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Ye 32 Aldy

Pet Care Service

Uzcldeil (INTRODUCTION)

1%Ud, % deil »SUl &5 (rapid urbanization), sy [s4UR
3l Q-QSQR{ (nuclear family structures) v qidl au[&;
(growing affluence) 412 %13(ld 8, d Uldq ULilA) (pets) il
Yi{la{letl »suedl (Al 2841 M dldeile Ayeldef €2 8.

B U] culdALRLS Uldd, AL (pet care) Hi 12Y[d el 341
sltula 1) Fldl Hedl 8, % Uldd ULRllnleil 2atie o Y 1s1]a
Yl Bdd sdL HIR YU Ad el Auilefl eUUsil drs €12) A1) 8.

Ulad 4610 GAIMI ddlR) uldd ULRllal gutetl ile1st 2 eu)

(integral members of the family) d3ell audl Hisddla wldlei(ed
2.

VUL LALE Wl Yd Bl HsldIZY (AR Hlee-1 (uL(¢l]
d2ei?] slRuedl wa [salasyell dda Ulduad Yol 4G e
Y(etd Ve 1[5l Y[criv) Y, dosUd cAulus Uldd Aeln
(comprehensive pet care) U¢tlol 52 9.

o{21Reil Hidl Wel aqll (MARKET DEMAND AND TRENDS)

oAUAH Uleq Aeiln Ad i) Hul YIHLrs-uiLRs URddedl gl dULlEd
slyula glecell Waqdd 53] ¢l B

0{212¢il Hidl (Market Demand)

Ayl dl Yl WY ulcld
uldd Hilasl Ulelc{lsL
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qydl wdl uiad Hiasl (Rising Pet Ownership): %L i, WL
53l (2Uetd A 2lHd &3] drcdlHi, uled HilaslHi Y ddlR) 2
8. &5, (s FME] A2wy wal g2oieil Ao dld uidd
Ll uiledl audl 2<lsld 241 44l Ulilsad AU 8.

dddl WA (Increased Spending): 2%2Ldstl Hul 2SAH| Uldd HL(ES)
Austl uldd Ulellalell 2alle 3e) Yuilsl3] U dy W sdl dUR B,
Botlefl [cust deet] Aaiadl, VllHuy Yot v Gu-
d|8ldrldlunl Uled UINGL «fl 4idl gt 8.

Uldd Hlelcil$81 (Pet Humanization): Uldq UIQ e §uisil
(M3t AL d5 aya ay didi +41d 8, B HL[E Sl AHell Uldd
U1l Wil el 218 YA (&1d sdl HIe WlHAY el culsddld
Adi] Abdl Ui Ulilled 52 8.

o122 ddRil (Market Trends)

derei?] AdAledl gleg (Growth of Veterinary Services): &AM
deRel?l (salesy WA slRu2d) Midet SIuULR2s™ (diagnostics),
s2152] Aelln el ra.élNSl LT Em| (specialized surgeries) o
UH1ALL 5l HIE dHe{l Ad [l [dadwl 53] €] B.

Ue 3,1\[3:[3[ ol 6{l[SO1 (Pet Grooming and Boarding): R-5(=52105
U Y[¥o1 uial 0il[So1 Al ofl dtd] Hidl B, WiY 53] URIeiL AM
cldlaRRle 1R

(st uldd 2ifiln (Specialized Pet Care): U2 (5511182 (U]
(physiotherapy), ddst dlefld (behavior training) wa CLIUS 324 32
(dental care) @il A1) dy A MU tsf] 6] B.

8-S\ val Wield 1ol Ad i) (E-commerce and Online Services):
0-5\1H] Weshel Geuell ulag Hies) iR vlfay Ue §s vial

2
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quj:bl('l derei? seC22LeR (virtual veterinary consultations)
AUledeil cuus AQl-{l uldg A1 Gdlest] wWal Ad 1A W5
5dle] U0 Wy B.

