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d1Ud-3logd 8-51HA (E-Commerce) 2212
Gujarat Centric E-Commerce Store

Ucdldell (Introduction)

%%, VIEYRT] Hlds] W5 UMY, AR Al Risdl (entrepreneurial
spirit), [d2u0 £[RUL(S11R] (coastline) A AYeg Airs[ds dR™]
4ud 9.

2o, Yl &NBLS (industrial) v4al wL[RLS €W (economic hub) &ldl
GURid, WId 53 8-51HA A (sector) Hi cUAYLRLS d e, (business
growth) H12 W50 dldldRl Y> ulS 8.

s Ul AS 1Rl AlsY ol [l (proactive policies) MSMEs (MO8,
1, B HI(SUH vlo2U182) A 251 11U B,

ALS SIRSIR (industrial corridors) ol WL (U2l (smart city)
UeHlA cAdy LIRS UR¢QY (business landscape) ol HyWd Wellcy] 8.

sadee o-HIE QY (GeM) Bcil Hu USE) U1, L[S A ()
(local businesses) €4 cdlU$ APIA ol WidRATIY 21 Hi Udeil
U5 8.

JJos2Uclo] els wlel (strategic location), Yl (Mundra) el $56L
(Kandla) B4l Yu gl (ports) Ul8), ©-S1HY cAdH ] HI2 A
YR @10 (prime location) 2

H121 221L[eAS GileSA (local brands) s M1l Ullefl 2&N 615 Ug (cdl
(industrial activities) o{l U§UNdL Wl &AHI ¥Wexd UHIdA] &2Lld

8.

Ul Slis MSME
AlsRsdl dllrResu A5
(Entrepreneuri & (Strategic (MSME
al Spirit) Logistics Hub) Empowerment)

[S[s2d v
udel (Digital
Market Entry)
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Adl W deil GUAldL (Service & Its Application)

AR lﬂafﬂl—%[ (platforms) 3\l,°2Rld°ﬂ 21[2s 2A(Sd) (economic
strengths) el UiRs[ds AY[ecell 16t Al U2 ¥eiay Id el Ulidl
2}

22UL[els SrASEL B SIUS (Handicrafts and Textiles): lﬂafﬂl%[
[l eRH o], uluil, wal el sel Bl Y, S sele] Ueled
W QYUIRL 53, 2145 SIR121R (artisans) A 251 WU .

CACERAE ,‘;ﬁl-@dlli.o'l (Organic and Agri-Produce): HoLsuil
(Groundnut), SUl (Cotton), el HALAL Bl da] U2, Wadla
Alesl Al 1S 8.

AN OLs v Ao (iU o1 42 5] (Industrial and Engineering
Components) (B2B 8-51H): 2% ds{l ¥ G1S5 2U[5dl ld(6i(¢d

5319, Gaulled HlE (manufactured goods), A121H1[2d @121
(automotive parts), W A [0 [ (3] el S)eil WetelSet AUIR (online
trade) =il }(ddl AU B.

2| Acledl GUALIL S, ©-S1HY AU 1) culus Neis) (broader
audience) Yl Uil 215 8.

UHl22 (Promoter) Ml %3 ISl (Desired Qualification)

. JoRUdsll 8-S1HY AU Usn Al HIR (S[red cysUsll (digital

strategy) ol @UL[e15 WoRell AUdLilddl (local market dynamics) UR
o S[ord scil AN (skills) 3] B.

I EE 1{8(‘1@ (Educational Background)

. O1YAR (S (Bachelor's Degree): 9-$1H 3{1U32lo (Operations),

AW AYel A% Ne2 (Supply Chain Management), HI5(221
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(Marketing), »14dl TR L] QSﬁlf;ﬂamo‘l (Business
Administration) ogcil &A1Hi Ultle,

Aoildd veulsHl (Relevant Courses): (s[esea Hltfs[-éDl, 9-8'13{%-{
dllsRe sy (Logistics), W elLlels v A2lltel (Local Market
Research) Hi ddl2lsll UHIRIYA (certifications) HécqlLQ[ 2}

§20dl ¥al ajeid (Skills and Experience)

1. A AYel va dl[FR2sAU [(AYyBldl: duiR cudrel|ye
(warehousing) 3=l AW 1Y Aol WU of AUlEst 5 le1] AL(G{d
JRe]| WHd (proven experience).

