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305 2cfled (AUR seuileiy HlslEull) cudA I

Canned Sweets Business

ulRyy (Introduction)

o UL UIBSR AU ABAUI 305 2cl2U (Canned Sweets) <1l Gculeel
HI2 WS ellell UldLell cdd¥1Ueil (Small Scale Business) L[Usil

$dlef] eW1d 52 9.

U Y[l GEU UURIILA W4 sicilet Hls18uHa (Traditional and
Innovative Sweets) Nlﬁﬁis UX[¥21Mi (Modern Packaging) Guduy
sl AleslA diedl uHU Yl 25l & (Long Shelf Life) ddl dlley

[aseul YL ulsdlell 8.

d 2dei2le] W Al Iysd wiEl Gedlesilsfl (Quality Food
Products) dtdl Hidlel el 2Auila, 35 el 2] WoIR %A
o{ltU Lo AeLldell (Significant Potential) d21d 8.

Gldleeil ¥al deil Ve d21e (Products and its Applications)

Gculgeisi «llH (Product Name)

N[ PrIES (Applications)

1A L6 %ivy (Gulab Jamun)

dédlR), udll, Ae dil3, Alel ayulel
Hle

A2l (Rasgulla)

dedlR), uddl), @e dzl3, Hlsl 3»ne
(Sweet Dessert) AL

Uld1YR ELS (Motichoor Ladoo)

d&dlR], Yo, Y Udd0l, ®2 dils

Aleiulusl (Soan Papdi)

dédlRl, de dil, ellel (Snack) dil3

sl (Peda)

d&clR), uddL), Ae dzl3, uLlls
GICEMETI

51% 5d3l (Kaju Katri)

d&dIR], @2 d3l3, [N Ud20l (Special
Occasions)

e YL [21s HloLSV (Other
Regional Sweets)

2UL[e1S Hidl W GUEstdl MR (EL.d.,
gluis, o14el ddR)

1
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UHl2R HI2 e dlUsld (Desired Qualification for Promoter)

GaloALE Risdledl Midetl (Entrepreneurship Spirit) el AU I
e lddlef] ©w9191 (5.

g ulsul Galdledl (Food Processing Industry) HN®d b1 3{&d|
Y.

LRSI el [Yel (Financial Management) Wl WLl
(Marketing) 4H%.

AUl HINIHE AR diddld $dledl $2ANdL (Communication Skills).

131l (o122l (Quality Control) ol 29l Lol tﬂ?.k’ﬂoj, (Hygiene
Standards) Sllel.

oSl 25U 1A dl, Wit [ASllel (Food Science) ldl Aoiltd &AHi
(Swelui/(sail.

Qqyly u(iaau e qall (Business Outlook and Trends)

. ﬂ.?.s"lfs el AR VI Gldlgsiloil (Packaged & Ready-to-eat Food)
UM Addd adlR.
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diofl Sac'is Cl®§ (Long Shelf Life) W AWl (Convenience)
51R8L 35 dl2yedl dlsvdl atl ¢l 8.

\etd 8ol QULRL (Online Sales) ¥4 [S[¥ed B[22+l (Digital
Marketing) dsl.

2cl12e Ul Uellel (Health Conscious) ALSS| HIe ¥11e9] wWisaluil
(Low Sugar) Hl6L&5ux\s{] HidL.

Bige Sy (Gift Hampers) s slulRe Bilgeomi (Corporate Gifting)
305 2ql2yeil eldetl.

%12 AGLldell (Market Potential)

. JAdHI dEdIR] (Festivals) 3o 2t U2Nleil Gudils] Hecd d05
oy Hle H12l WoR ds Blel 52 8.

&3] e AHIQL (A R1UI (Urban & Rural Areas) Hl61811e{l Udd
Hidl e 8.

UdRAI) (Tourists) Asl A%2Ud WUEIR &L 1AL Hi2 ULl AL
Gllesll wIsNS oief] 213 8.

Junbed, sRULSLIel gsleil 2 vilotalpel W2 gl21 AULLLs]
dsl.

