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Turmeric-Based Value-Added Products Business

URYY (Introduction):

. J1%Ud, Hlcs] A5 WALL [N W V1ENGLS (Agro-Industrial) U,
SNER (Turmeric) <1l Gcdlest Ui Kl D.

s0eR, dell BNYIA RN (Medicinal Properties) %) 24\ SH|
GUALLA 5124, YU dtd Gellesil (Value Added Products) %dl >
SUER ULdSR (Turmeric Powder), SU1ER dd (Turmeric Oil),
&gl WS (Turmeric Extract) ¥ 016 A1HLRd Aled Uil
(Turmeric-based Cosmetics) Hle GdH sIl Hid (Raw Material) qg'l

uls 9.

UL UIgseet]l GRL As2UAHL elletl UIA (Small Scale) €0gR AlELRd
Y& dfdd Geuleeloll cudy A eLUdlell 8, B ReUllols w4

N'ld?.?.llfﬂll ALY R (Domestic and International Markets) Hi qydl
Yidla yelUl qa.

GuUlesll al dell GUULdL (Products & Application):

Glltel (Product) Gul2L &4 (Application Area)

SULER ULGSR (Turmeric Powder) ALY (Cooking), 21N (Medicine)

SNE FWRYH 1 1Yd (g5 edl) (Ayurvedic

(Turmeric Capsules) Medicines), E)l{{,[:iafl dyld|
(Boosting Immunity)

S0 &R (AU (Turmeric Syrup) R 2l[e15 (Health Tonic)

SU1ER ALY (Turmeric Soap) cdl HI (For Skin)

suneR 34 Us/slu s\dles Gl

(Face Pack/Cream) (Cosmetic Industry)
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UHl22 Ml 98941 LSl (Desired Qualification for Promoter):

. dailals \{B(‘Lﬁl (Educational Background): §S WA Rid1 (Food
Processing), RULABILIRA (Chemistry) »¥d| (WRaY HelwHe2
(Business Management) Hi (530l 1&al (SwElHL.

WiMd (Experience): §5 Lnaﬁpl, \%lH{%ﬂféSCﬂ{ (Pharmaceuticals),
ueld] led Udltell GENIAHI 1-2 dNeil Wejeid,

S12A U (Skills): Hi52 RUA (Market Research), Y1552 SddUN o2
(Product Development), 2|3ld il EBHETE (Quality Control) Wa|
dll3LLS|Y el Yl (Financial Management).

VoY (Others): JoS2Udsll L[S HAR] el [N ALY ABel (Agro
Supply Chain) < Sllei.

C &S WARIdL A% 2 (Food Processing Management)

C 1[N A1y A8el A2a (Agro Supply Chain Network)

( ' G#1oL AleRs 512K (Entrepreneurial Skills)

[ ¢[®s18L wal Ug[ruil (Business Outlook and Trends):

. A%ds 8NE WANR (Global Turmeric Market) 2023 Hi U.2 (G4[Gye
SlaRs] &q vl ¢ YHlHi €.9% CAGR 12 dudlef] AUl 8.

YRAY el Gel2 WARSIHI dud] 2015((s1s 214 AU (Organic and
Natural) Gculesilsil HidL.

e o] Hoswdd {;[il e51225UR (Agriculture Infrastructure) Ao
[eis121-c8fl «il[d¥1] (Export-Oriented Policies) <ilsil cud (s
Auelel A B,
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. 295 (Trends): SUIER WIELRd WIRLIY YRS (Health
Supplements), &2 U ltel), W 21315 VIR1S{] dud]
el s (UL,

%12 AGLldell (Market Potential):

. R[S (Domestic): oSl vial lcloll et ARNHL 241, SIUL
(Pharma), ¥4\ A& UAlHel (Cosmetics) GELINHI sne Glleedlsfl
YL,

WidRA¥U (International): Y4, YAY, W &(&1Q1-yd A (UM
WI[els sne (Organic Turmeric) e Sésljﬁlo'l (Curcumin) ofl
[si514.

MIRc1U HAULEL W2 (Spice Market) A[&ls H¥ LAl GElL A
Hecd YRl @19l B, %) HE 0¥ Hi . ,00,£¥3 5SS &q i 033
YUl . U,23,2u¥ 520 Yl ueludlell el 8, IMARC 4U
g IR).

ﬂdj}s!ﬁlﬁ.ﬂ UlAA wa HRilet] weRuld (Manufacturing Process with
Machine Requirement):

Heﬂdoi ol (Machine Name) sid (Function)

U 19 (€1 va SR W2 suneRa W1scl Aa Ysadl
(Turmeric Boiling and Drying Plant) (Boiling and Drying)
A8 (=521 HLilel UldSR tellddl

(Grinding Machine) (To make powder)
Ry sl6o1 veilet 5319 Us $2dl (To pack
Capsule Filling Machine) capsules)

(LsAR vial QSR sllfes I (M8l sl
(Mixer and Blender) (To mix)

U (o1 Heilet (Packaging Machine) U5 sid (Packing work)
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Hleld2l(sd %¥e3Ald (Manpower Requirement):

