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SCLeHS ¥ARUde] [[uiul
Artistic Jewelry Making

ulRyy (Introduction)

o %A AW HIRcloll WLHNBL ol cellell AURML AR el tR1d B,
WA 53o Y (Surat) A MULldle (Ahmedabad) %l ASAHI.

UIRRes °qac1z"l EHE] (Artistic Jewelry Making) 215 2l
Y Y B % UL Scl5al A Wiy [els (Sl (Modern
Design) o, Ud|%el 52 8.

B W1B52 Ao dstl eULlels WAR wal [eisiAeil ds) (Export
Opportunities) o Ll V{1 ollotl UIA H1[ER2s AR (.l
A sH @ udlell G2l urld 8.

B 1Y AYUdefl Airslds (AR1Ad (Cultural Heritage) 2o

SI191R0A] 52Nl Vldlset A B, UL oA51S1S WIS dS) ULl Y3l
uls 8.

Geuleoil el deil GUALLL (Products and its Uses)

GUlgol qulei GuyloL

&osils [Riear ¥a] | Uidleil slell wiedal AsQA | AFel Guala,
(Handmade Silver (Necklace), uid1Sl (Bangles), | 41 W dedlRl
Jewellery) oY R2Y (Earrings) HI

2(s2letd Ul §¢ol (Kundan), 3| d§ (Zari | 424, ¥irs(ds
%Az (Traditional | Work), 8dl 21E (Thewa yAdl, [eistd
Gujarati Jewellery) Art) U121l A 1R (Export)

&0l FAER (Fusion | w1g[els A URURIILA il 4, 32lel
Jewellery) [SHL®els] (M8l 20, Bilgeat
(Gifting)
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SRULOPS YAl | Alesell uedll umil <) (5ctdld
(Customized (S1&et GuLL, Wiy
Jewellery) Y41l

UHl22 Hl2 989ei1Y ElASLed (Desired Qualification for Promoter)

ﬂa@wqmad}

B ANl

2“1&1@13 dlysld (Educational Qualification): t)23] 9 Weld| detleil
GUR, ULt & %AdR] [SHL8el (Jewelry Design) AHdl §l&yel
w123 (Fine Arts) Hi [Swellul.

sle1ey (Skills): Sxdsdl, [(S»18(e1d1, A HIE[2dL (Marketing) < Stl-l.

WojMd (Experience): %Ad3] GEIHI -3 dNsil wejeid eld]
S1Z191R] A1 S1H SdleA] Wef@d.

oY (Other): 2UL[AS wosR(l A%y, Aed (591 s2AUdl (Networking
Skills), U ol lQLLSIY Nl (Financial Management) 01 Sllel.

dULRLS q@.‘ﬂ@,l {a 205%-[ (Business Outlook and Trends)

. &aSHS ol B5l-Yosdl ¥daz]l (Handmade and Eco-friendly
Jewelry) il dtd) 2e5.

. 9-514A Q281 (E-commerce Platforms) U H\2) HidL.
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. 52l Fo522 Ui A [AUA Fel g3 oA (Special Influencers) g2
HI5(3aL,

o ¥|[els NOL, SAASEL W1 W [151Y UL dS.

. [cAsiedl dasl (Export Opportunities): /% |d-1l Ml(‘j\NQnoﬂ Yidl
Q%S AUy Y1, YAU W Hed Yduiay 9.

%12 AGLldell (Market Potential)

. Rellle1s WM (Local Market): %1dsil 21 Bl 5 WHeldLE, Yd,
B 2As12H] wIR RS Ade]l Hidl arl €] B.

[e1514 w112 (Export Market): 2%2clell S5l WL QL]
W dRUATTU oM Hwod (Rel(d.

leld ool W2 §1H (Online Platforms): 8-S1HY gl21 AUl dS),
%4 5 Amazon, Etsy, %ol 221[c15 G2 slu.

