PROJECT
PROFILE

INCENSE STICKS
MANUFACTURING UNIT

BPRG1ll Beule ottt
BisH

@ | WEP - GUJARAT CHAPTER | <

Women Entrepreneurship P et12cly Gabidl

- w1l [deqral [cis1u 2ellet
GUja rat Cha pter 1RUel ARSI wWHEIdIE



Hlsal GalaLs[Asdl wa251M - olsrRld Us2eL

WIRVITLe] Gellget
Incense Sticks Manufacturing Unit

uRuy (Introduction)

e ARAAHUL AlS[UU W oA SISIRS cllell cAd} 1Y (Profitable Small
Business) Q. yIlls via Hi?.‘:{;ﬁ!s o1l (Religious and Cultural
Occasions) Hi gUt{lel] culUs GUALIL 1Y B, WL A 1A 1L
5181 (Low Investment) 18 e AT 25 O w4 2UL[o15 AHY
N'ld?.?.llﬂll W2 (International Market) Hi 42l y1d 8.

Baulled 9o% el dy WG] U] 2|81d L (Cheap Quality) il
S} 8 BUI HIA YIRSIE ULASR (Charcoal Powder) 2d| Yo%
dLsSlell dlel UldSR (Wood Gun Powder) =il (M3l 12 s4s]
lRIdldLull getell ULdSR (Sandalwood Powder) €13 8. dHal
1ol oflel 4 udl Y2 1] dRiddld ol UREYH (Perfume) il
GU1L sAM] 2419 8.

WIRUT LAl A wdlHi, M1dUS A4 (Essential Oils), 2leg 2Abel
(Pure Resin), §£.?.d'1 (ssa(éq (Natural Fixatives) BH 5 VIR HS
(Amber Musk) 4o R1de (Civet) <1l GUAl2l [Rieel[2s AN (251
(Synthetic Aromatics) 312 &Y 8. [s1U&dl (Absolutes) =il GUdl
WA USIRM U1 D,

Aol (Retld wal vineil etldddl (Current Status and Market
Potential)

o WIROlell GUALL HIRcl, (4Elet, GiHloll dHIH MYE IR WA (i
&l MRALUL (NRIs) &IL 5aHi A1 8. Wil dIIWH] 4216191 o
(220l 220l 2R+l GuAldL 53] @l B.
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2104l GRIAL A HIRAHI HH-Utlel $21R USIR (Labor-Intensive 0
Cottage Type) =il UU212ld GEIH{A] 215 B.

sQlles Aot vl GRIIM WAUR B, Gelleolstl Hud ol HYR w4
o212 8. ayui, d [istuceil Gl (Export Oriented Industry) USl
2]

Yuuitil (Dhoopbatti) w1516 &l 43 Bl tifHs (c Bl wod o
1SV ] 2] B. WML yuGiTl Ul aseelloiy el (Bulk
Quantity) QUL V. Llels [A3cdl1] (Local Vendors) A &5] HIALH
R-u(so1 (Re-packing) 52 9.

aefl, g HicldHi 419 8 5 %) WL USIRe] WEH 511y H2d ] defl
%) Sell [ RHD UL $A1Hi 241D dl d UR) <18l Aad] 2u3.

A 1dell &d (Business Objective)

SIE]

R AU
A%l

~——

SICRTULFEN]

Gldleel ¥al Jl3Ldril (Production and Quality):

e UAH dWSSIHE €2 HISA R, U00 Usefl Gallest &Hdl idd Sl w1a
1N &0 24 120H] 3 aNUi dal U]l 53¢
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o R[S WARUL BUE LY Al Ual eds] Rldtidluil
RO B\t Wed, WLAUS A (Essential Oils) A leg Adel
(Pure Resin) ¥l G JQldtlIdll S1UL Hldell GUANIL 53 WluM
Vol dioll AUY Yl 2seil] Y2iltid (Long-lasting Fragrant)
BRG] Gallest 54,

WY 5309, HIfTs w0 wa NAMARj /e let 42 GUAIIM] 46
2151 Adll (A21¥ Gaulesil (Niche Products) Al Sl

o122 (AL (Market Expansion):

e ARULAHL, SlotyR Wl defl WAL (AR RIUT HAsodd (ddL
Aeds (Distribution Network) 21 Ud Es?.Cj,.

e oAU WA e RN A 1Ad L Yuy HIf{s @10 U2 ]y QU9
(Direct Sales) ¥edl Wil oSy gl 13 eUlfUd sdl.

