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Ul sSledl A
Peanut Brittle Making Unit

uRuy (Introduction)

1851 (Chikki) 2 A5 dlsvd M8l dletdil (Popular Sweet Dish) 8 %
[cde UsIRetl elH Wal A e 5lal AN (Jaggery) MUl WIS
(Sugar) U18 Andla Weilddivi 2419 8.

3| el25la 0 Wed| WisHiell oisiidd en Sl A1l (Thick Syrup)
U2 dadd i 4114 8.

(a1l suf ugdl, (MRla 63 5314 olletl 25SIBAMIL (Small Pieces)
sIUdIHi 211 8, uesl Us (Pack) scMi w1d 8. RIsSIUI dURldl
UM sl (Ingredients) Ui J-lDl{sUﬂ (Peanuts), 51% (Cashews), dd
(Sesame Seeds), Y5l lRANe1L €55l (Dry Coconut Chips) Ul Ysl
§U1l (Dry Fruits) o1l uH1AQL A B.

oAU, (USS] Wol o dlsUd B, Wi 530 AlYdIRL, GdR d%RUd
Bl §289 Bl (A RAH, i dls) ALl &AL (During Travel)
u{eld| @ULlels ellell (Local Snack) d3l3 dell wlsie HIQL B

3| Bellgel (Product) Wi 53]a 0118 3l A1QL (A R)elL ELS)
GIRL WY 8. 2R (USS] HHA HIRAUL Guaey 8, LR JJesUdell Al
{181 dletdf] U Uldietl Asilul (a1 8.

A%<l alletl BRI (Small Industries) A 512191 URUR LA Ild [RUss]
Woild 8, A d &d Ul YA HIRAHL % 1Sl Ud WidATIY
01%121HUI (International Markets) URL c1IUSUBL MW 1Y 8.

3| A s51a des2clell WIdl GHIIUI (Food Industry) 415 Uld[Bd
Gl Waild B

uéuzgld . E idRpAYl . 1 |:>
ul 2R : -
Gelleol || Aetdddl ‘
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Geuleell (Products)

o GUR dulcy| Yoyw, (RIss] el oit] Y81 AMAUiLl (Dry Ingredients)
wolld] 251U B. d A Ys| wWa Hlel dletd] .
d Ysl {s(fﬂ ogcil Hlell desledl (Expensive Ingredients) GudL 53
Weild] 2SI B, udq i) Hlell RUSSlo] v HUlled © el Hidl 5
[Ria1aiedl Ui (Winter Season) % €l 8.
Uq HaLsulletl £1QLL Ysl otlRAN Wal dguiefl Wad] (Ussls] oomR
1uj dY (Round the Year) €14 8. vl U152 ULSLSE dlcll vile9L
vidlul G & Geulesil (Low Cost High Volume Products) [cg)

8.

Hibe Ul [c21ud — (18t Alss) (Market Potential)

. UYL Hls18u I dtdl Hidl (Growing Demand for
Traditional Sweets)

o Uirslds v115NBL (Cultural Appeal): RISS], WY 539 Asil
B{E9] AEI USIRL HIRAHI dell GLSL Hirs[ds HOA $128) @1L[eAs
3ol WidRUYIY WomAH T 115N Y B. d@dIR) (Festivals) 4l WIY
U420 A18 dst) joid da (edtoil, Hsisild A2 1412 Ud
ol HeRIYeL [Aldy d&dIR) e (M lel Wod o Hidld M #ldd]
Ulsse weild 8.

Sl vilwlel dd NIl (Healthy Option): 2101 Aal Sl
N1l WaAd] S| vod o UINRIYS (Nutritious) S1d 8. 1%
2R dls) w3l [sis (Organic) Mo &l §5 dRs doil i B AR
1ss] A5 AR [Asey Y GeRl el 8.