U2 M2 ¥Red dlusid (DESIRED QUALIFICATION FOR PROMOTER)

3%l W [HS 2SI AoSABUHI Uldd A0 Acdivdledl 50 YRR tieldl
YL, Auiltd glusldl, $ANAL Hal Hoj*ds] AAlwel WIdUSs &

&8s yuey
§201clL vial Bieffid

(sda1d il

tC)

@l&lr@,ls 1{891\(3:[ (Educational Background)

. deRel3l Al veadl Wlaug 3R (Veterinary Science or Animal
Care): U} 2cll2e 3o SR Uwd UIRI Uelel sl Ul drel3]
ALY, UL AL M| Aoileld AsHi [SAL iadl ALY sHU )]
#Hdl).

UHIBIUA) (Certifications): U2 §2& AYS (Pet first aid), Ug| ddel
veldl Wl2Aeld Ue i1 UHIRIYAL HHFLIR AleS] AHel
[asdu=ilaudl auizl au% 8.

$AANdL el Weieid (Skills and Experience)

. U2| AUldel (Animal Handling): 129 ol Aeil01 11 [ddy UsiReil
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uled Ulella{le] Aduldet sqA1M [(yRidl.

JALes Adl (Customer Service): [ldy 21&3] ALSS w1HIR U8
USRS A dldldiU 52l HIZ GeiM AUR Lol /[E€))
2ol ALSS Acll SIARI).

QAUIY R Yel (Business Management): Sllf&lH 2d Uldd
ALl Adl Ydlddl HI2 cddy (Y cdel Ve, HI5(391 A dULeelo]
Yo od Slle.

. a2d(531 (Networking): 35U (referrals) A YsAL2L HI2 L[S
d2R[s1UR, uldd Yasl 221 14 6ilSH (breeders) 18] uit)
Wellddlef]l &Hdl.

| (Selold JJQR (Personal Qualities)

« ULl Ul Gesedl (Passion for Animals): UL HIS HIRI) UH
B AHell YuLsI3] Hie Uldwegdl.

Héloi(‘i\[?l Va 5UL (Empathy and Compassion): Ul€d U1l
W AHell HLEA S| HidedlHS e RULAA YHH] 1o odl[td S,

1Y ¢[eslEl Wa dsl (BUSINESS OUTLOOK AND OPPORTUNITIES)

IoAUAH Uleld AL WR olluula, Add gleg HI2 dUR B. L Gl
uldd Hleldlslell dtdl Al e Yldd IR AYellddl URdR1sl
dridl Aqu el glet Aodg). Gu-ui(dH YL, wlelsdl-[A4Ed 6l (S A
Y dALRLS dldl Bl cus Adix{lefl Yidl qydlsf] giRelL 8.

dofl, ¥l Woma S5, VAU Wl sHi dulR] va AU 8-51HA
a2ds o) dlel HA 8. WS¢, IYRAUAHI Uldd Ao Ad ) HIRe] ¢ s\l
BARUE D).
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dsl (Opportunities)

. oldl cAdAU] (New Businesses): U2-3o56l 51, Hloi1od Y31
cllel vl (AR ddel (s lasy Bd) Adled Ad ) we) Gllged)
U162 53 WML Udldl Hie Yasul ds 9.

®L1{le12] (Partnerships): 2eULUd A2R (1R, (AANS Uldd WRLS
[Ad 5] A Uldg URase Ad i) L]l AUl AdL #15(RoH 4
WoR Uelda ay il ok 8.

AYE 1Y ¥1SI8L (Community Engagement): 21&3] 28LIS A 54U
Uldd, 2clied duld [RU(eR] wia 141581 SIOCY of 1 1A)%el 54,

8-51H [ddQ (E-commerce Expansion): AUl geeNe2 HI2
Hosuyd Wletdi®el of($91 W2 S [dsuldd el Uiedlell, G-
Il Lol Uled Yasle AUl 54,

W2 Aelldell via HIE(221 Ye 121l (MARKET POTENTIAL AND
MARKETING ISSUES)

Uldd HL[ESIH] duiR), uledg el U dfdl Wl 4a Uled e (A9 aud)
S} (clel $12Q IAH2UdH UlAd, qG101 WIR U d g [egell 24e101d 53] 8 D).