. VlBsesil oilon aNell, [eAstuaeil (Export-Oriented) dLRlctl t)21)

SiUd 5dl ¥al (AU &l MIRAIAL (NRIs) GI21 dUdl2 $cl LA
(WY 53 YRR, YRAYU el Heal Yd) [oAsiefl ds) 2Nud].

ALHL[S V14 llLLS1U 48] (Social and Financial Goals):

. ollell WIA A%2L1Ze] el 52, BHI @L[e1s HSA A WXL v
&o515152S WAL U[EL Bl Ug () glL AU[SA5
(Empowerment) $9.

. UdYIUs] ROI ¥U0% o w1U1d] Al Ad] AU YeIR] sl HI
stletHdl duRd] wa WaLLS (Wastage) elelsd).

. YA Yell HULGAH] 2516UR) (Sustainability) ¥ ©51-3S6l (Eco-
Friendly) Usg(cdl Aueilad], B4 5 Hlee1l sellotl RULU[SEL GIRL
BRG] welad],
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Geuleel UlsUL (Production Process)

. S HId WRlEL (Raw Material Procurement): Gli‘ﬁd'l qLsSluil
(Bamboo Sticks), 221R04xls] UldS?, Y2itl dd (Perfume Oil),
YIRS1E ULdSR (Charcoal Powder).

OENY] duizl (Mixture Preparation): UldS: NP %;Pltﬂ aC'loi AL
CLICIE

dL5S12l U Quel (Rolling on Sticks): iofeil @lsSIn) U (M8l
qollad,

y54Ril (Drying): gunitila Yysddl.

U3 (%21 (Packaging): ¥415Ms U [¥01H] (iU QUL HIZ dUIR.

uHl2Reil 9RE9d dlUSsld (Promoter's Desired Qualification)

WIRU] Gallgst AWsHoll USNAIYAS @I UaAL A AULEst HIR UHL2HU 516
[ARly YlaRid] (521l Sldl sAuld «1efl, Ud «{lAefl dlusidl 44 1A
Sldl 9694{]Y 8.
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q. 2181(Q1$ vial ULl Silel

o UM O] Y WA BA.AL (S.S.C.) wdl AU WAL (H.S.C.)
Ul 539 €lq SN, AL Ullefl diasld cudyideil zles [Euloil
(Accounting), USdR 2Rl (Costing), U513 (U] 24
Gl IR ef] U(SUL YUl HIS HeteY Gla B.

. AdALUSs W 25[a154 WeqMid

o 15 IR le] Glleel UHIRIHE AN B, AU Ydli UHlesl Bellesl
(Manufacturing) W[5l 3{eid| QUYL A U[E[221 (Sales and
Marketing) &3 2-3 dN«i) ollof] wojeid Eld) aleeld] 8.

B wojeidel] siul HIgs{l A lal YRWd], HLlleidle] AUleel 52 wa
WoSIRHE Glleslal A1 A %Y 523G A W B,

o Y2t (Perfumery), 4142Y5 A4 (Essential Oils) A2ld| B3 YldSRell
[Ha1a1efl Yored AHRL Gedlestsfl dRldl nddMi [HQLls ALl
Y B

3. el (Ul $12ARI) 34l IR0

o UHl2H| SiH-elel S1A (Labor-Intensive Work) i 16t 534 ls],
RUL[As sMelR] (Wi 530 Hlsarl) uidell st adisll 14a el Alel
USIRAHS doid) maddief] eudl eldl w14,
3| GURid, cudu U] bl e 511 Hldedl ¢idefl quee YN 25)
2841 HI2 «lILLSlA cyqRellUe (Financial Management), oidl
[QulR) ¥usilddlsil aHdl 24 BY (Patience) Bl ARI Eldl Hid
%3] 8.