. Rellals AU WidRAYIY 04 AsAALI] (Domestic &
International Market Potential)
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o &2l WMNR (Domestic Market): %2Ud, HEIRUY W WY
2RNH ALSS) HIR HIE iR B, S| A (2 RN 249
JuHB2uUi (Supermarkets) defl A1) Hidl .

[e15124 25Ul (Export Potential): [A221Hi &l HIRcIL] w4
1551 Bl WIRURs HlslS¥i (Traditional Sweets) Ul (A 614
ae] 286l UUlAAl AL 0 DX A [ls1U HIZ UL ALY & — By
s30el YA, 3ASL, Y el He Ydell BRAHIL

. [alaudl 214 sicleflsaL (Variety and Innovation)

o ¥dleeil [alaudl (Variety of Flavors): [alcy usieil Alss]
[alay aile Wl AdALetl Uslel 52 8, BUL sALRLs HaLsuils]
1sslel] aga UlsAR, dd, tlelH, 519 Wal «1lRANS{] d] %l
dy eidilel 2428 (Innovative Versions) UQL 2LNE 8. 2aleH
dldradl Gaulgsteil siclleidl HIS %L iotld B, ALsS\eil [clay
2RI YIL 52 8.

e WL[elS B cllell UlALell GRIIALES[RUS] (Local & Small Scale
Entrepreneurs)

o olloll AU AL HI2 ASIA: A%Ud, HERIY A ARl
[ARARIMI &Rl cllell GRS RUS) A euLlels (Bl (Local
Vendors) A1SS| teilddl Aol dydHi ARG . w1 silsil A )
Geulest Ay ila (Scaling Production), l3ldxil EUETER
(Quality Control) Yt IR\ 53]al el qHs{l Al ss1a WU 1d]
$1221R0etl Gedleell (Artisanal Products) dil% 6ileS (Brand)
s3al aydl Hidlstl dled @ 215 .

. [5Ud wa Y C®icll (Price and Accessibility)

o UlNBI&M 453 (Affordable Luxury): Alssla ewilalR
UINRIEH 65253 HistdiMi w1d 8. d G I lddldlnl (High
Quality) 8dli clgoil (5Hdell silxdl (Reasonably Priced

3
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Snack) 8, % dal HeuH 1S YRlddl URAIR] HiS Yaé waild
8 sl G 1S tRlddl gl Hie UlHAH Gallest dl5 Ul
Adl MU B.

lelClSel QUL Ba 925 [AdRBL (Online Sales & Retail
Distribution): 210\, (s6USL wia L[5 W (AL(ES)

2\el@ (6ol )H Bl F-S147 Q2SI (E-commerce Platforms)
UUS ALSS WIHIR Yl Ul Utlel 52 B, 3 w1y la1s Red
Al (Modern Retail Chains) dHell ®l2 Aedl ellcdletl (AL
[alay usleil Alssll 2ls s3] 215 8.

UHl2Reil 9RE9d dldsld (Promoter's Desired Qualification)

15| Glleoioll cudA 1A WA BRI (Food Industry) L8 5016 sldleil,
YU UURAdLd Sl2lus{l A1 U1 dRlcttil W eI L+f] w1y (15
UUQL sld] %3] 8.

q. 9la1[B1s el S Il

o UlAlefl drdSid: WHI2R WM ALY 9244, (5.5.C.) Ul 539
Elq B1SA. w1 (SULH-[5d1d, AULRL e 51U HIGs{] WElsiL
1A% Aelndl HI2 w[AdR] 8.

ulLeL WALl Bageid: Hlsle, dsil, 3 w1 §s AR Asuui s
5dlef] Aed| Wid) silefl udy Y Y lddiell WIR[MS et
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(Apprenticeship/Internship) AHid 891U 8. o) W{dd o 1,
ol URUR19Ld ALsS| Hsiladief]l 501l A Ueg(defl GLS] AHwaL eldl
%3] 8.

