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J|RAAHUI QYo -$URL RU1SL AUl8lell HS1-|lo
Eco-Lodges with Zero-Waste Kitchen in Gujarat

Udldsil (Introduction)

Qlodl-5UR (Zero-Waste) 241SL U1oil §S1-Al% A B UcdH | Ud[Hel
[asiy (tourism development) Hléﬂ, AS ol (innovative) e
251G (sustainable) H136 2% 52 .

os1de(l [aldy epila (diverse geography) — Ui 529 231 (Rann
of Kutch), Sidlell %¥216] (Dang forests) sl [ddqd &RULlse112]
(coastline) — %3l <1195 UAQ) YHIAQL ALY B, AUl AIdl 2516

Ud sl U.t(,[?lbﬂ (sustainable tourism practices) U (AR B,

3| ©51-6lo AL Bej g0 AIHU] (environmentally friendly
materials) A3 tisildd M 2142, eic{lo{l 530 Goal AJlcil
(renewable energy sources) o 2;18'1{;(1 529\, ¥l VNIMI 1L
88]611‘(6)3(1 usRe (minimal ecological footprint) il ﬁ-li(,'lcn U
51 529,

B 951-4logeil WAlu] [dANAL A 2Led-5U RAULS B, B Y[A[%d 52
8 5 WRLsell 5UR (food waste) Si dl &2 LY 1ed| 1R
(compost) ¥4l GIRIL-1Y (bio-gas) Hi eUid[Rd L, Beilefl dloe{l
o 51[4RH (ecosystem) HiAs usly el (circular economy) °j,
ESEERINEN:]

3| u1d oy dell (cldy Udidel ellell BH 3 {12 Aleld UL uia
e RUL[SeLIRUAAL [ARcAR] UL 03] Al WAl UclAal
(responsible tourism) <ll U5 Q@QQ[ e {:l_,%lDld 2

UL Gl HIA 28618l (accommodation) % «l&l, Ud Ha LSl
2L[els 2 UIH =Ad (locally sourced) % las (organic) Uﬂ?.l!s,
(RATEIRIEG 3l°b'?.ld1 R/ IU (traditional Gujarati architectural
designs) ¥1 2$(d (culture) d2ll YUl (ecology) U12) %Sl

1
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L—lqﬁibﬂ Yglel 53l 05 AdAU1E] WM (holistic experience)
Yyl uLs 8.

| U152 eUllels eI (local communities) HI2 A1) (A5
(livelihood) =il dsl GLe{l 52 B, BUl dHa VIRLS Gllest, clGusI UL

(housekeeping), HI2[e2lel (quiding) Al Uixs[ds UeltHi S1sdIui
u1d 8.

3 4136 Uit[21s Geulesil (regional products) =il Hidl Gle{l 5314,
\;Loﬁf'[[a.d Udl¥el (regenerative tourism) il H136 d3 s 83 8.

Gl [Aé&d1idElsel (Industry Overview)

\

J1%2Ud
ud el gfeg

1AM Ud et Wal elRu2L(@l] (hospitality) G Bedl elASIHI
siltula qfeg 531 8, % Airslds, dlelulAl (pilgrimage) WA deld
(wildlife) Wdl¥et Hlee] Hu w10 W] 213 8.

AdaY (wellness) ¥l ©51-2RAH A5 23 ulst WA 26l 8, BHi
Ud 1{124) udlcil U ¥@ilst (eco-conscious) dei@idl 20t 28l 8.
Lot~ U RULSL Aot §51-Alo% 21 dEBl (trend) Hi A seH A1 Tld
Aleddl 8.

HIRAY ©51-2RAH BRIl YRI T ,000 55| dY & Wl d AIAR ¥
e[l 9€ 25101l CAGR (dL[is usqleg £2) &l at) 26l 8.

osRUd, dsil Welluil deudet (RlAALRS [Ris), eRULSeA1L WA
Falclaudl (biodiversity) 418, ¥4l WoyRH W5 Ysiais LM
(strategic advantage) t21d 9.
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o G [AMALA]l Ul B 3 ¢H[dNs{] g[eg, ©¥5-alo Bdl 251G HLSEIHi
284 8, 2RUi A& (conservation) A Ud¥elefl €35 A SSIHI A S15d
LRICTRITRAT ISR

%A AA 951-2RPUA Ul leet w1udl UL (aldy «{l[dd) (policies)
2% 531 B, Ui d%Ud Udldel oil[d 01-U (Gujarat Tourism
Policy 2021-25) =il 14142l &Y 8.