2. QUL A HIBRL (1Y LdL: (S QUL wleiet et os1&Ld (online
advertising), eldl ALES Aot U@l Ust (CRM) Hi Hod YBeH
(strong background).

dseilsl Fﬂj,h,’ldl (Technical Proficiency)

. MI5(351 264 (Tools): 2214 WNell[G[254 (Google Analytics), 2ell(slS
SEO &G (Local SEO Tools), W Yl(1ud Hl(sul (social media)
NS Weslrdell uRy.

. 9-S14Y @LZQR{: Shopify, WooCommerce, Vo Magento %dll
R We sl vei@id, 418 B2B U126 (Portals) cil 2isi¢id.

~

[Slewed <ol [iyRldl

ALY AYel el [Ysl

9-$1HH W2 sl (1Y ldl |

22lL[e1s wR ALYl
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SICEN(OF gﬁi!ﬁ'&l V| dsl (Business Outlook and Opportunities)

. JPRRAdHI 9-51HY &3t Wedel vieR HINWILA Y[dHl (advanced port
infrastructure) ol ASIUS ASI3] oll[d2i) (supportive
government policies) Gl AUL(Ed Gw-qﬁq (high-growth) {2
sidlsidl (innovation) HIe WU dsl %Y 52 D.

@U1[e1s SeSEl B SIZ1UR: 529 e ARl Airs(ds [Cldudl
wiye(l, ¥1%w [Ue2 (Ajrakh prints), 4 @115 €301 HI2 A(RLS
W%1R (global market) Yelel 52 9.

R lAs Bl Fecdl Gelleoll: HALEL WA HAsUTlell Yul Gaules Sldla
S1R), AL UHLRLA B (as el sN-u1H1Rd Gedlesdl (agri-based
products) il dtdl Hidlel 41¢ 48 25 B.

AN GLS via Ao (AR HId (B2B): dluied 2[%1d w1 OLS

85112 (ecosystem) sl AIM Ao #2141 [2d 190, ¥ 1AL
(chemicals), 2ol S1US (textiles)**sil i@ 1ol QUIRe U0 G{sildd]).

2el1[els ia A%l AEUL (Collaborations): 2[%2dstl ieAH el
1Ay (s(qarl (seamless delivery) %j,[;i@ld sl HI2 L[l
dleyRe sy Susiladl e d(&ls Fve §1dSY (freight forwarders) 18
#1{lel3].

oion2eil Aetldell via HIE[Ro1 ﬁi,lbﬂ (Market Potential and Marketing
Issues)

elldeil (POTENTIAL)

o IeRRAdHI 9-51HU 12 HI2sll womeil Aelidell AUdLE HoS Y
(exceptionally strong) 2]
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. G o2rele udal (high internet penetration), ={ltul= (NI
v1dS (disposable incomes), sl GAllesl ol dlls[R2s sul
(manufacturing and logistics hub) 13 Al Wl (Re1(d 241
Aetldetla AoL Y B,

Sdsdl, W61 aes), Gw-dLdrildlul s1US (high-quality
textiles), ¥al (A(21¥ .f;ﬁl-l-llc'l (specialized agri-goods) %l [l
GoSIRMT «llHuLA dsl Gudey 8.

| GReeecs |

' 2ol 6iles 2y |

Y& 1] (ISSUES)
1. HIOWDLA USSIRL (Infrastructure Challenges)

o 8edl-Uled dl[¥[ResA (Last-Mile Logistics): Hu 21&] HI2
5(52(A2) (connectivity) Gt &ldl ©di, GLSL AHLRL 4 529
U HI AHUUR (S(d?] (delivery) el WA-WUSI5L (cost-
effectiveness) Hle USSR 8.

&3] suiii A21G (Warehouse) WRL: dUeLdLE, YRd i
il (Vapi) Bdl Hu 12N O1S JegHi As1GRidlel) i Gl
sl 2% 8.
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2. *w;[& e Ql&l@.l (Awareness and Education)

o SRR [S[¥219M2Uel (Artisan Digitization): 2lL(-15 512121R)
(artisans) Wl ool Ul Lol GAULES) (small-scale manufacturers)
o el 180l (€[22 (listing) Wl eder?] Ao (inventory
management) HI2 Uelst dlcflH wal AHelolof] %62 B.

