loss)

Yol:y5qil (dLS) (Repayment (Annual))

onudl AVId H1HA (E-F)
(Retained surplus (E-F))
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0ls-8del [d2dNGL (BREAK-EVEN ANALYSIS)

(el(8dd W
(Fixed cost)

atfs wy
(Annual Expenses)
(Rs. in lakhs)

o{lel Vil USlel MLS (Land & Building Rent)

0.3%

ARl (Depreciation)

003

Q% (Interest)

04¢

Uletd (s ([A(8dd UdLIR) (Manpower (Fixed
portion))

L¥Y

54 (o1 (Bdd WA (Total Fixed cost)

3.03

U Wy (Variable cost)

PRI (Raw materials)

0.9y

y(elally (utilities)

03¢

Uleld2Lsd (A6 UdLIR/MIRLLEell) (Manpower
(Variable portion))

.01

asladl v (Administrative expenses)

0,09

AYIQL ¥4 [ddQL WA (Selling & distribution
expenses)

0.0%

5S4 U9 W (Total Variable cost)

2.3

A1dL& Lol HL[%el (Contribution margin) (%)

1%

YEUU 6ls-8clel Ul®e2 (Break-Even Point in
Value)

15.5%

duifels g2\ (STATUTORY APPROVALS)

A%AUAHL AOE UIHR Uil HI2, L[S Biel AR Hrdld Lol uldell
o{1Asf] Qulfels Hogl2d) AlHLL A %63 B:

o VU2 oIyl (GST Registration): dHIH dL(QLRLs Ad ) HI2

13
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sUxUld.

dulR 49y (Trade License): dlBL[US Ug(dudl ydldd] 4l
2115 Ry Fud s1uR2el (eLd., vHeldle RY[Rud slulele -
AMC) U] A199Ys.

A HAAVIUY 1lURil (MSME Registration): U513 A%l 1] 24a)
olRILS|Y Ysl Nuddl Y2 SIUELSIRS.

&Slol Vol el wlH ey «lugil (Shop and Establishment Act
Registration): 5IH51%c1l 5@1S] Wl A%2UIReA] 2R\l [HAuHst HI

o3,

dAldlH o) ¥al 21eAULASH] (TRAINING CENTERS AND COURSES)

3| [A(21Y AsAHI %3] G S1ARL A Y[ (&dd sl HIR, dlelH [Asedlui
UL[e1s AU Wl AYTY WESH] A HHU 1AL ALY B

1. dlAdA1] 256 2115 042l (VLCC School of Beauty) (MIRdHi
olgldy el leil /14 18el):

o VEALYSHL: [Rse132 (Skincare), A5uU H1[E2] (makeup
artistry), @35[R191 (hairdressing) Hi cAlUS WU SH], BUI
dQ{ldR cUldLRAS A8 2sellelR) HISYEleAl uH 1Al AR B

2. Ve MaUlR(2AU Saduiee plreye vils BlosUl (EDIN), dlitleldI1R,
J1%Ud:

o UYL dLRoR, HIE(321 viel U501 UYL WHE UR & Lot 3etd
s3lal GRIIULS[AS] HI2 SIISH] A UHeA Uelel 53 D

sic{lol MI5(221 csUsil (Innovative Marketing Strategy)

UL UGel HI5(2L GURid AleSlA wisNdl HIE:

. 'Apdsl’ (Nailfie) R2el: UM % S cllolsS 'O 1AM A2’ g
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ol ALsS) il AV 12 U8 e slel ULs] 3. 4L Hsd [Slsed
U521 8.

W18Sd Bl ULZ] Yu [Se51GeR: e wad] tidaiur{lailel YU HI2
W1 Uk, Hi € %eSal Adl 3 udlefl Ylaal ugl 4119 el

AUl025WQUel HISH: (AU [Hd ALSS) HI HIAS A8 32 QxR (Y, BH|
Bl (G[H2S 562 Yo% WAL 2U-Y (Touch-up) il y[del 1A,

o5 VoA 21F-WU: 1[5 32t eI HEd A8 w12 53
Bl Austl Sl Yl uelug,

dseil$] 24U 321l (TECHNOLOGICAL UPGRADATION)

B[ vie) 250lA\%)e] U\t

(S[esed aA®d [VeR: % (24 [SHieed (BH 55 slel S dlall) A AseSIHi
U U2 &91UCll HI U2Wd A8d [Uerell GULIL.

A g 21Y-vilel: 2682 U AR WU G121 ALSS 1S A3 3 s 56 3
B[S AUsll Slel U AR 41919,

cfud 21U-lel: ALSS) Slot SAUL 1R % WY Gl AHell Heluie
25(a(RUet Wal UHY o5 53] A

© - C\ ©.

e @ C Ce

(s[esed Ava
(e2?

@ @

©

aRjud 2IU-vilel
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SWOT (ANl (SWOT Analysis)

(sl (Strengths) AW U1 (Weaknesses)
- W9 Y ASIL (ellell [SSHI UBL - §2AN 5[4l Hodl wa 251l
A U 2UE). AAWd] o549,
- SLE HL[Ee [Py, - qiof] Uldy 218U (AS AlsS
- Al1ud Hl(sul Fesdl uldy. Uleal 1-2 5415).

- Hoyod 5159 oY,
dsl (Opportunities) MA/USSIR (Threats)
- SIUIRR H[&a 1) A 518% @S2l - Ul ol €56 UIdReil 2y,
dddl 5. - R Hoildd WUl (521
- N5AY 22 (SUL Wl &2 AGet A1 89555 521o).
\SLRL. - HEIHI 45530 WM sLu.
- e 312 WESH] 2Ae 54,

oluiY el [Usl (RISK MANAGEMENT)

. Ook52Uol: Altedl ALY Id UL ol Y1l ALeSA AWM §IU 5 W52 RAUL
1] oL,

o (44261 €35 ALSS US| Uldeila 1) 2)15Ad (Autoclave) AHedl UV
R RAIYAMI Ysdl.

. 3[sd RusAA: N3(Es 3 Baed] Aaes] ed).

o [74qRQIVY 232 (Patch Test) 5l o 215l IR Aldlell
H[¥S Wl o6y 4 [Udl.

. LS Al22At: 2005 w1322 <1153 WS) 2 dl ALsS) ¢l .

o (4916 & [2d Wal 51 W HLRA UIAIR H1R8L AW,
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5o deAYsl (WASTE MANAGEMENT)

3
~

A9d Ylleal
Rydr, Wlas
(clsas wa il
A8d Yool
[eis19 aluil
YU dild s:dl.

ou §18[(G1 sl
quid Gsdl
%581\ (Dust) &l
oYl HI2 eud
U2 'S sAs22

(SRUlPwd [seu l

el eI Res
olecdsy
Raulseon s:q.

3o1’ @211l

131l (1AL ¥4l ViId3]l (QUALITY CONTROL & ASSURANCE)
AleS AN HLeall dlRR0:
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