B[ o{l(d]] ©51-3o5d] (eco-friendly) litisIH, SURL AL Yol
weucﬂz»n (waste management systems) e dq'loﬂ,‘slk’ﬂll Q=
(renewable energy) A{U-ildd]| Hl2 UledLseil (incentives) Yzl uls
2}

GUltsll ¥l GUYLL (Products and Application)

o WL AULSYH GRS sAAG Ul HS Galleed A secdl AHALAl GuAlL
53al odeiladiHi ¥1Ad] Gl ©S)-3oS6l 2861 L B.
ueelR, qid, Hicle(l 2l (mud-bricks) 2 Yel:ULH ALSSL (reclaimed
wood) %dl 21115 AHAeA) GUALL witsIHUL SALML #1dRl.
€35 951-6loy WIAUIYe1L yd a3l 18 eioil oY d 2 (SHlee
sAIH v12] 8. M2 Ueld (solar panels), dRULEL ULRilell AAS
(rainwater harvesting) URLLEL e sHUlREd1 Ll e
(composting toilets) 251G ws{¢{dal dHR &

QLo -5YUR UG W AAULGetol] Hud H[HR B, % eLLels 2R
GoulsdiMi 21194 Blds Gaulesitiadl] dUlR $3¢ ellogel WA 8.

W15l SUR $1UNRRWE (compostable) sl Yol:GUULL 53] 2S1A
ddl (recyclable) doliHi (Aeiifd el 8.

s UL Bel-1GA (in-house) BlAs w2{1UIA4] (organic
gardens) o 251 ¥ [Udl HI2 Yld B, AR RAUIUSH 53] 2ASIA Ad]
A ale] WUAIAS[EIL (upeycled) SCALH 419 B




Hlsdl GalauLsAsdl w@zsiM - olsr2id Usel

o ¥ gl HIA sllRuetfallell Ao gl 2516 )dsl (sustainable

living) Hlee %) (NS EIGTEM] (living laboratories) a5 Adl 1N
2}

Al Aot z’lgﬁlqa (yoga retreats), tllsi a5y (meditation
workshops), 88]-@"&;@:2[01 %1 (eco-education camps) o

His (s (AlHa siisH) (cultural exchange programs)ej A 141%e1 Ul
53 23 8.

s AlUSld (Desired Qualification)

Giur
Cenasiz (yeidl
_ uded
%16 @sia 3
s0dl

SlRua1@2l
Sllol

. oU-$UR RAUISL A1Aeil 95)1-4l% ULUd 54l Hidldl GallaLes)
(entrepreneurs) UIA #1¢2l I1d SlRu2L[AZ] AN o2, Udiel
WAL 1ed] 2516 [As1A (sustainable development) Hi I-LBGjﬁ-l
Sld] 5.

WUALRS aldsld dlMHeRil 8, Udq Ay eldeil AS1dR(l (community
engagement), llllfq{'%ﬂu. Ael el A UlYel cude] el (resource
management) Hi UdEl> $210dl (practical skills) e % Hécql-LQ[
2}

951-3o5d] olitsiU dseilsl wal sUA cudelUel URLEIMIHI didld
A5 duRlsll slUel 8.
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o AL UIseH WidRATIY 1A eLlels U RAl2] A1 2SIl 11Ad
eldlef], AAR (communication) W ALes Adl (customer service)
Ui [(yQldl +1aeys 8.

2U1es As[d, UIURAA A 85161 sa At ddiiled] GLS)
UQIAL UHL[GLS Wefeid] Wsilddl HIe 3] B.

dfo81d UcllMel il s1AsH) Aoildd A5UUL»R Uslel 531 A3 D.
251G [dsiA ¥a AYelU Geellel (community upliftment) H(2<1]
o] UsU ©51-dloy G LS RUSIA WAL ULS B.