5141 Uldefl %e[RULd (Raw Material Requirement)
Wis (Sugar)
vy &l/dd (Pure Ghee/Oil)
dle (Flour - Hel, A ¥sl)
¢l ¥al gHoll Galleell (Milk Products - Hid, UsilR)
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Y51 AdL (Dry Fruits - 51%, WMelH, Ml (suM) %%0@

HAULEL (Spices - BEIYA], FUR)
VL& R31] ¥al il (Food Colors & Flavors)
3(ci2L Y2 Elet (Tin) Aedl W A2 Hidell SOl (Metal Cans)

Geuleel ulsul (Manufacturing Process)

g2 sleil dutl (Preparation)
ol G5L0Tla Aol RUCEL HI2) Heudl WIAL (Lele] 2iey/USL HI2) WsilddHi w1 8.

4

o163 WLSIR MU M| #41d 8 4 Wisel UIARIL (Sugar Syrup) HiRiddHi 4198.

ALl dUl™ (Quality Check)
ALE, Uet] Wl 1AL HI2 Ul &wl.

PG (Canning)
Hlo1go ¥ [&d 1ot FeiUi (Sterilized Cans) UM A8 Us 53] Ald s 2419 8.

4

ESs |19 S dulRdl HI2 3eial 21U (Heat Treatment) SALHi 2414 8.

Uk (a1 (Packaging)
Aoid adlld], siestHi Us 53, 631 A S U AAs.
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H2(lo13ed] weRuld (Machinery Requirement)

TN &d viellFd Wi
(INR)

¢t w1842 (Milk Boiler) td B5l01q Wal €3 Yo,000

59
WAL wetiddle] HLilet {15 Hie vl 1,00,000
(Khoya Machine) dUR 59
wisell urueil uie 2isl AR AR sl %¥0,000
(Syrup Tank) Wl JAS
Fo1 (621 HLilet (Can 2let 5¢1 {ld 529 (0,000
Sealing Machine)
%¥collals Yl Sotof] o241 ulsul 1,40,000
(Sterilization Unit)
Aoi(doL HLilet (Labeling | 51 U2 duid @d|ldq €0,000
Machine)

BisieL wal AL (501 Hellel | cield Ylud/ Ml 90,000
59,
5C (Total) Y, 4o,000

Uleldwuiefl BeRUld (Manpower Requirement)

el (Production Manager) — 1

ULFUL/S1221R (Cooks/Artisans) — 2 &l ¥

UX (%21 221§ (Packaging Staff) — 2 &l 3

setarl (1Al (1 &Ls (QC Inspector) — 4

HIE(221 el QUL sHULR] (Marketing/Sales) — 1 &l R
(S0 ¥4 d&lall sHULR] (Accounts/Admin) - 4
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WHALSAWL HHAUAS (Implementation Schedule)

Uq[d (Activity) viel(wd AHA2L0]
UlBse wlleiol wa dlol %) | 1-2 H[Ewll

o2 lofl YieIl vial euu | -3 H[eEsil
H2{le1]ofl WRLE] 210l €LYl | -2 H[Sell

GAlUleel 213 5 U-¢ H[sell ug)

WI%%s2 W3 (Cost of Project)

[TETE] SH (AlWH)
H2{le13] W ALl 3%,.00

s(ely? wa sl2RUR 39.00

S1UL Hlde] 221s (@ Hl&edl) | F1.Uo
aEa3fued (3 uléell) |00

Bl WA (ALBYY dIR) | ToUo

§9 W3 (Total Cost) Z1%.00

all2lL eiSlNsil Vld (Means of Finance)

MM SH (AlWH)
2eisln (Promoter's Contribution) %3.00

dlet / A1 AW [RS] (Loan/Subsidy) | 2¢.00

54 (Total) %14.00

YL ¥LdS (Sales Realization)

Geulesl e (W.[5) | MiRis Quial ([s) | s4 ()
ELey iy (5S) | TQUo ¥oo 3%0,000
RUUELES 3q€0 300 ¥(,000
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A1 3990 R00 33%,000

SuUsL 3¢0 00 39¢,000

ULRLs $9 vlds 39,£0,000

IS WA (Monthly Expenses)

Wysil USIR U (D)

sIAL M1 3€0,000

SUYR] WdLR 23,000

clouil, wisil 34 000

U[591 wal URdeEel | Z¢,000

dletoll SHL Vel 1% | 392,000

o WA 34,000

UL[RLSs §4 (Total) 39,324,000

ducd ¥l ROI (Return on Investment)

. dll¥s «18l (Annual Profit) = 34,000 x 93 = ¥¥,20,000
. ASIBL YR dUdR (ROI) = (3¥.20 W + 399 GlW) x G00 = 3¢.9¢%

0ls-8clel Woail[d (1A (Breakeven Analysis)

. difds [Re1 W (Fixed Cost): ¥€,00,000
. aislall £ (Profit Margin): 30%
. 0158dsl Ulge2 (AUIRIHi): ¥R0,00,000

3| A13 ﬂ%ﬂbﬂ (Necessary Government Approvals)

. ALY <14l (Business Registration) A= GST «LlURil.
« FSSAI dld¥eY (Food Safety License).
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. G YIHIR/MSME «iluil.
o 518 A5 U UeNBL [o1AARL (GPCB) HARIA).

