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ULYS Giellddl
Papad Manufacturing Unit

ulRyy (Introduction)

o ULUS A ofloy 56 «1efl ud ulduil MRdld AR (Indian Wafer) 8, %
¥52 (Cracker) wedl §42 6lS (Flat Bread) dil5 0yl 2usiy 8.

UIUS AlHI Tla Y8l elnniell (Dried Lentils) GsilddiHi 419 8.

Al duilal (Fried) weldl Sl (Roasted) WLE 2SI 8. oM [dlay
Us1201l UlUSel §QdR (Flavor) Guaot 8, % €35 < [Sdeil eRUld
WofeY Gloildd U] 211d 8.

GLIRAH] ULUS €35 ollogetHi HecdyRl 2ellel 821d 8. d HI2E11 ell¢dl
(Snacks), Ul Ml Yu| dlsidf] 3] 12 YlRud M +11d 8.

UIUS 3 HRALY ¢Hloetef] Uldeils] Gele L 8. YO Ulus &) UsiRell
SlU 8 - G MIRclY ulus W e[81 1 etlrdld utus. A (dldy se
Wl WISIRHL w1 & B 3 Hlell Uius, Hl2l LS, AXEL UIUS 24
S TRAETN

WosM (AldY GileSell UluSs A0d el Guaod 8, Hises{] Alel uvlld
GiloS (A ULUS (Lijjat Papad) 8. di (afdy w1sIR A seeil dller
[Goesd uus Auidl 21s) 91 NLL dUlMl 5 Al s (Dry) 8 34

B 50{lon A18l w2d1Ag] «efl.

UlYSeil GUAIOL (Uses of Papad):

o UlUSell Gull Hefl-uluse 2uLs, dlilsul-uruse uts 43R dl 4l
osAcil WA wsiladl Hie Al B.

o MRAHI SISURL GLloset UL UIUS UMl 3 UlRuaHi 211d 8,
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dael, Aal, vluel sAH UIUS A ustddlel silsil ®iglui (Oven) it
et [AEL UIUS ¥ YIS 3ecils AY old] 8.

Y[USel 22183 (Starter) Wd| allellofl clotdfl d> uie 2sIU B.

UIUS ) (S5 2o HIsee 18 w5 Gold ALl 8, Bof 15 A
GelSQL HAULEL ULUS B,

S0LL04 2 [258]al S1[321 5L HIZ SIUL UIUSA $2L (Crush) $31 218)
&9).

A5 Yuld A%ReUlA] 2dLe® dled{l utus $20 (Papad Curry) 4dl
ULUS Sl AW B, 8 §5d UlUSHIE & WellddiHi w1d 8.

UluSel (aldy usiell a2t L, A il v19 11l 2s1d .

Uenofl HldL wSeefl eln, Hatedl ela, (E21, sial U3, dlg Ry,
dld HRY, WD, AU ilg, WA, dlddL 24 dos dd? Bl dul]
UAedledl wWals sadRell yius dodl 21sl ).

anfefl Yiusel GUALIL &1l Bl flld U1 Ud Sl U SAM #41d
8 SIS d ¢logetell 2dle duR 9.

UIUS YU A1 wd ]l Hu efloget 418 Ul 2Lsly 8.
UIUSa 2R AW UR ¢l M 441 & wa ©iedHi w114 8.

YUl SLIRelY 2Loil, dell oide, uLelail addni 0Ll Al
Hoju YlusSell uH1del iy 8.

\

UU2pdNd uike dls:

IETURVTATES [@ossd ulus
(Traditional (Market Leader
Indian Papad) - Lijjat Papad)

B

HJULAL YIS

R (Masala
Papad Starter)
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ddHlel (Reuld vial vioeil Aetldddl (Current Status & Market
Potential)

HIRAHL UIUSe] 69812 2{61% . 9,000 §1Sef B, HIRAHI UIUS
Weilddlell cddy AN VI GAlleol cldy(Ustl @AH] Lol % WISNS via)
ol§151RS d§ (Profitable Opportunity) dl5 ARlcHi 414 8.

S16SURL e (Sd Aell Udieailetl 18R UIUS Weildlcllel] cudy 1Y Qe 3]
25 8. d ellell U, ¢{c 336 3eldl| 8 WIULRdA (Home-based) UlLedl
ue? el A5 9.