2AUIAL Wl FSSAI o Stlel: WIH cudA 1A eldie], uHle™i FSSAI
(Food Safety and Standards Authority of India) -l f;ﬂll-noi Ylds]
sdlefl A Gllest 1A AYRL 2891 (Hygiene) o]
Uldwegdl eld] oA,

2. dsells] wal Iy Idril sl

o diudlel [4581: 200 3 Wisel ARG (Syrup) A A2 dluM el (Hard
Crack Stage, 1¥U°C) 3l dlddle] 25156 Silet €lg 1S, el Al ss]
tidHl ALR o1&l Al deil 2es a1 § (Shelf Life) diofl 2. 4L HI
(Slesed gHiHlewll Gualal s2alefl dulR] Sl eslsA.

J13Ld L UW: HIAELISLL, AN el Aoy s Ndls{] AB R iddl
URWd L] @Hdl HiA Al Hlda ¢ied UINS HRLL saddl G
ALl Lol S1UL HIGetl GUALL sclef] HislRASdll e B.

3. el [Yol Wl ui12 d&il 2 il

. UellHSdl (Creativity): (iRl Hidlal USI]l dndl HI2 eidl sAd
lsAe, Ao Ued, ded] sad) e eldled Wk(2L ([AsUlddl HiSe(]
Ul lcHSAL Sld] 1.

of\WH @] Uel: S1UL HIGeAl HIdHL duee (WY s3a Al 1 1L wa
N1 Wl M IALHL Howell 1ML AULGst sal] gHdL Sld] A1,

U521 el [AdL: URUR LA UL Ued, [dudl GURid, letdlSed
AL, slulRe Bils2o1 WA siuuR-dlsd HI5(221 (Google My
Business) Bl 1Y [els HIE(221 cfsUat 1] wUeildd el e 11[eAS
[SRRuye A8 oy ofitdlsl A1dsd Eld] .
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Geuleel UlsUL (Production Process)

[ao1d AQlel

U]l (Premises)

R00-300 35AR §2 (€3 AL ¥LS)

§f§3l Uel (Cooking Pan), ﬁ-l!s%l?.,
(Mt[%qlll@d - Semi-automatic)

H2(l«13l
(Machinery)

523, U[5o1 12ilet

SIYLHLE (Raw
Material)

¢

R[] (Jaggery), @Pli.lk’ll (Peanuts), H&lH, dd4, 31142[,

122l (Labor)

-3 sl (812G HsAl el WAl USSR AULQ)

all3LLS1Y Y\%eil (Financial Plan)

9. UIR[GLS ASLQL (Initial Investment)

(ao1d

W3l (T Ui)

H2(lo12] ¥4 ALYl (Machinery & Equipment)

9,000

SIUIULY (Raw Material - Yl H[&q1))

30,000

U501 A1121l (Packing Material)

29Y,000

AoiR Bal HIelES (Labor Charges)

30,000

UI5(251 wa wilf=5o1 (Marketing & Branding)

390,000

ldqr/ [a.fgl,d dell HiSe2elod (Power & Maintenance)

3Y,000

54 AVId W (Total Startup Cost)

39,¢U,000

. ¥U[&d vlds (Expected Income)

Hel

U (R Hi)

1[&a LI (Monthly Sales: €00 (5.2 x Z300)

%q,(0,000

g1l W (Deductible Expenses: S$14LHI4, U5,
nogR, dlosuil, qdlR)

%q,%0,000

vieL(%d o1§l/M1[%1 (Estimated Profit/Margin)

250,000 Y[d H[Eeil
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B s2 W (Cost of the Project)

Wyail €28l

U (B
Hi)

H2(lot3] ¥al Alysil (Machinery & Equipment)

39,000

UI2(GLs SIRAIMLY (Initial Raw Material)

3%0,000

U501 21l (Packing Material)

394,000

s1AsI2] YS| (Working Capital - 3 H[&ell HI2)

33,144,000

Qo1 4yl / UI2(615 W3 (Labor/Pre-operative Exp)

30,000

dloAue/R(% 222Ul (FSSAL, etc.)