AW AA (Suppliers)

o HR{leR]: Jo2Ud HR(leAR] RuMeldle), &l AUE Al [URL RI%S1e),
H1>(d US5[0 (4.

o SIALMIE: WYE (AIRIE), Y212 (M) (WIRSIE]), HAlEL oosR
(HUELALE), R0t WIR (YRd).

aicilel HIE(221 SYell (Innovative Marketing Strategy)

NI sl | aale bl&

Pufsear | sweulsD 2q1e" au’l
uled | 2 ui[MLel wc{lol

URURLALA HlolSa A1y (als Tld dudl Hie «f1A Yool 2222 Musildl:

. NRI Bi(8221 Uléd (NRI Gifting Portal): 2[%2ld W12 A [GR2AMI
dAdl A1) AHetl HIRAHL &L H2AL-uit]A)aA dSdRIU HlsLE
Hlsdll 203 dq dot-uléd weidl dleyAY Ay A 5. Fos 2cfley
WISl 2], el s[Ru Ui A B.

s\UlR2 sw@UIe D2t (Corporate Customization): [edloilHi Susilail
HI2 AHstl @20l (Logo) UlAell 5 eMLESpS Slot 3ol dUIR S, wdleile]]
s 1S HOQ).

"2clle el 2" B [CLUlol: ALsS)A 1SNl HI2 3e1 U QR SIS
Y5\ w1 515 ¥l sq1e] Hlole SUR wedl, sUL dlutla Us e o dHi
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dugAAq ¢l 329 e B, Aedl (Al 3 Hiledl Wa. viL ulRe(2ldl %ﬁﬁ
ALeSlell (Al Bl

. Sl AR eqloL: 505 _u2LeA 1L 5 A1 Aiogsll GUANIL 53] «id]
Lol (@BH 5 "Ilale] siod AlASs" 5 "UdLed] WIPsIH") 3d] 2ld
wolld] 2SIy, dell Wis@e 5 (AslUl Al(1ud HI[SUL uR Q1R 2.

dseilsl 1usl et (Technological Upgradation)

2212 2seilclw ERP 15292

§5 VLA RIAHI 251l Asel 21al AlS quR 8

. 212 2541141 (Retort Technology): Altl G5l0ldlA wigd Retort
Pouch/Can Processing HR(lotoll GUULIL 5. w4l 2541161 GlUL £u418)
el diumia VA 52 8, Befl [UxndEeystl GUalal 9ol ugl Hlsls 1R
o] ¢ Hlsell Yl dl1) & B.

. afsﬂl-l 2[R851 AR (Vacuum Testing Sensors): Sel 01104 Al 91.{-1,
8 5ol d elaue] duldalad wed 3{121A[2S AR |alldl. %) SeiHi edl
261 3AE Sl d) d il Nd2 w1ug, el §21 @ldldle] BlWH 2019,

. ERP ¥1§2dR: 51U Hlde{l 54U, Gdleel WA sitdR wa) 2215
Noots2 Y[ Tally 2&dl Zoho Inventory %dl Als2d+1l GU)dl
B[l 1] Woild).
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SWOT [d2dN Bl (SWOT Analysis)

Al

(ao1d

Strengths (eldez»n)

. diof] 2es dlgs: S0 5129 Hlole €-92 Hlsell
el w215l steil.

o [el51 8Mdll: 2loAULeRAAU] decllell 3 wsdled)
SE1N

e G1L[e521: 2ot UKL Yl (UM g5 Wil 8.

Weaknesses
(eloin1841))

o d1$3lefl YIRBLL ALsS) YRlldIR FoS 54 a1l
Hla 8.

« UB (o1 WiAl: UM I 65 5L Slot ot HIELL US
8.

o YIUR So2or: UIUQNHI AUl lal S1RE) Y2URe]
LGl dy s1Y 8.