HIRctet] UHA AT RAHL YIS, WosR Add ddl @] V. i ALY
olleSall (National Brands) £6e0l] 8, Ud ¢oR Yucd elLfels
0lleS¥ (Local Brands) IR =155l ScUHi 441d 8.

ocll YAQLSAL HI2 U1 dS)l 8 % Aol 8, Jldrl Uil & vdel wioxlU|
(5ud) 2ulHs (Competitive) 8. WAL (Provision) wia [Aetlala
2\4ell (Departmental Stores) 41{u A1G2A2YU GIRL deil AUIR 53]
ASIY B.

WRHL Bellestial W10 YUldg ¥ GUM LS| Uit cdRd
YRU[sel 9694{14 8. Aui 3edls AMRLS [G3idl (Seasonal Variation) 8,
Ud 2R (Rratvniedl qHY w1d 8 R Hidl AlHLU Td 10% &l U%
Yl g 8.

@ oflty st [HRlids qelQll Apldrl 1o (Bud 8. Uuld silesy GURid,
allell BAuleS) (Small Manufacturers) Hulcd YlUS G| dHeil
sIHIR] 52 8.

[Red [Slaxst GuRid, Ulsseq [dollu euLsld »oR (Institutional
Market) 8. H0e{d 31d, Sled, Rale, Welze2, [adieil siAlqul
(Hostels) WIUSeil (A [Hd WILeelR] 8. dell, HIRdHI UIuS Wetladlsi)
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AU Y ¥ MRid WRd Yal G UlsRsl UL allell Widleil ds B. 205

UuS A Adl wid ugleliHiell 215 8 o $HLl HidHI 2 8 ua eliRdlY
WM wid dl5MA B, d Beleil Alell Hlel dpe G&dL (Cottage
Industry) G&oNHie] N5 B A S-51HA uiAlgeell d8a Hd{l Aal
Ul 221 (Kirana Stores) U2 AlUsU8l Gudey 8.

LRAHL, dHIR] LLuTlHi el eild U1 L Uldal, [sd] [S3s w1LSIReL
541 UlUuSa sUS) slludl [doil e (Sclo] ¢Hlogel Uy B.

. ol§LSIS WL cdy Y (Profitable Food Business)

o pportuni

. 22U1(s1s olles HI5(221 (Local Brand Marketing)

. A5l YIS AL (Institutional Papad Supply)

sRI AHALAL 11U Sl (Raw Material Requirement)

UIUSeil HOed 2Usll Wellwell |l s6lneil dle, Aldledll dle, HALdlell
(FHsiel), AAu2U(BLs (13RI (Chemical Additives) ¥ia ¥1lAMRS
(Organoleptic) WA YN S C'll&l@l&dl!hn (Nutritional Characteristics) apel
JuRdl Hie (dldy ALseell 14 Bl el s8] wedly 8.

Geuleel ulsul (Manufacturing Process)

e WS USIRe1l $6l0ell [UBRLed]l 1425125 1A GURALIL Sl dH ULUSed]
[coLln AR duIR 53] 218 ©).
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. dyHi, dHR A[SuH wiasieifae (Sodium Bicarbonate) Ul &10sil
cle, UM H§, HALGIH] ©RYd HIAME ULl GARG 1S, udly
3d M8l 5309, dA $8LS (Dough) Anddl Hi2 (MRl dUR 531 2Us) .
3o [Hleleetl uit qUU U], 58USe1l 9-¢ ALY d%eloil vilil &SIxle]
(Balls) (e[l 21l B.

AHIR WLl UG IH| WL GG UIUS Wetladletl HR{leiMi (Papad
Making Machine) 4sdleil 8. W&, o{ld eulldaiHi A1dR), el H1ESell
$¢oll (Mold Size) A1H13 ANOUSIR 2cARUH| UIUS dAUIR SAIM 341 B,

A ugl, AL Ulusa Ysddleil (Drying) %2 USQL. Alell dy U«
[aseu YA Ysdadleil (Sun Drying) 8. dal Uleleilst Gl U 24eld ]
GILHIL Yo %B2El UIUSHI Us S

Dol SUR LAY Sl 1] (Infrastructure Requirements)

o ULUS Glellddle]) eyl el o 21e 53 ASIA . GHlAIMLIS (U3
Yoiof] duI3] sc] Ul

Uleld 2 [Sclell M1 Sl (Manpower Requirement)

