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dlUell ddej Galleet
Hair Oil Manufacturing

ulRyy (Introduction):

o dlUlef] AL UL dlUiell Ad (Hair Oil) ol HIRdMI cAlUSULL GULL
1A B, 2ell 20 Gudoy suld €25\ (Herbal Ingredients) dlol Ad
Wellddl Yl duRY 8.

o) %, u1%516, [Ricel[2s Geldleel (Synthetic Production) Ul 9.
dlUeil A€ol WHR ¥al 3L (Perfume and Color) dil% GUUdL Y1y B.
UU22Ld Fld dlnsil dd deiuld dduiell (vegetable Oil) ¢ietlddiHi
u1d B BH 5 deiell o{lwe] A (Sesame Seed Oil), W3Slei Al
(Castor Oil), AlRAN (Coconut) qQI3.

Uq ed U2llayy 4d¢ dd (Petroleum White Oil) «tl GULL dlUiell
Adefl AU 2L B B (SHd el2lS & Wl Galdlsotofl dRladini
(Product Quality) 4[] 52 8.

ddMiel Retld wal vl Aetlcddl (Current Status and Market
Potential):

o RIIR 2]3-1{31{51 sles2le1 (Shampoo and Conditioner) qlueil USLY
ua [Re1fd ARl Rld 52 8.

o 511A2S &2 1S4 (Formulated Hair Oil) cllole{l ALl A0 AW
2}

o &q WolUIR, dlOU] Ad allwdle] WU GUreil AIHS] (Scalp) A4 din
ULES2RAG 2 (Moisturize) LA B, dgURid, dlviell dgeil dio WRdl
(Hair Fall), @18 4251d] 2SIy 8.

e 395§ (Dandruff) e dllsil [ASIda (Hair Growth) HeedU 1A 8. MYs
s\1R[A9lel 4l My dIMi (Greying) (A€ 53] 203 © e dlOH]
YU S (Shine) ARAId L8]l 2414 8.
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oioe1R¢1] Aei[cld 2 HIB[Eo1 UL (Marketing Problems), %1
516 1A dl MIRclY oox1M i, Wosey, URILLR, cldRcel dIR ¥d] dlnisil dd
Y12 8ld] uileS (Brands) 8. % &3] wal AL (A RIH] HowlRs]
AU 52 B. %) 5, AL AR RIddldlnl dlnnsil dda Wledlset wludl
U2 YRdl 1d 512l B SIS Uidl (Demand) (edda (eqd ddl 8.
HIALELS dLdS (Per Capita Income) e ‘{b)d.dq‘?lc'ﬂl-l'l (Lifestyle)
dHIR % 8925 MR (Retail Market) HI2 Hélel 8. 02l ULER (Beauty
Parlour) A\ 011612 U (Barber Shop) &2 w18€ AYd [+l eildeil
ay €y 8.

Hideui &2 3164l (aldudl Guany 8 ua sidl Gaulgell Ul odeilcll
ASIY B.

Ude Adl Ao, dlo WRdl 3el WU GUreil yIUS] [AdlReL Hiesll
B34l (Solutions) UR &lel 3ot 53al WL UlSSs2etl HedH GUALIL &l
8. UU12Id A .ldl suid Wlssed (Herbal Products) Bell GUL
dlostl Adefl AU A A3 B

uHl2ell ® R dlUSLd (Promoter's Desired Qualification)

25[elsd via
AA1U[ES Stlet

ERHE IR RN
s1UELS1A Uldel

/.

o112 Al [ddwl

&2 104 N3 sARL A W [HSs SN2 5U WomRedl oL B, ol slUelslY
Uldet, 512]A21et 34l MUSIRS [AdWQL (Distribution) UdlA 8.
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q. 25[c156 Vol AAIAICLS Slied (Technical & Chemical Knowledge)

. s1fA2lel [(YBIdl: (Aldy dd (U 3 ¥¥e WRL[EGUH A4, «1lRAN A4,
dC-loj, aC-l) ol (M8l (Formulation) W AH| {qu (Perfumery Material)
dell 231 (Colorant) GARdlell UHIGLe] AALR Stlet.

Geulesl Ulsuledl uuw: (M43l 2iS] (Mixing Tank), k222, (@[5S Uy
U [§e2R201 Y[e12 (Filtration Unit) Sal Aldeilell GUldL, andy]
U} YAULe Aol Bejeidd Sldl sl

. &u{d 5] Sliel: %) s0uld A9 Weilddls] 1Y, dl wSle42lu) ML,
wilall, dd?) A Adui AU $2dleil (Infusion) eldl dUR sui{d 15
(Herbal Extract) =il GU19| $2qll+{l Ued(dudls] Silst.