Ay 1Y £[B518L vel dEBL (Business Outlook and Trend)

J|%AAH] 2o -$U RAUISL ALell ©51-Al% Hleell U £[B 513 Wid
BLAIRUE B, W] 5120 B51-Fosdl Y153 (eco-friendly travel) d el
A[Als Wedld B, w1 €l Yetoflldd udldetetl {136 dl3 ARLS 2R
AW B, ¥al U UIA 1 &=AHI AR (leader) Hetdl HiLell dHIH
sedl WA yirs(ds oyl 8.

e HRAHI UdIsl 83 030 YlHi $Uoo [6i[quet USD] dys] AllLlet
B Udlell Hel% 8, wal 951-2[Ro5H 2L GENIIMI »suel [dsud [l
2ol (niche) 8.

el [ols YLl Aueil sioiel 2[Vie2 (carbon footprint) [cl2l dy
A A Kl B, WRUR MidRATIY Ud1]4] Udd 251GUR
ylel [ sdl AUdl 100 Ude s3] el B.

A5 W dqQl 851-2RNUe] AdadY 2[RHHU (wellness tourism) 18]
A\S1aL 8. AL, tlel, 1Yde (Ayurveda) vial B[S eiloel U £l
3l 5dl 212 (retreats) Mid dlsMAdL Aad] &l 8.

QLo -5UstL o [dL1 (ethos) 12 Adal-]logd Ul H1S2 Sl
0 51-al% e Ml Yl[321021 (premium positioning)
2U1[Ud 529l
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0199120 Aellcloll W 6201l Y&l (Market Potential and Market
Issues)

oAU ©S)-dlos HiRell womedl Aetldstl Hecayel 8. dis
Yalsldlxledl dudl ual 112, 18 851-AHlsl UdL{4) (eco-conscious
travelers) o] «id) g2 Gei?l 286l @, el HHE ULl €W (mass tourism
hubs) &l &2 2Lid, 4y 2516 weieidl 21kl 8Ll .

o« QoU-5URA RAUISL A1l 951-Glo WL deld] Hidlal Al d Yl 52 8
u{e) 2@l [of e} HIYHA w1H R IS 13| Yo eil 9o 25lefl
?J{.L‘sﬂ\-lc'%l'l e (occupancy rates) UlH 531 25 .

AWSIR {1 [, A 1lLS1A Ul Lsel (financial incentives) e
HIOW LA de&lY (infrastructure support) GlR1L 851—@[5351-[;1 AUlsuusl
Uleilest U] ¢l 8.

U 1{12{1efl 251G Wefeicl Hi2 WMIANU (premium) Ysddlsfl 8691
Bl AleUeil HEYE Aelldell (revenue potential) A ddR 8.

R, 0iog12ell He ol BH 3 G WIR[GLS AS1QL (high initial investment),
dldlHoieg HleldAlsd (trained manpower) o1l AH®H(d o g8l RIONH
(remote destinations) USIUAIMi Y2121 USS51206U & . Ud A ls1l
UdleHi HIuH dage (WA 53a Getlonl wWal AHIAL £ HU L)) Ul AS el
8. w1 USSR €ldl 9di, dsl BuH scdi auIR 8.

. & S1-AeLlel Udl¥el HidL (Eco-conscious Tourism Demand) |

. U] edldrdel ussiRl (Seasonal Occupancy Challenges) |
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SIAL HIE Bl HINW L Zi[a.tll (Raw Material and Infrastructure)

951-dlogetl Wit sIH Hiesil SIUL HIGH] ueelR, did, Higle(l H2l, Yel:uld
dls$, O1%dl (thatch) A eUllels 2d GuUaoy $ecdl AU
UHIAQA AR B, 341 HIHAN) YU (Ao e 21 defl A4 1M H
] wAuin wa 1) s16iel g2lioe tRiad]l elu .

eUUlels 2d? A RDL (sourcing) Eslq; ) AHIRL U 1R (rural suppliers) e
512111 Alds Y3l uLs 8.

o Qod-5UR RAUNSL HISol Hu S0 A1HAHI etulels wisdl uideil
N0dg }lAs Geuleel, Yoi:GUALIL 53] 2151 ddl Al (reusable
utensils), Bd-(del2a12ild W[¥21 (biodegradable packaging) =l
11 [R221 ¥ sH] (composting units) o1l YHIALL ALY B,

W [H1ReYd HINWIHI AR §52 (solar cookers), WINIINY Wls2 (biogas
plants), dl22 RJZs1UR (water purifiers) A dRAULEL UIR(lell 2{As
2114 [1alus eHs] ey B,

HINWILA Ylauiui dloy wigsiy Hidel e, HIdol %1S18l (road
connectivity) 34el looil Yrasl Ui «iciloll 530 Qo wtielul-i)
YU 1AL U B.