Udl¥el (Tourism): 2 ldell Ucllf] 415NRIA S1RE) SASEL
1B} AUl gt B

S Hldeil 2eRuUld (Raw Material Requirement)

. WI[sASITRHS Wl N2d (Oxidized Base Metal), LA, 5.

2(%¥e1 (Resin), 6{lS¥U (Beads), 22l (Stones).

H12] (2215121) (Clay - Terracotta), 62, deil2l (Varnish).
€12, 51US, QUR UZld) (Leather Strips).

U1 vl2Rud (Packaging Material).

Geuleel UlsUl el HLiletell %¥=RUL (Production Process and
Machinery)

. [S#18[ei21 (Designing): claueil 12d| CAD A1§2dR (CAD Software)
ol GUALIL 53] (SHIBel dUR Sl
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. S1UL H1de(l dUIZ]l (Raw Material Prep): Ui€l+(l 2iloxt wa AR
dUIR s:ql.

UL[E551 wa 5221 (Molding and Cutting): (S2L8st UHIW) dlda
BLS1R AU,

Al221 el Al (Setting and Assembly): {cvﬂ, 35%'1, u4ed| Ad|
W l2at] yHIALL.

ul(c(id1 (Polishing): »ildH yHs 4 (s(=A(0dL.

U3 (%21 (Packaging): AL&S) HI2 wIsNs U3,

H2(lotel] ¥ RULd:

U2l GuAldL vig (¥
(5Md ()

%4Aa3] 5221 Heile dlda #UUSIR | Uo,000
(Jewelry Cutting Machine) ¥ Udl

ull@(2is1 u2ilst (Polishing YHS ¥Udl | 30,000
Machine)

Ales[R3L H2ilet (Soldering tlq %1sall R0,000
Machine)

o) (21 26 (Engraving Tool) [SHL8et sldRdl | 1,000

Uleldwuieil BeRUld (Manpower Requirement)

U¢, (Position) oseell | HLRLS WdLIR () | S2ANdlL

sIR1I1R (Artisan) 2 20,000 A3 [AHQH]
5101dl

U501 221 QU,000 dULLL e B{\Ad[ee]
(Marketing Staff) U521
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WHALSAWL HHAUAS (Implementation Schedule) (§G 1Hy: U l-l[-éd'll)

uq [«

AHY2( L)
M[&etl)

o112 A2llYel (Market Research) Vo] UlB 52 ﬁ\ﬂé

1

AlQLLSIY cclell (Financial Arrangement) ua| ?.Fﬂ%%ld

H2ilel ua SIAU] HId WILE 22101l elddl

dldlH (Training) ¥l 2146 GeUltel, cUdH LY AW Ld

R
1
1

Ulgs2eil (S (Project Cost)

(ao1d

RSH ()

sI0) HId (3 H[Sell HI2) (Raw Material - 3 Months)

9y, 000

U2{le13] W ALl (Machinery and Equipment)

Yo,000

?J{-lr{;%l {sﬁ?-ll (Office Furniture)

¥0,000

UI12(615 W3 (Preliminary Expenses) (1&2ld, AW182)

LY, 000

d(21 3[Ued (Working Capital)

%0,000

54 (Total)

, 40,000

LRSI Bld (Source of Finance)

¥ld SH ()

UH\229] YldLe Lol (Promoter's Contribution) | 4,00,000

uls dlel (Bank Loan) q,4o,000

54 (Total) ,4o,000
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Ay WLdS (Sales Revenue)

UL ULt ULRs duist
(*=.)
6-S11 wa AlR1ud HlEul ? £0,000
(E-commerce & Social Media)
Sdsdl Aa/A(s3(01219 (Handicraft % 30,000
Fairs/Exhibitions)
el1[15 @36‘5(13-[ &5lel (Local Handloom Shops) % 0,000
§6 HL[RLS V1A S (Total Monthly Revenue) % 4,90,000