Y, 000

HI5(2o1 ia ull(e51 (Marketing & Branding)

390,000

dlesuil °ﬂ$l'§l, AU UIRE W (Power Connection &
Setup)

390,000

54 V1B52 W3 (Total Project Cost)

¥Y,q0,000

([adlu cuqzell (Means of Financing)

Adld 85U (X Ui)
el J-LS'l (Promoter's Capital) 39,40,000
A1 Usld (Government Aid - Ygl Glol/PMEGP) | 23,00,000
URalR ¥ (14l uidell dlet (Loan from Family/Friends) | 3€0,000
56 Gucuy ¢isln (Total Fund Available) 34,990,000

ESTENEM] (Notes/Comments):

. dlol HIS eRULd: dlel HI2 dULD cALUIR ULEL®E (Business Profile),
WIBs2 [RUL2 (Project Report) ¥4el FSSAI ALY Sld) %3] 8.

U213 Al%eilsil: MUDRA, PMEGP dl Utleid=il §S WA RIdL
Y%ell (PMFME) il G161 €9 SIY B,
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. ANdiSlN (Own Contribution): SlASIOelL UH QM WLOIHL
UL 0% WIS Wls] slg el A L1 B.

aic{lol M[5(221 csUsll (Innovative Marketing Strategy)

1N2[(6d1 vl E[Re% uill5o1

s\ufe Bilseat

A [RsWlel HISE

SlAYR-HISE SEO

1581 Bl UURIAId cadd ¥ ed [Sles2d 193l (Digital Presence)
W [oAq R B.

. RRN2[621 v &[R2% tlil=521 (Storytelling): dHIZ] Gilesa Ui
11618 dil% ot ), Ul dal "eleluletl sAuL" ed] "MAE %Rl
dle" d3ls 29 s\ Al(uud Hl[sUl U Alss| wellddlell died ulsul
(Live Process) sil [ASIAL» HS), % ALsSlell [Axdld Rl

s\UlR2 [B1(s221 (Corporate Gifting): (€10l 44 eicll AN UR H]61E5ell
WlsUA Wed 5RMUIGRHS U8l @3 (Customized Hampers) il 25
A 5. BHI YIAR-51 WA Sl g2 Alssletl Vil [HuyuH U5 Sl

A0 R$QI01 HLSE (Subscription Model): (LU0 H] 3 H[Se1L HI2
ALESLA €2 WoaL[SA dL) ALsS] € uelULsdl HI2 HuRs\2led vilsA
UldY A 2.
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. SlAUR-4lsd SEO (Hyper-local SEO): "Google My Business" U:
2t 521 Bl dHIRL (AU 516 "Best Chikki near me" ¥ 53
dl dHIZ] gSlel Alell GU WL,

dseilsl 2uAS2Ael (Technological Upgradation)

(S[esed 212
AoAR Ude dled

@ @ <

godo3] HelosHe
Alg2d?

. [Slewd 23:UUR AR (Digital Temperature Sensors): el
AIAQI A1y $55 &l (Hard Crack Stage) d Hl2 w&los €@dlldd il sled
(S(es2a eller <1l Gulal 52). iletlel]l Alss] sidui AleQl «lS] uiel
R ldll wnale Sl

godoe?] HalHo2 1s2dR (Inventory Software): 51Ul Hld
{laeL.LL, A0 o1l GLLS W slddl Wal WsHYIU]L 52 25 Sl Ul
Vyapar 2{2d| Zoho Inventory %l H16116d AYei] GULIL 5.

Uio2 J2d (Payment Gateways): £5lel U2 QR 515 GURid, lsid 1ot
3SR HI2 WhatsApp Business APl ol GU13L 53\ gl Ales AlH) w1SR
Y] 2.