ASNAL HIe iRl Hidl 2 Aleslefl uiedil 1412 GdlesiHi
Add 3512 5dlefl AU Heds(l B.
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syl vdle (Process Flow):

g2 slefl Uieoil (Selection of Ingredients)

ALYeSdL (Grinding)

yiilui uainl (Soaking in Water)
l

dideil disslail u 261 (Rolling on Bamboo Sticks)
(

E'LSQQﬂ (Drying)
(

}diltd (%L (Perfuming)
(

N\

Ayl ULe duR (Ready for Sale)

Gruleel [ddLld]l (Production Details)

(co1d) AQ[el

GAldlgel olld Y2Uled H2AR04]
(Product Name)
UsR ¢l (Sandalwood), 2 (Rose), AHolALA
(Type) (Lemongrass), €6dBleR (Lavender)

U (551 (Packing) R0 255131 /U

&Mdl (Capacity) ¢ H[Ea U0 U5
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Altell ¥al S1U) HId (Equipment and Raw Material)

Altal / HId (cio1dl
RO Hellet (AM] 2412l) | ? 3Y,000
(Agarbatti Machine - Semi
Auto)

Ysddl Ul 2 wedl Aes 3 U,000
(Drying Trays/Shelf)
$1U\ HId (Raw Material) o} ULCSR (Base Powder), Wid 221s
(Bamboo Sticks), QiD'lU. (Perfume), 214
(Gum/Jigat)

U (551 14144 (Packing w25 ULBY (Plastic Pouch), vilsd
Material) (Box), Auid (Label)

AlRLLSIYU [Ad1d) (Financial Details)

q. UIR[GLS ASLQL W (Initial Investment Cost)

&[St U (Re.41)
H2lleA?] wal Aluell (Machinery & Equipment) % ¥o,000
S| UG (R H[&ell MI2) (Raw Material - 2 Months) | ¥ 30,000
U500 A1l (Packing Material) % Q0,000
cdALRS WA (Business Expenses - License, Reg.) | 4,000
U521 /7 uille5a1 (Marketing / Branding) % 4,000
§4 (Total) 3 9,00,000

MRS WA (Monthly Expenses)

&(3o1 SH (=.H10)
$1Y] HI4 (Raw Material) 2 Y 000
$I4&I1R] (Workers) ? 93,000
clauil wa e1LS (Electricity & Rent) % 3,000

7
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U501 21l (Packing Material) % 3,000
Qlfiilﬂé / (GELE] (Transport / Distribution) | % ?,Uoo
U15(291 (Marketing) Z oo
N IRSICEI RN e (Other Expenses) 3 R,000
54 (Total) % Jo,000

3. MRS v1ds Via 1§l (Monthly Income and Profit)

&(Sa1 25U (=.4i)
dY1l (;,U00 Us x T3U) (Sales) | T ¢9,Uoo
5S4 449 W (Total Variable Cost) |3 Uo,000
UL[RLS o5l (Monthly Profit) 3 39,U00
dlfNs «18] (2i&l%R) (Annual Profit) | % ¥,U0,000

¥. ROl — Return on Investment
. 54 A58l (Total Investment): . 1,00,000
. dl[¥s «18) (Annual Profit): . ¥,U0,000
« ROI = (¥,U40,000 = 9,00,000) x 900 = ¥Y0%

« ROl WQId Vlcdles 8, Wiy s31a %) 15221 413] A s 419,

uis(2al Q{\é?ﬁldlbﬂ (Marketing Strategies)

. ULfels w2 e R24 g5leil: Ulel §5101), o126 214, HlE UL«
g5lol UL Uis2UL6. 20-9U% HI5(321 s[HAt U1 (AL 5],

. &2-83 dYILl (Door-to-Door Sales): AHSIHIH| HSE ] gl1 AU
HI2 1Sl wISNS S[HQet 261H (Attractive Commission Scheme)
Woilad],
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. [Slsea uik(zat (Digital Marketing): WhatsApp 94U, Facebook,
Instagram U2 L[l MM W . [d[SU] glRL Glles Ulsul
wdldd] - Ales UR (Al QA B. “Buy 3 Get 1 Free” Bl 25]4.