[clwt Sloi.d-gaﬁlo'a A1U2A (Low Carbon-footprint
Materials)

el1[o15 Ald A1 AYel (Localized Sourcing
Supply Chain)
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O

\U32Aeld 56| UL (Operational Flow along with a Flow Chart) -

U329 UdLE (operational flow) HEH Iellell U0 Waojeidla Y[t (2d 52 B
RIIR 2516UR) Nd] AW B. A ©51-3o56] Wit sIH sl S1AL HIGell
QLR 20 1Y B,

w\u2leld §6l UlLe:

s Hlel via ALHAL AR
(

psl-dlo WiusiH
(

aicleil 52U Q1o el UIRIl A1y
(

211[Es Wsd eloileld)
{

HSH Lol AS-8el Vel A 4]
(

2ot~ 52 AUISLe] AULGel
(

$UAUq] A58 v s1YREI
(

RAULALSEL el 611U %ei2led
(

251GURMI HHIeloll ASawi)
(

Hlofled1 el Acdd HulRl
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qa dleileil2i) (Target Beneficiaries)

ello1s AYe1UL: BA) ld] 1 1155d3] A ARl dsl Had 8.
@ lAs Geulesil YL ULScl WSd), UURLILd S SEL (traditional
crafts) of AldLe Lol WIUAL 5111R) W s1GUSIAU| A1Nd Hlsal
- USIY %fell (SHGs) o S1UEl ULy D.

Ul A{124): B3] Ul ofsletoll SR [deil Us[dstl Bleie HILdl
HI2 251G E618Ie1L [dsedl Hod 8. dHal UHLYLS AUis(ds
gt Lol W Qod-5UR Ueg Bl UR A5 W<l G161 HA B,

% Ucl RABA: Aol o WAL EIR ULl @10 (responsible tourism
destination) dl5<il dsil 6il(=531 (branding) Hi dtIR] &UlY B.

U8 5UUeAL GllestHi 821S), Bald(dudle] 81l e el
UALesiled] 251G GUAldL Uy B

Y19y 2ellell (Suitable Locations)

2Uod-5URL RULSL UIetl ©51-E1% I%2Ucdetl Wolod, Adeeiile o514\ 56
Hloteil A% seil (Alce oML uLUd 53] ASIY B:

Sl /AIuRLA(NAL 6§ RHlel: dedX)d UdlHel (AU[AL[CS [Ris) HI2
216,21,

5389 ({2 /H1RS) AUIAULA): Uirs[ds (A%l (cultural immersion)
u{e) 2L BS1-2[RAH HIS ALY; UL e{aLl efloil Gulal s3] sl
8.

SidL F21d] (ALY IRL UE2L): ¥ el wLleali]l 9s1-gRP»U ULL,
L[5 Silelell Q1M dEa.

e RUL[SellRell (ARl (Hisdl, Hilel A2leid ULS «1%)5):
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eRULlse1R/6RULY B51-2[RAU HIL.

el lelofl UuiedlHi Yedl (accessibility), 1AL HiGe(l GUALHAL ¥
aic{lofl 5201 GLoat wRLLElA Hi2sfl AU eleini Al 1S,

Uleld 2L [sce(l %= [RULd (Manpower Requirement)

90-9U 512% (cottages) oll HedY Stoll ©51-6l% 5622 (cluster) HIe [ddy
21N (team) ol 2 B, BUI eULlels UYL 1A=l AS\ABI] Fog, 20114 S1U BD.

e
(Position)

o3|
Aul
(Number
Required)

AlUsld/sANdL
(Qualification/Skills)

®Rdledl Ald
(Source of
Recruitment)

dloy a2

Q

slRuzlf@dl/malyst
Neloy o2 (Management)

L&l (External)
+ L[5 (Local)

QoY -SURI
AUISlell R_AULDUL
(Chef)

R

ALY $2ANdL (Culinary
skills) + 251G RU1E
(Sustainable cooking)

elfels +
dlgluneg
(Trained)

s1GAUSsI oL
LS

851-5o541 (eco-friendly)
ASLTHL Yed dIdlH

R[S SHGs

ANNdRil sIHEIR
(Maintenance
Worker)

oa(s2 54/ 1ouidl/4eI1R]
5210dL (skills)