SWOT [cisdNBL (SWOT Analysis)
AHRL A -Uefl L[S W AW Lo P Rl

Al (clatd
Strengths . dio{l 2es dles: Alss| wce] Warsdl el

(Lsdil) e UINEL H&U: 01 3e) AL 1R1L ULElel e i [o{ef)
Ald 9.
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o B1EY ASIL: 2 5L HI2 Y] YSlofl w2 B.
Weaknesses o SdIHlotofl WAR: ANHIAUIMI Aoyl 5120 1551 LS.l
(el 1guil) e QA% B,

o AlReld HidL: GellHi AL 8] 21U B,

- HU[Ed w1210 2et: sle] teilddlefl ulsaulHi

Geulgst &Ml HAulled 28 8.
Opportunities - &cl sl[eR1uy Hike: uiisa wWed His ool wedl Hy
(csl) qluil Al sslefl Hiat.

. [e1514 (Export): [A2lHi didll As2Udln) Hie

A sYULE Hibe.

. olcll $Ad: A Ved, ALsAe, el S8l Alssl.
Threats o SIUL UIGeAl ¢Ld: H{[ILELRLL M ANUetl HIgH|
(luinl) WYLelS Ay,

- &3518: dlolldlal B HIE] tlleSUe] dlsd Hibeui

ydelg.

- §S AL SIUEL: FSSAI @il 555 (M),

1uH cydelluel (Risk Management)

ce'd e
o © Q ©
Mld quees] © [ 2Qdxile]
-~ s cliey luin L

®20@®

. ®1d del2e] S1WU (Price Fluctuation Risk): A[21£18LL W d\N1si
Ml ULseil Alosel Yoo wedly 8.

o G5G-Ulsell Yol e(HAL areelloiy WIE] s3a RS S,
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. J18ldrile] AWMU (Quality Risk): UL IAIH Ao €lo1dl.

o (354:Dehumidifier (3% 20N 5 H2{lo1) o1l V1A Rl W RUMI
BU)IL 52d] A WR-21e2 Uk[%2l 54,

. d1eY ¥LWH (Health Risk): APLEIQUHI M5 21 (51 (§1) €16 23
8.

o G5G-HIA UHL(BIA (Certified) U4y U] % SI) Hi€
wW3led).

821?.[°j, | |Ye] (Waste Management)

\

F(EL‘: EXTR)| (Organic Waste) P
uRlod YLelll ¥ — \ ~

IUetl SURLLL GUALL
WLdR (Compost)
AT TRALICTRVE]]
ULSIR d3 Ayl UL
e 25 8.

U[(59 Hl2[Ruds) dre
glelsal Hie wIl-
(SA3nd wWiResel
GUldl 5] weudl
Alesla WiRes ud
W Udl Wed [Ss1Ge2
W ud,

p%{ oA

SR TTG I TRITES
UYL Y@l ed
Gosl-S1A&H Y WeiR
wedl pa(ses
5516561l GURLDL 524,

il B (Quality Control & Assurance)
dHIRL Geldleetsfl JRldrl nddl HI2 «{lAsil 22155 (SOP) 1551 53

o 51UL HIds] A1[2L (Raw Material Sorting): WA A= Scll Ul
35 HIelllA sleel] weud] HQilaell duldl el WIle £1QlL & L.

o ULl 2[R221 (Syrup Testing): £35 QAU dANuieil A1AQ[ T¥U°C
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(Hard Crack Stage) %;l,tﬂ uslA IR o (M52l 54, ¥{| YIS Drop
Test (UIRIIHI cllu{lal dulg) Uegd 24usilad].

o Ned [Ses2lel (Metal Detection): W[5 $3dl USdL GAUlesHi 519
gldell 2551 o1l o, d dulddg,

e Qo 2[R231 (Lab Testing): £ € H[Eal FSSAI Hied QuH (221516 A&y
o Q€5 dlESs e SUdd).




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