-S1HY DAAUS| Wal YR8l (Fraud and Security): [S[s24
Qﬂré%{ (payments) U Reed (returns) Hoilad ([asdly (trust)
Woildd) WS Ul HsdL 8.

3. Ay (Competition)

o ellell R[5 AR A¥IY DAY (aggregators) w
B4 (scale) Yddl Hlel SlRAe2d 8-51HH VEISI)
(players) cd258{l quid Witlell ¥IHeAl 5L US 8.

AAALRLS Yoty el A1HAlell % [RULd] (Business Inputs and
Material Requirements)

o JeRRAdH 9-51HA 12 WM 5L HIR Ulef (S[eed wia
el (R sU UM UR I8LRd Yut geiyey %3] 8.

q. 2501ldl%)se o812 S5UR (Technological Infrastructure)

. dul8e Sdedyle2 (Website Development): Shopify,
WooCommerce, %18 dl Magento ogcll BAuE (scalable) @83-11-%[0{1
BuALdL 53] YR (&d, HlolBE -2 [LRUI8BS (mobile-optimized)
duLe Weildd].

. &l[R821 (Hosting) ¥4l S1Ael (Domain): ©-51HA 21(55 (traffic) HI2
A5 e19-Wda (w42l (high-availability) S1Re21 wiled,

. Ude2 J2d (Payment Gateways): ¥|eid (5ol 2loob521e1
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(transactions) ol ?.;I,[Eltll HI I (Razor Pay), Qﬂ (PayU), o]
L[5 s 218-WW (bank tie-ups) oL AS515d 9.

. 9-514Y ALs2AR (Software): Hedee] N e, Bi152 WA R
(Order Processing), ¥4l CRM 412 Als2dRe1l GulaL.

R. [S[ewed ui(2al ¢ (Digital Marketing Tools)

. SEO ¥lal SEM 261 °5Uc{l 2ol w121 [B15 S1dS e (keywords) UR e lst
3[oed 53l 216 Woil[C(254, Ahrefs, ¥ial SEMrush il GUIL.

. All2ug Hl[sul AaA%wNe2 (Social Media Management): 2l1(=5
Y1 qHelA (business community) Hi €ls[UA @281 U HALL
(campaigns) <, Y [Clet.

. 979d U521 (Email Marketing): ALSS %1518l A I So2led
(retention) H12 ©A8d HI5(291 2e4ell GUALIL.

BlUR2eA ia ﬂ@a’:&ﬂ%ld ulsul (Operations and Execution Process)

o W [555Y2 UlsUL es2AUdedl dl[¥[Res4 (logistical) el Ho s (321
(manufacturing) L[Sl dlef Adl UR le 3t 52 8.

1. W2A1R 2ltel 3ol WsjUldel (Compliance): A% Uclell Yy
WLOLS se22 (industrial clusters) Wl YLES dq Rl (consumer
trends) UR {2Lltel 534, B2C/B2B H1SGe{l UW L A (Ul cudy 1y
41%=il (business plan) [dsdladl.

2. 2501415 Yosl25UR A2 5

> Auiylee Sdduiee: 1 Galleel dd{ls2l (product
categorization) 19 J2(&d duy 82 isildd].

o UHe2 §le23)2lel (Integration): Y2 &ld UNe2 Jedx Aslsd
5]l
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o 8-51HA Alg2dR: AidRA¥Y (21U (international
shipping) £2c1d%)5l (documentation) ol 25 5dl Ul
H1SYEY (modules) A1& 41 §2dR 1HE 3.

3. qllRes wa Ay AYel: Yu U[RAsel sui (transport hubs)
o125 d2&1GU (warehousing) @UL[Ud 54, dle-H16d (S[Ad3]
502 (freight) Y0d o UL ([dsdidefly o{lelR] e1LfUd sdl.