L[S ALHu-1l
(Local Villagers)

udlid HIdle2Ls
(Tour Guides)

UlsU/ARYL Sllel
(Adventure/Heritage
knowledge)

2UL[e1s Yalell
(Local Youth)

2516uUR]

N CETH
(Sustainability
Officer)

U0 (cstlet/sUR1
4| |Usq

W 1&l/NGO
(((4e1-4R517]
Hell) yeA)dL

aéslall vsIus
(Administrative
Assistant)

512422 (Computer) ¥
516 (231 (accounting)
52l01dl

Rlfels
dlelHoie
ydleil

10
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WHALSAWL HHAUAS (Implementation Schedule)

51-6lo Ulgses] wHE] 53 AlH LU Id 92 2l 9¢ et Yl w1 B.

Uuq(d
(Activity)

AU
(Du ration)

AR
(Responsibility)

o{let BN 3ol 12l
(approvals)

-3 H[s-ll

GaladLs[US +
UlLlesiT1x) (Authorities)

[SHLEet Bial 21N
(planning)

2 H[Sel

AL5282 (Architect) +
251GUY] (AM3lLd)
(Sustainability Experts)

O51-clly Y[el2Us] wiusiu

€-¢ H[Sqil

2lL[e1s (;4es) (Builders) +
51@[888 (Contractors)

sdlelsiu/su21
yvilaqledl e1iyeil
(Installation)

-3 H[&-il

) (o2 (122 (Engineers) +
25t (1) (Technicians)

22Leil el w4 didlu

R H[Setl

N2 (Management) +
NGO

2144 9l (Trial run) ¥ial
uis2ol (marketing) .2}012[

R H[Setl

NeloyNe2 + HI5(29] 21H

Ayl ALl (Full-fledged
operations)

9-1¢ M[&sil
uel

GUlULS[US + LS

el YlBs2 W (Estimated Project Cost)

U 1Y (Room) =il Yot-$UL RUISL ALl ©51-Gloeil @Yol Hiell
Bl Ulogse Wl 7 3 el ¥ 515e(l 9 28 9.

tes
(Component)

vigl(wd WA
(INR LU HI)

osHlel AULEeA/HlR (lease)

¢0 - 900

9 51-3oS6l wWiusiy

0 - QYo

oic{lofl s Gl uRLIEl i)

¥o — o
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Uil cudRelysl Hinwidid ¥[dul

Qlodl-SUR RULS A2y

{s[;{?-l?. (Furniture) el WidRls Ammde (decor)
HI5(21 v1a u1if3aL (branding)

dAleld wa o1l

UYL (Miscellaneous) ¥l LsRuUSAL
(contingency)

54 (Total)

(d1Qletl HirdH) (Means of Finance)

(€218l (Financing) Gl RIseil ©(5all (equity), ¢Is dlsi (bank loan),
A0S yud (sl (subsidies) Wl Welf] 5181 (private investment)eil LI
GlRLINsd] 2Lsl 8.

(d2131e1] Al 2sldlR] Aldlelel | 285U
(Source of Finance) (Percentage (INR
Contribution) LU U)
uHlerell olsall U% 900 — 990
ols 24 Clel (Term Loan) ¥U% 9€0 - 9¢0
A1) AuiRiSl/2ULe2(Grants) MN% Uy - €0
v L] AsI/ SRS sSU MU% Uy - €0
(Impact Funds)
59 (Total) 900% 3%0 - %30

Héﬁ@l udiel (Revenue Streams)

951-4l% Ul HEYA (Revenue) Wals Udlel glRL UL AR 8, BHI aylRleil
251G Ad 1l HI2 V1 (HUH A% sdlell HIALL &l B,

UEYE UdLE (Revenue Stream) §6 USYAUI YdLeled (%)
&6l 2165 (Accommodation Charges) | Uo - €0
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WlLs el vl (Food & Beverages) QY - R0
AlsH ol Airslds ug il Q0 - 94
a5l w4 2ley U-90
qui?] Hidef QUL (Merchandise Sales) | U - ¢

ol §L51R5dlell UlS] (Profitability Streams)

. 51515l (Profitability) R&IR 266181 H&YE ¥4 (d[dy dS-vilel
(add-on) Ad1ilell AAleseiu el 2414 8.
9 51-dlos dHeil 251G (Relld (sustainable positioning) =l 5129
Wl[uY €21 (premium rates) dyjddleil d1¢ gUd 8.
2Lod-5A2 LG NS 15l 3t (profit center) B, S1201 3 @L[els UL
ule) YA el2LS) UHAU %di AUlEst WA (operational costs) €elS 8.

uls-9del Vel l(d 1A (Break-even Analysis)

W 5-8del Weil[6[AY (Break-even Analysis) «1lRLLSIY cideElR5dl (financial
viability)s] HEUiSel $2cll HI2 HecdyRl 8. Hu tleid A 8 F B uil dy
e(HA Lol (ReUR v YURA] 32 wuadl.