. G UIUS Wellddlell cud Y HI2, GAIMIERS URdIRe1L ueA4(]
Hee 4 A .
Alteil/Ue(letz] weAldl (Equipment/Machinery Requirements)
03] Ultet] L[5 WU ] wWiledIui w414 8
. ULUS tleilddle] HRilel (Papad Making Machine)
. AAall YAl (Gas Stove)

. Hl2L s&ell 551 (Large Pan)
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. 2lu A8 Hlel seell QC-gﬁl[;llll-l Uledl (Large Aluminium Vessels 0
with Lids)

U8 s2eil [5Ud (Project Cost)

wiof] [co1d 25U R=[qui)
WI12[61s 21 yd AuLdel viedl (Bud Y,000
(Preliminary & Pre-operative Expenses)

s Hlol ol USlelofl [5Ud (Land & Building Cost)
o2 Wl HL{let3ledl [(5Hd (Plant & Machinery Cost)
(el e [§5U2eil (5Ud (Furniture & Fixtures Cost)
SIASI] HYSleil %= RUld

(Working Capital Requirement)

54 W1Bs2 W (Total Project Cost)

11RLiS1Y AlYeil (Means of Finance)

GalorLe s Uldlefl squdiell 11 25H¢] A51L 532 25 8. s yiAell 4l
Adlof] e o8]

CEITRIEN CERNE] (Break-even Analysis)

U1%se 1U% U2 6lS &l Sidd $2 Adl 2URUdl 8.

AsUdl Hiell YuA decll (Key Success Factors)
ASVLAL Hiall Hul ges) «fld Yo &:
« UluSeil 3Ll (Quality of Papad)
. [alau seMi BuasHdl (Availability in Various Sizes)

. olldloll weelloit AUIR] (Wholesaler) # 892§ [cd¥dl (Retailer) 18
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AR Hoid)

. Al> UN[#¥21 (Good Packaging)

HL[&dlell Bld (Sources of Information)

. d2leld gl Wl§ §S 250ilEl), WizAMol(2AY Bos Ao
- %GR (NIFTEM-T), WIa U(sdl G2l HALGY, HIRd HRSIR,
Yg5S1316 RS, dlgR - €1300Y, d[Hdsils, IR,

. 2ol AxSH] 1§ RUDSETI, (UAYR eidel uH] 51, ¢Hl Yuwu
Heq M, 0I1g»- Ugooyy.
aic{lol MI5(221 csUsil (Innovative Marketing Strategy)

ULUS WS U Gllest €ldlell AU alif5o1 wial HIS[3aL gL % wel
dzl sy 8:

. elgu-dlsd (S(s2d HiE(221 (Hyper-local Digital Marketing):
dAH 1] A RAULReLL U el 90 (M) il (AR RM] 2Ed 1 dlS) Yl uslugl
412 WhatsApp Business API =il GU1Jl 51. Alesla wWsdL(SUleil
1§ ¥4 o] ARl sl sl

ey slle1uy ulll=5o1 (Health Conscious Branding): €lG-il AHYH
cdlsl dAg widlej 2lA 8. dHIRL ULlUSA "1kes A [AAE" (Roasted
Special) Medl "d¢el §l" (Gluten Free) A "6l AL[SUU" (Low
Sodium) d33 Hi5e s,

Aru (6oL YIGY (Sampling Pouch): H12l U2 18l HEd| sAdRsil (BH
5449 5 U Hsd Hlell Arud 141Ul el ALsS otdl e AW KA
CICISIITRVEIES

Sl2d vial 32 218-1U: SI2AlHi "UIus YI" (Papad Churi) ¥4e)
HULEL UIUS HI2 d2ell 5 allell UIUSeil e S1U 8. W U 2Re2Y
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U1 ore|oiy $UR S,

dseilsl AU 32et (Technological Upgradation)

4

P '
q u wl2lies suls
l AR SIAR

J QR 51S U2

oliudlef Heilet

. 24,000 of| of[ol| YIBSeHI ULl Hcil 25911el%) Gallest dulil 215 8:

. AldIR SIUR (Solar Dryer): UlUS Ysddl HI2 HIA dS5LUR ({2
2841 ¢ UlEl-s16AU AlAIR SIAR (Poly-house Solar Dryer) Meild).
d A B, 4N-2dldel] 28181 (U & Wal AWM ULl )S] 2R4]
ANl JAW 8.