4. V152 UL[R1L (Sourcing): 5289¢11 22lL[els SIZ1IR) 34l Yclell SIUS
Geules) U181t ALRIoL AedS (network) eUL[Ud 539,

&N OLs s ARe1GRIdL wa
Y sYoll | sel(sailo2
(Industrial Cluster (Warehousing &

Strategy) Integration) Fulfillment)

Ulsse AR
(Product
Sourcing)

Uleld2L(sdeil %= [RULd (Manpower Requirement)

. G QUIR dI&YH (high volume of trade) o AUlGel Sl UL
Al R sy, 25001, el HIB(RoAHI (AR M) %3] B.

GEIN dval | udLR/H[E difls wa
(Particulars) (No.) | (T Glluini) (% AW
(Wages/Salaries per | (Annual
month-Rs. In Lakhs) | Expense-Rs.
In Lakhs)

Blu2Leu/d) s (Fe s
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Vol ULSE2 HalSR
dofAle2/u182] Ha%R
(Website/IT Manager)
HI5(291 via QUL AR
(Marketing and Sales

Manager)

ALES UsElYS (Customer
Support)

54 (Total)

VUL S HHAYUAS (Implementation Schedule)

o AU S HHYUAS HSUL Gl (fast launch) Hi2 MI[LRUIBAS
(optimized) 2

gl e UUY (U[Ee1iui)
(Activity) (Time Required-in
months)

d&1G (Ware House) Hl @101 Uieil o\

§18ello (Finance) il cacRell 1.0

U2(l+12] (Machinery) 3l Alueileil Wlel o\

Ul2d (Portal) il [dsld $2d) o4

1SR Ble2)2lel (Integration) ¥ial ¥1G2WIGS |0.9U
{luR2lel
[slaaz]l »1u2let ¥ Hl(w (2] Aley2lel o\
(Mobility Solution)

28 R 22-[ (Track and Trace)

S4% 2 MY (concurrent activities)




uleal GelloAlsRisdl Wa2514 - Aor21d Us2pl 0

B s2 W (Cost of Project)

o ell¥d U2 WA 25006\, sfeldH @lllds HinWILd (Al
(minimal physical infrastructure), %o GRU-dl&JH ¢yede3] (high-
volume inventory)e-il UGl HI2 e s1AS13) J-LS'l (working
capital)1i 5184 Uldlei(ad 52 8.

[ao1d dlfds W3l (T dluviHi)
(Particulars) (Annual Expenses-
Rs. in lakhs)

os¥lel (Land) -

O CEERETR 0.¥U

o2 el Hllell (ULB2l) q.0%

Aleil (Equipment) e {s[:{?-l?. (Furniture) Wy 1,99

UYL [Re1R Auld (Misc. Fixed Asset) 0.02

Ul{1u2(2d (Preoperative) o UIR(GIS WA | 0.3R

s1UsI2] 4S| (Working Capital) €149

54 WlBs2 vy (Total Project Cost) SU.9R

(d21Qlell HItdH] (Means of Finance)

. <18l Y48l (financing) WHlezeil 8(5dll (equity) wal A5 (€218 (bank
finance)ell (HAQL U W1ELRd 8.

([Qo1d WY (T dlWH)
(Particulars) (Annual Expenses
(Rs. in lakhs))

!-ll-na?.oi YdLeled (Promoter's contribution) | R€.0Y4

ols §199lle (Bank Finance) 3¢.09

5C (Total) SU.9R
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U2{le13] W Altatlefl ALEL (List of Machinery and Equipment)

o Yuy 4{lel3] Wal Alhell HIB2] o512 SUR (IT infrastructure) sl
stletH delGRIdL (warehousing) UR 3egd .