Yol 3ol dlsel ©dopy: Holl, Gidl Wal |16 wRIHL 214 @dlladl.
2144 Us (Trial Pack) < (ddRQl.

s324 U[$91 44l uilleSo] (Custom Packing & Branding): 21 Y|,
tlot AcsH, HE HI2 5224 U591 410, 6iles U591 G121 iles BH%
(Brand Image) ¢eildd].

eiSlutell #ldl (Sources of Funds)

Ald 5 (.1i)
Uldlefl 44Ad (Own Savings) 3 ¥0,000
Yl dlel (PMMY - Mudra Loan) 3 €£0,000
59 6{Sln Gudoy (Total Funds Available) | ¥ 4,00,000

of\WH Weal B34l (Risks & Solutions)

AR G4

$1UL ULdeil A d A sef dy AU (Suppliers) AL
(Raw Material Shortage)
Ay getsl S1H (Schemes), [S¥S1Ge2 (Discount),
(Decrease in Sales) sid| Ydid GURdl.

Wyl iL[=521 (Branding), S22H U(53l gl ¥&2l
(Competition) ulsdl.

AU §ULcL Uleall Huwy lji,lb{-l (Key Factors for Success)

o SIA) HIG 34 Hefleld] A Al At Aell Uedil (Supplier
Selection).
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osee]luit UIl/[R2MR) Al uieoil (Wholesaler/Retailer
Selection).

UAR HI2 AlHL[ws HI[SuL Aldell (Social Media Tools).

18I IYSd Belltel (Quality Production) 3 cdl%oil €2
(Reasonable Rate).

osee|16it WIlEL (Bulk Purchase) HI2 [S251Ge2 ¥{1$2 (Discount
Offer).

UL[&de1l #d (Sources of Information)

SIUL HIdell A iaAd (Raw Material Suppliers):

e Yol WIRGIH] ASA: 2RISR HIE UL, GIYeldlR, HELdLE, -
3(00RY.

HIAUL B21R04] A 98/3, AHLI121R, Gld WSlgR AR R[SUH
ULV, WIYetdlR, AHELCLE - 3¢00RY.

SUMH ARAA[2S uLgde [d.: 199, (618 A2, Uil HelHsuel
Yo, alled A5eeil «1%)s, WAL 91 S, vlad, HHELClE -
3¢,

o2 ¥ia Heilel] AU (Plant and Machinery Suppliers):

. SRswl AleF[uRoL: U, (5311 A2, dlgd W2 UL, 56dISL-
RidRdl 1S, MHELALE - 3¢RB30, AN,

- 5.2\ Al Ro1: el eitdR eo/3/2/9, UUetl WR ALY, 2ieR-|
218U A2 w6l 3, (61815 e Ul w3, HHeldle - 3¢FU.

. [g% V2 [1uRa1 Sl.: 0, A%eit, Bo5 W2, WUl It s,
sleflwRl U54, dedl, HHeldle - 3CAFVU.
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‘ i &
N A&
it

UYL QUL Ueg(dud) GURid, ALeSIA wisNal HIR oA Yosodof] 41y (o5
Y&t L WUt lad] sl

aicilel U221 ESRYsll (Innovative Marketing Strategy)

Yoiu Alosr210t

dday a Y11
PR ARNMDE N IE

'Yaiy A5’ (Fragrance Subscription Box): Alesl Hie HLRs
daloH Qe 59, BHI €2 HIESal A E-246d| ydits{] Yl [HuH
BRI Mo Gl S5A AHell € USlULSAIH 414,

H(eRell é?ﬂoi Rawulseol (Flower Recycling Concept): dH 3] slleSa
"g81-3osell” dils urle sal HiR ellas HleAH ] qurddl sel
As[Ad 53] AUl UIRSLE-YSd (Charcoal-free) w2104 tailad].
3| HI5(29160) Alell Hoyoyd Hel oiefl 23 B

Aol el AL Foggl ALl FASIEL: Hint HI(HSs &d HIR oAS], U rlled
(Meditation) W RAH LRI (Aromatherapy) HI2 Wiy '%H—
Refls' (52 duIR s3] Aol R (SAIHi Aud).