Ul2 (Post) vl (Number)
el (Manager) q

2seil(21Uat (Technician)

U501 2l§ (Packing Staff)

U521 AsAlsY(2d (Marketing Executive)

slHER] (Workers)

WHE HHYYAS (Implementation Schedule):

uq(d AU L)
(Activity) (Duration)
Yloeiledl visilde (Plan Formulation) | H[&sl)
YySleil ccrell (Capital Arrangement) | 1 H[Es1]
U2l WRLEL Wa Fer2lA2Uel R Y[&sll
(Machine Purchase & Installation)

2144 (Trial) SR
UlS52lel (Production) ECRVRIIEET

B s2 W (Cost of Project):

&s 85U

(Head) (Amount in Rs.)
%{le1/@81L$ (Land/Rent) Yo,000 / H[&a
U2l W For2lA 2ol 9¥,U0,000
(Machinery and Installation)

$1Y] HIE (Raw Material) 2,00,000

o] W (Other Costs - License, Marketing) | 1,00,000

54 w3l (Total Cost) 99,40,000
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llLLS|Y AUltell (Means of Finance):
Ald (Source) 1SH (Amount)

\-l.ldloi J-LS'I (Own Capital) Y,00,000
ols Glel (Bank Loan - Term + Working) | 12,Uo,000

Ay WIS (Sales Realization — Estimated Annual):

. HLRLS Gaulesl (Monthly Production): 9,000 (5.1l S0 UlASR
(R00/(5.311), Uo (€22 &N&R Ad (Turmeric Oil) (F9000/(€2R), 90
(5.1 $5[Hel (Curcumin) (FU0oo/(5.311), Yoo 10} (F100/+{2).

. 54 UL[RLS ¥1as (Total Monthly Revenue): ¥3,40,000

HL[R1LS W 44 ROI (Estimated Monthly Expenses and ROI):

&S (Head) 25U (Amount)
YLl (Salary) 9,00,000
$14] U1E (Raw Material) 4,00,000
clauil w4 ULl (Electricity and Water) | 30,000
uis(2al (Marketing) 20,000
[alcau (Miscellaneous) 90,000
§9 (Total) 3,320,000 / H[Se1)
. 59 <18l (Net Profit): . 30,000 / H[&q
« ROI (Return on Investment): (330,000 x 91?) / ¥19,40,000 =
R0.49% dlNs.

e A1 ﬂ%ﬂbﬂ (Required Government Approvals):
. FSSAI |1y (FSSAI License) (WIH Gallesll HLR).
. GSTeiluil (GST Registration).
. MSME «il4gil (MSME Registration).

5
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. yad21 3%zl (Environmental Clearance) ([si¥sNL u(sul
(Extraction Process) Hlé).

. QL[elSs sdRULlESL URd L1l (Local Municipal Permission).

Heilel ol SIAUL Hidall AU (Machine & Raw Material Suppliers):

o HQilot: AU A1 A2 (AU R0 dsd (RI%S)2), 8 2UH HLlle13]
(MHeldle), Aled B[sduts2 SUsil (FUYR).

SR H1d: Glosl JULSALY HiBe HSULLLY, Aos1d WA He52 ]
sWURR2Let (@RS, e1Lles Visd uesl] Hsuiluil.

alc{loid HIB(221 Uil (Innovative Marketing Strategy):

| .

2Alw(qll ar
sls

SONE WS UL HAIG) Eldl 89di, YRl [dd Gedlgsilotl QUL HIR (AN
SUel| 3] B:

. 2A[u1(q2] QR $1S (Traceability QR Code): £35 U52 U A5 QR 515
Ysdl, Bal el s8] ALss ML 2Z S cneR sUL WM il w1l 8
3e) AU 55 [Fele] UHLLL (Curcumin Content) 329 8. 341 URe(2ld!L
Aleslell [Asdid B)del.

"a\esel (s UlHSU (Golden Milk Premix): I le] UlASR
dUdla Wed, sU1£R, 51011 HI Wl 5439 (AWl 53] "eneR A"
(Turmeric Latte) d3l3 513 34e 24U U521 534,

. dal@ls M2l (Educational Content): A\(211d H1 (Sl UR
"sNgell AINYIY SIAeL” (dQsil g5t [AlSU) ey wetlddl. ¢l.d.
"edy| HI2 sUERed] SUUS 5dl 3ld tieilgd)?”

. oysil [AdBL (Sampling): HIYd[ES S1s2) e AL Fer) 18 \S1al
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53], UL Alddl 2 ReAVH] dlsla sngrell SRydell Usd eiyell
(Free Samples) +(Udl.

dseilsl 2uAS2Ael (Technological Upgradation):

/ (S(s2q @os 122
/G sAR Al

podo2] AUlsedr
AL LU LRd U3([F21

olell UL YRl 25ellel)eil GULIL L Icl Aal «igl tial dylIZ] U5 8

. [s[es2q elos Ul (Digital Moisture Meter): 513l s01e2 Wiledl
duid AU Aoe] UL Al s L] Hiudl HI2 &5EEs Hl2Rell Gulal
5, Bl 514101 Ui of w1d.