HIE(221 Ye 1) (Marketing Issues)

o A|[dell G (Lack of Awareness): €811 Uldd HL(ES), Wi 53]
214-R ASAHL, Guaoy (NSt Addlefl Ay.l Alell wexel S8 23
8.

o AdAleil HUI[Ed VISAA (Limited Access to Services): Hu 2SR
u{(d3] AdIHi iUl Sldl O, AoUcloll el AHH-21E3] (drdRH]
Rl IYSd, ULAALRS Uldd Aetlon Adixle{l WsAY Hlled D.

o AH[ (Competition): «idll, 4R{ld R AR A eisladla, A¥IY
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W 1S4 34el eILUd L[S alleSYetl UdQl A1, Uldd AN
oY el gel €] B

o Airslds Adesilddl (Cultural Sensitivity): ULR[ G110 A4 Uldq
HI(AS] Aoildd eiLlels dirs(ds Aesll U Adeaild 28l HI2
HI5(3aL slyds $q 41dUs 8.

AU 1Y olyA B AlHAledl ¥e[RULdL (BUSINESS INPUTS AND
MATERIAL REQUIREMENTS)

d1OU (021 ¥4l o1luRil (Licensing and Registration): 2l1[-15
Aelldlonld), BH 3 o1 dleiHd A& oS uldel] %3] dlpyed
U9 «lyQfl Aaad).

dlHl (Insurance): dH 2L UYL A AL S| Aet[cdd wallofe I8l
wlddl Hie dlH) Yrletd sdl.

2ellol (Location): 28BS S0 WY | Hu R3] «1)S 21§ ALY,
A0 d 1] YA ULt Ui 5,

221[521 (Staffing): Uldd AGHINH] Meleid AL dIUS 1Sl Ml
5], U UHLBLA YHA v spRUMd Uldd Ae1us) «1) yH1del
JINY

deei?] Alell (Veterinary Equipment): A1H 1 dUl, {1521 A
521521 AL UL w1dUS do{lod] ALy,

Ylauidil (Facilities): MR IMELUS, dl0ledl-[o1d[FAd W AdIUd
Uldd 6dl(Sa1, YL W 332 (daycare) ([ARdIR), U001 USLE WA 1WA
Hl2 YA,

ALY Ydsl (Cleaning Supplies): £IN[Sd 1dA9d | gl Hle
AN G15-9)S, Uldd- MM Fdells) (disinfectants) 24l SU3)
[sis1e WRLIEl2) (waste disposal systems).
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AALGe Wl WU U[sUL (OPERATIONS AND EXECUTION PROCESS)

4

([au

2ellol | deau

. i¢d
dalpyleior | wrieil

w2
YN

019912 2LlUel (Market Research): 2%1dell Yy &3] Jogl Ui Hidl,
Q] v4el etdd ALes WIHRA UHdAL HIS AYRL WoR AU\t 59,

Al (2421 (Licensing): Uldd, 2461101 Adlal SIUEAR A AULEd 5L
HI2 LS HAldlol (eld., W [AHd AR ollS, Ry« (uLl€e))
Y18l 63 dlodat wal UHe Hagd].

22Ul Uieoil (Location Selection): bClﬁi—LL[;‘EJl (sound-proofing) i
d[-242lel (ventilation) HL (AN (du1R81L A18), U1 1] YA Aa
Ydl %2yl y2ldd ellel Ude 54,

Yyldul A2 (Facility Setup): A22e13] Adlvd), Y[HoL, 6l (Sl 24
S5 UL (A 5d, Y(&d Wl ULl Ale1218 (sanitize) $3L ASIY
Adl (A1) A1 y[dul e sdl.