. Rldrl (AL Ags{l Als12L (Non-sticky nature), UIR&[2ldL
(Clarity), Y2itls{l R&RdI (Fragrance Stability), e AAIU[BLS MILLS
(Rancidity) 2laidl HI2 B (2ey-ll Guallal sclef] quoy.

2. [1uue1512] ial s1uELS1Y Uldel (Regulatory & Legal Compliance)

. SRR dlayed: HIRAUI & w18de] Gallest 5l HIS §2L §21ld
{18l (R2] uldell oe3] Aoy FsURIL QLMoY A 3 dH|[e15
%= RULd (Statutory Requirements) o UlGel $cle{l 442 sldl 1€,

Aot (621 Aal W[%1: PET viledl Uz A1y 3418dS (Artwork) U12,
e125), GUALILefl Ueg (dud), Y {642, A YHLM dIIW e2llddl Qui(dal
[AHlsf Sile.

UM dletl Y11 IFRA (International Fragrance Association) glzl
YHL(BLd Yoitstl o GUALIL 52d) ua et lefl A eS| (Skin Allergy) <l
S\ i s} cudeReUeA s Le{] 19} (d.

3. W Aal (Al (Market & Distribution)

. O1oAR AL 4o, URAQLR WA slcdReel Befl HIE] GlloSUstl WR
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(€141 (Market Share) sl AHeil ($Hdeil R[EY-1| (Pricing Strategy)
ofl qH% Sl w154,

(AL cycrell: weelioit AUl (Wholesalers), 224 g5leil 4
021 UIER/61164R 20U Hi UHAUR WA HAS1RS A Hid UslULsdl
H[20] ded (59l SloI.

HIE[2o1 Beildlel: URURIALd s1S1d)A 61ed AHRUAL-BIHLIRA HiE[RdL
(Problem-Solution), 1[04 H1[SUL U 'U&dl o Uedl' poiQl e
214E/AME oll2e GIR1ALSSIA W LsNd o] &Hdl.

s1IA] A1 eAl 211d2USA IV (Raw Material Requirements):

dlUlell Adeil Gaulest U2, [Aldy UsiRell deuld de, Wellquy de
(Petroleum QOil), Wd UM (Perfumery Material) Wl AgH Gl
31141l (Oil Soluble Colors) GUUIIL YUy 51U HIG dil5 Al 8.
s132]A2lel (Formulation), ¥{ojA 12 S1AUL Hlde{]l WIE] 24 (sl

SAML A1d B. dHIH S HId HIRdAHE Galled e Gudey .

Ade Wel[GuU dd (White Petroleum Oil) Gulled %eellsil (0% Yl
QaHi 41 B ¥ WiSle] deiuld A9 U ALELRd €U 8.

YU SIAL UG (Ad BH 5, dd, ¥R AHALsA] wllsil Hisll 1 dlnsil
Adlefl UM $6e2 (Colorant) %3] 8.

dyHi, cileil UL HI2 [§[125 UlSSe (Finished Product), Ule52l uiledl
(PET Bottles) [alay Cl'lc'{l,ﬂfés &M clleil (Volumetric Capacity) %3]
2}

AL F1q, d-ws&(Rd 2215241] (Self-adhesive Stickers) GU1L
U] wL2dS (Artwork) wia AuL(15 %e[RULd]) (Statutory
Requirements) ORI

Geuleel Ulsul (Manufacturing Process):

U2llayy Ade dd, UEYHIL AIHAl 1A 5892 UR A1HLRd dloeil
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ddetl [SUM 811 2islui (Mixing Tank) (48 s2c1M] 2419 8 0«*
W uedl Ylesel edledui ¢Ralui 2414 8.

doiU(d A9 U ALELRd dlviell ddell (SRAML dsil A1 dd AM

5dleil e US| 215 8.

sulq €125 (Herbal Ingredient) ¥4al UgS] Qleg Al (Refined Oil) Huiddl

Hle [sE2R (Filter) S2.

UL U], UREYHI AIHIAL Al 5602 dd UL (M3 scAHi w1d B,

% AU suld WE (Herbal Extract) Roiddl HI2 ULl 25U © % sdlell

ad wWellddle]l UlsAIHi e ARH 529 M4 (5622 5dl<{] s1H013] 21l

Hi2 53l aAsly B,

s1UL Hlda] 1[]5%{[&50{?;1: HlYsl
v 541521 (Raw (Accurate
Material Sourcing) = S Weighing)

YUY A U]
EETLE] (Perfuming
& Coloring)

&0{E Yoy rel
(Herbal Infusion)

Bosle SUR N VEES (RN | (Infrastructure Requirements):

o V| UYL A S7UL HI 900 Y] geeil %3Uleil (Space) 2 USL. %
%3 Uldlefl (Owned) »48cll d GiLSlell (Rented) 18l 2.