543 Al22 (Color Sorter): %\ 6492 U1l 241U d), UlcS Weilcidll
USEL WL 2dl 101l US| JRE] el 1L sl Hi M) [Resd
Aeu W HLRd HRllededl GUAldL S,

pede2?] Als2dR (Inventory Software): Zoho ¥dl Tally %3l
A152dRell GUULIL 531 S1UL HIGe1L 2218 Wl A SUUIAI] S2qf AULGst
5q,.

Al A1HLRd UX[%21 (Al Packaging Design): UlS5241l 4415Ys Quid

Ul W)Y [Smp«rt 524l HI2 Canva Wdl Al &<t GU1L 52d), %
[SPLEe1e1] WA 441G,

SWOT [cisdN Bl (SWOT Analysis):

(sl (Strengths) AW N LSV{] (Weaknesses)

o @ldI[Es dlel (Location o HlUHL [c1e1dL (Seasonal
Advantage): G5l 49l (ol Bl  Dependency): SU1¢Re{l Wil
Y2l HAUldl wosRlell o1 s eldlell  ALSsH sbgHi % Al B, dal
SIA) HlE 401 HA 8. B [U4L gl 1S U] US B,
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o ANHY Y& (Medicinal Value): o 6ll[=551 (Branding): (14|
MRl cneU] 55 (Hets] UHLEL uéael o 112 ulleSy (B 3
(st AB 21l B. A, AHE) @ULfUd B.
(alcy Geuleeil (Product
Diversity): 17 UldSR % o€, Ul o 3S|ASIYL (Capital
Ad el FRRYE URl eild] s Investment): A13] JRldd el
8. [ciasNl Hoflol Hiell €16 203 B.

dsl (Opportunities) oflwHl (Threats)

o [cl51 61912 (Export Market): o @O ANl $1MiS)

YA e YRAUH| "HURES" (Adulteration Scandals):

dls engredl Hwydsil eR diat WU AS s1H2+(l AnAnsil

2} AHIAR ALsS)ell [AxdlA dls)

&-514A° (E-Commerce): AN le A5 V.

¥ (5qusle gl2L g Alssla elldUi aye (Price

RIS Fluctuation): ULS [c1ds01 1Y

AU Sl (254 (Natural dl €NeRstl MU MY Lol

Cosmetics): 3(H54 Ysd dled qulRl A A V.

U ltellell dydl 33, EERTEETE REETR
(Regulatory Changes): FSSAI
ol [AAHIH 3SR,

S\ WY el lYel (Risk Management):

SIAL H1dell
eilcle] 1wy

t 31%31‘5021“& [ B 191o] 2Aluin
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. 51U HIdoll Gllde] 1Y (Price Volatility): 0

o [A4q1261-A5d] A2 Sle21se §LHL (Contract Farming) 539
Wl Yloetell Qe ldH o eelloit W€ s3] aAdl.

J18Ldril Wal ANnAN (Quality & Adulteration): S0eM | €QfldR
s(3H 2Nl AN Ydl slu 8.

o [Aq1261 9e1-81GY sllofl A @] o] SR [Het 44 AS @{lY)
ol duly aE QA

W 121 F1WH (Fire Hazard): Hldlell UlASR id gddeiQile &le
A5 B (S WSHELel).

o [d4[R6-AIHSIOL W RAUIMI ALY A[2A2ls W §IAR
A (522321l cuaell sl

S5YRL Y Yel (Waste Management):

AL

€& VIARIIHI o150l $u2 Ul Gu)a] 8:

. GIRAMI™ WAL (Biomass Fuel): S0&A GISUL Aol V1AM SUL U]
qgdl sU2L (Spent Rhizomes) A y5clal WlFeM| HAdl d35 drusl
ASIY .

. §tdl 221 (Natural Dye): [-1dsNRl ugfl dde] Uil weldl su1si)
GUALL 51US GAIM| el SIS (Natural Dye) dils dudl {2 U
A5 8.

WIdR (Composting): (s suHiell G A lddle] WidR Kstid]
USdla UL 14l 2s1d B,
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181l (1AL ¥ Vidz3] (Quality Control & Assurance):

® e® o
c'C.C,l €. - - )
osly ¢ ss et eSS
e [aetess 2Real Qx5! EEATE |

< Qo CCC ) ¢

B JQldtil wnddl Hie «ilAsil yddi qdl:

. Yusly [aeiless (Magnetic Separator): AL8eSIL HRilst Uel Yuis
@2l g efl UldSsHi dluiseil S1¢ 581 €l o 3.

$8Y[Hel 2(R221 (Curcumin Testing): €N&s(l (BHd dstl SKY(Hol
2sldll UR 8. £35 QUsi HPLC 23891 (@Qud RU12) s2dd,

R1e5S Ul[%d1 (Standard Packaging): €01€2 yusielell 221 M1 B,
defl Hedl9»s UlGYU (Metalized Pouches) 212dll €12l 2lsi] ledsil
GUR1aL 524,

UHILUAL (Certifications): (1514 42 HACCP, Halal, 4=l Organic
(NPOP) UH[RIUA] Huadl,




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