H2ileil (MACHINERY)

(cotd
(Particulars)

AR
(Unit)

uld ¥su

(5ud

(R AlWH)
(Price per
Unit-Rs. in
lakhs)

5C $H

(% dluni)
(Total Amount-
Rs. in lakhs)

23] 1SAR (hardware) ¥a
po2ld 56 [osln
(Windows) Al8ell s1242

0.30

a2ds 9e21A2lel (Network
Installation)

et (Printer)

GLIRSLS Vel (Barcode
Scanner)

U (551 U2ilel (Packing
Machine)

54 $H (Grand Total
Amount)

(=12 Vel ALYl (FURNITURE & EQUIPMENT)

(ao1d w54

(Particulars)

(Unit)

uld ¥su (5ud
(X ALlWHi)
(Price per Unit
(Rs. in lakhs))

5 $H

(% dluini)
(Total Amount
(Rs. in lakhs))

(G1(€5o1 W1 éq

.20

1.0
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(Al§2A/ A2 514 vi)
(54 A2 ¥U (Office . oo
Set Up)
WY (Others) 0.0%
&6 $U (Total Rs.) .99

dYILL dYydld el si§l515clL (Sales Realization and Profitability)

. W45 H1SH (revenue model) SIS Ulsse Ay (direct product sales)
B L[5 ) HI2 [S[wed wEld (digital advertisement) &R
sl1Qli sHlddl UR eilel [egd 53 .

Adl (Service) dy1QL (F)(Sales in INR) | 251dIR] (Percentage)
loldlEel UlSSs2 ULl | ¥e9U €U.0%

(Online Product Sale)
(slxed neid R9.00 U.0%
(Digital Advertisement)
54 (Total) Uq¢.9u 900,00%

o1§151R5d e WejH il (Profitability Projection)

o ¥qHle (projection) [(A(Ed dyleet WA (controlled operating costs)
AW oAlyulA QUL dydld gl AAL[Ed G&U 151512541 21id B.

sU [co1d alls W (T dlwui)
(Sr. No) | (Particulars) (Annual Expenses-
Rs. in lakhs))

dya| djclld (Sales realization) Yie.0u

Geuleel W (Cost of production)
Sl HIG (Raw materials) SA WA
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Y2l (Utilities)

Hleld QLS Wl (UL HogR))
(Manpower Cost (Salaries/wages))
qéldel Wy (Administrative expenses)
NEICSTRNEY] (Packaging Cost)

A1H2A o S5Uled Wy (Material Lost Cost)
AU W [AdE W

(Selling & distribution expenses)
UHRSIH A 20qQl

(Repairs & maintenance)

LS (Rent)

L% (Interest)

BRAIRAN| W3] (Misc. expenses)

54 (Total (B))

§9 ol5l/s15 el (Gross profit/loss (A
- B))

Wlg: ey IR (Less: Depreciation)

PBIT (UL {al $2 Uddisil o1§))
SIEER (Income-tax)

YLV a1 §l/ei54 el (Net profit/loss)
Y540l (dLN5) (Repayment (Annual))
ANl JAVE A (Retained
surplus (E-F))

uls-eclel Weilla /A (Break-Even Analysis)

. 1 AALGRIY (analysis) 6211 B 3 8-51HY HISAH| Uses GRU-Ydlg st
Y| (%t (high-contribution margin) ol 5120 Y W % dele
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(highly viable) 8.

(clo1d
(Particulars)

W (T |lWHi)
(Cost-Rs. in lakhs)

RelR U-Rf (Fixed cost)

o{lel Vel USlel MLS (Land & Building Rent)

o.¥y

gy Rl (Depreciation)

0.3%

Q% (Interest)

8.9

Hletdellsd ([Re1R eilol)
(Manpower (Fixed portion))

.0y

54 [Re12 vl (Total Fixed cost)

9.9%

U Wy (Variable cost)

PRI (Raw materials)

ReR.(O

y(2lallx (utilities)

1.8

Hleic2L(sd (UG M121)
(Manpower (Variable portion))

¥.9¢

asladl v (Administrative expenses)

0.0y

AQYUILL Wl [Ad8L WA (Selling & distribution
expenses)

0.%%

§6 U4 W (Total Variable cost)

Y1d1& Lol HL[%el (Contribution margin)

YRUU| ls-9del Ulge2
(Break-Even Point in Value)

sic{lol MI5(221 csUsil (Innovative Marketing Strategy)

YA deylge Weildla Ay @8dla 61e ALsS)A wWIsNd] HIe:

. Rlweid 212 2(6d1' (Regional Storytelling): €35 UlS52 412 A 5l
Ml B, sUL 5121913 tdelldll B WA dell Bldeld 9 B A etladl
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ol (S Aa’ deaige U ysdl.