QR 515 21 2[621: Uk U2 QR SIS wIUd), % el Sl ALE S
WG] teilddlefl UlsAlell (AlSU) A&l s AAlde{l W (e HA.
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O O
IS

Gallesl GHdl Wal Jldil delRdl HIe o1l Yosoisil Wiy (A5]15WU{l HE 1L
5AM[ 419 B

dseilsl 2uAS2Ael (Technological Upgradation)

. dl2lA[2s SIMgat Heilel (Automatic Dipping Machine): sl Yald
ysladla Wed 312102 s Hellelell GUALL 54, % Y2itls] AHlel [ddWL
53 8 Wal UREYHeAl WIS 32s1d .

[S(xed pedoe] Haostor: S1UL HIG (WL 53e Hlell URKLH) i)
[SA104 AL L2 Vyapar {¥d| Zoho Inventory Bl Hle165d WY
ENVENNIIERICT}

AR SIAR (Solar Dryer): AU MM HRM] ysidl «1efl, d qHUL
[diRdl 12 8A(525 SIURA K1ed WRA-WUSIRS AR SR GUlaL
57l

SWOT [dsd YL (SWOT Analysis)

(Sl (Strengths) AR R (Weaknesses)

. Wol % W1E Y1 As1QL. 1. 42L(6d Atefl 12l Bhles (&L,
2. WM HidL YRldd Gedlgst. AULRASY, HoldElu) UIN Wl
3. Gallesd UlSUL A0 B wal (AN 2. U&YHeil Il xudd] yoka
(Sl o o2l .
3. S5IHERIs1L 2 eei] USH) (Yoneil
5124)).
dsl (Opportunities) CAUTRN (Threats)
1. H92 MILLScEl (Mosquito Repellent) 4. did (Bamboo) URsil ¥R 5131
&01d WIR04c{lo H1E womR. U(dode] Ml A,
. [d2oMi [Asld (WMIA 53 YRAU Wal 2. (Ao (25 S5(H5RIe1L 210 URed]
USA Hi). EBUE LA 2 g d] 9)(d.
% bn;tcuéoi PLlsa1 A slufRe 3. SIUL HIGetl HIdH] WYLl duIR).
Sy,
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oS\ WY i@l el (Risk Management)
W AdYRIHL AH[Ad SVWH] A4A Aedl (dclRQledl GULA):

. Wlef HWY (Fire Hazard): 22164c(] G| gadd-12ild uelell
(UREYH, di, dL5Sletl ¢s)) €ldlefl 411 aldldle] WM dy 8.

o [Aq1R6 552U UREYH 1% WO 1HU | UG Wal SIAR
V(522 [3d2IR (Fire Extinguishers) $[%ld AW,

o e FLWH: SIHEIRLA ARSLE Wl GLSSlefl 25581 &l1Hi el
55Uisd] IR 48 A5 D,

o [d4[REL SIHEIR] HIS HIRS Vol ddlcy USdl S (¥Ald Wetladl
Wel S 5522 [URH qalldd].

. Yditef ol1wileidel (Fragrance Evaporation): 4193 U(¥2lsil 24611
WUl it GBSl U B.

o [49/26): G ARl Ld L0l [33UR ULBYU (Zipper Pouch) H&d|
A [AAY slge U521 GUALL 5d).

d22 Yo% N2 (Waste Management)
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251G Glleet HIS SURLeA ALY (w516
. cLéC'ﬂ/?J{%Cﬂ.ﬁd VRO (Broken/Rejected Incense Sticks):

o cAdRelel: Gaulesl e MUlel 2l AAE] Wedl disl qofl 2 Ad]
$14] (Unperfumed) 212104 13{1a $5] tdlsil 04ed, da @df)
53la 8318l ALYes (£uilal) sC. WL ULdSA] GUALL il (HHQL
(Base Powder) Hi 10% 2l 9u% Yyl dndla Ysi:Gu2ll 531
ASIY B, Beiledl 1L Hidefl usdr e 8.