Hleld 2L [Stlell % [RAULd (MANPOWER REQUIREMENT)

(co1dl AvAl | auui ¢ UG | dllNs
(Particulars) (No.) |M[&clleil |QAdel/udliR | Wy
vyl (Rs. In (Annual
(No of Lakhs) Expense
months) in Lakhs)
o2 (RA-JAIUIR) R 0
(Manager (Self-
Employed))
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d2 Rt /o1l
(Veterinarians/Nurses)

Ue 32 AslUS (Pet Care
Assistant)

s@let/A1GesUSIUR
(Cleaner/Groundskeeper)

54 (Total)

WHE HHAVL (IMPLEMENTATION SCHEDULE)

Uq [«
(Activity)

o] AUY (H[&e1lUi)
(Time Required-in
months)

\-lﬁ.i-llcj AUlesl (Acquisition of premises)

1

oliusiM (%) d12] sld dl) (Construction-if
applicable)

U

W2 el H2[laR]ell WR]E] Wl eL1yail
(Procurement & installation of Plant &
Machinery)

Y

§190lloail cdRell (Arrangement of
Finance)

o3 511Nl Ml (Recruitment of the
required workforce)

56 %3 AUY (32dls ugruil syl

?-llC'lél) (Total time required -some activities

shall run concurrently)
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WlBs2 Wl (COST OF PROJECT)

(ao1dl
(Particulars)

dl¥s v (Annual
Expenses) (Rs. in lakhs)

os¥lel (Land)

Uslel (M1LS) (Building (Rented))

ous

wilo2 Wl HLilelR] (511eR) (Plant &
Machinery (Computers))

oYy

Altell Aal sleAu v (de/2yMd1)
(Equipment and Furniture Exp.
(Vet/Grooming))

0.9

UYL [Re1R Auld (Misc. Fixed Asset)

\{\C{-U{'luiréq N REI W (Preoperative
& Preliminary Exp.)

s1U512] 4S| (Working Capital)

54 UlBs2 W (Total Project Cost)

§19ciloell HItdH]l (MEANS OF FINANCE)

[ nnua xpenses
(cla1dl alfls Wy (A I E )
(Particulars) (Rs. in lakhs)

UH\2Re] YldlLlol (Promoter's LUE
contribution)

uls §18eiled (Bank Finance) (€0% 24 3%
dlel YR 211d 8)

54 (Total) 3.¢o
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U0l wa Alustledl A
(LIST OF MACHINERY AND EQUIPMENT)
A. H2ile1Zl (MACHINERY)

GG Asu | uld AsU (SUd | 56 U (Total
(Particulars) (Unit) | (Rs. in lakhs) Amount) (Rs.
in lakhs)
po2ld 56 Alsedr Alelef oY oY

311411,32 (Computer with
installed software)

54 SH (Total Amount)

B. §[(=112 el GUSAA (FURNITURE & EQUIPMENT)

(a2l wsH | uld xsH (SUd | 9 25U (Total

(Particulars) (Unit) (Rs. in lakhs) Amount)
(Rs. in lakhs)
deRei3l Alkoeil a . 0.30
(Veterinary Equipment)
Yo g Ae . 0.20
(Grooming Tools Set)
ASLEY Altedl
(Cleaning Tools)

54 (Total)
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AUl diRdAsdl 2 ol§LS1Scll (SALES REALIZATION AND
PROFITABILITY)

Geulesl duLlefl 2s1alRl U
(Product) (Sales in Percentage) | INR
e O{]GDl (Pet Boarding) | 90.0% ¢
U2 [Ri[2a1 (Pet Sitting) | 30.0% 13y
Ue dI(521 (Pet Walking) | ©.0% 0.£9Y
U2 D,Lffpl (Pet Grooming) | 0.0% 0.L99\4
e 25‘[3[ (Pet Training) 0.0% R_LC
Ye 25l (Pet Taxi) 0.0% oy
§9 (Total) 900,00% ¢\

ol§l51Scll ¥sjHlel (PROFITABILITY PROJECTION)

s4 (a1l dl¥s W (Annual
(Sr. No) | (Particulars) Expenses) (Rs. in lakhs)

AU dizdlAsdl (Sales CR

realization)

Geuleel W (Cost of production)
SIAL HIG (Raw materials) (Qa §S,
H(Ssa qwl)

y2adly (Utilities) (dlasutl, ulsl)
Ulotd @l [Sc Wl (UdL1R/ddst)
(Manpower Cost (Salaries/wages))
déldel Wi (Administrative
expenses)