21025 suLs witdlej H2ilel (Dough Kneader): sleell €l
WigdMi YUY Ha H&sid 41 B. «ilsf ®a[525 5§ «ilS2 (Dough
Kneader) dludefl dle A 54u) 6itf1Q] wa UIUSel 4 idl yu2el.

QR 515 Ulo2: ool g5lelelR] 2ol Ales) ulAefl Ude2 Al U2 ¢35
U%2 U2 UPI QR Code (U2 $21dl.

SWOT [dsd YL (SWOT Analysis)

el (co1d
Strengths (2[sd¥il) - Hledl AAlSAsA: 241 AdH U] Hlsd ) &
sl s1H 531 25 8.
. qiofl s dlgs: YsiAdl UUS HlSa] Yl
WISl =i,
« B{1E9 ASLBL: vifcad ysleil 2 s3] 251U B.
Weaknesses » SdlMlel: AHRIME YIS Ysddl Wl Yobd B ==
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GEGIEEM)

Opportunities (d!ﬂ)

Threats (¥1WHl)

- d@§e: UlUS «l1%gs eldlell U5l ual 2lequledi
dll o 8.
« HYUIled HLl¥el: @UlAs oM [SHdsAl s3lsle
qy 8.

[is14  (Export): [dERuHi dddl ®RALAHI
UluSel eIR Hiat 8.
. oiq] §AdR: U4, ofle, A wWedl wWiletl ulus
¥dl &el (ase).
e lold 1ol QUL WAt U YlIHuH U531 1)
dULQL.
- Y121 olloSA: [Aord ol SeElRIH Bl R
$Usi| ),
o SIUL HlGoll Mld: HSE 6101 ol HI-HA LG el
HldU Ad] dulR).
» 831 (Fungus): 8% dlold 2] 2215 WRled Yd).

S\ WY el el (Risk Management)

. o 4 {.g?lﬂ oflwy (Moisture & Fungus Risk): ULUSH| 4&% uBL
A% 2] AU dll §2L Eldl B,

o (44201059 52l duid UluS AYRL YsiAdl 8 defl il sl
o dRAULEL BdHI Dehumidifier <1l GULL 5dl.

lldl dlRle] %M (Price Fluctuation): ¥4S¢ £l01sil 8ild 48 IR

Galleet W 4 8.

o [A49R6 ¢10el] dlPel €lU AUIR weelloit W€l s3] 2)s sl

i1y ¥al 2L (Hygiene): sleel] isilddl eldlei] 2de9d (e
UHIG ALeS QUL S B,
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o[98 sIMEIR) HI2 &S 3U (Head Cap), ¥Uel 34 2dlcy
u&dl sAUld sl

Esu.iloj, |84l (Waste Management)

WL G2 "R dre" (Zero Waste) AU D).

. dedl uluseil GUYldL (Broken Papad Utilization): Gcaulest 5 W[5
e Lol 2l AAEL UIUSA Esclal Wed, dsl MEdL Us 531 ledla
"25SLUIUS" d]5 Adl ¢11d A, =il GUALIL 2ULs 5 Y3 Gisiladl el
8.

. dlesil Yel:GUYldL (Dough Reuse): UIUS dRldl duwd g8d) ¢l %
[se1121dle s3ell diont dleHi Andla GuAlIU afS 2Us1d B.

. wWiRes Raulseot: wid] 236] 10 A ol ef] Wi s 6loyA
W57 53] ILRHL A Y] RUIU(sE Hie HlsEdl.

il (el wal Wizl (Quality Control & Assurance)

e PH Aqd A[521: UlUSeil gl2Hi UIuS WIR (Alkaline Salt) of UHL1SQL 412
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elg SN, dl2 Witdl ugl PH 21U &l 222 5. Ay WIR €lU dl
UlYS @le A4e w2l

SISl V15YAdl (Thickness Uniformity): £35 UlUS W54l
o1SLESell €lal LS. %) eled] KA o 1A dl UIUS YA H2ilet «1)
Gu)dL 5.

®logei UHLBL (Moisture Content): A1 UIUSHI ®lofe] UHILL 1R-98%
o] dy o €lq w15, ASldR d diod]l qHU 252 «lel.

ddedl oy idrl: 12 ¢ibdHi 5 ulus drldiHi duid dd 413l
dlBlcttile] W dlog €l 1S, Bl UIUSHI "WI' (Rancid) ditl o1 2414

I UIus Wi

Aqdel




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