QilEd (Perfumed) Aclgd HId S1U dl A vioild
(Incineration) (1516 Sl »4&ldl d=l YU (Dhoop) tstladl HI2
dluzl s,

o dideil Auilnledl sU2N (Bamboo Stick Waste):

o cAdRelel: didefl Hula{H el «{lsndl 9 ¥ wils sUR)
(Splinters) GIRNHIA 8. dell GUUNIL silsil WlFER (Boiler) Hi
WAdRL 4313 48 23 O Wadl da Ysdla Blds vild
(Compost) tailddl 4l diud]. w4 leilef] URURIdLd sodlel
%xRYLd te 8.

. AALU[ELS 5URA WA UdLE] 52 (Chemical and Liquid Waste)

Y218 3l W RUABLAL GUALIIL] ] SUR.
o URRSYU Vol 1AYS dGell $UR (Perfume/Oil Waste):

o cdRellUel: SI[Udl e (Dipping Tray) Ui dad Hlg, UEYM 210l
(Filter) 312l GUALIHL A, %) URYH dIYHSOHI slId#Hdef
(Evaporation) 21(:], @U., dl SLUoL ulsul Hie viy [RixeH (Closed
System) w2l {21125 SI[Udl HeileAel GUULL 5, Bet1ei]
3156 oM of 1Y wel WIILS 325,

. dldlell $YA (Wash Water):
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o cdRel[Yel: HRllel sl dIMQL dld i duLdl ULl
AAU(CLS AdAN) €ld B. da 1Y 0 Bldui D1sdlal wled, dal
oiloil A[SHo22lel 251 (Sedimentation Tank) Ui (5622 531A
SU WAL 5] Wl [AAH) WA R (4516 5.

3. U3[e¥21 Vel bﬂ(fs%-l XIR) (Packaging and Office Waste)
AUl Uel Wl gelde e (Hulel Vel Ad] sUR.
. lRes wa sdinedl sURA (Plastic and Paper Waste):

o cddellUel: U3(¥l HI2 duldl WiRes UlBY (Pouch), tllsd
Wel Quidef] H1HA Lol WEAIL-W AL Seuyl Hi Q] 54,

o RAUUSIEL: 51SKLS 615y Wl U (5U U 211
Ralus(do1 desA o AU al wedl A 2l

o oldleldl: 2ASY Sl Al WINL[SASHE (Biodegradable) 2idll
RLu5ES sl WS (%21 o1l GUALIL 524

il (o131 ¥4 WIdR] (Quality Control & Assurance)

ALESA AB Woleid WIUd] HLL «ilAsil dlRBLL 155 Sdl:

/ YHlsl

il o
L

oi(elo1 218H 222 (Burning Time): £35 QUM iell 354 IR
AU lA dUldg 5 d 2e91H1 w15 30 o] wu (42 Yl 40A B 5
oAl

Yoiueil dladl (Fragrance Retention): 2421204l qodlicdl gl defl
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Yoit wHHL B2l UHA 251 € B defl ustAQ sdl.

e UHlal SIMY2L (Even Dipping): ARG U HAULE] A URKYH
W SUW] 19y B o1&l Aefl ellds dut sl (518 @19l SIR o 6]
i) A\E5A).

o Ul[o¥o1L A1 222: UIH UM HARM] A ot UsS d Ul Ukes] 16l
Yd B 5 elsl d dulug,

o YHUISlo] UHIRL WIRWT{IH e ol s0dl gHIS] AWMU WodRL «l 52 d
H(2 el €125) (Natural Ingredients) <1l GUAI2L i)

ey (Conclusion)

guoid] Gallesiell idy 1Y w191 ASLEL (Low Investment) A1 G 1§l
(High Profit) 241U 8. A15Y A1l | 1dril (18l (Quality Control)
ol W1 YESUeA] A 18 WL AU GioL AL {s0 AL A5 B.




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