NEICSTRNEY) (Packaging Cost)
UIHAL o4 sAUlel WA (Material Lost

11
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Cost)

QUL A (AL WA (Selling &
distribution expenses)

UUIRSIH A 0]

(Repairs & maintenance)

ML (Rent) (HSlet)

(% (Interest) (Gl UR)

BRAIRAN| W3] (Misc. expenses)

54 (B) (Total (B))

AN o1§l/ei 511l (A —B) (Gross
profit/loss (A —B))

Wle: ey IR (Less: Depreciation)
PBIT (18] $2 ol 1% Udi)
W ldsdr) (Income-tax)

Alvuil o1§l/aisUlel (Net
profit/loss)

Yel:y5cR(l (dlNS) (Repayment
(Annual))

nNndl AWE 1WA (E-F)
(Retained surplus (E-F))

uls-9del (NGl (BREAK-EVEN ANALYSIS) (Rs. in lakhs)

[e1[3d WA (Fixed cost) dlNs Wy (Annual
Expenses) (Rs. in lakhs)

o{lol Bial USlol MLS oUg
(Land & Building Rent)
¢l 1] (Depreciation) 043
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Q% (Interest)

sioi ([s1(8dd UdLIR) (Workforce (Fixed
salaries))

54 (o1 (3ad WA (Total Fixed cost)

Y W (Variable cost)

PIENRIC (Raw materials)

y(2lally (utilities)

s (UG ULRMLRILE-A) (Workforce
(Variable pay/incentives))

asladl v (Administrative expenses)
AUIQL ¥4 [AdQl WA (Selling &
distribution expenses)

54 YA W3 (Total Variable cost)

AdLe el HL[%el (Contribution margin) (%)
YRIN| 6l 5-8del Ylee2 (Break-Even Point
in Value)

dufeis {1 il (STATUTORY APPROVALS)

I%AUAHI Ulelq AL Jog WM Sl HIZ, dHIR 3edls dulles {4
Hodd] usQl we [ddy [{uHle] uldst s3q usel:

o Jop1d Alsiue AR 6ilS A18 «{luR(l (Registration with the
Gujarat Animal Welfare Board): dH IR dH[21 U2 52 Ao2eil 2%l
A [AHd Ach 6l U1 «AluQl sUdd] w1dUs B.

o [cR&al v 1-i°§ﬂ (Inspection and Approval): A[Hd ek Oﬂé,
2ULeds aslde wa deel] Wls2lsizell A5 Sl dHIRI UR¥RS
[(i3]e1l 5291 AdlNs1RS (A&l WEdle U HogR) A udiH 419 8.
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e U2 2ilu [;llll-l-loi Uldel (Compliance with Pet Shop Rules):
ULRHM U 24l [eAciREl (Ue 201U) [AuN), 09¢ ¢} 555 Uldsi
Yl Bdd 52, % uUH Ylauiud), Yadl vIzLs, 229 Uldle] Uil 344
G 2dReil UQL 2dwWdL wuddl Hi2 sA%wUld B.

2Ulfels ug(&ﬁmq C18 U™ (Local Municipal Licenses): dllellexis
AUldat HIR Aoildd R[4 Rud SWUfR2let (£L.d., AMC, SMC) uldell
%3] AUIR ¥l WIR1Y Elp Yy Hudd,

eicilel HIE(221 cyYsUsil (INNOVATIVE MARKETING STRATEGY)

Y2 URs2Y (Pet Parents) o Mldeilcds 3ld wlsdl Hle:

 SyEd)
- 8dee

U2 vil§ o He sle2e: Al HI[SUL UR ALeslsil uldd Ulsilaleil
sl2l 2R 531 AB slelad Y2812 (Hd Y21 AR1sl) WIUg, % GlleS
A2 g1 8.