HIRLs WA (Monthly Expenses)

wA 25U (3)
514l MI9 (Raw Material) RY,000
22151l UILIR (Staff Salary) 40,000
dlgelwd /™LS/ go2el (Utilities/Rent/Internet) | 10,000
HI5(291 vial oY (Marketing & Others) U,000
5C (Total) (4,000

ROI ([R2¢l ¥lel Beq22N02)

. dl(¥s <18 (Annual Profit): ¥ 13,20,000 (¥]d5) - T 90,30,000 (W) =
¥ 3,00,000,

« ROI: (3,00,000 / ,40,000) x 900 = 930%.

o] Us12] UYRIB] (Government Approvals)

. MSME (%22151: G&1L A [81R 220,
. GST A¥22l: AU U2,
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. G156 6ilS] AU (Local Body License): d520\U €U,

. B VoS YAd] AsAULE UH12lel 51G[R1A (GIEPC): (A1 HIR.

A IA (Suppliers)
Heilol A 1UA:
. Amazon, Indiamart, Tradelndia — sllsll ltol] Hle.
. difuisl Helley, A%s12 e19d, UldRESAL
SIA HIG A1
Yl B Vos gdal Uike, Y.

ofls¥ uia ¥zl 2l U(2RUd - Kalbadevi Market (Mumbai),
Manek Chowk (Ahmedabad).

N]GHS[?S@S s11)ole2 — Sadar Bazar (Delhi), Indiamart.

aic{lol ME(221 csUsil (Innovative Marketing Strategy)

ddz] A [Apyue vlsse 8, del [Slesed HitdHletl HedH GUldL sl
A

. R4 21U-¥ilel (Augmented Reality Filters): 822114 ¥
1UA2 U AR (62 Wstlddl, gell Ales) Hlw1ed 31 GIRL 8 A6l
RS AL 5 A5Au 5 SR dHetl UR 3dl 41912l

'} [521 bﬂ\‘s' (alsuly (Behind-the-scenes): °bjac'lﬂ 5d] ld Wa 8
Aefl 5121212] (Craftsmanship) £2llcdl T Wsilddl, vistiefl AL Sl
&oSHS Y1552 Uell [dlld db & Wal GileSe Y& dY &,

4 &H Uellds) (Micro-Influencers): H121 A[GA[612]A (1£d 2ol 041214
uel G156 HosguloUR U8 6112 $1Awi2lel (Barter Collaboration)
5, UL A UlSs2sil tlediHi UHllel 53.
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. RRN2[A21 (Storytelling): £35 (L ULNeil dldl (el dAlReE]
31 URd, 5289+0l ¢ sIH URA) AL(2rud HI(SUL U 2R 5d].

dseils] U 32et (Technological Upgradation)

3D (We2lo1
Al [SP1E1 26
RFID 2[3i21
CRM Al&2dR

UL 51312131 A18 25411E1R)e] MR-l Gllest wal AUleel YR B

. 3D [Me2ldl (Resin 3D Printers): % (26 (Sl Ueil HIES (Molds)
welladl HI2 siletl 3(33el 3D [Ue22ell GUIL $d), 8 slei] wlefladl
454 SlY 8.

. Al [SH1841 261 (Generative Al): «id] [SH1&sis{l VUL HI2
Midjourney %3l Al 264ell GUL2L 53q), B Y[o1s Uesl o3 531 213

RFID 2[3i21: Hlell 2215 WA §odorila 25 5l HI2 RFID 29 il
GUALL 5], B 2218 ARIAIIHL Hd o ALY 2 U] W23,

CRM 1 §2dR: ALSS\ell %eH ey wlel A [eAdu3] Ale AL e
5RHIBHS W1§R HIsEdL HIe Zoho CRM «il GULL.