Hleld[Seell WISV (Manpower Requirements):

o dl01sl] Adefl Wellde Ul U (Uid) §2An sIHERI«(] (Skilled Workers)
e USL.
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Altell 7 Uilet el icdUusd I (Equipment / Machinery

Requirements):

. Rer (Stirrer)

. (se221l Y[<12 (Filtration Unit)

. Lilsia 2is] (Mixing Tank)

. Uslo1L Heilet (Packing Machine).

Ulgs2eil (S (Project Cost):

el [Qd1d
(Particulars)

RSH
(Amount in Rs.)

WI12(615 A Yo AAleel wiel (FUd
(Preliminary & Pre-operative Expenses)

T 000

ol ol USlelell [5Ud (Land & Building Cost)

L0000

(o2 el HileRledl (5ud
(Plant & Machinery Cost)

13000

s[c1U2 vial [s5URel] (5Ud
(Furniture & Fixtures Cost)

Yyyooo

SIUsI] HYSlefl %eRuld
(Working Capital Requirement)

( (000

56 UlBse W3 (Total Project Cost)

3,%3,000

Wlegsesi] §6 (SUd 2 3.3 AW LY 8, BU (([e5a1+(] [SHd,
1ol /A1) (Hd 4 s1AS1Z] YSlofl e RUldell qHIALL Ul B.




Hlsal GablAlsRisdl wazsid - Asrzid us0

allRLLSIY Alell (Means of Finance):

o g HleldIUi 214 B 5 GalAULERISA (Entrepreneur) U152+l
(5Hdloll 90% WS\, o1lQlLS1Y Hel12d) uldell @M dlel (Term Loan)
dl5 HNQl Wl w|S]ell 30% UHI2Rell UldLL Lol (Promoter's
Contribution) a5 HOgl.

o WY, 2 €25 (Debt Component) . UU G1U{ wal UH123s(] {3 .
1.0¢ @lu{ Y.

H§UldL Uleli !;Blcn (Key Success Factors):
ASVLAL Hiell Hul g5 «flA Yo &:

osee]luitleil AULIIIA] (Wholesalers) 18ei] oitl]
AR d81ddle] A€ (Quality Oil)

AHUAUR Hldo(l Wi (Al cugrell (Timely Distribution
System)

Hil&dletl #ld (Sources of Information):

1. oildH 65215 (Neelam Industries)
W2 . 393Y, 3 [«1RU1 YLK, G. I. D. C, ddl, AHHeldlE - 3¢BY, A%
R.2UU 25 (Ram Tech)

AUHAC dl. QAL [SI522 WA A1), S-¥9, SIPCOT Yos221UG ULS,
dsdllg, M (Uedloussy gluaygr, siilyM, A2ALE - €o90Y, d[HdsilS

alc{loidy HIB(2o1 ERYoll (Innovative Marketing Strategy):
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HIZ1 Giles (BH 3 VAR 3 SIedR) Al b 5201 HIZ UIUR2Id 1)
Hlell us, dail «f1 Yosuisil ueg(dl wustlad]:

o AHRULBMLIRA HiBRoL (Problem-Solution Marketing): 44 "&R
ALod" dUdla ¢ed ALSSU AHRUIM] UR &l [t 523G BH S -
"YleuleH &R sla” ([S(aazl ugl Wdl dlon) #ed] "Hsd]-5e58" HIe
U1 Ad.

"Y&dl e ugl” jﬂ%l (Before & After Campaign): Al (219 Hl(sul
U Aleslell slel Alel URElM ellddl (sl ysdl, % [Asdld (Trust)
q4iR 8.

A1 {12y (Sample Bottles): £dlofl £5101l ¥al 642] ULER UR R0-
Yo (M6l «f] «ilofl 2144 olled Ysdl. %) Alesal it wa Als512L (Non-
sticky feel) A1 dl % d H12] wlled Wl

sliull (524 (Combo Kits): A=l A1 @ls5Slell siUs] (Wooden
cOm{g) sl A Ud), % dlulell e HI2 AR ALY D W ALSSa
WIS D).

dseilsl MuAS2Aet (Technological Upgradation):
-«

< (s(esed
QY s1(sSa1 [crslHleR
q'lc-gil[ég I H2ilat
I PICERENL

ool U1 Yl {12111t dRldl YHIR 8:

. cﬂcgﬂ(é,s f{;@tDI H2llet (Volumetric Filling Machine): clee]] ulled
MHRalel Wed AHL-¥121H[2s HRlletell GULIL S L] €35 vlledH|
Adle] HIY (BH 5 00 [HE]) W 5U4 TN M A 2l el