(21l (Particulars) 254 (INR Glu4Hi)
'(Re12 W (Fixed Costs) (dlNS) %0 — 90

U9 W3 (Variable Costs) (dlL[i$) €o-ey

56 dlNs W (Total Annual Costs) R0 — 134

dllds HSYd RE6IRL + Via¥) 1o — 90

Ylvuf ARWA (Net Surplus) €0 — 9y

GlS-9clel UHU2(LUI] (Break-even Period) | 3 - % oy

k2ol Q{\éludlbﬂ (Marketing Strategies)

WASIRS HI5(221 2pos21eloll vieiluil ©5161%) (unique ecology) via €l%ei]




uleal GaRIRLSRsAL WA251H - AsyR1d US0L X

QLdl.-.‘s!Rlc‘lﬂl E—lf?l(*ltgdl (zero-waste commitment) U2 &{12 Y3 8. 0

| sUell AQlel WU (& AU
itrategy) (Description) (Expected Impact)
[S[es2ct Ypolal A\l Hl(sl (Social d (s usly (global
(Digital Campaigns) | media), duiylee (website), | reach) Hi qy 2l
dldl s&d) (storytelling)
eL1o(le 1Rl dey®d AsI] WUz, [cfay Ales wIHIR
(Partnerships) Hi%{;[?ls R ALV R (Diversified customer
base)
OS51-UHILIYAAL Aol 26\ (Green Globe), Wl [ 6oR Rele
(Eco-Certifications) §lac'll%5{s (Travelife), 2l (15 (Premium market
YRy positioning)
Reu1fols uMl2lel $IZ19R), SHGs 1A ASAWL | UYL Ag@lldeil
(Local Promotion) (Community
goodwill)
UdiMol HORAL 2 | RL[eAS el A[RlS SIRISHIME | hleSeil vl
Ue2ledl (Exhibitions) A1ofle 3] (Brand recognition)

o3| HLiletR] (Required Machinery)

9Jod-5UR RUISL Wl 251BUR| URIIEI) (sustainability systems) HlS ULs5U
H2{l«7] (machinery) el YlYeil (equipment) 13| 8.

SEIEEAVZIE L &d
(Machinery/Equipment) (Purpose)

e EX O L RTETTEEN oicfls{l 52014 loyuil Yrael
(Solar Power Systems)
ATE R ERYCTE L] UR1Sell 5ARUA GIosHI 2UidRd 539
s [Rea1 Heilet B[As U] AU

RAULEL UIR(letl AAS usLElM] | 2516 ULl cde st

dl2R [se22uel Yfsied Yldleil ulgilell yasl

Gloal-sAetH RU1SIoll Aol | RALE ol AAUS

951-3o56l slelu Wid[RS ol HEH Lo MR

14
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uufqz@.ﬂu dlefl el eilamyefl dasl (Environmental Benefits and
Future Opportunities)

9Lodl-5URL RIS U1etl B51-61% YSedal UAS UA ALY @16l Uelsd 53
8

(T CEIEI TRCTL ellcntofl ds

(Environmental Ber_lefit) (Future Opportunity)

26l WiRes via Blds | llRdAHI Qerl-SUL UdYet HIe] HI3e
sUR
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This project profile is for guidance and preliminary research
only. The financial figures, including costs and profitability,
are indicative estimates based on assumptions and are
subject to change. They are not a guarantee of commercial
success. Entrepreneurs must conduct their own thorough
market surveys, financial due diligence, and legal
compliance checks (including verifying costs and obtaining
all necessary licenses and approvals). The name of any
specific machinery, supplier, or training institution is
provided purely for informational reference and does not
constitute a recommendation. This information is not a
substitute for professional financial or technical advice, and
the provider holds no liability for any losses incurred from
decisions based on these profiles.