SWOT [dsdy| (SWOT Analysis)

L[S 3| (Strengths) AW NSV (Weaknesses)

1. IUdHL §2AN SIRPRIAL 401 | 9. Gdlest UlsUl HlH] & (Mass
Budoydl, production 4254).
2. &5HS (Handmade) €ldlell €35 | 2. Yil/dldetl dlaui adl duee.
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Yl ylels 8. 3. [SHLEsl S\UL Udlio] ANMH,
3. 31§ Y31 A1 1 8Ref] ywl
2= 531 ASIA.

dsl (Opportunities) ofluiH) (Threats)

1. ey ¥daR] (Men's Jewellery) 1. HeiloAed]l WaAd] Ml Y1l
Y5l uaal. odd] AN W,

2. slUlRe (Biséal w4a 4301 Pise 2. 52Usl 2o5Hi »SUl 581R.

S, 3. 51R12R1e1l W Wed] WA dR.
3. s wRMI S(eLS (Ethnic)
gAdzlefl (w1514,

of\WH el Yol (Risk Management)

N
Iﬂ!s%lld Ficu?.h’l ‘Loss Preventionl l

[5Ud] alg) A1 s1H Sl dwa WM e] ULEel 5g 3] B

. ®ldMHidyele (Price Volatility): A RNVEITRINE] Ylgell ¢l 2oy
Wedld B,

o [0 31 A IR % SIA) UG Wiled) ] (%1
(Hedging) 534,

. Al AluiH: d5AUHi (BUdL ALt Sldlefl ARehl ey & B.

o [q26-d5AUH] CCTV FAU UA s1Y-(UYR2] dls2 (MeH
qallddl. catus dlH) (Insurance) Qdl.
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. ulllegs AUl (Design Theft): duIZ] Y[ets [SHLSeL w €15) SIY)
CREIER)

o (49126 Al5[UY (SHITRLe] sIUlRIS2 (Copyright) 52Ldd ¥4
Al(R1ug H1(SUL U dleuLs 118 slel ysal.

de HalosHe2 (Waste Management)

0 8% e,
eQCT Ce_

¢
ANd sAsAel AL [cisld

©
Q @
O cCeC'

%A A5AHI $URA AW Sl B, ULl def YR dy elY B

. Qdd 53520l (Lemel Collection): 518(G21 W Ul[a (20 £ (Hulel
USdl dldeil 2581 (Dust) ol W 58] 5], 1 w58 R§Loe1]
(Refinery) Hi Hlsdla duiell Qe tid ulefl Aadl 2us1y 8.

o UL [eAs16: 0 [SUSLS (35l ol USLE HIS dULdL A [US Wl
RURALNA Hlel AWM etluldla 1ied dal deel (Neutralize) 53l
[e1s51€ $2d).

. BUALIS[EG21L (Upcycling): dadl dldRell g5SL 5 dedl oflsuuiel
‘oll&l-ls’ (Boho-chic) 21856 Al 2da] elaiidl 2AsIU B

131l (et~ vl VL] (Quality Control & Assurance)

ccUL HI2 (sle1(2io1
UM duld U3 (o321

P © © © ©

22lel SlauLl3ol
Al As
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ALES AN Wal Giles FHoy UL R ldtilell HIUES:

cdYl HI2 AGLHd (Skin Friendly Test): 521t %ddIHi duldl Hig
[e1s4-Y 5 (Nickel-free) 3ol 1U1-Y5d (Lead-free) & 5 o1&l deil
Wld3l s, gl Alssa W] o L.

2ot A1 As: %AGI] Us Sl Ul cetl 5 Hldll elRjAGR AT B 5
&l d Hle SIU 222 (Drop Test) edl cU1q e6{18Ql AUl dUlUd,
[s(e1(2021 dul: %da]=l (sel112d) dlewl «f eld] a5 Bel susi
5§12 i€l 5 cdUlsl o 5Alsl ol A,

&l4uL(521 (Hallmarking): %) Uigleil ¢19{ls1l vdelladl €ld, d) BIS
SldH LS Ad) [&dlde B, B eddleil 2] 1N 8.

U [o¥21: 23] 5101l ol US] o1 A IR da Weel-21(12l (Anti-tarnish)
519101 Md | UIGYH[ US sdl.




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