Opportunities (c1s))

o YIIR-§l oo SLAL(642]s dls) ML "el(dl”
ALY LRd HlsLE.

e ol $AA: ALsAe U2eal, ALl 422l dd3s]
EIERN

- 216 §S: YAL6MI a8 wal Ui Aledl Y(&d
[asey.

Threats (‘ﬂ\&{l-n)

o SIUL UIGeAL MLd: WS Ba Elot Weell HIgH|
qyele.

e [luMot: FSSAI oll WiS 3ol Qud(G] wdell el
(1),

- S3§1LE: SEERJAM 3a 6il51%9) Bl @LMUd GileS.
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oS\ WH el el (Risk Management)

13 of aluin

unagf&am‘{\ :
At 0 ,
¢lldl dHiRle]

Juatt|

oYU (Botulism) of B1WH: 05 sSHI %) AseRuL ] @A dl d

P3| wefl 215 8.

o [AqREL e3s AUs| QeI "Incubation Test" (9 (eds]
B ond2lst) sUL Ul o Hideui ysq.

L3 (Leakage) of B1WH: URdS e[l Jol eI 21U 5 6l s 2.

o [7q1261: GR J|¥ldtilsil Corrugated Boxes (%15l Ysl) =il GUULI|
5] el 5ei 1[G HLflelo] A% S(Aullst 54,

elld dblRle] S1WU: dSdIRH g Ao Hid (el Mld dtf] 21y 8.

o (49261 £ UIASR el Eflell 0452 215 AW el A U] YL
dl¥s sle215e sl
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.‘ﬂ-l?.lﬂ || |Yel (Waste Management)

FTP Gl (Effluent Treatment Plant)

Hls18 welldd] duid
slsndl A1Aeilale
w15 #LQH Ay waam glmcil 8| N

JMicl YIS AL |dddl Zlet Setell 2551 :

H[2 el ETP W2 ¢oLRUI dUdla Wed illillil?ﬁq qulﬁéq
qollqd] el ulefl eg | RURAMSE susfladla |7 0o s aqu
oeSal (o1s16 UL (WUeNQL [ 1Udl, 98 A [d el dld a3l 9Ls

O\Setl [AAAH Yosor), | wisfl 23, ‘

131l (1AL ¥4 ViId3] (Quality Control & Assurance)

HACCP Ssay
UHIBIA Weilla[A

P @ g

suid ¥l
o $2101

Gy dJRldtll wluddl Hie 3L UG (SOP) W R\

o HACCP YMIRIUA: 55 §S HIl2 HACCP (Hazard Analysis Critical
Control Point) (A2 @19 s2cl. ¥leilef] §5 Aleil Widil HA & A
A syl Hee UA B.

o S04 AU FU Sl (Double Seam Inspection): 3clo] 3i5Q] A

12
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WSl oLl A1SIA B (Seam), A HigsHl el duldg, ) AU w6
o €Y dl edl wdie] Hlsle ¢aus] % B.

o &SAY AdilqlRA (Headspace Analysis): 3c14i Hlols etul ugsl
BUR 24| wid] 9| (Headspace) AWl d <1551 524, el dsyu
WRAGR BN (Y,

o 2[R221: €35 Ayl Je5H Qrud dF deil dle, Yoid, PH Add Al
(G154 (Brix - WiSe] UHILL) AS 54,




wd\g(c/Disclaimer

Vil WI9ES2 UiSIBA HIdled 241 MiARs AfAEA HI2 9 ©. vl
VA ASISRScl AlSdAl ARUSIU AissRAl aRRURAL WR
BUUARA YuUs Vielwl O A dHi §FR UGS AS O. dull
YRS AsAdlAl SIS RA 2l ). GaPRILsRisIv
Uldidl Ayl ook AR, ARUSIU UPRU WOURA, -
SIMESIY Uldd ASIRURN (WAl ASRARN Vid o¥3A  dHIH
WAL 24 HRRAL Hanaal AlEd) sl gAFuld ©.
SISURL AISSAU HRAHR, AARR, WAL dAldld f2AL A HIAL
ISl feei W2 Al M B WA d S8 AL
A2L.v1l HUSAl UldARS ARUSIU § ds-IS Adls -l [Aseu
2], VA B FULRAAL BULUR Al ([l Adl siTuet
A5AL HI2 UELAL I8 FUAHER] Al 2]\

This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