. oly s1(S21 H2ilel (Batch Coding Machine): 61126 U Gaulest dlZlw,
WY {042 el [SHA Il HI &SEES [S[ed (Mea el GU)IL S,
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. [Slsed [qsldleR (Digital Viscometer): €35 QAU dds{l 21518
(eoidl) NsUL B 5 o€l d dulddl Hie 2L HleRwell GUdL s

SWOT [ddN Bl (SWOT Analysis):

L[| (Strengths)

slelu1 g3 (Weaknesses)

Ungb ?]8['2[ (Low Investment):
8120122 1R QA 53] ASIY B.

sA(5uud s1Rdl (Flexible
Formula): Hidl Yo 42iY ¥ e12 5]
wedl 21s1d 8.

A[xel % RuULd (Daily
Necessity): €2 {164 €35 €|
duzAdl dxq 8.

GlleS °b13L[Fl (Low Brand
Awareness): ooslRH] H121 f'slloﬂ?iﬂﬂ,
A 9.

[ddRel A2d$ (Limited
Distribution): 2123 ldH| Hl2l Hld
JuMHSeui udel Aoddl 4oxg 8.

U3 (%21 (Packaging): 2154 wlled
sl Qi) Hig usl 25 .

dsl (Opportunities)

oS\WHl (Threats)

Ny Y21 (Men's Grooming):
¢13] (Beard) ¥al dlUl HIS WIY
ddsil qudl HiaL.

1€ 1ol dALRL (D2C Sales):
AR 5 Ser 1AM gL Ay
AleSslA UL,

w1Yde 295 (Ayurveda Trend):
3(Use Y5 sulg ddsfl [As1usl
dsl.

S5IYL Hidell MUY (Price
Fluctuation): Q@@MH dd ¥q
Yditetl HlaHi dalRl.

o156l Geuleeil (Counterfeit
Products): G214 dH 3] alleSedl
o sql Ulsse ulldclledl .

Ales Uil (Consumer
Preference): 4dlell dda »eq (44
(Serum) d§ dull R&ll 8.
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oS\ WH el el (Risk Management):

CAEL T
AHRUL

uid 4q
’ el
é AL H|
/

cI3o0eil AHRUL (Leakage Issue): 2le1ULE (MUl Ad €ls eq A
Alell 12 quRuL Y.

o [d4q126 ) 2dsll 3i5RLL UR Sess2lel UL[E21 (Induction
Sealing) ([R1€dR §1656 ld) <1l GuAldL 52l

W1 g (Rancidity): dicdl 44 dauiefl aiy 2lad].

o [Aq26: AdHi sedl (Und(2d d13 [delfst ¢ (Vitamin E)
GURq ¥ WR-2lEe 1% v,

cdlefl Ra%T (Skin Allergy): 554 yoitiell Alssa RaeosT A A3,

o [Aq[RQ: UL UIH IFRA (International Fragrance
Association) WHL(Gld ¥y2itell % GUYIIL 52dl.

5Yr| XYYl (Waste Management):
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. g4 2U (0il Trap): Gallest e [HUlel dldldl dlQlls] ulgfl Aly
J12Mi o 915G, A A BFE U’ 25 @Illdd] B dd 1A UIRla
UG 53, Bl UeNQL o FE 1.

wiRes RALUISEIL (Plastic Recycling): WL H2ud ] ded] Ule2l
ofledlel @{dLRMI WUl Ked RS RAUIASHA 3 [Ud] A EPR
(Extended Producer Responsibility) = UlGlel $2d.

&soid 52 (Herbal Waste): %) suid dd tdeilddl Sld, d) GSIe| yes)
q8dl Sloygleil sUUe] WidR welld] st 8.

131l (1AL ¥4l ViIdz3] (Quality Control & Assurance):

e® ©
U.Ri. 21’ wiu Gl ) & Y

IR'I&U% QAQeA

Q.QC 4

AlsSA AB Glleel Ul HIS AL HIUES] nddl:

UlR¢& (20l U &8I (Transparency Test): (He26 w156 w[dIRd dd
AseH UReS €l 1. AU 516 sU 3 selaidg udlel < €lg
oS €5,

Yoit [Re1Rll (Fragrance Stability): Ad 6ile@Hi dialail 3-€ H[Esil
uesl uel defl Yaid Al o cf] &l w15,

Ul¥y 6ldey (pH Balance): dd WUl US| (Scalp) o aislel ot 2
d UL def pH d2el elg 1A,

cls 222 (Leak Test): U531 Ul o5 wilecla Gledl Au{lA 4edl
AsyH LU Ysla el 3o ofell dsil wid?l sdl.




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