SIOUR-dlsd [S(aazl: wHeldle, Y Bl Hlel ASAH AU S
[S(@aR)' (Same Day Delivery) HI2 ell[els §RU Ul U1 %\SIQL.

cl2u¥U S1H: IsAdH] dleyuAUHl) duRlel dy Sldlef], dleyRy uR
326191 H156{lo el 30182 Adllof] (el (Conversational Commerce).

o uloR UIK(R21: 252Ul YA W 5572196 a1 18 Hoila)
o] (5401" (A(S) letladl.

dlayaly
(el Yeil
Bdd GuALL [ | 12l Asulal
(WhatsApp (Influencer

el Fulfillment) | Business ollaboration)
Storytelling) ptimization)

PIEAETERCTES
dlcll-5¥qi
(Regional

dseils] 24U 8216l (Technological Upgradation)
ALESel] Wei®id (User Experience) Y lRdl HLe:

o AlLA20{12: %9 ALSSlell U (BH 3 "HIRL 1S Ui B?") «ll %oy
AUl HI2 A¥2Ucll HINIHE A2w)e.

APIARS RULGS] (AR): ALss €1 3 SSls1s2 dfud] 21’ 530
25 3ed] Uldleil 841 59 ewiIQl d 1 .

e UAAALIONS [REMHD20l: AL Sl 911Gl WILE] U] AHa a1
) @H 5 'dl UleRlell Ul 1AL, dl dHal 341 oiggfl ugl a4l
wldladl Hie Al ARy,
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SWOT [d2dN Bl (SWOT Analysis)

(Sl (Strengths) I (Weaknesses)
- o2Udstl (A2 Gallesll (Gl Tagged) - dlleResy ((SldRl) Wl u4e)
o] GUaotidl. UMY,
- 3{1€9 Y3 AS1QL (Asset Light Model). - AleSlell [Asdld Bddl (eidl
- URSI] UlRiLEel (ODOP - One District ~ Al©2 €ldiel).
One Product). - [Ree wal RESe] A2,
dsl (Opportunities) MA/USSIR (Threats)
- A[&LS (1514 (NRI sl YH1%). - Amazon/Flipkart %dl %24
- B2B °seellofd QYL (S\ule Pifséal. 1wyl
- U051 15U (82 HlEa Il - AULRAMR YRetl Wl 52l dlsq]
o IR l/MALEL). oMM,

- [Slsed HIE(EaL WAHI adIR).

1uH cydelluel (Risk Management)
. UNe2 §lS (Payment Fraud): 2ilsid(et 2ledsueii DdUS].

o (49 Y[ d U2 Jed (SSL UHLIBIA) WAl '81S [Seselet!
&<l GUlaL.

. [Reel A2 (Return Rate): ALSS) daq HolldlA uLel HsQ d) o Sulst
[,

o [AqREL U152 UR % &lF-5dl(@l] sl2l el [dSA) Ysal wa
ULH» ULS WY AW ] ALsS ¢d of 2L,

. [Slaaui oisilet: 51U 5 o195 drquil 42l adl.

o [AGREIHBUA WA ©5l-5o5d] k[0 (e u/5132S Gil5H)
e 2[5 BeRARA.
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$YURUs| Udel sl (Waste Management - Packaging)

Iu'lot NEICE

w325 U s : \
el wied Ratulseat vt

51101¢{l 2u 4 [G4otoped] Wsde 3
GualL. HUMRA UL R (300 gr21 Wlcifed

54,

131l (1AL ¥4l ViIdz3] (Quality Control & Assurance)

o AR AR(EY261: % QUIRL S s13101 WeslH U slsid, defl o iddl
B (S[d3] eudls (s(»sa Al5a1 524,

vl-[21ude As: As1GUUI Hid ofls0dl uddl AS 3G 3 d WIS
Yo % 8 wal SHo sie]].

Ales Uldetld: Wl Rey) 31d dl ¥ 415U dell B3¢ dldd) 1
Ry 1ug.

B eSol ULSS2: SxclSEL HIR 'Craftmark’ 4&dl 'Handloom Mark' %dll
YU RIS e21iddl.




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