Ue oie[3 Alaal2let: Uldd ulefladleil aeHedy HIR Wiy e 35" e
U2l U3es w182 524,

AlUE] 51S: [AAfd ALSS) HIR "ol Mo’ (Paw Print) GIUES] ULAIH,
BUI €35 (A3 U Ulgeay HA.

sy (12l ®dea: 2Add R ULsHi U2 Hl2-4U' (Pet Meet-up) A%l
ol LG5 A s0{lomial Hull 215 o d dHIZ] AdlAle] UHIRLst 531
2L\
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dseil Sl 24U 321l (TECHNOLOGICAL UPGRADATION)

Q@
C o vlelNes sls?

e 20 s..n;,wq Ay

c;
Tqlod 32 AsAU

Adlla 1S W AU A Wetlad] HIR:

. d1od 321 A5AA: Ve 6i)[SIl (Boarding) Hi 2861 ULRIA A1l
HL(Gs) AN AR HlMLge AU gIRL aled e 25 ddl CCTV }y[adl.

Ue lslod dU: £35 uldd Ulell-dl dlsuaeled 1S, side Wlel uia
N(ssd (s2] Aluad] [Slred Wlslod.

L21HZS S1SR: 6il[SoL B(A(ESIHI AL SSH UHA ) ALSSY HIA M
URLS AU HIS ¥1E §1Sell GURIL.

SWOT [dsdNBl (SWOT ANALYSIS)

L[S 3| (Strengths) AW NGB (Weaknesses)

- deRet?l, YL v U[SA NS % - Vojdd] A2t SLseRe{l A,
09 «{|3. - w9 A djedal $121) US|l el
- vlR1led wa wiRluul 2218 sRuUlesAl ARUAL

- A&e] HedH | YA L3, - GIRI wURUeAd WA (AC/USLE).
dsl (Opportunities) MA/USSIRL (Threats)
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02 ooy (dlH)) Woged] dy - dlkE A2 (FH 3 Uldl dlUY)
514 54, sdlddlell ¢,

- &l (d»e deret3l Adl. - &55dl [aR1t] 555 [yH).

- Uldlel ahlesell U2 §S/2led dudl. - wifels HElD dls) U2 32 W gl

FlWH cdrellust (RISK MANAGEMENT)

o12/33Y Bo¥3l

A21e1) de1dl e e 2

. o192/33Y 9ol G UIQ] w18 53] 2 B.

o (AR RS &o5[Ed] 2[e1dl WA QIS PIUR (Pdlc)
UL dHIM LS 6l (e55dl) {15 s SULd 529,

« RAedl Faldl: 15 o112 Ul oflesta Au qa11s] o,

o (49261 NS MRl uddi A5ua21et 515 AS 539 W AISANALLed
d\S (Isolation Ward) «fl Y(cltil 2Awd].

w1l @120l osq;: el (Sariell uiall e11o] ot dl dfefl2 AHRUL L.

o (49126 SHE SR 2| (MU (Double Door Entry) s G
S[aR421 1],
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5o delYsl (WASTE MANAGEMENT)

d2eiil URAIRMUI

%u%lacﬂ snu, ) |¥ediaadl Hl2
AU v Ulelell |y 02 Az

[Gisie od)-A(Ss4 Y[ eYLe

S1122R" WYl
deil [clyu) Yosoy oflsodl dlna A1qd!
4 ALY Fel [RiReMell | o310 01 As[Ed

5l GulL 52dl. s3] [ais1d s eil
51232 vdls of @1,

131l (131 ¥4l Vid3]l (QUALITY CONTROL & ASSURANCE)

AleS ¥al AHell 's3L AL (Furry Friends) il ddly HLe:

. 35l wudeA: ¢)(SaMi 841 Ueeil §12) wa (S €)% HL(E s
cleday sql.

SLEel AS: (YU 3-¥ AR Sod (UiwRl) Wl W A RYL] USLE Aol
[Su8E52U 59,

s1sAs $1d: U[AdY ULl 2 [edYHi ALeSA Slot sl Y9g 3 AHell Uea
518 dsdls dl =18l 4.

SOP: L{12L5, £dl 3l dl(53 Hisll UHAUASs] Yl UlGel 5,




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




